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ISSUED  EVERY  SATURDAY 


lNPA  Mechanical  Delegates 
!onverging  on  Philadelphia 


Shop  Problems,  Demonstration  of  Ad  Prepara¬ 
tions,  Field  Trips  to  Feature  13th  Annual 
Conference  June  5-7  in  the  Ben  Franklin 


RETURNING  to  home  locale  again 
(last  year’s  meeting  being  held  out 
of  the  U.  S.  for  the  first  time,  in  To¬ 
ronto,  Canada),  the  nation’s  leading 
newspaper  mechanical  executives, 
reiwesenting  newspaper  members  of 
the  American  Newspaper  Publishers 
Association,  will  assemble  in  the  Ben¬ 
jamin  Franklin  Hotel,  Philadelphia, 
June  5-7,  for  the  ANPA’s  13th  annual 
Mechanical  Conference. 

Most  important  gathering  of  leading 
jU.  S.  newspaper  mechanical  experts, 
'representing  newspapers  from  coast- 
Ito-coast,  delegates  will  hear  discussed 

!and  discuss  themselves  at  round-table 
conferences  all  phases  of  various 
newspaper  mechanical  problems,  and, 
dor  the  first  time  this  year,  as  a  new 
{program  feature,  will  witness  the 
I  demonstration  by  an  advertising 
I  agency  of  preparation  of  an  actual 
■  newspaper  advertising  campaign.  The 
iconvention  program  was  arranged  by 
W.  E.  Wines,  manager  of  the  ANPA 
.Mechanical  Department,  in  co-opera- 
Ition  with  the  ANPA  Mechanical  Com¬ 
mittee. 

Newiprinf  Question  Box  a  Feature 

Featuring  the  business  side  of  the 
three-day  session  will  be  discussions 
lof  new  light  sources  for  photo-en- 
jgraving,  offset  printing  and  roto- 
gavure.  A  newsprint  “Question 
fiox.  four  departmental  meetings — 
WHuposing  room,  stereotypers,  press- 
•men  and  photo-engravers,  and  inspec- 
(hon  trips  to  local  type  manufacturers, 
are  scheduled. 

I  Preparation  of  the  newpaper  ad- 
campaign  will  be  demon- 
S^ted  in  detail  by  four  or  five  repre- 
^ntotives  of  N.  W.  Ayer  &  Son,  Inc. 

speaker  will  explain  his  depart- 
^ent  s  share  in  the  campaign’s  pres¬ 
entation  during  the  one-hour  demon¬ 
stration  to  be  given  at  the  Tuesday 
anernoon  session,  June  6.  A  dis- 
^  agency  problems  will 
low  the  demonstration. 

^plification  of  the  methods  to 
during  the  ad  campaign 
V.  Winfield  Chal- 
^yt;r’s  director  of  print- 

mg.  states: 

“Representatives  of  N.  W.  Ayer  & 
a  hia^a  behind  the  scenes  in 

a  nar  agency — to  show  how 

newspaper  campaign  is  con- 
lo  fini  k  j  ^  carried  through 

kha'^rl  ^  newspapers.  Mer- 

hPhS‘ wiiiT' 

'ontrit  tliscuss  their  individual 

■" 

president  of  the 
f  the  A  Bulletin  and  president 

he  Press,  will  deliver 

«llr(^”!  welcome  in  the  hotel 

Monday,  Jxme  6. 
.  uled  for  the  opening  session 


are  the  newsprint  “Question  Box” 
conducted  by  W.  G.  MacNaughton,  en¬ 
gineer,  Newsprint  Service  Bureau, 
formerly  with  International  Paper 
Company  and  for  four  years  in  charge 
of  the  Herty  Laboratory  in  Savan¬ 
nah,  Ga..  and  a  talk  by  Dr.  Mark 
Ellingson,  president,  Rochester  Athen- 


W,  E.  WINES 

Manager,  ANPA  Mechanical  Department 

aeum  &  Mechanics  Institute.  Roches¬ 
ter,  N.  Y. 

Monday  afternoon  four  department 
meetings  will  occupy  the  delegates,  all 
running  concurrently  at  2  p.m.  For 
printers,  hotel  ballroom;  stereotypers, 
the  hotel’s  Betsy  Ross  Room;  press¬ 
men,  second  floor  of  the  nearby  Edi¬ 
son  Building,  Ninth  and  Sansom 
Streets,  and  engravers,  the  ballroom 
foyer. 

Frank  Onken,  chief  artist,  Baltimore 
Evening  Sun,  will  discuss  “Retouch¬ 
ing  of  Photographic  Copy”  at  the  en¬ 
gravers’  session.  The  departmental 
sessions  will  be  informal,  for  the  dis¬ 
cussion  of  miscellaneous  topics. 

Except  for  trade  representatives  and 
a  few  ANPA- invited  guests,  the  entire 
conference  is  a  closed  meeting. 

Eckenberg  to  Speak 

For  each  departmental  session,  a 
secretary  will  be  ap{>ointed  who.  with 
the  assistance  of  a  stenographer,  will 
prepare  an  abstract  of  the  discus¬ 
sions  for  presentation  to  the  general 
sessions  on  Tuesday  and  Wednesday. 
These  reports  will  be  subject  to  fur¬ 
ther  discussion  when  presented  to  the 
general  session. 

Tuesday  morning  at  9: 30,  in  the 
ballroom,  William  C.  Elckenberg,  pho¬ 
tographer,  rotogravure  picture  sec¬ 
tion,  New  York  Times,  will  talk  on 
“News  Photos  and  Their  Reproduc¬ 
tion.”  The  N.  W.  Ayer  demonstration 


and  the  discussion  of  agency  prob¬ 
lems  will  follow. 

The  Tuesday  evening  program 
opening  at  8  o’clock  in  the  ballroom, 
includes  discussion  of  engravers’  zinc 
by  W.  H.  Finkeldey,  consultant.  Edes 
Manufacturing  Co.,  and  reports  from 
the  departmental  meetings  on  the 
composing  room  and  photo- engraving. 

At  9:30  a.m.  Wednesday  in  the  ball¬ 
room,  R.  E.  Famham,  commercial  en¬ 
gineer,  General  Electric  Company,  will 
discuss  “New  Light  Sources  for  Photo- 
Engraving  and  Photography.”  Reports 
from  the  stereotype  room  and  press¬ 
room  departmental  meetings,  and  dis¬ 
cussion  of  first- impression  printing 
will  follow.  The  concluding  session 
at  2: 30  p.m.  will  hear  Thomas  E.  Dun- 
woody,  editor,  American  Pressman, 
on  “Offset  Printing  and  the  News¬ 
paper,”  and  Mr.  Challenger,  of  N.  W. 
Ayer  &  Son,  on  “An  Agency  Man 
Looks  at  Rotogravure.”  Discussion  of 
rotogravure  topics  will  follow. 

Dr.  Hochstetter  to  Speak 
A  request  by  Dr.  F.  W.  Hochstetter, 
of  Pittsburgh,  inventor  of  a  process 
for  de-inking  newsprint,  to  address 
interested  delegates  has  been  granted. 
W.  E.  Wines,  manager  of  ANPA’s 
Mechanical  Department,  told  Editor 
&  Publisher,  and  the  inventor,  though 
not  listed  on  the  official  program,  will 
speak  Monday  qight. 

The  ANPA  Mechanical  Committee 
in  charge  of  the  conference  is,  as  fol¬ 
lows:  F.  H.  Keefe,  publisher,  New- 
hurgh-Beacon  (N.  Y.)  News,  chair¬ 
man;  William  L.  Fanning,  business 
manager,  Westchester  County  News¬ 
papers.  Yonkers;  D.  Tennant  Bryan, 
general  manager,  Richmond  (Va.) 
News  Leader;  John  A.  Burke,  mechan¬ 
ical  superintendent,  Gannett  Newspa¬ 
pers,  Rochester,  N.  Y.;  Howard  J. 
Lamade,  business  manager,  Williams¬ 
port  (Pa.)  Grit;  S.  H.  Kauffmann, 
assistant  business  manager,  Washing¬ 
ton  (D.  C.)  Star. 

Also  John  E.  Martin,  mt'chanical 
superintendent.  New  York  Sun;  Don 
Miller,  assistant  managing  editor, 
Allentowti  (Pa.)  Call;  Walter  Ogden, 
pressroom  superintendent,  Cleveland 
Press,  and  press  advisor  to  Scripps- 
Howard  Newspapters;  John  W.  Park, 
mechanical  superintendent.  Chicago 
Tribune:  D.  H.  Parker,  mechanical 
.superintendent,  Montreal  Star;  F.  W. 
Schaub,  business  manager,  Decatur 
(111.)  Herald  &  Review;  A.  H.  Bums, 
mechanical  superintendent.  New  York 
Herald  Tribune. 

Pointing  out  advertising  agency 
men  who  have  attended  previous  me¬ 
chanical  conferences  “have  made  val¬ 
uable  contributions,”  the  ANPA  again 
this  year  is  extending  invitations  to 
production  men  of  recognized  agen¬ 
cies  to  attend  and  join  in  discussions. 


Five  local  newspaper  plants.  Bulle¬ 
tin,  Inquirer,  News,  Evening  Public 
Ledger  and  the  Record,  will  be  opened 
to  inspection  by  delegates. 

Those  who  wish  to  visit  the 
Bulletin  should  first  make  arrange¬ 
ment  with  Frank  Smith,  mechanical 
superintendent.  Publishers  of  the 
other  four  papers  have  given  per¬ 
mission  to  convention  delegates  to 
visit  their  plants  at  the  delegates’  own 
convenience. 

The  convention  badge  will  serve  as 
an  introduction. 

Details  of  the  mechanical  equipment 
of  these  Philadelphia  newspapers  ap¬ 
pear  on  pages  7,  42  and  44  of  this  is-- 
sue. 

Three  of  the  plants — the  Bulletin. 
Evening  Ledger  and  Inquirer — are 
rated  among  the  largest  in  the 
world. 

Arrangements  are  being  made  for 
visits  to  Lanston  Monotype  Co.,  Cur¬ 
tis  Publishing  Co.,  Franklin  Institute 
Museum,  and  Imperial  Type  Metal  Co. 
These  trips  are  scheduled  for  Tuesday 
afternoon.  The  Monotype  Company 
is  inviting  delegates  who  are  inter¬ 
ested  in  composing  room  machinery 
and  operation  to  lunch  at  its  plant. 
Twenty-fourth  and  Locust  Streets, 
and  to  make  a  tour  of  the  factory 
afterwards.  This  invitation  includes 
delegates  and  their  ladies. 

The  Museum  of  the  Franklin  Insti¬ 
tute,  located  northwest  of  City  Hall, 
on  the  Parkway,  and  within  easy  dis¬ 
tance  of  the  hotel,  contains  a  wealth 
ot  interesting  mechanical  and  scien¬ 
tific  exhibits,  including  a  special  sec¬ 
tion  devoted  to  the  graphic  arts.  'The 
admission  fee  is  25c. 

Intertype  Corp.  to  Show  Film 
The  Imperial  Type  Metal  Company, 
whose  plant  is  in  North  Philadelphia, 
will  furnish  bus  transportation  from 
the  hotel  to  the  plant  and  return.  This 
institution  should  be  of  interest  to 
printers,  stereotypers,  and  engravers, 
because  the  company  now  manufac¬ 
tures  engravers’  zinc,  as  well  as  type 
metals. 

Located  about  three  blocks  from  the 
hotel,  the  Curtis  Publishing  Co.  will 
furnish  special  guides  to  take  parties 
through  at  such  hours  on  Tuesday 
afternoon  as  may  be  appointed  to  suit 
the  convenience  of  delegates. 

The  extra  session  Monday  evening 
at  which  Dr.  Hochstetter  will  speak, 
also  will  include  an  Intertype  Corpo¬ 
ration  presentation  of  a  film,  “Inter¬ 
type  Steps  Ahead  with  Better  Slugs.” 

This  will  show  the  op)eration  of  the 
new  baffle  crucible,  designed  to  elim¬ 
inate  air  from  slugs. 

At  the  Franklin  Institute  exhibit, 
the  Institute’s  miniature  paper  ma¬ 
chines  will  be  operated  from  2  to  6 
p.m.  on  Tuesday  and  Wednesday.  The 
stock  used  will  be  pulp  reclaimed 
from  waste  paper  by  Dr.  Hochstetter’s 
process. 

Tlie  Bulletin  plant  features  one  of 
the  longest  lines  of  presses.  116  sepa¬ 
rate  16-page  units,  and  an  ingeniou.s 
.system  of  electric  push  button  control 
stations  which  permits  movement  of 
any  or  all  units  at  any  speed. 

The  Ledger,  when  constructed  in 
1925,  was  considered  the  finest  news¬ 
paper  plant  in  the  world  and  still 
ranks  among  the  best.  The  Inquirer’s 
establishment  includes  some  of  the 
newest  and  largest  presses  for  color 
gravure  and  rotogravure  work. 
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EDITOR 


P  U  B  L  I  SHE? 


AP  Allows  Sponsorship 


EDITOR  &  PUBLISHER 
CALENDAR 


Of  News  Broadcasts 


June  5-7 — ANPA  Mechanical 
Conference.  Benjamin  Franklin 
Hotel.  Philadelphia. 


“And  be  it  further  resolved:  TTu; 
if  any  provision  of  this  resolution  cob- 
flict  with  any  provision  of  a  pri# 
resolution  or  resolutions,  the  proviso, 
of  this  resolution  shall  prevail.” 


Regulations  Set  Up  ...  5%  Additional 
Assessment  for  Papers  Using  Unsponsored 
News  on  Radio,  25%  H  Sponsored 


IN  A  PRECEDENT  -  SHATTERING  Plaza,  was  presided  over  by  Robert 
three-day  meeting.  May  24-26.  its  McLean,  AP  president  and  president 


first  in  the  wire  service’s  new  head¬ 
quarters  in  New  York,  the  executive 
committee  of  the  Board  of  Directors 


of  the  Philadelphia  Bulletin. 

Publishers  Present 


It  included  the  following  publishers; 


of  the  Associated  Press  authorized  the  Colonel  Robert  R.  McCormick,  Chi- 


broadcast  of  AP  news  by  member  pa-  Tribune:  E.  Lansing  Ray,  St 


pers.  with  or  without  commercial  Globe- Democrat;  Paul  Patter- 

sponsorship,  under  a  series  of  rules  Baltimore  Sun;  William  J.  Pape, 


June  3-6 — Business-Consumer 
Relations  Conference.  Buffalo. 

June  3-7  —  National  Federa¬ 
tion  of  Sales  Executives,  con¬ 
vention.  Bellevue  -  Stratford. 
Philadelphia. 

June  9-11 — Arkansas  Press 
Assn.,  annual  convention.  Hot 
Springs. 

June  12-15  —  Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers  annual  convention, 
Seneca  Hotel,  Rochester.  N.  Y. 

June  15-17 — Southern  News¬ 
paper  Publishers  Assn.,  annual 
convention.  Hotel  Chamberlain, 
Old  Point  Comfort,  Va. 


Treasury  Okays  Duty- 
Free  16-Inch  Paper 


and  regulations  including  one  speci-  Waterbury  Republican;  Paul  Bellamy,  - ^ ^ - 

fically  placing  upon  members  the  re-  Cleveland  Plain  Dealer;  Stuart  H.  assessment  shall  be  levied  which  shall 
sensibility  for  continuing  to  guard  Perry,  Adrian  (Mich.)  Telegram;  Josh  be  not  less  than  25%  of  the  first  wire 
•*e  integrity  of  the  news  and  protect  l.  Horne,  Rocky  Mount  (N.  C.)  Tele-  and  general  charge  elements  of  the 
the  Associated  Press.  gram;  Frank  B.  Noyes.  Washington  city’s  assessment  in  the  field  in  which 

The  resolution  adopted  by  the  seven-  Star.  Col.  McCormick  and  Mr.  Horne,  the  member  broadcasts,  plus  any  extra 
man  executive  committee,  attended  by  not  members  of  the  executive  com-  wire  expense  or  other  supplemental 
two  additional  members  of  the  Board,  mittee,  were  present  as  members  of  costs;  such  assessments  are  to  be  sub¬ 
lifting  the  restrictions  of  broadcasting  the  Board  of  Directors.  ject  to  revision  by  the  Board  of  Direc- 

of  AP  news,  amends  those  adopted  on  The  executive  committee’s  resolu-  tors:  if  two  or  more  members  occunv- 


October  5,  1933;  October  4,  1935;  and  tion,  in  full,  follows: 


ject  to  revision  by  the  Board  of  Direc¬ 
tors;  if  two  or  more  members  occupy¬ 
ing  the  same  field  broadcast  Associated 


January  10,  1936,  respecting  the  broad-  ■'Whereas,  the  membeiship  at  the  last  Press  news  in  sponsored  programs  the 


casting  of  AP  news.  It  remains  in  ef-  annual  meeting  urged  that  considera- 


fect  “until  further  notice.” 

Basic  5%  Assessment 


tion  be  given  to  the  matter  of  broad¬ 
casting  of  Associated  Press  news  on 


special  additional  assessment  is  to  be 
shared; 

Use  Members'  Name 


The  committee’s  history-making  re-  cornmerinally  sponsored  programs,  and  "That  sponsored  programs  shall  be 


solution  provides  for  a  basic  five  per  beeri  necessary  to  establish  broadcast  by  the  members  in  the 


cent  special  additional  assessment  on  tentative  rule.s  and  regulations  gov-  bis  newspaper  and  the  Associated 


member  papers  broadcasting  AP  news  broadcasti^  of  such  news.  Press  shall  not  be  identified  therewith; 


Washington,  D.  C.,  June  1— Ne*s. 
print  16  in.  wide  and  wider  is  “sUaj. 
ard  newsprint”  within  the  meaning* 
the  Tariff  Act  of  1930  and  is  ij. 
missible  to  the  U.  S.  duty  free,  t|* 
Treasury  Department  has  ruled. 

This  decision  reverses  a  Treann 
attitude  which  has  resulted  in  ni. 
ures  and  litigation  in  the  past  in  cm* 
where  publishers  have  sought  to  biii 
16- inch  rolls  into  this  country  wi4^ 
out  paying  tariff.  They  have  shar 
that  the  smaller  sizes  are  used  exdc- 
sively  in  the  production  of  see- 
newspapers  and  used  largely  for  & 
magazine  sections  of  others,  lit 
Treasury  heretofore  has  exacted  diC; 
on  the  theory  that  the  narrow 
widths  are  not  “used  chiefly”  (woi 
taken  from  the  1930  Tariff  Act),  t 
the  production  of  newspapers. 

The  order  which  went  this  weeks 
all  collectors  of  customs,  over  the  b{- 
nature  of  Acting  Treasury  Secretar 
Stephen  B.  Gibbons,  interprets  th 
congressional  intent  to  have  embtaac 
16-inch  widths.  That  size  was  “diirf) 
used”  for  newspapers  at,  and  jt' 
prior  to,  the  adoption  of  the  1930  b 
and  is  presumed  to  have  been  i 
tended  for  inclusion  on  the  duty-fm 
list,  it  was  explained. 


without  commercial  sponsorship  and 
a  basic  257f  special  additional  assess- 


Be  it  resolved:  That  the  resolu-  ,jqj.  shall  news  from  other  sources  be 


tions  adopted  on  Oct.  5.  1933;  Oct.  4.  included  in  such  broadcast; 


ment  for  those  members  broadcasting  1835.  and  Jan.  10,  1936,  respecting  the  "That  the  responsibilities  of  the 


with  such  sponsorship. 


broadcasting  of  news  of  the  Associated  member  to  guard  the  integrity  of  the 


If  two  or  more  member  papers  oc-  Press,  be  amended  to  read  as  follows; 


copying  the  same  field  broadcast  AP 
news  in  sponsored  programs,  the  re- 


Rules  and  Regulations 


“Resolved:  That  the  general  news  of  broadcasting; 


news  and  protect  the  Associated  Press 
shall  apply  in  connection  with  all 


solution  rules,  the  special  additional  the  Associated  Press  may  be  broad-  “That  the  special  broadcasting  as- 


assessment  is  to  be  shared.  cast  by  a  member  with  or  without  sessment  shall  not  apply  to  ^hose 

One  regulation  specifically  holds  commercial  sponsorship  until  further  broadcasting  only  EOS  (extraordinary 

that  sponsored  programs  shall  be  notice,  under  the  following  rules  and  occasion  service); 

broadcast  by  the  member  in  the  name  regulations:  “That  commitments  bv  members  for 


of  his  newspaper  and  the  AP  shall  "That  such  news  be  broadcast  only  the  broadcasting  of  Associated  Press 
not  be  identified  therewith;  nor  shall  fj-Q^n  the  member’s  city  of  publication  news  shall  in  all  cases  contain  the  pro¬ 
news  other  sources  be  included  accordance  with  the  regulations  vision  that  such  broadcasting  is  sub¬ 
in  such  broadcast.  ,  as  to  hours  of  publication,  except  as  ject  to  the  rules  and  regulations  of  the 


‘That  commitments  by  members  for 


in  such  broadcast.’ 


$1,000,000  UBEL  SUIT 

Washington,  D.  C.,  June  1- 
Walter  Wanger  Productions,  he 
has  filed  suit  in  District  Court  hr 
against  Publisher  Eleanor  M.  Patter¬ 
son,  of  the  Washington  Times-Herc. 
and  Ed  Sullivan,  Chicago  Tribu.’rr 
New  York  News  Syndicate  Hollyvc-:; 
columnist,  asserting  the  movie  fc 
was  libeled  in  Sullivan’s  writiri 
published  in  the  Times- Herald.  ” 
suit  says  comment  in  a  May  28  colur 
described  Wanger  Productions  as 
ferior.  One  million  dollars  dan:  - 
are  sought. 


On  unsponsored  programs  it  is  otherwise  adjusted  by  concurrence  of  Associated  Press.  In  order  to  be  able 


mandatory  that  credit  be  given  the  members  in  a  city; 


to  conform  to  any  change  in  these 


AP.  Any  contracts  for  siwnsored  pro-  “That  if  the  broadcasting  of  such  regulations  found  necessary  to  express 


grams  must  be  ^rminable  on  three  news  is  not  commercially  sponsored  the  more  nearly  the  equities  involved. 


months  notice,  the  resolution  states,  member  shall  pay  a  special  additional  members  shall  for  the  present  and 


With  an  eye  to  preventing  network  assessment  therefore  amounting  to  5*)?  until  further  notice  make  no  commit¬ 


broadcasting  of  AP  news,  the  execu-  wire  and  general  charge  ments  that  are  not  terminable  on  three 


tive  committ^  s  resolution  limits  elements  of  the  member’s  weekly  as-  months’  notice; 

broadcasting  of  AP  news  to  the  mem-  cessment,  and  news  of  the  Associated  "That  the  management  be  author- 

^^A^ther  clause  notes  that  the  spe-  credited  i^ed  to  require  frommembers  broad- 

1  1 _ 1 _ _ _  _ _ .  ",.1 _ II  casting  Associated  Press  news  under 


cial  broadcasting  assessment  “shall 
not  apply  to  those  broadcasting  only 
EOS  (extraordinary  occasion  ser¬ 
vice)  .” 

Have  Unsponsared  Newscasts 

For  several  years  AP  member 
papers  have  been  permitted  to  broad¬ 
cast  news  on  unsponsored  programs 
upon  payment  of  a  special  assessment, 
figured  at  5%  of  the  first  wire  charge 
elements  of  the  paper’s  pro-rata  week¬ 
ly  assessment. 

These  members  paved  the  way  for 
the  executive  committee’s  action,  after 
several  years  of  tabling  the  subject  in 
the  annual  meetings,  at  its  40th  an¬ 
nual  convention  in  New  York  in  April 
with  passage  of  a  resolution  urging 
the  Board  of  Directors  to  give  the 
problem  consideration. 

The  board  took  the  matter  in  hand 
immediately  after  the  April  convention 
and  in  turn  passed  it  on  to  the  execu¬ 
tive  committee,  resulting  in  the  three - 
days’  session. 

The  seven-man  committee,  which 
convened  in  the  Board  room  on  the 
seventh  floor  of  the  AP’s  new  sky¬ 
scraper  building  at  50  Rockefeller 


‘‘That  if  the  broadcasting  of  such  sponsorship  such  reports  as  are  neces- 


news  is  part  of  a  commercially  spon¬ 
sored  program  a  special  additional 


sary  to  assure  compliance  with  the 
regulations  of  broadcasting. 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 


ANPA  Mechanical  Delegates 
Converging  on  Philadelphia  3 
Members  of  ANPA  Mechani¬ 
cal  Committee  .  5 

Capital  Press  Details  Com¬ 
plete  for  Royal  Visit .  6 

Phila.  Dailies’  Plants  Include 
Three  of  World’s  Largest...  7 
Equipment  Firms’  Delegates 
at  ANPA  Mechanical  Con¬ 
vention  .  8 

Mechanical  Delegates  to  ANPA 

Convention  .  9 

Advertisers  and  Advertising 

Agencies  . 10-18 

The  Advertising  Survey .  10 

1938  Color  Roto,  Magazine 
R.  O.  P.  Color  Showed 
Gains  . 11-12 


Faith  in  Dailies  Stronger  Than 

Ever,  Store  Says .  14 

Harry  C.  Milholland,  Pitts¬ 
burgh  Press  Publisher,  Dies  16 
ICMA  to  Meet  June  20-22  in 

Indianapolis  .  24 

Editorial .  30 

Personals  . 31-32 

Circulation  .  34 

Newspaper  Promotion  Review  36 
Pearson,  Allen  Sued  by  Rep. . 

Sweeney  .  38 

How  Newspaper  Advertising 

Works  .  45 

Ad  Bureau’s  Blue  Book  Re¬ 
leased  to  Members .  49 

Obituary  .  51 

Shop  Talk  at  “Thirty” .  56 


N.  Y.  PUBLISHERS  ELEC 

John  F.  Cullen  of  the  Neic  Y 
Mirror  was  elected  chairman  of ' 
Publishers  Association  of  New  Y  ; 
City  at  the  annual  meeting  held  at - 
Biltmore  Hotel  Thursday.  A.  H.  B- 
of  the  Hera/d  Tribune  was  r,i"  ■ 
vice-chairman;  Cranston  Williatti 
who  becomes  secretary-manager  < 
the  ANPA  July  1,  was  named  sec^ 
tary,  and  N.  S.  Macneish,  New  Y/< 
World-Telegram,  was  elected  trefr 
urer.  Glenn  A.  Bowers  is  mansK- 


APPROVES  TRANSFER 

The  Federal  Communications  C 
mission  last  week  in  Washington_ 
thorized  the  assignment  of  h-t 
Hearst  San  Antonio  station,  to  ' 
shine  Broadcasting  Co.,  to  whic' . 
was  sold  last  year  (E  &  P,  Oct  ' 
page  8).  This  company  is  head^ 
O.  L.  Taylor  as  president,  and  ^ 
eludes  Gene  A.  Howe,  publish' 
Amarillo  (Tex.)  Globe  and  News. 
other  Texas  newspapermen. 


BITNERS  GET  STATION 

Negotiations  are  completed  for 
of  WFBM,  5,000-watt  CBS 
owned  by  the  Indianapolis 
Light  Company,  to  Harry  M. 

Sr.,  midwestern  director  for 
Newspapers.  Consummation  « 
awaits  FCC  approval.  Harry  * 
ner,  Jr.,  will  operate  the  statioo^ 
is  understood  one  of  the  terms  B  ^ 
the  station  shall  have  no  new^F”' 
connection  for  the  next  10 
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MEMBERS  OF  ANPA  MECHANICAL  COMMITTEE 
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F.  H.  KEEFE,  Chairman 

Sewburgh-Beacon  (N.  Y.)  News 


JOHN  A.  BURKE 

Gannett  Newspapers 


S.  H.  KAUFFMANN 

Washington  Star 


A.  H.  BURNS 

New  York  Herald  Tribune 


W.  L  FANNING 

Westchester  County  Newspapers 


JOHN  E.  MARTIN 

New  York  Sun 


F.  W.  SCHAUB 

Decatur  (Ill.)  Herald  &  Review 


WALTER  OGDEN 

Cleveland  Press 
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D.  H.  PARKER 

Montreal  Star 


TENNANT  BRYAN 

Richmond  News-Leader 


JOHN  W.  PARK 

Chicago  Tribune 


HOWARD  J.  LAMADE 

Williamsport  (Pa.)  Grit 


Amon  Carter  Hailed 
By  Dallas  News 

foreetting  for  n  day  the  long-stand- 
■ne  feud  between  Dallas  and  Fort 
Tex.,  the  Dn/lns  Morning  News 
^dded  its  tribute  to  the  score  already 
heaped  upon  Amon  G.  Carter,  pub- 
t'ner.  For!  Worth  Star-Telegram,  by 
running  a  two-page  .spread  of  pictures 
*r'  Its  Sunday,  April  30.  rotogravure 
action  saluting  the  colorful  Texan  as 
hurt  Worths  No.  i  Citizen-  Dalla.s' 
reat.  Good  I- riend.”  and  the  “builder 
r*!  a  whole  region." 

r  *®y»ut.  work  of  Truman  Poun- 
News  staff  photographer,  showed 
li  t  “Gloved  Texas  newspaper  pub- 
.1  farm.  Shady  Oak.  Texas' 

‘’^‘re  suite  in  the 
r- Telegram  building,  and  various 
utentoes  crdlected  by  him.  One 


picture,  included  Mr.  Carter  with  his 
son.  Amon.  on  the  lawn  of  the  Carter 
homestead. 

The  News,  bestowing  an  "honorary 
D  ’lias  citizenship"  on  the  Fort  Worth 
publisher,  hailed  him  “because  he 
punches  Dallas  like  cow'boys  are 
wont  to  do  to  slow  steers  in  a  shipping 
chute."  It  called  him  “more  than  a 
}','."d  to  endless  competitive  endeavor: 
Amon  Carter  is  also  a  symbol  of  th< 
\alue  of  united  civic  leader.ship." 

■ 

HONOR  BRITISH  ADMEN 

Sir  Harold  Bellman,  of  the  Advertis¬ 
ing  A‘.';c  ciation  of  Great  Britain,  will 
be  the  guest  speaker  June  6  at  a  .spc‘- 
ei;  1  luncheon  at  the  Advertising  Club 
(  f  N'''>'  Y  k  in  honor  of  the  Briti.sh 
Advertising  Delegation  to  the  annual 
convention  of  the  Advertising  Fed¬ 
eration  of  America.  June  18  to  22. 


ELECTED  TO  ABC 

Three  newspapers  and  one  business 
paper  have  been  elected  to  Audit  Bu- 
leau  of  Circulation.s'  membership,  it 
was  announced  this  week  by  O.  C. 
Harn.  ABC  managing  director.  They 
are  the  LaPorte  (Ind.)  Herald-Argus. 
Timmins  (Ont.)  Press  and  Chiekasha 
(Okla.)  f^xpress  in  the  daily  field  and 
Gas  Retailer.  New  York,  in  the  busi¬ 
ness  paper  division. 


PRINTS  COLOR  PHOTO 

Winnipeg.  Man..  May  29 — The  Win¬ 
nipeg  (Manitoba)  Free  Press  repro¬ 
duced  in  three  colors  and  black,  a 
natural  color  photograph  of  the  re¬ 
ception  for  the  King  and  Queen  in 
half-page  size  on  the  front  page  of  the 
morning  edition.  May  25.  18  hours  alter 
the  picture  was  taken. 


DON  MILLER 

Allentown  (Pa.)  Call 
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Capital  Press 
Details  Complete 
For  Royal  Visit 

Photographers  Must  Stay 
20  Feet  Away  .  .  . 

Reporters  limited 

Washington,  D.  C.,  June  1 — Hun¬ 
dreds  of  reporters  and  press  pho¬ 
tographers  will  cover  the  visit  of  King 
George  and  Queen  Elizabeth  to  Wash¬ 
ington  next  week  though  none  may 
speak  to  the  royal  guests  or  photo¬ 
graph  them  except  at  designated  spots 
and  from  distances  of  not  less  than 
20  feet. 

Despite  these  limitations  which  re¬ 
strict  coverage  to  mere  color  stories, 
requests  for  newspaper  identification 
badges  are  pouring  into  the  office  of 
Michael  J.  McDermott,  chief  of  the 
division  of  current  information  of  the 
Department  of  State,  to  whom  has 
been  delegated  the  problem  of  press 
relations.  Only  a  fraction  of  the 
number  applying  will  be  accommo¬ 
dated. 

No  exclusive  Stories 

Press  arrangements  have  been  com¬ 
pleted  only  in  broad  outline.  The  plan 
insures  against  exclusives  either  in 
interview  or  in  picture,  by  providing 
stands  along  the  line  of  march,  at 
Union  Station,  the  Capitol  rotunda. 
Mount  Vernon  and  near  the  tomb  of 
the  Unknown  Soldier.  Reporters  and 
photographers  will  be  assigned  seats 
In  these  zones  and  cautioned  against 
operating  elsewhere. 

At  the  White  House,  one  photogra¬ 
pher  will  be  admitted  to  the  Presi¬ 
dent’s  office  to  picture  Mr.  Roosevelt 
and  the  King  shaking  hands.  He  will 
be  chosen  by  lot  and  will  make  copies 
of  the  photograph  available  to  his  col¬ 
leagues,  for  simultaneous  release. 

The  platforms  for  the  press  have 
been  chosen  with  close  attention  to  the 
backdrops.  For  instance,  in  the  Capi¬ 
tol  rotunda  is  a  huge  mural  of  the 
surrender  of  Lord  Cornwallis.  Care 
was  taken  that  no  photograph  can  be 
taken  with  the  capitulation  of  the 
British  Army  as  background.  “Sign¬ 
ing  of  the  Declaration  of  Indepen¬ 
dence,”  is  another  Capitol  mural  which 
will  be  conspicuously  absent  from  the 
newsphotos  which  will  appear. 

Behind  the  royal  visitors  in  pic¬ 
tures  made  in  the  Capitol  will  be  “The 
Baptism  of  Pocahontas”;  beside  the 
party  will  be  seen  a  large  statue  of 
Edward  Dickinson,  London  -  born 
former  member  of  Congress  who  was 
killed  while  fighting  as  a  Union  Army 
major  in  the  War  Between  the  States. 

Newsmen  fortunate  enough  to  ob¬ 
tain  press  privileges  for  the  Wash¬ 
ington  visit  will  carry  cards  and  wear 
arm  bands  and  lapel  buttons  of  white 
and  blue. 

The  King  and  Queen  will  not  per¬ 
sonally  meet  the  press  while  in  the 
United  States.  Sir  Ronald  Lindsay, 
British  Ambassador,  spurned  the 
suggestion  of  a  reporter  that  he  “fix  it 
up”  for  the  correspondents,  and  ex¬ 
plained  that  the  Canadian  “press  con¬ 
ference”  was  arranged  only  because 
the  newsmen  were  fellow  travelers 
whom  the  Royalty  wished  to  meet  in 
that  capacity,  rather  than  as  journal¬ 
ists. 

GANNETT  TO  SPEAK 

The  Kansas  State  Editorial  Associa¬ 
tion  will  hold  its  annual  spring  meet¬ 
ing  at  the  Dale  Hotel,  Coffeyville, 
June  9-10.  Hugh  J.  Powell,  editor, 
Coffeyville  Journal,  who  is  president 
of  the  association  will  act  as  host. 
Among  the  guest  speakers  will  be 
Frank  Gannett,  president  of  the  Gan¬ 
nett  Newspapers,  Rochester,  N.  Y. 

i 


KELLY-SMITH  NAMED 

The  Kelly-Smith  Company  has  been 
named  national  advertising  represen¬ 
tatives  of  the  Richmond  (Va.)  Times- 
Dispatch.  Other  appointments  were 
West-Holliday  Co.,  Inc.,  Oxnard  (Cal.) 
Press  effective  July  1,  and  Fred  Kim¬ 
ball,  Inc.,  Manchester  (O.)  Signal  and 
the  Logan  (W.  Va.)  Banner;  South¬ 
west  Dailies,  Alva  (Okla.)  Review- 
Courier  and  the  Holdenville  (Okla.) 
News;  Mid-South  Dailies,  Greenwood 
(Miss.)  Commonwealth. 

m 

Many  Personnel 
Changes  on 
Boston  Transcript 

W.  H.  Pond  Back  as 

Ad  Director  .  .  . 

Cabot  Is  Ad  Counselor 

Followng  re-organization,  a  num¬ 
ber  of  personnel  changes  and  addi¬ 
tions  have  been  made  on  the  Boston 
Transcript.  William  H.  Pond,  former 
national  advertising  manager  and 
more  recently  with  the  Scripps-How- 
ard  chain,  returns  to  the  Transcript 
as  advertising  director.  Chester  Cor¬ 
nell,  a  Transcript  employee  for  three 
decades  specializing  in  financial  ad¬ 
vertising,  has  been  appointed  national 
advertising  manager.  Mr.  Cornell  will 
take  an  active  personal  part  in  the  in¬ 
surance  and  financial  departments. 

A.  D.  McGehee  is  an  importation 
to  be  road  man  for  the  circulation  de¬ 
partment.  Mr.  McGehee  has  worked 
on  the  Cleveland  Press,  Cleveland 
News,  Washington  Post,  and  the 
Rochester  Democrat  &  Chronicle. 
Richard  N.  Johnson,  new  top  execu¬ 
tive  of  the  paper,  is  personally  direct¬ 
ing  the  circulation  department  pro- 
tempore. 

Promotion  and  Classified 

Carl  Terhune,  at  one  time  a  mem¬ 
ber  of  the  merchandising  department 
of  the  Boston  American,  is  now  a 
member  of  the  classified  staff  cover¬ 
ing  restaurant  solicitation.  Henry 
Griffin  has  been  transferred  from  the 
promotion  department  to  the  classified 
and  will  supervise  promotion  of  this 
department.  Allan  Chivers,  former 
retail  salesman  for  the  American  and 
Record,  is  now  a  member  of  the  Tran¬ 
script  classified  staff  and  will  sell  real 
estate  accounts. 

Thaddeus  Nichols,  head  of  the  pro¬ 
motion  department,  has  left  the  paper 
and  is  reported  to  be  on  a  long  vaca¬ 
tion.  Robert  Myers,  also  a  member 
of  the  promotion  department,  is  now 
doing  similar  work  on  the  Boston 
Herald. 

Mi.ss  Jennie  Griffith,  experienced 
travel  agency  employee,  now  heads 
the  travel  department. 

Elective  June  1,  the  Harold  Cabot 
Agency  will  be  advertising  counsel 
for  the  Transcript,  and,  coincident- 
ally,  the  Charles  H.  Eddy  Company 
will  be  national  representative. 

Ralph  M.  Blagdon,  feature  writer, 
Christian  Science  Monitor  Magazine, 
takes  over  the  position,  newly  created, 
of  chief  editorial  writer  for  the  Tran¬ 
script,  effective  June  5.  Blagdon  will 
be  assisted  by  Leonard  Wheildon  and 
Leon  S.  Wellstone,  who  have  been  di¬ 
viding  the  responsibilities  of  the  Tran¬ 
script  editorial  page. 

PAUL  BLOCK  V-Ps. 

Paul  Block  and  Associates  this  week 
announced  the  election  to  vice-pres¬ 
idency  of  John  H.  Lederer,  head  of 
the  Chicago  office;  William  J.  Schmitt, 
head  of  the  Detroit  office;  and  In¬ 
graham  Read,  head  of  the  Pacific 
Coast  offices. 


N.  J.  lury  Rules 
Against  Trenton 
Times  in  Libel 


11-POUND  BASS 

Ralph  Nicholson,  general  manager,  Tampa 
(Fla.)  Daily  Times,  was  on  hand  for  the 
opening  of  the  fresh  water  fishing  season 
May  20  and,  as  the  above  picture  proves, 
he  did  not  have  to  stop  off  at  the  fish 
monger's  shop  on  the  way  home.  The  fish, 
a  large  mouth  black  bass,  was  27  inches 
long  and  weighed  1 1  pounds. 


Brooklyn  Eagle  Has 
Reorganization  Plan 


Awards  $30,000  to  ex-Gov. 
Hoffman  .  .  .  Paper  to  Seek 
A  New  Trial 


New  Brunswick,  N.  J.,  June  1-A 
verdict  of  $30,000  in  compensatory  dam- 
ages  was  awarded  by  a  jury  of  three 
women  and  nine  men  here  May  26  to 
former  Governor  Harold  G.  Hoifma.' 
in  a  libel  suit  against  the  Trenton 
Times,  Inc.,  and  James  Kerney,  Jr. 
editor.  It  was  announced  that  defense 
council  would  seek  a  new  trial. 

The  jury  returned  its  verdict  after 
five  hours’  deliberation  at  the  end  ol 
a  nine-day  trial  presided  over  by  Cir¬ 
cuit  Court  Judge  Robert  V.  Kinkead. 
Mr.  Hoffman  had  sued  for  $250,0()C 
reduced  by  the  court  with  his  consen; 
to  S100,0G()  to  compensate  him  for  al¬ 
leged  libelous  comments  made  by  the 
Trenton  Times  newspapers  regardini 
the  payment  of  $1,765  to  14  employes 
in  his  office  before  the  expiration  of 
his  term  as  Governor. 


A  proposed  plan  for  reorganization 
of  the  Brooklyn  (N.  Y.)  Daily  Eagle 
Corporation  providing  for  settlement 
with  creditors  on  a  basis  of  35%  was 
submitted  May  26  to  Wibnet  More¬ 
house,  special  referee,  in  the  Brook¬ 
lyn  Federal  Court.  Decision  was  re¬ 
served  when  the  plan  was  submitted 
by  John  Dwight  Sullivan,  associate  of 
Charles  E.  Murphy,  attorney  for  the 
corjxiration,  who  was  ill. 

Under  the  proposed  plan  a  new 
corporation,  to  be  known  as  Brooklyn 
Eagle,  Inc.,  is  to  be  created.  This  cor¬ 
poration  would  issue  7,000  to  8,000 
shares  of  non-cumulative  6%  pre¬ 
ferred  stock  at  $10  par  value  and  also 
3.000  to  3.500  shares  of  common  stock 
of  $10  par  value. 

The  plan  seeks  also  to  pay  secured 
and  prior  claims  and  to  raise  working 
capital  for  the  new  corporation  by  the 
issuance  of  $300,000  to  $350,000  in 
three-year  notes,  which  would  have 
parity  with  all  future  obligations  and 
yield  not  more  than  6%  interest. 

For  unsecured  claims  the  plan  pro¬ 
vides  for  the  issuance  of  $175,000  to 
$275,000  in  unsecured,  non-interest 
bearing  junior  notes  to  be  liquidated 
from  a  sinking  fund  created  by  set¬ 
ting  aside  50%  of  the  annual  net  earn¬ 
ings  of  the  new  corporation. 

A  petition  for  the  reorganization  of 
the  newspaper  under  the  terms  of 
the  Chandler  Act  was  filed  with  the 
Federal  Court  on  April  13.  It  was  in¬ 
dicated  that  a  motion  would  be  made 
on  June  2  before  Referee  Morehouse 
for  the  naming  of  a  trustee  for  the 
corporation. 


Assessed  on  Four  Counts 

The  jury  assessed  the  defendants 
$10,000  on  the  first  coimt  concerning 
an  editorial,  “Other  People’s  Money" 
and  an  additional  $10,000  on  the  fomth 
count  involving  an  editorial,  “When 
Is  a  Bonus  Not  a  Bonus.”  On  the 
second  and  third  counts,  in  which  dx 
corporation  only  was  a  defendant, 
damages  of  $5,000  in  each  case  wen 
awarded.  These  concerned  a  head¬ 
line  referring  to  the  payment  of  in¬ 
creases  as  “a  last  minute  treasuty 
raid”  and  an  editorial  entitled,  “A 
Treasury  Raid.”  No  punitive  dam¬ 
ages  were  awarded. 

Queried  about  the  papers’  action, 
Thomas  L.  Kerney,  general  manager, 
told  Editor  &  Publisher: 


Sports  Investigation 
Ends  on  Coast 


PI 

In 


Kerney's  Statement 

“We,  naturally,  are  going  to  have 
our  attorneys  seek  a  new  trial  on  the 
verdict  which  was  brought  in— $5,000 
on  four  counts  and  $5,000  on  two 
counts  against  our  editor.  We  believe 
that  the  four  editorials  and  news  heads 
could  not  possibly  be  equally  libelous. 

“We  must  make  this  appeal  within 
six  days  of  the  date  the  verdict  was 
given,  and,  if  this  is  denied,  we  will 
appeal  to  New  Jersey’s  highest  court 
the  Court  of  Error  and  Appeals.” 

In  a  front-page  editorial  May  29 
in  its  papers  entitled  “With  Malice 
Toward  None,”  the  management  said 
it  will  continue  publicizing  “the  facts 
about  men  in  high  office  and  wn- 
menting  critically  on  those  facts. 


R.  Hoe  6t  Co.  to  Buy 
Up  $250,000  in  Bonds 


Following  approval  by  more  than 
two-thirds  of  the  holders  of  the  out¬ 
standing  first  mortgage  bonds  of  R. 
Hoe  &  Co.,  the  company  May  29  in¬ 
vited  tenders  of  bonds  to  be  purchased 
for  retirement.  The  company  stated 
its  willingness  to  buy  such  ^nds  at 
prices  not  exceeding  the  principial 
amount  and  accrued  interest  at  4^% 
per  annum  to  June  19,  1939. 

In  announcing  the  solicitation  for 
bond  tenders,  the  company  stated  that 
it  had  made  available  $250,000,  for  the 
purchase  of  the  bonds. 
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California’s  legislative  inv'estigatior 
into  boxing  and  wrestling  has  beer, 
concluded  unless  sports  writers  re¬ 
quest  opportunity  to  dispute  testi¬ 
mony,  it  was  announced  at  Sacra¬ 
mento.  Cal.,  Monday. 

The  special  As.sembly  committee  u 
now  preparing  its  repiort  to  the  legiS" 
lature.  Chairman  Chester  Gannon 
said.  He  added  that  a  special  me^“'^ 
would  be  held  if  desired  by  those 
Southern  California  sports 
who  lost  their  jobs  because  of  disco- 
sures  of  “payoffs”  by  Lou  Daro. 
Angeles  promoter. 
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GETS  FCC  PERMIT 

Radio  station  WENY,  owned  by 
Elmira  (N.  Y.)  Star-Gazette,  Inc.,  ^ 
granted  the  privilege  of  unlinu 
night  time  operation  at  100  wa  • 
power  by  the  Federal  Commumcati® 
Commission  in  Washington  recently 


Philadelphia  Dailies’  Plants 
Include  3  of  World’s  Largest 

Open  House  to  be  Held  During  Mechanical 
Conference  . . .  Delegates  May  See  Run  of  One 
Of  Biggest  Color  Presses 

By  WALTER  E.  SCHNEIDER 


The  Philadelphia  Bulletin  Building  at  the 
northeast  corner  of  City  Hall  Square. 


A  striking  view  of  the  Philadelphia  Inquirer 
Building  at  Broad  and  Callowhill  Streets. 


orace  to  the  super- efficient  newspaper  Axel-Holmstrom  and  two  Master 
plants  of  1939,  costing  millions  of  dol-  Etching  machines  are  used.  The  re¬ 
ars.  T^e  Museum  is  on  the  Benjamin  mainder  of  the  equipment  is  more  or 
■■anklin  Parkway  at  20th  Street.  less  standard. 

•  ^p^li'i’s  name  is  written  indelibly  Lowerator  Moves  Paper 

hiladelphia,  his  adopted  city.  The  The  stereotype  department  uses  dry 
^onvention  hotel  was  named  in  his  mats  in  all  cases  except  color  work, 
onor.  The  Curtis  Publishing  Com-  for  which  wet  mats  are  used  entirely. 

s  plant,  which  also  should  be  on  Mats  are  molded  on  Hoe  machines, 
er*  sightseeing  itin-  Plates  are  cast  on  six  Wood  Junior 

weTi  beginnings  in  Franklin’s  Autoplates  attached  to  three  gas- 

®  ly  Pennsylvania  Gazette,  founded  heated  8-ton  {jots.  Four  Wood  Auto- 


Historic  Independence  Hall  (in  fore¬ 
ground)  and  Philadelphia  Evening  Ledger 
Building  facing  Independence  Square.  At 
left  '$  a  corner  of  Curtis  Publishing  Com¬ 
pany's  plant. 


EDITOR 


PUBLISHER 


Equipment  Men  Attending 
ANPA  Conference 


uia)K(;K  H.  MORKii.i,  ro. 
Ilt-iijamin  F.  Hiinn,  L.  R.  Shupi,  Frank  S. 
Karr.  R.  S.  Crowell 

NILES  &  NELSON.  INC. 

J.  11.  Claney,  L.  C.  Doran.  \\\  P.  Manahan. 
E.  T.  Niles 

OSTR.XNDER-SEYMOUR  CO. 


EQUIPMENT  MEN  who  will  attend 
the  ANPA  Mechanical  Conference 
in  Philadelphia  next  week,  and  the 
firms  they  represent,  follow: 


.\l.CO-<'.RA\  I'RE 

.lames  II.  Wheeler.  John  M.  Hopkins.  Freil- 
erick  M.  Keiuler 

■AMERlC.tN  .STEEL  Cll.ASE  CO. 
I'leorife  £.  Koncher.  W.alter  A.  Hylsen 
ART  (iUAVURE  CORP. 

I.  E.  Hazel.  Everett  Stone 

E.  W.  HI.ATCHFORD  CO. 

M.  L.  E'riday.  K.  K.  Lipe.  O.  .\.  Savane.  I.. 

II.  Seipp 

E.  A.  KODTIl  RUBKER  CO. 

E.  A.  B(Kith.  R.  C.  BvM)th 

ALBERT  R.  BOCRC.ES  SERVICE 
.\ll>ert  R.  Boiirges 

BCRC.ESS  CELLI  LOSE  CO. 
n.  T.  Stephenson.  Jack  Kearns.  Walter  Hitch. 
Heiirv  Messina 

CEKTIFIED  DRY  .MAT  CORP. 

II.  W.  Hamilton.  H.  E.  Wilson.  Frank  TiRhe 
CIIEMCO  PHOTOPRODCCTS  CO. 

W.  W.  Wartel.  H.  Eddy 
CTIMIC  SECTION  ADVERTISING  CORP. 
Robert  A.  Travis.  Charles  Petty 
CLINE  ELECTRIC  MANC'EACTURINn 
CO. 

11.  E.  Brund.age.  H.  J.  Mitchell.  A.  H.  Park. 
H.  A.  Williams 

CXILOR  PRODITTION  SERVICE 
Robert  A.  Travis.  Charles  A.  Petty 

THE  CORKPAK  CO.,  INC. 

Fred  H.  Patilmann 

H.  G.  CRAIG  S,  CO. 

Kenneth  T.  Greenleaf 

CUSHMAN  ELECTRIC  CO. 

.\.  L.  Cushman 

CUTLER  HAMMER.  INC. 

Pi»ul  S.  Jones.  A.  H.  James.  Frank  W.  Barne- 
cott 

EASTERN  NEWSPAPER  SUPPLY 
E-lear  A.  Mills.  Jr. 

EDES  MANUF.\CTURING  CO. 

Ilarrtd  T.  Burns 

EDITOR  &  PUBLISHER 
C  T.  .s^tuart.  W.  L.  Bassett 

FINCH.  PRUYN  &  CO..  INC. 

I>.  L.  Beecher 

FEDERATED  .METALS  DIV.  AMERICAN 
SMELTING  &  REFINING  CO. 

V.  J.  Ryan.  J.  J.  .Moran.  M.  M.  Levy.  H.  L. 
“smith.  J.  P.  Kennedy 

HOWARD  FIJNT  INK  CO. 

.\.  A.  McNab.  Guy  R.  Brooks.  Ed^ar  B.  Flint. 
Roliert  H.  Flint 

ARTHUR  H.  GAEBEL 
.\rthur  H.  Gaebel.  H.  Calvin  Gaebel.  E.  W. 
Schwerin.  Mario  Marchetti.  Rav  Lambrecht 
G(H)DYEAK  TIRE  &  RUBBER  CO..  INC. 
.M  Q.  Ellington.  Ed  W.  Sanders.  George  K. 
Higgins.  J.  Thomas  McHugh.  Jo.seph  McHugh 
GOSS  PRINTING  PRESS  CO. 

M.  W.  Brueshaber,  R.  C.  Corlett.  W.  Dammes. 
W  .  T.  Goss.  C.  S.  Reilly.  L.  D.  Wright 
WILLIAM  C.  HERRICK  INK  CO. 

\\  m.  C.  Herrick.  P.  O.  R<rf)erts.  W.  J.  Iluss 
R.  HOE  &  CO..  INC. 

II.  M.  Tillinghast.  .Arthur  Dresscl.  O.  L. 
Crain.  W.  C.  C<K>iicr.  (J.  E.  Devyr.  C.  W. 
Dickinsfui.  C.  W.  Ginsberg.  G.  H.  Higgins,  F. 

W.  Schnell 

J  .\I  lirUER.  I.\C. 

Walter  lluher.  R<>l»ert  P.  Lalor.  R<ihert  S. 
Lewis.  Carl  Denman.  R.alph  C.  Persons.  Sam 
E.  Mills.  Hart  I.eitenherger.  Willi.im  I.  Carev 
IDEAL  ROLLER  Sr  .MANUFACTURING 
CO. 

11.  C.  Mackenzie.  Norman  L.  Rowe.  <  ieorge 
.StTteler.  .A.  L  C'siper 

IMPERIAL  TYPE  .METAL  CO. 

W  ilson  S.  A'et  gi  r,  Clarence  .Seam  in.  Claiale 
Puikis,  Lewis  S.  Somers.  Grant  l\  Wilber. 
W  illiam  C.  Otter.  Willi.ain  11.  Polloek.  Charles 
tlltoii.  William  .\.  I’eniu  y.  Jr..  W.  W  .Stearly. 
A'.  L.  Kirklatid.  11.  .\.  Bray,  J.  M.  I  ant 


INTERNATIONAL  PRINTING  INK  (<• 
T.  .\.  Ryan.  Walter  Cassidy.  Jack  Preisinan. 
H.irry  (ioerlick 

INTAGLIO  SLRVK  E  CORP. 

Rohi-rt  .\.  Travis,  Len  .S.  Piiiover,  William 
,M  ilaticse 

LNTERN.MToNAL  P.NPKR  SALES  Co. 
.Ar'httr  F.  -Mien 


INTERTYPK  CoRP. 

T.  A.  MacElwe.  .  D.  E.  Roseman.  Flank 
<  iih-s.  .\mos  ti.  ilottman.  11.  R.  F'reiiial.  P. 
.\.  Pelt  Ison.  ..\,  T.  Mann.  Jr. 

KLKAN-O  MAT  CoRP. 

Edward  11.  Townsend.  Win  It.  Ilukok  \  1. 
I'laiik  11  Lean.  .Stedmaii  C.  Ilumheit.  Car! 
I  .  M  .son 


I. AN.STON  MONOTYPE  .MACHINE  CO. 
T.  Frank  .Morgan,  John  J.  Meadth,  Frank  M. 
Sherman.  Stanley  E.  Ilaigh.  J.  .A.  -Mullarkey 

MA.STER  ETCHING  M.ACHINE  CO. 

.Mr.  Plesser,  Mr.  Guenst 

.MATRLX  CONTRAST  CORP. 

Lon  S.  Landers,  Clifforil  A’ewdall.  Charles 

II.  Stout.  Gerald  W.  Hunter.  Richard  M. 
.Seymour 

T.  MAURICE  VALLEY  P.U’ER 
COMPANY.  LTD. 

.Alex  Beii|ue  (Consoliilated  Paper  Corp.,  Ltd.). 
Joe  F'owler 

MERGENTHALER  LINOTYPE  CO. 

C.  11.  Griffith,  AN'.  B.  Pattersoti.  R.  R.  Mead, 
C.  C.  Rhame,  F.  .A.  AA'hite 

.MILAVAUKEE  SAAA'  TRI.M.MER  CORP. 
Erwin  -Ariie,  G.  F.  Morrison 
NEAV  ENGLAND  NEWSPAPER  SUPPLY 
CO. 

AA'illiam  F.  Grenier,  Colin  Campliell.  Edward 
AA'.  Gordon,  Fred  M.  A'oungs 


I'.  E.  .Stewart,  C.  .A.  Babbitt.  AA'.  R.  Hallherg. 
1.  Borek 

THE  P.ARTLOAV  CORP. 

H.  AA'.  Partlow.  Jr.,  -Alvin  M.  Stock,  Porter 
Hurd,  AA’alter  F.  Scheiderich 

HAROLD  -M.  PIT.AIAN  CO. 
lolin  Storck,  Louis  AA'eher 

PRICE  BROTHERS  SALES  CORP. 

•A.  C.  Price,  Ervin  D.  Powell.  E.  M.  Cree,  C. 

I.  Naylor 

PRINTING  EOUIPMENT  E.NGINEER 
.Abac  Sinclair.  Don  AA'ill,  Russ  Birchtield 
RAPID  ELECTROTYPE  CO. 

W.  H.  Chatfield.  U.  T.  Allen.  AV.B.  FIckerle 
RAPID  ROLLER  CO. 

'r.  M.  Broadston,  .Al.  E.  Hillison.  D.  D.  Kalli- 
son.  F.  P.  Peters,  .AL  M.  Taylor 

J.  A.  RICH.ARDS  CO. 

R.  N.  Richards,  J.  A.  Richards.  Sr. 

R.  R.  ROBERTSON 
D.  1).  Roliertson 


ROLLED  PLATE  METAL  CO. 

AA*.  Roy  Manny,  Fred  A.  Dirkes.  AA'm.  R. 
C'l  iiidK-r 


LOCATION  OF  EQUIPMENT  EXfflBITS 


I.AKI.  F.  IF.  SIEREOTYPE  EOUIPMENT 
CORP. 

L.  W.  Coleman.  C.  S.  Davis,  Jr.,  H.  1). 
riiwi.itl.  .A.  G  Hemial 


ABOVE  is  the  floor  plan  of  the  ex¬ 
hibit  booths  at  the  Benjamin  Frank¬ 
lin  Hotel,  Philadelphia,  where  the 
ANPA  Mechanical  Conference  will 
be  held  next  week.  Forty-three  firms 
had  taken  exhibit  space  up  to  this 
week.  Following  is  the  list  of  ex¬ 
hibitors  and  their  locations; 

AMERICAN  STEEL  CHASE  CO..  Long 
Island  City,  N.  A’. — Biniths  3  &  4. 

E.  A.  BOOTH  RUBBER  CO..  Clcvel.ind 
Booth  6/. 

ALBERT  R.  BOURGES  SERVICE.  New 
A'ork  Citv — Special  Booth. 

BRIDC.EPORT  ENGRAA'ERS  SUPPLY 
CO..  New  A'ork  Citv — Booths  48  &  511. 

CHALLENGE  MACHINERY  CO..  Grand 
Haven.  .Alich. — Ih  oth  .59. 

CHE.AICO  PHOTOPRODUCTS  (  < )..  New 
A'ork  Citv — Booths  7  iv  8. 

CUSH.ALAN  ELFXTRIC  ('O.AIPANA’.  Con 
cord.  N.  IL— BiHith  52. 

EASTERN  NEAVSPAPER  SUPPLY 

I 'orona.  New  A'ork-  Booth  40. 

EASTMAN  KODAK  CO..  Rochester.  N  A 

Booths  ()0.  hi.  62,  63. 

FEDERATED  .AIETALS  DIA  .  A.MERI 
<  AN  SMELTING  AND  REFINING  CoM 
P.ANA'.  AAdiiting.  Ind. — Booth  31. 

ARTHUR  11.  GAEBEL.  New  Aork  Citv 
ItiHiths  48.49-50. 

HAMMOND  .AIACHINERY  BUILDERS. 
INC..  Kalamazo.1.  Alich.  Bisiths  57.  .58.  5“). 

IMPE;  LAI,  TYPE  METAL  CO  .  Pliila 
delphia  Booth  .5.5. 

INTEiTAPE  CORPORATION.  Bio.,klvn. 
\.  A.  Booth  .55. 

KLF.AN  o  MAT  GoR I’ORATION .  Ne.v 
Aork  City  Booths  22  \  23. 

LAKE  ERIE  ENTM.ERING  GO..  Bof 
■alo.  N.  A'.— BcK.tlw  41  \  42. 

I.INOG;  AP  I  ( ORPORATION.  Daveu 
port,  I.:  B.iolh-  (i5  X-  66. 

I.INO  I  A  PE  PARTS  CO..  New  A  ork  City— 
Booths  55  X  56. 

LUDI.OAV  TAP<k;RAPH  (<I.  Chicago 
P.ooth.  17  18  19-20  21. 


H.  B.  ROUSE  X  CO. 

AA'.  J.  Knoll,  Harry  AV.  Knoll 

WALTER  SCOTT  X  CO. 

1).  J.  Scott.  C.  E.  Draiige.  Albert  A',,./ 
DeAA'itt  AA'.  Smyth.  Donald  A.  Brown 
THE  BASIL  L.  SMITH  SYSTE-AI,  IXr 
I  lian  M.  Smith 

spruce  fall  POAA  ER  X  PAPER  CO 
AA”.  F.  .AIcMahan 

•STAHI  CORPORATION 
.A.  AA'.  Cochran.  C.  C.  Baker.  J.  H,  Brook, 

H.  AA'.  Dewey.  Clem  .Smith.  E.  E.  Col»e!' 
M  ke  O'Rourke.  Don  Richards 

STEREOTEN  MACHINERY  CO 
C.  Fritschi 

TINGUE.  BROAVN  X  CO. 

AA'.  M.  Tiiigue.  G.  G.  .'5anlMirn.  R.  H.  Iiunliar 

I.  AV.  Foster 

UNITED  A. Al  ERIC. AN  .A1ET.AL.5 
Earl  L.  .Aliller.  .Arthur  Chamlnati.  AVilliani  H 
.St  reet 

VANDERCOOK  X  >o.\S 
.AL  O.  Brewer 

A  ULCAN  PROOFING  CO. 

J.  C.  Dunn.  O.  C.  Chalmers.  Charles  F.  Fincii 

AVEBENIHIRFER  AVII.LS  CO..  l.A'C. 
lohn  Farnsworth.  lohn  B.  AA'eliendorfer 
AVOOD  FLONG  CORP. 

Cyril  C.  Cox.  Rollo  S.  Lewis.  Charles  .A 
Puget.  AA  illiam  .A.  AA'etherell.  AA'illiam  .M 
Clark.  Jr. 

AVOOD  NF.AASP.APER  MACHINERY 
CORP. 

( (scar  C.  Roesen.  1.  Tornberg.  Frank  A.  Kop; 
FL  A.  Rehni.  R.  G.  Griffonl.  R  R.  Biivinger 


MASTER  ETCHING  MACHINE  t  O.. 
Philadelphia  Booths  24.  25.  26. 

MATRIX  CONTRAST  CORPORATION. 
New  York  Citv — Booths  33  X  34. 

.AIERGENTHALER  LINOTYPE  PARTS. 
Brixiklvn.  N.  A'. — Botjths  51  X  54. 

.AIIIAA  AUKEE  SAAV  TRIM.AIER  CO.. 
Milwaukee— B'«ith  16. 

GEO.  11.  AIORRILL  CO..  New  York  Cit.v— 
BiKith  1,5. 

NATIONAL  STEEL  X  COPPER  PLATE, 
Chicago  Booth  36. 

NEAV  E;NGL.AND  NEAVSPAPER  SUP 
PLA'  CO..  AA'orcester.  .Alass. — Brxiths  44  &  45. 

OSTR  ANDER  SEA'.AIOUR  CO.,  Chicago— 
B.«>th>  71.  72.  73. 

THE  P.ARTLOAV  CORPORATION.  New 
Hartford.  N.  A'.  Booths  5  X*  6. 

HAROLD  .AL  PIT.AIAN  CO..  Chicago 
Booth  27 

PRINTING  EfJUIP.MENT  ENGINEER. 
Cleveland  Booth  1*1. 

R.APID  R<)LLF:R  CO..  Chicago — Booths 
28.  29. 

I.  A  RICH.ARDS  CO..  Kalamazi-,.  .Alich. 
Booth'  o8.  (i9. 

.  P.  ROBERTSON.  Clm.ago  -B.«.th  70, 
R'>LLF.D  PLATE  .MET  AL  » O  .  Bns.klvn. 
N  1  .  -BiK.th  12. 

II.  B  ROUSE  X  CO..  Chicago  Booth  15. 
>T.AH1  CORP..  Los  AngeU'- -Booth  14. 
DUDLEA'  S.  SAIITH.  Philadelphia  B.s.th 

4  5, 

STEREOTEN  MACHINERY  (<•..  .St.ani- 
foid.  Conn.  — Booth  46. 

rlNcUK  BROAVN  X  I'O..  New  York  (  iiv 
P.  oth  47. 

united  AMERIC  AN  MLI  AI.S  CoRP  . 
Bi-'klyn,  N.  A'.  Ihsitli  <i4. 

VANDERCOOK  X  SON'S.  Chicago  Botitli' 
'<  10. 

AVAILIN'  .AIANUFACTURING  CO., 
oniih.i.  .Nch.  B.H.th  32. 

AVEBENIKIRFER-AVILLS  CO..  INC..  .Alt 
A'eriion.  N.  A'.  lliMith  30, 

AVOOD  NEAVSPAPER  MACHINERA 
GitRP.  N'l  w  A'ork  Cit.s— Booths  .'7  X  3.s. 


City  Editor  Aids 
Trapped  Miner 


A  member  of  the  Shenandoah  (Pa) 
Evening  Herald  staff  played  a  vita; 
part  in  mobilizing  men  and  equip¬ 
ment  to  effect  the  rescue  of  R^n 
Galligan,  a  bootleg  miner,  trapped  63 
hours  at  the  bottom  of  his  illicit  mine 
shaft  about  one  mile  from  Shenan¬ 
doah  last  week-end. 

Local  police  brought  the  first  tip 
of  the  collapse  of  the  shaft  to  Philip 
L.  Cameron,  city  editor  of  the  Herald 
who  immediately  drove  to  the  scene 
and  remained  long  enough  to  get 
names  and  data  for  an  early  lead,  and 
to  learn  from  experienced  miners  that 
only  by  the  use  of  a  power  shovel 
could  the  trapped  man  be  liberated 

Cameron  reported  his  findings  to 
his  managing  editor,  and  then  after 
three  hours,  obtained  a  small,  power¬ 
ful  diesel-electric  shovel  from  Potts- 
ville,  14  miles  away.  The  OAvner  sent 
the  shovel  and  an  operating  crew  to 
Shenandoah  on  the  strength  of 
Cameron’s  description  of  the  urgency 
of  the  emergency. 

Cameron  also  secured  the  services 
of  an  experienced  mine  foreman  front 
the  adjacent  Kehley  Run  Colliery  to¬ 
gether  with  sorely  -  needed  mininf 
tools,  supplies  and  volunteer  workers 
and  a  plea  for  additional  volunteer 
experienced  miners  published  in  Fri¬ 
day  night’s  issue  of  the  Herald  re¬ 
sulted  in  an  overwhelming  response. 

Cameron  remained  on  the  scent 
almost  constantly  from  the  time  the 
first  fla-sh  on  the  story  until  the  actua. 
rescue  was  accomplished  May  29 
Between  times  he  filed  his  story  for  the 
United  Press  and  Philadelphia  paper; 


I 


CABOT  PRIZES  IN  FAU 

Announcement  of  the  Maria  Moor; 
Cabot  Prizes  to  publishers,  editors  07 
writers  in  the  western  hemisphert 
"who.  by  their  professional  achieve¬ 
ment.  shall  advance  sympathetic  un¬ 
derstanding  among  the  peoples  <>• 
South.  Central  and  North  America, 
will  be  made  by  the  Graduate  Schoo- 
of  Journalism.  Columbia  University 
Nv  w  York,  sometime  during  Octok- 
((!•  November,  it  w-as  learned  thk- 
week.  Creation  of  the  awards  <k' 
bronze  plaques  to  newspapers.  pr^‘ 
services  and  syndicates,  and  g®**" 
medals  Ak-ith  Sl.OOO  to  individual  joiif; 
nalists.  were  announced  b.v  Dean  Car- 
W.  Ackerman  in  his  annual  r^- 
December.  1938.  Original  plans  tc 
announce  the  two  to  fiA’e  winner- 
early’  in  1939  have  been  changed  to 
make  them  an  annual  fall  cA’ent. 
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JUNE 


3, 


19  3  9 


DELEGATES  TO  ANPA  MECHANICAL  CONFERENCE 


the  following  newspaper  mechanical  executives  have  signified  their 

^  intention  to  attend  the  ANPA  conference  in  Philadelphia  next  week: 

CALIFORNIA 

LOS  Angeles  Times— Charles  Webb,  press  room  superintendent. 

Oakland  Tribune— Albert  L.  Lengel,  production  manager. 

CONNECTICUT 

Hartford  Courant— Fred  Salser,  press  department  mechanical  superintendent. 

Hartford  Times— B.  F.  Garrity,  mechanical  superintendent;  J.  W.  Addison, 
press  room  superintendent;  A.  V.  Leslie,  photo  engraving  room  superin¬ 
tendent. 

Xew  London  Dav— George  W.  Kent,  press  room  foreman. 

DELAWARE 

Wilmington  News-Journal— Every  Evening— Marvin  Megginson.  superinten¬ 
dent:  C.  J  Pyle,  director  of  productions. 

DISTRICT  OF  COLUMBIA 

Washington  Star— S.  H.  Kauffmann,  business  manager;  Crosby  N.  Boyd,  as¬ 
sistant  advertising  manager;  Charles  H.  Ruth,  superintendent;  Charles 
W.  Welch,  assistant  superintendent;  Quentin  Clark,  engraving  depart¬ 
ment  superintendent;  Joseph  Brown,  stereotype  department  foreman. 

Washington  Times-Herald— Thomas  J.  Weir,  business  manager. 

ILLINOIS 

Bloomington  Pantacraph— Howard  M.  Colton,  press  and  stereotype  superin¬ 
tendent;  Russell  B.  Miller,  general  mechanical  superintendent. 

Chicago  Daily  News— John  W.  Harm,  mechanical  superintendent. 

Chicago  Tribune— John  W.  Park,  production  manager. 

INDIANAPOLIS 

Fort  Wayne  News-Sentinel— N.  B.  Nelson,  composing  room  superintendent; 
Lloyd  Wright,  stereotype  department  superintendent;  A.  C.  Fritz,  engrav¬ 
ing  department  superintendent. 

Indianapolis  Star— Lester  Yeager,  production  manager. 

IOWA 

Des  Moines  Register  and  Tribune — F.  M.  Dexter,  engraving  department  man¬ 
ager. 

KANSAS 

Topeka  Daily  Capital — L.  H.  Schenck,  secretary  and  production  manager; 
H.  S.  Blake,  general  manager. 

KENTUCKY 

Louisville  Courier-Journal  &  Times — M.  George  Martin,  production  man¬ 
ager;  C.  Frank  Mann,  composing  room  superintendent;  J.  C.  Steele, 
stereotype  department  foreman;  George  T.  Mitchell,  press  room  foreman; 
T.  A.  Corcoran,  purchasing  agent;  Edward  Hunter,  rotogravure  foreman; 
C.  L.  Bronger.  engraving  foreman. 

MAINE 

Lewiston  Sun  &  Journal — Russell  H.  Costello,  mechanical  superintendent. 

Portland  Press  Herald-Express — Henry  G.  Jones.  George  F.  Marshall,  O.  L. 
Kimball. 

MARYLAND 

Baltlmore  News-Post  &  Sunday  American — Nelson  J.  Quimpec,  business  man¬ 
ager;  Henry  Sommer,  press  room  superintendent. 

Baltimore  Sun — Paul  J.  Patterson,  mechanical  superintendent;  William  Gro- 
lock,  superintendent  engraving  room;  Louis  F.  Fries,  mechanical  super¬ 
intendent. 

MASSACHUSETTS 

Boston  Christian  Science  Monitor — Herbert  T.  Stanger,  production  manager; 
Park  L.  Gongaevare.  head  machinist;  Herbert  F.  Haake,  assistant  compos¬ 
ing  room  foreman. 

Boston  Herald -Traveler — C.  W.  Govier,  mechanical  superintendent. 

Springfield  Republican — Sherman  H.  Bowles,  manager;  Louis  M.  Blaisdell, 
press  room  foreman. 

Worcester  Telegram-Gazette — Richard  M.  Fitzgerald,  mechanical  superin¬ 
tendent. 

MICHIGAN 

Grand  Rapids  Herald — Frank  J.  Salmon,  mechanical  superintendent;  William 
Julian,  stereotype  superintendent;  Walter  Streby,  press  room  superin¬ 
tendent. 

Port  Huron  Times  Herald — Millard  Shirts,  press  room  foreman;  Levi  E. 
^ite.  stereotype  room  foreman;  Frank  E.  Marengo,  composing  room 
foreman. 

Royal  Oak  Tribune — Franklin  M.  Dunn,  engraving  department  superinten¬ 
dent. 


MINNESOTA 

‘  inneapolis  Journal — H.  L.  Foster,  mechanical  superintendent. 

T.  AUL  Dispatch-Pio.neer  Press — Charles  J.  Hentschell,  mechanical  superin¬ 
tendent. 

Bprincfield  Newsp.apers,  Inc. — Don  M.  Orr,  mechanical  superintendent. 


MISSOURI 

H  — Edwin  H.  Evers,  mechanical  superintendent; 

rold  M.  Dollus,  compiosing  room  foreman. 


Q  NEBRASKA 

'>*HA  World-Herald — Ray  G.  Leach,  superintendent. 

New  JERSEY 

_^ark  Evening  News — William  E.  Putscher,  composing  room  foreman; 
forem  pressroom  foreman;  Chas.  Bauer,  stereotype  department 

•’aAND  Timfs  Max  Leuchter,  publisher,  C.  P.  B.  Leuchter,  business  man¬ 
ager 


NEW  YORK 

Buffalo  Courier-Express — Frank  J.  Hippie,  composing  room  superintendent; 
Eugene  C.  Murphy,  general  manager. 

Buffalo  Evening  News — Louis  W.  Woelfel,  mechanical  superintendent. 

Hearst  Newspapers — John  J.  Shea,  general  mechanical  superintendent. 

Middletown  Times-Herald — Chas.  E.  Koons,  publisher. 

New  York  Times — Cortland  J.  Strang,  night  mechanical  superintendent;  Ben 
Dalgin,  art  production  manager. 

Syracuse  Post-Standard — James  N.  Johnson,  foreman  of  the  composing  room, 
Fred  Stauffer,  machinist;  Paul  O’Connor,  foreman  of  the  stereotype  room: 
Alexander  Kramer,  press  room  foreman. 

NORTH  CAROLINA 

Goldsboro  News-Argus — Talbot  Patrick,  publisher. 

Greensboro  News  &  Record — -L.  C.  Penry,  mechanical  superintendent. 

OHIO 

Cincinnati  Times  Star — Joseph  R.  Donohue,  press  room  superintendent;  Earl 
Burwell,  stereotype  superintendent;  Robert  Legleiter,  composing  room 
superintendent;  George  Geist,  photo-engraving  superintendent. 

Cleveland  News — W.  V.  Cowgill.  mechanical  superintendent;  O.  J.  Lange, 
engraving  superintendent;  B.  Wilson,  stereotype  superintendent;  C.  L. 
Buttermore,  composing  room  superintendent;  W.  J.  Morrison,  press  room 
superintendent. 

Dayton  News — W.  W.  Wever,  mechanical  superintendent;  Fred  W.  Brooks, 
composing  room  foreman;  Adolph  Bobe,  stereotype  foreman;  Carl  Beid- 
miller,  engraving  foreman:  L.  A.  Brod,  pressroom  foreman. 

Springfield  Newspapers — Edgar  Morris,  general  manager;  Carl  Snow,  com¬ 
posing  room  superintendent;  Frank  Y.  Otstot,  stereotype  department 
superintendent. 

Toledo  Blade — E.  P.  Doyle,  mechanical  superintendent. 

Youngstown  Vindicator — Leslie  J.  Griner,  mechanical  superintendent;  Earl 
Weiskittel,  press  room  foreman;  A.  C.  Chagnot,  chief  electrician;  W.  R 
Coddington,  composing  room  foreman;  William  J.  Brown,  director  of 
national  advertising. 

OREGON 

I’orti  and  Oregon  Journal — G.  F.  Law,  assistant  business  manager. 

PENNSYLVANIA 

Chester  Times — Harry  W.  Cullis,  plant  superintendent;  Fred  R.  Long,  adver¬ 
tising  manager. 

EIrie  Dispatch-Herald — Peter  P.  Loesch.  mechanical  superintendent. 

Harrisburg  Patriot  &  Evening  News — Elliott  B.  Wharton,  superintendent. 

Norristown  Times  Herald — Martin  T.  Hayden,  mechanical  superintendent. 

Pennsylvania  Newspaper  Publishers’  Association — Carl  C.  Webb. 

Philadelphia  Evening  Bulletin — Frank  Smith,  mechanical  superintendent. 

Philadelphia  Inquirer — Leon  Holtsizer,  production  manager;  George  W. 
Hoesch,  Jr.,  mechanical  superintendent:  John  F.  Agee,  composing  room 
superintendent;  Hugh  Walker,  composing  room  foreman;  Raymond 
Dassler,  ad  room  foreman;  Maurice  A.  Hagan,  engraving  department 
superintendent;  Milton  Voeks,  advertising  art;  J.  Eyanson,  editorial  art; 
Joseph  Oswald,  black  and  white  press  superintendent;  Wm.  Montayne, 
black  and  white  press  foreman;  Jacob  Kinkier,  color  press  superinten¬ 
dent;  Charles  Bowen,  stereotype  superintendent:  Wm.  Rebmann,  stereo¬ 
type  foreman;  Clifford  J.  Murray,  rotogravure  superintendent;  Cedric 
Walker,  roto  press  foreman;  A.  Romano,  roto  etching;  Robert  E.  White, 
chief  machinist;  Wm.  C.  Hampton,  newsprint;  Bernard  J.  Farrell,  lino¬ 
type  machinist;  Frank  A.  Brofft,  electrical  and  maintenance. 

Philadelphia  Ledger — W.  G.  Dodge. 

Pittsburgh  Post  Gazette — Fred  H.  Winch,  mechanical  superintendent;  James 
Sterling,  composing  room  superintendent. 

Scranton  Times — George  C.  Stevens,  press  room  superintendent. 

Williamsport  Grit — L.  V.  Mincemoyer,  mechanical  superintendent;  How.ird 
J.  Lamade,  business  manager. 

York  Dispatch — John  F.  Young,  president;  William  M.  McGuigan,  assistant 
superintendent. 

RHODE  ISLAND 

Pawtucket  Times — Chester  M.  Speoner,  mechanical  superintendent. 

Woonsocket  Call — Carleton  A.  Braga,  assistant  superintendent;  Andrew  P. 
Palmer,  superintendent. 

SOUTH  CAROLINA 

Charleston  News  &  Courier  &  Evening  Post— Henry  M.  Duke,  mechanical 
superintendent. 

TEXAS 

San  Antonio  Express  &  News — F.  J.  William.son,  stereotype  department  fore¬ 
man. 

VIRGINIA 

Richmond  Times-Dispatch — Charles  E.  Morgan,  mechanical  superintendent. 

WISCONSIN 

Racine  Journal-Times — Talferd  J.  Jude,  mechanical  superintendent. 

CANADA 

ONTARIO 

Hamilton  Spectator — James  Lithgow,  stereotype  foreman. 

London  Free  Press — Melville  T.  Parkinson,  mechanical  superintendent;  James 
McComb,  monotype  operator. 

Toronto  Star — C.  M.  Davey,  press  foreman;  R.  E.  Wallace,  research  engineer; 
A.  C.  F.  West,  mechanical  superintendent;  J.  S.  Atkinson,  vice-president. 

QUEBEC 

Montreal  Daily  Star — D.  H.  Parker,  mechanical  superintendent;  J.  M. 
Letham.  composing  room  superintendent. 
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61  Detroit  Reps 
Honor  New  Auto 
Sales  Manager 


THE  ADVERTISING  SURVEY 


statistics  of  the  trucking  induan||?  1 
•‘young  and  lusty  giant  in  the 


By  WARREN  L.  BASSETT 


Don  Bathrick  of  Pontiac 
Entertained  .  .  . 

4.249  Papers  Represented 

By  HIL  F.  BEST 


'Whiskerino"  Double-Truck 
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of  American  transportation."  t 
Shreveport  16  firms  took  space.  Co’ 
appears  once  a  week. 

Although  the  idea  involves  a  ssf 
.selling  job.  it  undoubtedly  taps  a  .in 
source  of  newspaper  revenue. 


By  niL  f.  BCSI  ■  ''S'  •  *  W' 

Detroit.  May  29 — Best  known  of  all 

newspaper  bromides  probably  is  that  r  ■  Wt  V  m 

when  a  dog  bites  a  man  that’s  not  ^  *  ft 

news  but  when  a  “Man  Bites  Dog”  that  '  y  M 

is  news.  UJ 

That's  virtually  what  happened  ^ 

when  practically  every  daily  news-  * 

paper  in  the  United  States  and  over  ^  «'■ 

2,000  weekly  papers  paid  their  re-  ^  ”  *' 

soects  to  Don  U.  Bathrick,  newly  ap-  ^  ^  ft  ^  .  * 

pointed  general  sales  manager  for  ’  a  t  A^.• 

Pontiac  Motors,  with  a  luncheon  in  '  * *jr  ii--'  yt  '  *  <  -  '■  Vi  ' 

the  Recess  Club  of  the  Fisher  Build-  '  t '2' J  -  "  .,  ^ 

ing,  here  May  26.  The  papers’  61  ‘g " W^' 

Detroit  representatives  who  have  been  '  k,yr’- 

entertained  time  and  again  by  the  if'  J- S 

motor  companies  turned  the  tables  and  ^  i •"  ” ’•*>*>-  ,  • 

played  host.  '  - K.  - iJ 

4,249  Papers  Represented 

To  be  more  exact,  the  61  represent  ^  DOUBLE-TRUCK  advertisement  master,  a 
4,249  newspapers  in  the  motor  city  which  made  a  big  hit  with  its  pur-  attorneys 
with  a  total  circulation  exceeding  the  P""ted  recently  m  the  dividuals 

50,000,000  mark.  'With  the  61  were  the  Sacramento  Bee  consisting  of  a  big  Mr  Sb 


Anthracite  Sales 

ROBERT  \\^  DISQUE  of  Syraci. 

writes  to  correct  a  statement  in  i_ 
column  last  week  referring  to  the  a:.. 


sales  of  anthracite  in  Syrar:-!  color  r 


result  of  a  consistent  yet. 
advertising  campaign  by  de;; 
was  said  that  annual  sales  a 
100,000  tons,  whereas  sa’- 
100.000  tons  last  veartoa' 


A  DOUBLE-TRUCK  advertisement  master,  a  number  of  merchants,  three 
which  made  a  big  hit  with  its  pur-  attorneys  and  several  private  in- 


Mr.  Staats  commented  that  this  is 


automotive  advertising  representatives  cartoon  announcing  the  Sa^amento  the  first  time  such  a  promotion  had 


and  the  auto  editors  of  the  three  De-  Golden  Empire  Centennial.  The  copy  been  tried  in  Oil  City  and  it  caused 
troit  daily  papers,  the  News,  Times  and  ^  celebration  scene  and  on  considerable  comment. 

Free  Press,  and  George  Slocum  pub-  dravvn  figures  were  pasted  the  cut-  The  facsimile  signature  idea  seems 

lisher  of  Automotive  News.  portraits  of  local  business  men.  to  create  definite  interest  and  should 

Besides  Bathrick  the  special  guests  ™cir  names  were  lettered  near  the  be  tried  when  the  occasion  warrants, 
from  Pontiac  Motors  included  H.  J.  r  *u  j  ui  .  , 

ir: _ .1 _ _ 1 _ _  T*  A  The  idea  of  the  double-truck  was  nf  tH#*  ^  DniNi 


b  wr  DaHar  Day  Special 


from  Pontiac  Motors  included  H.  J.  ,  r  *u  j  ui  .  , 

Kingler,  general  manager;  F.  A.  Ber-  of  the  double-truck  was  cess  of  the  Martinsville  (Va.)  Daily 

end,  advertising  manager,  and  W.  A.  P.  oonceived  by  Homer  D.  Fey,  local  ad-  Bulletin  in  selling  a  Christmas  greet- 
John,  president  of  MacManus,  John  &  ^ertising  sMicitor,  who  also  did  the  ing  page  carrying  nothing  but  a  greet - 
Adams.  Inc.,  advertising  agency  for  ‘  space  was  sold  by  Fey  jng  and  the  signatures  of  124  local 


,uams.  IOC.,  auv^.  members. 

^  *f^'.  ,  ,  ,  •  t  «  According  to  G.  C.  Hamilton,  gen 

Bathrick  was  formerly  assistant  eral  manager  of  the  McClatchy  News 
eneral  sales  manager  in  charge  of  the  u«j 


general  sales  manager  in  charge  of  the  Sacramento  citizens  had  been 

Xi'  1  .  .  1  J  1  •.  wearing  frontier  costumes  and  grow- 

Chevrolet  has  released  a  key  city  whiskers  as  part  of  the  Centen 
schedule  and  dealer  point  schedule  ti,.*  Ko.,1.  iV, 


business  men  and  public  officials.  The 
pro  rata  charge  was  $3,  a  total  of  $372, 
which  was  equivalent  to  five  pages  of 
space  at  local  advertising  rates. 


CASINO  MRI 


'Pride  of  Ptail  Street' 


Ship  By  Truck  Pa^c  7i,ij  very  flossy  idea  in  attentlon-^it^'- 

NEW  ORGANIZATION.  Hendrbc.  advertising  for  a  LaCrosse.  Wii.,  ti«- 
Stone  and  Greenwood,  with  head-  haywire  recently  when  the  copy  im8 

larters  at  3410  Broadmoor.  Shreve-  "ounced  «»  «  "Dollar  Day  Specul 


scneauie  anu  uease.  po.ns  ni^i  celebration.  The  idea  back  of  the  r  u  .i  • 

for  June.  Like  all  other  schedules  “whisker-  ^  NEW  ORGANIZATION.  Hendrix 


Chevrolet  has  begun  to  taper  off  on 


1939  advertising  and  the  June  schedule  ^beir 


an  opportunity  to  preserve 


will  run  smaller  than  April  and  May.  Edition 


appearance  in 


the  Centennial  9“ajters  at  3410  Broadmoor  Shreve 


Release  will  be  made  as  usual  through 
Campbell-Ewald  Agency. 


port.  La.,  is  promoting  an  advertising 


regular  5c  beers  for  $1. 


In  figuring  the  cost.  Mr.  Hamilton  con^erable 


i^ampoeii-iswaia  Agency.  tbe  closest  earned  rate  (200  to  news^pers.  ^e  firm  CampaicinS  and  AcCOUDE 

This  writer  recently  interviewed  inches)  was  allowed  To  this  was  handling  a  Ship  By  Truck  copy-  ^  ^ 

M.  M.  Gilman.  Packard’s  president  added  threost  ofThe  engraving  righted  page  which  has  already  been - 

about  the  Packard  s  new  permanent  tographs,  and  the  printing  of  204  glazed  Shreveport  and  Little  Rock  by  n^w  Jersey  Central  Railroad  h 

price  policy  and  he  told  me  that  news-  proofs,  one  for  each  participant  No  Journal  and  the  Arkansas  Demo-  arranged  an  extensive  campaigi^  - 
papers  were  l^ing  used  exclusively  charge  was  made  for  art  work.  Each  res^tively,  and  is  being  sold  in  promote  the  road  to  World  s  Fair 

to  carry  the  big  announcement.  Now  participant  paid  $3.50,  a  total  of  $714  Birmingham.  c^s.  Advertising  copy  will  feature  3 

Packard  is  crediting  newspapers  with  ^be  two  pages.  Pioneered  by  Howard  W.  Green-  road’s  Blue  Comet  and  also  a 


Campaigns  and  Account!  |  Joumii  ( 


New  Jersey  Central  Railroad  !* 


the  big  rise  in  car  sales  since  Ae  feature  nroved  verv  nonular  ”  copyrigni.  tne  seeing  trip  on  me  i.o.  aana> 

newspaper  ^nouncement  of  $100-  Hamilton  saM.  “We  h^vrfn  fact  embraces  12  full  pages  sold  to  Richard  A.  Foley.  Inc..  Philadelp.’ 

$300  price  reductions.  For  the  first  _  r™  comnlaints  fmm  «;ao  motor  transport  firms.  Large  has  the  account, 

thr^  weeks,  of.  May  Gilman  ^ys  X  we^e  oVnTd  g-en  over  to  Postal  Telecraph-Cable  Co. 


ors.  Advertising  copy  will  featured 
road’s  Blue  Comet  and  also  a  si^‘ 


Pioneered  by  Howard  W.  Green-  road’s  Blue  Comet  and  also  a  sgS" 

wood,  who  holds  the  copyright,  the  seeing  trip  on  the  S.S.  Sandy  Hiw 

idea  embraces  12  full  pages  sold  to  Richard  A.  Foley.  Inc..  Philadflp.’’' 


Packard  deliveries  have  risen  67%  "“'I 

over  deliveries  for  the  same  period  of 

last  year.  Facsimile  Signatures 

Out  on  the  Pacific  coast  K.  T.  Keller,  ANOTHER  variation  of  the  facsimile 


SHIP  BY  TRUCK 

In  Conclusion  • 


president  of  the  Chrysler  Corpora-  signature  idea  was  used  to  sell  a 


tion,  made  a  few  announcements  this 

past  week.  The  Chrysler  Corporation  Gtty  (Pa  )  Blizzard  May  11.  honoring 
-  -  a  local  basketball  team  which  had 


will  spend  $12,000,000  on  tools  and 


dies  for  making  ’the  1940  line  of  won  the  state  championship. 


Chrysler,  Plymouth.  Dodge  and  De- 
Soto  cars. 


Forty  sponsors  for  the  page  were 
lined  up  by  J.  Kenneth  Staats,  adver- 


Keller  refused  however  to  discuss  tising  manager,  who  carried  with  him 
1940  models.  He  was  very  careful  to  a  pen,  a  bottle  of  ink  and  a  package 


announce  that  the  Chrysler  Corpora-  of  bonded  paper.  Sponsors  signed 
tion  planned  to  carry  on  an  active  sales  their  names  and  these  were  repro¬ 


campaign  on  the  1939  cars  and  trucks  duced  in  large  Ben  Day  panels  at 


right  through  the  summer,  despite  the  bottom  of  the  page.  The  rest  of 
rumors  to  the  contrary.  That  means  the  page  carried  a  congratulatory 


advertising  schedules  in  newspapers  message,  a  picture  of  the  team  and 
and  for  June  it  is  expected  that  Ply-  “  portrait  photo  of  the  coach. 


mouth  and  Dodge  will  have  their  reg¬ 
ular  releases. 


Included  among  the  sponsors  were 
two  factors,  four  aldermen,  the  post- 


named  the  Biow  Co.,  Inc.,  as 
agency  effective  June  20. 

Chase  &  Sanborn  is  advertisiiif 
new  container  for  Dated  Coffee  K, 
newspaper  campaign  in  major  Eastt- 
markets.  J.  Walter  Thompson  t 
has  the  account. 

Eastern  Air  Lines,  is  running 
campaign  in  New  York  city 
pers  to  attract  World’s  Fair  visitors* 
one-day  trips  to  the  national  cap^ 
Federal  Agency  handles  the 
Dictograph  Products  Co.,  New  ti® 
plans  to  launch  a  campaign  in 
papers  throughout  the  country  S'- ■ 
new  Acousticon  Gold  Medal 

hearing  aids.  Redfield- Johnstone. P 

New  York,  is  the  agency. 

New  Haven  Railroad  is  promo^ 
in  newspapers  all-expense  perso^ 
conducted  Mayflower  tours  to  * 
(Continued  on  page  18) 
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1938  Color  Roto,  Magazine, 
R.O.P.  Color  Showed  Gains 

Gains  of  9%  to  80%  in  These  Classifications  . . . 
Comic  Color  and  Monotone  Gravure  Were 
Off . . .  Roto  Trend  Up  in  1939 

ALTHOUGH  COLOR  COMIC  and  monotone  roto-  color  and  roto  advertisers  using  the  three  biggest 
gravure  were  off  slightly  in  1938,  color  roto,  group-selling  organizations — Metropolitan  Sunday 
color  magazine  and  R.O.P.  color  were  up  consid-  New,spapers,  American  Weekly  and  This  Week, 
erably,  according  to  Media  Records  figures  re-  While  these  lists  do  not  show  all  the  big  adver- 
leased  this  week.  tisers  using  comics,  color  and  roto,  they  do  show 

A  comparison  of  1938  total  linage  figures  in  the  majority.  These  lists  are  taken  from  one  rep- 
these  classifications  to  1937  figures  would  not  give  resentative  city. 

an  accurate  picture.  Media  Records  reports,  be-  Rotogravure  advertising  is  continuing  its  up- 
cause  of  the  number  of  changes  in  the  list  of  ward  trend  in  1939  with  national  roto  volume 
newspapers  during  the  year.  However,  the  fol-  showing  a  35.8%  increase  for  the  first  quarter 
lowing  percentages,  based  on  the  showings  of  the  over  the  same  period  in  1938.  Total  roto  linage 
Metropolitan  Group,  American  Weekly,  and  This  is  16.2%  ahead  for  the  first  four  months,  accord- 
Week.  which  are  representative  of  the  country’s  ing  to  figures  released  this  week  by  Kimberly- 
showing,  are  presented:  Clark  Corporation.  Likewise,  color  roto  shows  a 

Comic  color  advertising  for  1938  was  off  32%,  substantial  gain,  amounting  to  20.1%  increase  for 
Monotone  roto  was  off  18%,  the  first  quarter. 

Color  roto  was  up  80%,  Local  gravure  advertising  dropped  in  volume 

Color  magazine  was  up  33%,  for  the  same  comparative  period,  representing  a 

R.O.P.  color  was  up  9%.  11.1%  decrease.  Following  are  roto  linage  totals 

On  this  and  other  pages  of  this  issue  will  be  for  the  first  quarter  of  1938  and  1939: 
found  tables  showing  the  year’s  results  in  comic,  %  ('.an. 

color  and  roto  advertising  in  all  the  newspapers  i,,,cai  .  1.526,003 

in  the  Media  Records  Blue  Book  list  of  a  hun-  . 

dred  cities.  Separately  there  are  lists  of  the  comic.  Coi,?,  k..io.  .  .  .  .  .  .  .  .  .  .  531.418 


CHATTANOOGA 
COLOR  MONOTONE  COLOR 


COLOR  R.  0.  P. 


NEWSPAPER 

COMIC 

ROTO  ROTO 

MAG. 

COLOR 

l  imes  (.M) 

19,38 . 

1937  . 

Times  (S) 

1938 

1937  . 

•News  (E) 

1938  . 

76,146 

112,.SS2 

1,195 

26.280 

1937 . 

Frec-Pres.s  (E) 

19:iS . 

4'22,721 

1937 . 

395.268 

tree-Press  (S) 

1938 

7.5,264 

164,826 

1937 

44,394 

4,21)1)  :i,920 

4.410 

33,8,611 

Note:  Fri't'-Pruss 

Sunday  Kotoi;ravuro  ht'^an  publiratMiri  Fch. 

6,  1938 

nnd  dist  piiblii-ation  Due.  IS,  tllHs. 

CHICAGO 

i  niMiiio  (M) 

1937 . 

I7.'»,UMI 

1  rllffine  (S) 

. 

2.54,443 

220.230  116,874 

ti2..s:j2 

1.5.8.600 

1937 . 

.3IK),198  117.133 

26,656 

236,640 

ll<  ruM-I AaniiiKT  (M 

l‘M7 

!l*T.’iId-lAJiiniiH‘r  (Si 

:;:i7.inN 

5.7(>ti 

10.715 

0'8.2!MI 

P.i:i7.. 

3.5'i,096 

•59.5,9.52 

lO.OitU 

Daily  News  (]•:) 

. 

7.0.V1 

109,37:i 

161.1814 

1937 

10.4.86 

Ili0.‘t1t2 

2(Ki,0<M) 

Anu  rican  (K) 
ms . 

71,(KI0 

19,021 

19:t7 . 

37.,5(KI 

I2.3.(KKI 

40.417 

1  lines  (E) 

1938 . 

1937  . 

Tillies  (S) 

1938 

1937 

64,020 

36.8,50 

12,102  .5.10,5 

1939 

1.356.857 

2.883,258 

4.240.115 

638.268 


<ir  I^ss 

11.1  (Ll 
35.8  (0> 

16.2  (Cl 
20.1  (Cl 


i'.iii|iiirtT  (.M  l 

liKlS . 

1!)37 . 

Knquircr  (S) 

193H . 

1'.I37.. 

I’list  (K) 

1938  . 

1937 . 

Times-Star  (E) 
1938.. 

1937 . 


104.804 

208.131 


22,l>21 

50,427 


396.193 
433.21 1 


11,071 

9.(M6 


162,094 

205.!(00 


43,046 

,52,6,83 


147,224 

96,874 


189..505 

110.(815 


BIRMINGHAM 


NEWSPAPER 

TuMs-Prfas  (E) 

1938 . 

1937  . 

TiiM».Pr«B  (S) 

1938  ,  , 

1937  . 

B<uoo.Journal  (El 

1938  . 

1937  . 

BeMoii.Jounul  (8) 

1938  . 

1937., 


COLOR  MONOTONE  COLOR 

COLOR 

R.  0.  P. 

COLOR  MONOTONE  COLOR 

COLOR 

R.  0.  P. 

COMIC 

ROTO 

ROTO 

MAG. 

COLOR 

NEWSPAPER 

COMIC 

ROTO  ROTO 

MAG. 

COLOR 

AKC-Hfrald  (M) 

24.290 

1938 

64,249 

62,220 

1937 

9.5,551 

News  &  Aue-Henild 

(S) 

74.402 

57,022 

6,240 

13,062 

11,580 

1938 

104.510 

51,171 

162,094 

22,7.59 

171.418 

1.59.131 

1,089 

4.024 

1937 

1.58,858 

47.986 

203.940 

29.818 

.News  (E) 

1,104 

1938 . 

129,549 

1937  . 

135.442 

Post  (E) 

26,075 

63,142 

14.371 

1938 . 

121,893 

Sm:  Times-Prais  (E  i  S)  suspended  publication  Aiicust  28.  1938. 
Bearonjournal  .Sunday  first  publiiation  September  4.  1938. 

s  L  ALBANY 

Kmrkfrtiockfr  Press  (S) 

1938 . 

..  29.335  43,()68 

.Knickerbocker  Press  disiYintinued  June  30,  1937. 


1937  .  . 

Note:  News  A  .Auc-Hcrald  HnUwravure  discontinued  Dec 

BOSTON 

AdvertLser  (8) 


81,626 
18,  1938. 


Timei  Union  (S) 
1938 
1937 

Jirtimnl  (.M) 

1938.. . 

1937 

7oiimal(8) 

1938  . 

1937.. 
tnbone  (E) 

1938  . 

1937 


'itwn(.M) 

1938  . 

1937 

fitam-Tmies  (8) 

1938 

1937 

(E) 

1938 
1937 


'<«ituUon  (.VI) 
1938 
,1937 

’"‘•^lUition  (8) 
1938 

1937 

WjuntEi 

1938 
1937 


210,.392 

3,5.5.096 


337,008 

.595.9.52 


ALBUQUERQUE 


18,865 

35.017 


ATLANTA 


.39.123 

41.475 


148,320 

173,741 


1M8 

1937 

JwmsKE) 

1938 

1937 

Jsimal  (8, 

1938 

210..392 

3.55.096 

337,008 

.540,736 

1937  . 

46.914 

123.132 

162.094 

Axeneui  (S) 

1938 

1937 

1937  : 

ni»  (8) 

193> 

l"4,7(n  154.668 

BALTIMORE 

210.392 

.1.5.5,096 

203.940 

.337,008 

595.9.52 

1937 

244.:(40 

235.811 

7,135 

162,094 

1938 

1937 

3li3.330 

5.005 

268,382 

BANGOR 

23,262 

203.940 

18,977 

45.168 


7.715 

7,358 


18,686 

45.154 


19,604 

32.450 


196.845 

151,760 


62,975 

35,000 


1938 . 

210,392 

.337,0!)8 

2,240 

1937 . 

(ilobe  (D) 

3.5.5,096 

.595.952 

1,1.36 

1938 . 

25,364 

1937 . 

13,330 

Note:  The  Globe  i? 

1  sold  in  n 

»mbination.  Mornina  and  Kvenitiy. 

Una(ce 

of  one  edition  only 

is  shown. 

(tiobe  (S) 

1938 . 

2.59,072 

210,981 

77,022 

2.448 

1937 

Herald  (M) 

369.271 

2.59..567 

37.199 

1938 . 

27,180 

1937 

27..505 

Herald  (8> 

1938 

46.263 

198,067 

93,469 

162,094 

2,009 

1937 

63,407 

24ai25 

52,275 

203,940 

2,401 

Note:  Herahl  Moriiiiig  A  Sunday  sold  in 

combination  with  Traveler  — 

hvening. 

Post  (S) 

1938 . 

77.903 

8,335 

1937 

Post  (Ml 

1938 

1937 

Trauscript  (E) 

1,59.012 

7.210 

1.152 

1938 

33,532 

1937 . 

BUFFALO 

Courier-Express  (M) 

19.38 . .  . 

17,248 

1937 . 

(V>urier*E»pre5«  (8) 

9.S.V. 

1938. 

242,443 

166,188 

20,201 

.337,008 

1937 

News  (E) 

193S 

1937 . .  , 

Times  (El 

33.5.678 

241.738 

18.173 

3.871 

1938 . 

.5.3,177 

1937 

Timeii  (8) 

17,2.57 

1938  . 

89.075 

184.744 

1.011 

162,0:«4 

2..520 

19.37  . 

I93.rtl>.s 

22.5,788 

1.01.5 

203.940 

179.482 

240,296 


CAMOEN 


Courier -See  Note. 

193H  . 

1937 

\oTt:  C'amtlen  Oiiirior  KveiiiiiK  and  i*ost  Morntrijr  sold  in  < 
only.  Linafte  of  one  c  lition  is  shown. 

'CEDAR  RAPIDS 

6,720  ff'* 

2.240  ,,  ,  , 

Caiette  (M 

1938  .  6.0  K) 

(*)  1937  fifcures  not  availaUc. 

•CHARLOTTE 

.News  (E) 

1938 .  4,20:1 

.News  (S) 

193\  .  .  28.420 

(llwcr.er  (.41 

1938  63.263 

(*'  1937  fiirures  not  availaHe. 


2.40'> 


77,943 

65.018 


4.784 

7.431. 

ooilHUatlol. 


Plain  Dealer  (.M) 

1938 . 

1937  . 

Plain  Dealer  (S) 

1938  .  249,264  240,648  43,800  512,675 

1937  .  398,983  296,.577  9.04.3  217,.513 

.News  (E) 

1938  . 

1937  . 

Pri«i  (tl) 

19,38 . 

19:37 . 

COLUMBUS 

Dispatch  (E) 

1938  . 

19.37  . 

Dispat  h  (8) 

1938 .  12.5,996  1,5  290 

1937  .  208,8.57  7,.5fl,V 

( 'itiien  (E) 

1938  .  ,8,610 

1937  . 

Citiien  (S) 

1938  . 

1937  . 

Ohio  State  Journal  (.M) 

1938  . 

1937  .  28,797 

(Hiio  State  Journal  (S) 

1938  . 

1937  . 

Star  (S) 

1938  .  27,140 

1937  .  27,185  _ 

Note:  Sunday  editions  of  Citijen  and  Ohio  .8tate  .lournal  fir.T  imlili«'hed 

Nov.  6,  1938. 

DALLAS 

News  (Ml 

1938  .  . 

19.37 

.News  (S) 

1038  .  102,.541  80,311  2.009  162.094 

1937  242.179  .5.3, .556  203.940 

rimes-Herald  (E) 

1938 

1937 

Times-Herald  (S) 

1938  .  30,380 

1937  .  88.115 

Dispatch-Journal  (PI) 

1938 

Jourral  (E) 

1938 

1937 

Dispatch  (E) 

1938  . 

1937 

Despatch  (S) 

1938 
1937 

Note:  Disiatch  became  7-day  paper  effeetive  Max  1.  1937- 
pulilishisi  weekday  (except  Sat.)  and  Sunday. 

Dispat  'll  su.spended  publicatiun  after  June  30,  1938. 

Journal  suspended  publiratiun  after  June  30,  1938. 

Disiutch-Journal  combined  edition  began  publicatini.  July  1. 

DAYTON 


12,000 

9,600 


9,6(K» 

40,800 


46,540 

46,347 


47,880 

.58.275 


98, .59, 5 
146,475 


7„560 

10.080 


35,513 

86,43.5 


2„520 


20,498 

26.381 


4.960 


3,000 

3,000 


47,214 

48..590 


16,556 

28,821 


76,107 

74,970 


49.460 

27,9.58 


9,768 

14.180 


2,527 

8,918 


Juuriial  (M) 
1938 

1937 

Journal  (S' 

1938 

1937 

Hcrild  (E) 

1938 

1937 

News (E) 

1938 

1937 

News  (S) 

1938 
1937 


46,683 

74.019 


80,40.5  . 

113,508  . 

{Continued  on 


lext  pagei 


14,280 

3.5.700 


1,960 

2.380 


1  l.MIO 
30.940 


41„888 

46.816 


3.464 

2.464 


12 


EDITOR  (S  PUBLISHE 

1938  COLOR  ROTO,  MAGAZINE,  R.  O.  P.  COLOR  SHOWED  GAINS 


r  0  R 


COLOR 

MONOTONE  COLOR 

COLOR 

R.  0.  P. 

COLOR  MONOTONE  COLOR 

COLOR 

R.  0.  P. 

NEWSPAPER 

COMIC 

ROTO 

ROTO 

MAG. 

COLOR 

NEWSPAPER 

COMIC  ROTO  ROTO 

MAG. 

COLOR 

Rockv  XI t.  News  (XI) 

Courant  (S) 

1938  . 

3.36(1 

22,928 

1938  . 

109.224  120.417 

1937 

36,7.50 

1937 

147.4.52  147,02(1 

7.0.S4 

Rocky  Mt.  News  (SI 

HOUSTON 

1938 

1.2'25 

10.666 

Chioniele  (El 

1937 

3'22 

3.9S6 

1938 

164.622 

Pos(  (El 

1937 

82,599 

1938  . 

55.204 

Chronicle  (.S| 

1937 

.57.845 

1938  . 

130,510  144,525 

23,504 

Post  (SI 

1937 

108.378  134,551 

47.624 

1938 

1 13.21 1 

114.981 

•2,(KKI 

yso 

12,200 

Post  (XII 

1937 

170.729 

11.5.746 

!  7.5^5 

61.000 

1938 

144.223 

DES  MCINES 

1937 

.55.668 

Register  ( XI 1 

Post  (S) 

1938 

6I..800 

1938  . 

49.581 

:w7.oos 

29.800 

1937 

.59,328 

1937 

100.102 

37,507 

Tribune  (El 

I’ress  (El 

1938 

61.800 

1938 

170.1,52 

1937 

.59.328 

1937 . 

17.7:12 

Register  (SI 

•HUNTINGTON 

1938 

122.802 

161,312 

13.075 

13.46(1 

Advertiser  (E) 

1937 

185..514 

213,709 

2.06(1 

40.880 

1938 

:16.>98 

DETROIT 

Herald-Uis|iatch  (XI) 

Free-I*ress  (.XII 

1938 

35,985 

1938 

2.5.076 

Herald-.Advertiser  (SI 

1937 

'26..564 

1938 

19.000 

24.196 

Fns'-Pri'ss  (S| 

(•)  Figures  for  1937 

not  available. 

1938 

.50,000 

188.604 

21.626 

l.iNnt 

10,420 

INDIANAPOLIS 

1937 

73.010 

232,168 

24.,535 

12.435 

News  (E) 

News  (El 

1938 

108.4.50 

1938 

93.639 

1937 

131,500 

1937 

86..594 

.Star  (.\1) 

Nows  (SI 

1938 

.52.269 

1938 

252,238 

228,923 

2.5.200 

12,318 

1937 

49.4(81 

1937 

349.130 

297,86,8 

27,101 

9,509 

Star  (SI 

Times  tEl 

1938 

144.291  192.643 

12.200 

1938 

47.932 

I4.0(KI 

('i4.083 

1937 

19,5.370  218,8.50 

203.i*4(l 

•2,440 

1937 

8,120 

10.024 

Times  (F.) 

1  imes  (Si 

1938 

7.5.295 

1938 

210,.392 

:L{7.0i)n 

40.015 

1937 

1.50.933 

1937 

3.55.096 

48,739 

JACKSONVILLE 

MIAMI  Corn'd 


NEWSPAPER 

Herald  (S) 
l»3S 
1937 

News  (K) 

193S 

1937 

News  (S) 

1938 , 

1937 

Tribune  (M) 


COLOR  MONOTONE  COLOR  COLOR  K  n . 
COMIC  ROTO  ROTO  MAG  cowl 


1 10.773 


3W.O'.>7 

4ti.7l1 


ti.'I.O.i’' 

10ti,>i.VI 


llerald-Suii  (Si 
193S 
Sun  (K) 

1M3.S 


300 


(•)  1937  liKures  nut  available. 


Times  I'niim  (M) 
193S 
1937 

Times  rniun  (S) 
193S 


100.004 

90.4'.>0 


1938 

1937 

HU 

Tribune  (S) 

1938 

1937 

•2.5,11.50  19:1,707  74,4.i(l 

31.640 

.Note;  Xliami 

Tribune  dis  ontinuisl  De  .  1.  19:17. 

MILWAUKEE 

Sentinel  t.Xl) 

1938 

a* 

1937 

si>;. 

.Sentinel  (SI 

1938 

210.392 

:137,«18 

Xo 

1937 

3.55.0!«i 

•595.952 

Ul 

Journal  (Fl 

1938 

«* 

1937 

uu 

Journal  (.S| 

1938 

I06,8(l!l  16:i.>(16  96.176 

162.094 

HI 

1937 

118,94(1  191..516  :I6,88I 

263,940 

xa 

la-adcr  (K) 

1938 

294 

Xti: 

1937 

IXH 

News  (Fl 

1938 

XL 

1937 

X2 

MINNEAPOLIS 

Journal  (Kl 

1938 

H). 

1937 

Journal  (SI 

1938 

.58,177  22..'8I9 

337,008 

i» 

1937 

84.231  47.386 

20.3.940 

lia 

Times  ( XI I 
193s 
1937 

Times  (S) 

193s 

1937 

Herald  I’lwt  cKl 
193s 
1937 


23.o:is 

40.070 


Disiateli-Herald  (K> 
193S 


1937 


40,147 

82,53.5 


Dispateli-Herald  (Si 
193s  74,774 

1937  103,14.1 

Times  (Kl 
l‘«S 

1937 

EVANSVILLE 

Courier  (Nt) 

1938 

1937 

Courier  (S) 

1938  . 

1937 

Press  (E) 

1938 
1937. 

Press  (S) 

1938  70.5-23 

1937  03.140 

•FLINT 

Journal (Ki 

1938 

Journal  (S) 

1938 

(*1  1937  fiicures  not  aiailalile. 

FORT  WAYNE 

Journal-Ajiaiette  (M) 

1938 . 

1937 

Journal  (iasette  (S) 

1938  108.:i04 

1937  l,'i9.789  S.OIO 

News  Sentinel  (E) 

1938  1,170  48,929 

1937  ,54,540 

FORT  WORTH 

Star-TeleRram  (Ml 

1938 

1937 

Star-Telegram  (K) 

1938 

1937 

Star-Telegram  (SI 

1938  vLOai  78.0:i.5 

1937  130.04(1  4.5.400 

Press  (E) 

1938  . 

1937 

FREEPORT-HEMPSTEAD 

Review  i  Star  (E) 

1938 

1937 

FRESNO 

Bee  (E) 

1938 
1937 

Bee  (SI 

1938..  29.984 

1937  42.4.54 

■GREENSBORO 

News  (S) 

1938  05.400 
(•)  1937  figures  not  available. 

HARRISBURG 

Patriot  (M) 

1938.. 

1937 . 

Telegrapli  (E) 

1938 

1937 

Netws  (E) 

1938  .  14.040 

1937 .  ■2'2.1'27 


.5.230 


31.038 

14.9.Vi 

1937 

Journal  (El 

1938 

1937 

1.51,645 

l,ai5 

KANSAS  CITY 

13.786 

26.380 

■Journal  (El 

1938  . 

1937 

46.9SS 

■Journal  (SI 

1938 

51.1.56 

119,489 

24,824 

1937 

37,608 

148,966 

86.361 

Star  (El 

1938 

1937 

60.186 

Star  (SI 

1938 

112.667 

114.802 

84.6:10 

1937 

215.747 

17.5.764 

67,930 

Times  (M) 

1938 

1937 

Trilaine  tUailv) 
193S 
20.394  1937 

34.04>>  Tribune  (S) 

1938 

1937 
Star  (E) 

1938 
193 


129,371 

244..5fl3 


1.52.7.5ti 
2.50,  >07 


I02.U94 

4.3T2 


71,t>80 

22.400 


42..5tiO 

8,960 


.5.20.5 

_  o;«) 

Note;  1938-  Journal  earried  .Ane-riian  \\eekl>  advertising. 
Tribune  i-arried  Ibis  Week  advertiMiig. 

1937— Journal  larriisl  1  his  Week  advertising. 

MODESTO 


Bee  (El 
1938 
1937 


7,043 

3,0>9 


7,392 

01.600 


(•)  The  Journal  Post  »a 


40,447 

21.093 


52.780 

2.atn 


l'2.0a5 

2,384 


.54.201 

17.014 


1.5.120 

12.000 


Journal  (Ml 
1938 

1937 

Journal  (S) 

1938 

1937 

News-Sentinel  (E) 

1938 

1937 

News-Sentinel  (SI 

1938 
19.37 


ehaiigeil  to  the  Journal  eOe< 

KNOXVILLE 


27.104 

19.712 

tive  Oit.  4.  1938, 


99,990 

7'2419 


44.492 

08.671 


(■alette  (M I 
1938 

1937 

Iji  !>rease  (Kl 

1938 

1937 

U  Patrie  (E) 

1938  . 

1937 

La  Patrie  (S) 

1938 
1937 


52.222 

27..332 


14.845 

1.V..288 

.59,900 

9.I;L5 

172.:l2*i 

.i4.I>5 

•25,714 

I.U50 

21.700 

4.000 

31.723 

84.741 

31.800 

IJBO 

•24.720 

94.882 

MUNCIE 

21.125 

4.000 

42.110 


.55,604 

77,518 


86,1.50 

53,544 


2.940 

.5.070 


21.288 

.53.760 


27.411 

84.000 


E.xaminer  (M) 

1938 

19.37 

Egaminer  (SI 
1938  . 

1937 

Daily  News  (M) 

1938 

1937 

Times  (M) 

1938 

1937 

Times  (SI 

1938 

1937 

Herald  Express  (E| 

1938 

1937 

News  (El 

1938 
19.37 


LOS  ANGELES 


eas  (El 
1938 

1937 

.K9'26  Star  (.Ml 

1938  . 

•23.482  >937 

•22.708  Star  (SI 
1938 
1937 


137.088 

193.40»i 


16.800 

16.800 


210,392 

3.5.5.096 


3.50.048 

641,648 


l  Punner  (E;i 
1937 


101.420 

74.a56 


109.834 

146.247 


17,850 

16.800 


321.106 

21.5.06:1 


91.518 

141..519 


196,845 

.377..5,59 


8.191 

6,135 


214.912 

1.52.882 


:’6.412 

.3-2,800 


■Banner  (SI 
I9:i8 
1937 

■•lennes.sean  tXII 
I9;i8 

1937 

3  eiiiK'sia'an  (SI 

1938 
193 


3.2.55 

1.T2II 


:«7.UU' 

2.24(1 


110.316 

92.513 


78.92.5 
02.972 

(*■)  Tennessean  Morning  anil  Eteiung  sold  in  ■umbiiialion 
(•|  Effwtite  Dll’.  6.  1937,  'leiiiiessean  lEve.l  and  Banner  (.^'is 
tinueil  publiialion. 

NEWARK 


1 40,  ^,5 


54.259 

64,898 


.50,458 

.31,838 


Courier  Journal  (Ml 
1938 

1937 

('ourier  Journal  (.S) 

1938 
19,37 

Times  (E) 

193.8 

1937 


100,772 

103.993 


225,797 

217,481 


Call  (SI 
1938  . 

1937 

Ledger (S) 

1938 
1937 

40.221  Star  Eagle  (E) 
20.8('>4  1938  . 

19.37 


•2.5..5(|8 

34.090 


'207,998 


22.000 

2.5,2.50 


18.72(1 
I, .560 


T 

M: 


•20.1.37 

46.843 


46.205 

18,408 


Register  (S| 
1938 


■NEW  HAVEN 


(59,218 


(•)  1937  figures  not  availaHe 


106.916 

.50.>44 


23,020 

14.'>0:! 


MANCHESTER 

riiion-ls'ader  .See  Note. 

1938 

1937 

.Vote;  Manehester  I'nion  Morning  and  la-a<ler  Evening  sohl  in 
tion  only.  Linage  of  one  edition  is  shown. 

MEMPHIS 

Commercial  .Appeal  (M) 

1938 


19.072 


1937 


24.040 

13.552 


42.005 

(i8.:ia5 


Commercial  Apjieal  (S) 

19.38  10:L27s 

1937  17’.480 
Press-Seimitar  (Kl 

1938 
1937 


74.001 

30.899 


102.'I94 

•203.940 


24.040 

13,5.52 


Herahl  (M) 
1938 
1937 


Times-Pieayuiie  (Ml 
1938 

1937  . 

9.510  Times-I’iiayiiiie  4 
omhina-  States  (SI 

1938 

1937 

Triliune  (XH 

1938 

1937 

Item  (E) 

1938 

1937 

Item-Tribune  (.S| 

1938 
1937 

States  (El 
19.38 
1937 


NEW  ORLEANS 


La 

in 


253.'' 


100.779 

170,842 


17.640 

1,904 


-»i 


40.800 

31.200 


33.500 

1-2.000 


lllJ' 

IIIP 


22.080 

•20.100 


.52.210 

43.352 


174.775 

.58,139 


162.094 

•.-i|.(.940 


221,** 

224.1* 


86.900 

115.414 


{Continiinl 


AREA 


o(  COMPJCT  ClfVfl^NO  M/lSKfT 


STARK 

COUNTY 


$279,348,163  $184,236,050  $73,521,643  $50,596,429  $49,297,809 

THt  COMPACT  CKVELAND  MARKET  S637.000,0»5. JO— 49'.  OP  OHIO’S  RETAIL  jALES - 


“The  Cleveland  P-fnr-lj 
Market  qives  us  the  Two  I 
Largest  Retail  Markets 
in  Dhia” 


GREATER 

CLEVELAND 


26 

ADJACENT 

COUNTIES 


Cuyohoqa  County  (Clevelond) 

if  Counties  (Adjacent  to  Cleveland) 
Hamilton  County  (Cincinnoti) 

Fronklin  County  .  (Columbus) 

Lucas  County  (Toledo) 

Summit  County  (Akron) 

Montgomery  County  (Dayton) 

Mahoning  County  (Youngstown) 

y^  Stark  County  (Canton) 

Total  for  above  9  morkets  S 
Grand  total  for  state 


Total  Salts 
Volume 

39  Weeks  -  I93T 

$279,348,163.06 
184,236.050.23 
138.411,993.42 
95,044,910.89 
82,240,580.45 
73.521,643.77 
69,855,720.73 
i)  50,596,429.18 
49.297.809.06 
$1,022,553,300.79 
1.283.778.104.98 


e  IndTCOtrs  Ar^ 

5.7°o 

of  Ohio's  Volume 


3.9®o 

SUMMIT 

of  Ohto'i  Votumr  g 

COUNTY 

MAHONING  1 

(  Akron  1 

COUNTY  1 

_ 

1  Yo«n94town  1  j  | 

and  the  Plain  Dealer  GDvers  Bnth 

\  our  advertising  efforts  pay  extra 
dividends  in  the  (Cleveland  2-for-l 
market  in  the  form  of  extra  sales  and 
extra  profits,  at  no  extra  cost,  be¬ 
cause  .... 

— 36.2%  of  all  of  Ohio’s  retail  sales  are 
concentrated  in  this  2-for-l  market.  It 
contains  both  Cleveland,  Ohio’s  largest 
market  and  26  adjacent  counties, 

Ohio’s  second  largest  market.  ( .Ikron, 

C  (in  ton  (ind  Y  ouiKjstoun  are  not  in¬ 
cluded.) 

Vou  can  cover  these  two  largest  mar- 

CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B.  iV oodward,  Inc, 


kets  in  Ohio  with  a  single  newspaper 
. . .  the  Plain  Dealer!  It  not  only  covers 
Cleveland;  it  is  the  only  single  newspa¬ 
per  that  delivers  the  26  neighboring 
counties. 

\  ou  can  sell  the  2-for-l  market  at  ONE 
low  cost! 

.\sk  your  distributor  or  representative 
in  northeastern  Ohio  about  the  im¬ 
portance  of  this  2-for-l  market — (Cleve¬ 
land  and  the  26-county  area.  Phen  ask 
your  advertising  agency  how  the  Plain 
Dealer  covers  this  (Cleveland  2-for-l 
market  at  ONE  low  cost. 
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Faith  in  Dailies 
Stronger  Than 
Ever/  Store  Says 

Camden,  N.  J.,  Retailer 
Used  11  Pages  for  50th 

Anniversary  Celebration 

The  power  of  the  daily  newspaper 
in  the  development  of  retail  store  vol¬ 
ume,  as  told  in  Editor  &  Publisher 
for  May  24,  also  is  strikingly  shown 
in  the  history  of  the  Hurley  Store, 
perhaps  the  largest  of  Southern  New 
Jersey  credit  houses,  in  Camden. 

This  store  observed  its  fiftieth  year 
in  business  by  the  use  of  11  full  pages 
in  the  Courier-Post  issue  of  May  16. 
For  46  of  its  50  years  in  business,  it 
has  spent  90%  of  a  sizeable  advertis¬ 
ing  appropriation  in  the  same  news¬ 
papers  and,  for  the  last  15  years,  this 
store  has  used  close  to  a  half  million 
lines  annually. 

Expanded  to  Other  Cities 

The  store’s  founder,  the  late  Wil¬ 
liam  L.  Hurley,  who  started  in  a  small 
shop  off  the  main  street  in  Camden  in 
1890,  was  a  great  believer  in  the  power 
of  the  daily  newspaper  as  the  main 
promotion  for  his  business.  The  big, 
modem  store  on  the  city’s  main  busi¬ 
ness  street  today,  and  the  volume  of 
business  done,  is  perhax>s  the  best 
evidence  that  the  store’s  continued 
faith  in  newspaper  advertising  was 
justified. 

Out  of  the  great  success  of  the  par¬ 
ent  store  in  Camden,  largely  made 
possible  through  consistent  use  of  the 
daily  newspaper,  other  big  Hurley 
stores  hold  an  important  position 
among  the  retail  centers  of  'Trenton, 
Atlantic  City,  Wilmington,  Del.,  and 
Wilkes  -  Barre,  Pa.,  with  associate 
stores  at  Bridgeton  and  Pennsgrove.  ' 
All  these  stores,  following  the  news¬ 
paper  advertising  policy  as  originally 
set  by  the  founder,  have  also  used  the 
daily  newspaper  as  the  main  promo¬ 
tion  driving  power  consistently  over 
the  years  and  each  of  them  holds  a 
commanding  position  in  their  respec¬ 
tive  cities. 

Harry  A.  Moran,  general  manager, 
commenting  on  the  success  of  the 
parent  store’s  observance  of  its  fifti¬ 
eth  year  in  business  the  week  of  May 
16,  told  Editor  &  Publisher:  “After 
46  of  our  50  years  in  business,  and  of 
very  consistent  and  extensive  use  of 
space,  our  belief  in  the  power  of  the 
daily  newspaper  for  consistently 
building  business,  is  stronger  than 
ever.  Particularly  has  this  been  dem¬ 
onstrated.  in  our  long  experience, 
where  the  business  gives  reasonable 
co-operation  to  the  newspaper  in 


trustworthy  merchandise  and  keeping 
apace  with  the  trend  of  the  times.’’ 

Jerome  L.  Hurley,  a  son  of  the 
fotmder,  is  president  of  the  store. 

AD  CLUB  APPOINTMENTS 

The  Board  of  Directors  of  the  Ad¬ 
vertising  Club  of  New  York,  May  26 
appointed  Frank  A.  Conolly,  mer¬ 
chandising  manager,  Oakite  Corpora¬ 
tion,  a  vice-president  to  fill  the  un¬ 
expired  term  of  G.  Lynn  Sumner  who 
has  been  elected  president  of  the 
club.  The  board  also  appointed 
Richard  C.  Borden,  sales  promotion 
director,  the  Borden  Company,  and 
John  T.  Madden,  vice-president  of 
the  Manufacturers  Trust  Co.,  to  the 
board  of  directors.  Mr.  Borden  suc¬ 
ceeds  Mr.  Conolly  and  Mr.  Madden 
replaces  Eldward  J.  Hegarty,  who  re¬ 
signed  when  he  moved  to  Ohio. 

■ 

FDR  HOST  TO  NEWSMEN 

Washington.  D.  C.,  May  31  —  The 
President  and  Mrs.  Roosevelt  were 
hosts  tonight  to  Washington  newspa¬ 
permen  and  a  selected  list  of  federal 
officials.  The  annual  “at  home”  for 
the  correspondents  is  the  only  wholly 
informal  reception  staged  at  the  White 
House.  No  specific  type  of  dress  is 
prescribed.  It  is  the  only  large  func¬ 
tion  at  the  Executive  Mansion  which 
features  beer  as  a  refreshment  —  an 
innovation  by  the  Roosevelts  which 
brings  protest  annually  from  “dry” 
organizations. 


C.  L.  Day  Named  U.P. 
Asst.  Ne'ws  Manager 

The  United  Press  at  its  New  York 
office  May  31  announced  the  promo¬ 
tion  of  Clifford  L.  Day  to  assistant 
European  news  manager;  and  Wallace 
Carroll  to  London  bureau  manager, 
effective  June  1. 

Day,  former  London  bureau  man¬ 
ager,  has  been  with  the  United  Press 
15  years.  During  his  long  experience 
in  London,  most  of  the  impKirtant  news 
of  the  entire  European  continent  has 
passed  through  his  hands. 

Carroll,  who  succeeds  Day  as  bu¬ 
reau  manager,  joined  the  U.P.  in  1928. 
His  ten  years  in  Europe  have  brought 
him  into  contact  with  many  world- 
famed  personalities. 

■ 

STARTS  NEW  AGENCY 

Irwin  A.  Vladimir,  account  execu¬ 
tive  and  chief  of  the  foreign  division 
of  Maxon,  Inc.,  for  the  last  6  years, 
will  form  an  advertising  agency  June 
15  to  be  known  as  Irwin  Vladimir  & 
Co.,  Inc.  Frank  B.  Amos,  also  of 
Maxon,  Inc.,  will  join  the  new  organ¬ 
ization  as  vice-president.  Irwin  Vla¬ 
dimir  &  Co.,  Inc.,  will  be  located  at 
570  Lexington  Ave.,  New  York,  and 
will  handle  both  domestic  and  for¬ 
eign  advertising.  Mr.  Vladimir  previ¬ 
ously  was  vice-president  of  Rudolf 
Mosse  Advertising  Agency  for  five 
years.  Mr.  Amos  has  been  with 
Maxon.  Inc.,  for  five  years. 


thcre’;  no 

HiONtY  IN  NEBRASKA/ 
(TUNNY  MONEY  IS  TNE  KIND  THAT 
ISN'T  WHAT  irs  CRACKEO  OP  TO 
[BE. BECAUSE  STATE  TAXES  SHRINK. 
ITS  ACTUAL  PUBCHASINC  POWER)  | 
A  4  750,000,000  BUYING 
INCOME  THAT  CAN  BE  TAPPED 

withO/KF  NEwsmPER  deserves 
SERIOUS  consideration 


I  can  pleased  to  announce  the  election  of 


JOHN  H.  LEDERER 

Head  of  our  Chicago  office 

WILLIAM  J.  SCHMITT 

Head  of  our  Detroit  office 


INGRAHAM  READ 

Head  of  our  Pacific  Coast  offices 


as 


Vice-Presidents  of  our  Company 


PAUL  BLOCK  and  ASSOCIATES 


□  MAH 


World-Herald 


O’Mora  4  Oraiibaa  lac. 


PRESIDENT 

NEW  YORK  CHICAGO  DETROIT  BOSTON  CINCINNATI 
LOS  ANGELES  PHILADELPHIA  SAN  FRANCISCO  SEATTLE 


Winninq 

The  READER'i 

ConPidEnct 


ttiott 
/TANOAROyl 
of  JburttalUnt 


4. 

E  O  I  T  0 

An  entire  Slate  —  and 
Country  as  a  whole-:, 
come  to  look  to  the  eili: 
page  of  this  newspaper  h 
new  standard  of  intfll  ;- [. 
thinkinn,  brilliantly  ;>■. 
ted.  And  never  was  thf  It 
period  in  world  history  v  || 
keen,  unbiased,  f jr-i;''  || 
analysis  was  more 
The  Editor  of  the  Daily'  * 
lal  has  the  barkgronnd  - 
this  outstanding  si-  - 
Thomas  A.  MrXeal  has :  - 
a  Slate  senator  on  the  t: 
line  of  swift-moving  ■ 
he  is  a  member  of  the  K 
sas  Bar  Association  and ::  - 
fore  brings  legal  surenf”' 
his  judgments:  at 
times  he  has  been  ‘ 
printer,  editor  of  'I'ti: 
individualistic  papers,  a  ’ 
tribulor  to  contemp":-' 

literature  and  has  niade-|l 
Kansas  chuckle.  wilbhi'<» 
quently  Inimorous  b(''“ 

concerning  the  Slate’s  hisl'' 
it  is  an  error  to  “playd"''- 
lo  a  large  circulation.  ^ 
alone  in  its  wideK''  ' 
editorials  bill  in  such 
of  ilu"  newspaper  as  cal!  ' 
editorial  guidance,  The  Di- 
P.upitul  recognizes  the 
that  its  readers  are  eMCtc- 
well-iiiforiiied.  highly 
gent.  The  policy 
which  gives  to  Nationally 
vertisers  a  medium  of 
passing  reliability  Bfl'- 
and  trust  in  an  Edito'^ 
poliey  autoiiialically 
belief  in  the  advertisb? 


Slofipka  §atl^ 

TOPEKA,  KANSAS 
Published  Morning  ond  SondoT 

CAPPER  PUBLICATIONS,  l« 
Arthur  Copper,  Presidont  ond  Pibi'tH 
OFFICES  .  New  York,  Cbicogo,  DrO' 
Kantot  City,  Son 
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Sales  Checks 


made  these  figures  jump 


The  world’s  closest  checker-uppers,  depart¬ 
ment  stores  have  to  know  where  the  s^s 
checks  are  coming  from,  and  to  them  it  is 
clear  that  in  New  York  mo|:€  checks  ar^ 
now  coming  from  the/Herald  Tribune 
portion— the  pdrtion— of  that  m^ket. 

Three  Springs  ago,  New  York  Qty  de- 
partmetU/^ores  placed  sometWng  over 
1,045,000  lines— first  4  ^months— in 
the  Herald  Tribune.  This  ye^,  same  period, 
they’ve  placed  over  1,433,000  lines. 


Jw  each  of  these  last  years,  the  Herald 
Tribune  has  gained  in  department  stores.  It 
has  this  year  passed  all  New  York  papers  in 
department  store  dress  advertising— jump¬ 
ing  from  fifth  to  first  position  in  three 
years’  time. 

Jle  4: 

Sales  checks— actual  profit  transactions 
and  more  of  them,  are  causing  this  major 
shift  in  this  major  division  of  New  York 
selling. 


Jietalb 


NEW^YORK 


tribune 


A  European  edition  is  published  daily  in  Paris 


as  vice-president  and  advertising  man- 
ager.  Soon  after  the  Press  was  pur- 
*  chased  by  the  Scripps-Howard  News¬ 
papers,  Mr.  Milholland  became  pres¬ 
ident  of  the  Press,  a  position  he  held 
for  more  than  a  decade  preceding  his 
death. 

A  few  years  ago,  Mr.  Milholland 
was  stricken  with  a  serious  illness, 
but  managed  to  fight  his  way  back  to 
comparatively  good  health.  He  spent 
many  of  his  winters  in  Florida.  When 
in  Pittsburgh,  he  was  at  his  desk  daily 
and  he  even  refused  to  stay  home  the 
^  day  before  his  death  although  he  was 
,  in  severe  pain. 

As  he  left  his  office  Friday  after- 
noon,  he  did  not  regard  the  symptoms 
as  anything  serious.  He  retired  at  his 
,  usual  early  hour  Friday  night,  and  at 
3  a.m.  Saturday  was  stricken  with  the 
heart  attack  that  brought  his  death 
?nn  seven  hours  later. 

Mr.  Milholland  was  an  ardent  de¬ 
votee  of  golf,  even  in  his  later  years 
ness  ^35  3  member  of  Oakmont,  Fox 

Chapel  and  Westmoreland  Country 
ness  Clubs.  His  other  club  memberships 
included  the  Duquesne  and  Union 
j  Clubs  and  the  Pittsburgh  Atheltic 
Association.  He  also  was  a  Mason. 

11  on  jjg  jg  survived  by  his  widow,  two 
•ight  sons.  Harry  C.  and  Clarke  C.  Mil- 
Holland,  and  four  grandchildren. 


Scripps-Howard  Chief  Succumbs 
to  Heart  Ailment  on  May  27  .  .  . 
Was  74  Years  Old 


OUR  BOARCNNC  HOUU 


ALLEY  OOP 


In  the  past  10  years,  Mr.  Milholland 
had  relinquished  many  of  his  duties 
to  younger  men  in  the  organization, 
but  at  the  same  time  he  took  on  addi¬ 
tional  tasks,  especially  in  connection 
with  the  Seckatary  Hawkins  Club  and 
other  junior  organizations  in  which 
he  was  vitally  interested.  He  was  at 
his  desk  every  day. 

Thousands  of  members  of  the  Secka¬ 
tary  Hawkins  Club,  which  has  more 
than  100,000  members,  and  hundreds 
of  friends  in  the  newspaper  world, 
went  to  the  home  to  pay  their  last 
resjjects  to  a  man  who  for  more  than 
a  half  century  was  one  of  the  coim- 
try’s  leading  newspaper  figures. 

The  walls  of  Mr.  Milholland’s  office 
graphically  present  his  “biography,” 
revealing  his  world-wide  acquaintance 
with  the  important  men  in  various  pro¬ 
fessions,  and  at  the  same  time  his 
genuine  affection  for  the  thousands  of 
children  to  whom  he  for  years  had 
been  known  as  “Daddy”  Milholland. 

Outstanding  in  his  office  is  a  photo¬ 
graph  showing  him  at  the  wheel  of  a 
toy  auto,  surrounded  by  grinning  chil¬ 
dren.  This  was  taken  at  one  of  the 
many  Seckatary  Hawkins  Club  outings 
which  he  invariably  attended.  One  of 
his  major  interests  within  the  Club 
was  the  Drum  and  Bugle  Corps.  At 
the  outset  when  funds  were  lacking 
for  uniforms,  Mr.  Milholland  dipped 
into  his  pocket  and  made  up  the  deficit. 
And  there  were  countless  episodes  of 
such  nature. 

Aided  Crippled  Children 

“Old  Newsboys  Day,”  conducted  an¬ 
nually  each  Christmas  season  for  the 
benefit  of  Pittsburgh’s  crippled  chil¬ 
dren.  always  found  Mr.  Milholland 
one  of  the  busiest  and  most  successful 
of  the  veteran  salesmen.  No  matter 
how  bitter  or  cold  the  day,  Mr.  Mil¬ 
holland  took  his  station  on  a  down¬ 
town  corner  to  sell  the  benefit  copies 
of  the  Press.  He  counted  the  incon- 
,fenience  or  discomfort  of  a  frost-bitten 
nose  or  ^eet  but  small  loss — as  long 
as  he  could  ring  up  a  big  number  of 
.sales,  and  he  never  failed. 

A  custom  in  which  he  took  a  delight 
was  that  of  gifts  to  newly-bom  babies 
of  employes  of  the  Press — a  big  doll, 
if  a  girl,  and  a  set  of  boxing  gloves 
if  a  boy. 


MOLD  EVERYTH! 


WASH  TURK 


ERECKLES  // 

AND  HIS  FRIENDS 


nnceuo": 


These  len  lop-nolchcrs, 
heltl  at  llic  hit’ll  poini  of 
iiiteresl  Ihroiifilioul  llw 
year  .  .  .  now  pointed  at 
the  vaeation  lime  reiuler 
.  .  .  never  fail  to  hoW 
Slimmer  circulation  for 
NKA  client  news|)apers. 


Vt  RITE  FOR 
RECENT  proofs: 


I  Taken  Slin-I 

I  IKPrejiiimlnen 
Hritinh  l*ni^nii 


A  Few  Recent  Purchasers  of  Modern 

FOUR-MAGAZINE  INTERTYPES 


DULUTH  HERALD 

BILL  is^ 


SheiNewJf 


and  Mail 


PORTUGAL 


The  Knoxville  News-Sentinel 


BRITAIN 


Join  Europe  Peace  E 


•lii  The  Times  Recorder 


BACnMOSl 


ThE  Spokesman-Review 

S’**  Sill  PUN 

tX-  A 

♦  ^  A  ' 


*mH  WINS  SWING  TO  DAYLIGI 

^^^SmeUSE  A:t)?5[]RNAL 

INS  HELP  OF  1 


p _ _gjTc,ycffiji  -  ntinpl 

•tier  1  o  Make  Answ^^" 


Pittsburgh  Press  '^Tsli 


PHILADELPHIA  RECORD^ 


Step  Ahead  with  INTERTYPE 


Investigate 


f'l.IA  KI,AM)  PLAIN’  DF  ’  U 
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Campaigns  and 
Accounts 

cmitimied  from  page  10 

England  resorts.  Wendell  P.  Colton 
Co.,  handles  the  account. 

A  special  Summer  campaign  in  59 
newspapers  in  57  key  markets,  will  be 
released  this  week  for  Inecto-with- 
Lustrium  hair  coloring,  marketed  by 
Sales  Affiliates,  Inc.  A  campaign 
for  the  Milano  Hesson  Guard  PiF>e, 
product  of  William  Demuth  &  Co., 
breaks  this  week  in  newspapers  in  10 
cities,  and  will  continue  through  June. 
A  supplementary  schedule  in  three 
national  magazines  and  one  Sunday 
newspaper  supplement  will  run  next 
month.  The  Grey  Advertising  Agency, 
Inc.,  New  York,  has  both  accounts. 

Prudential  Insurance  Co.  or  Amer¬ 
ica,  beginning  next  month  will  in¬ 
crease  its  advertisng  efforts,  for  the 
second  half  of  the  year.  Regular  in¬ 
sertions  of  400  lines  will  appear  every 
other  week  in  50  newspapers  and  a 
radio  program  will  be  used.  They  will 
be  handled  by  Benton  &  Bowles,  sup¬ 
plementing  the  company’s  regular 
program  through  Cecil  &  Presbrey. 
The  latter  campaign  will  use  large  in¬ 
sertions  several  times  a  year  in  about 
500  newspapers  in  addition  to  national 
magazines. 

Daniel  Hays  Co.,  Gloversville, 
N.  Y.,  has  appointed  O’Dea,  Sheldon 
&  Canaday,  Inc.,  to  handle  its  adver¬ 
tising  for  men’s  and  women’s  gloves. 

Curtiss-Wright  Corp.,  has  named 
M.  H.  Hackett,  Inc.,  to  handle  its 
advertising. 

Lehn  &  Fink  Products  Corp.  has 
named  N.  W.  Ayer  &  Son,  Inc.,  to 
handle  its  advertising  for  Hinds  Honey 
and  Almond  Cream  in  Argentina,  Uru¬ 
guay  and  Brazil. 

Quicaps  Co.,  Inc.,  and  Tung  Oil 
Corp.  of  America,  have  appointed 
Cowan  &  Dengler,  Inc.,  New  York. 
The  latter  will  use  newspapers  in 
selected  territories. 

Atlantic  Brewing  Co.,  Chicago,  has 
appointed  George  H.  Hartman  Co., 
Chicago,  to  handle  its  account. 

William  G.  Seidenbaum  Agency, 
New  York,  has  been  appointed  to 
handle  the  account  of  Merribee  Art 
Embroidery  Co.,  Inc.,  New  York 
Women’s  publications  and  newspa- 
papers  are  being  used. 

Faraon  Jay  Moss,  Inc.,  Hollywood 
advertising  counselors,  have  been  ap¬ 
pointed  to  direct  all  advertising  for 
the  Dale  Carnegie  Courses  on  the 


Circulation 
for  April 

309,207 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  April,  1939. 


April  circulation  of  The  Sun¬ 
day  Sun  averaged  192,795  per 
Sunday. 


Everything  in  Ba/fimore 
Revolves  Around 


TIIK 


SUN 


Coast,  to  be  known  as  the  Western 
Courses,  Inc. 

Clorox  Chemical  Co.  is  releasing  a 
nation-wide  advertising  campaign  go¬ 
ing  to  475  newspapers  this  month. 
Small  sized  copy  will  continue 
throughout  the  year  on  the  same  wide 
scale  basis,  with  releases  prepared  by 
Erwin.  Wasey  and  Company  offices  at 
San  Francisco. 

The  John  L.  de  Brueys  Agency, 
Houston,  Tex.,  will  add  a  publicity 
and  public  relations  division  to  its  or¬ 
ganization. 

A  $20,000  advertising  campaign  to 
bring  in  new  industries  and  tourists 
has  been  approved  by  the  board  of 
governors  of  the  Tampa  (Fla.)  Cham¬ 
ber  of  Commerce.  None  of  the  funds 
will  be  used  for  local  advertising. 

William  Jameson  &  Co.,  New  York, 
in  a  new  campaign  for  William  Jame¬ 
son  Irish-American  whiskey  is  using 
space  in  newspapers  in  23  states.  More 
newspapers  will  be  added  as  the  cam¬ 
paign  gains  momentum,  according  to 
A.  C.  Ebbeson,  advertising  and  mer¬ 
chandising  manager  of  the  company. 
Lawrence  Fertig  &  Co.,  New  York 
agency  has  the  account. 

Averell  Broughton  Agency,  New 
York,  has  been  appointed  publicity 
and  advertising  counsel  by  the  In¬ 
surance  Co.  or  THE  State  of  P*enn- 
SYLVANIA. 

Among  Advertising  Folk 

JOHN  C.  MORSE,  vice-president  of 

Dan  B.  Miner  Co.,  Los  Angeles 
agency,  was  elected  president  of  the 
Advertising  Club  of  Los  Angeles  last 
week,  succeeding  D.  D.  Durr,  chair¬ 
man  of  the  Los  Angeles  Newspaper 
Publishers  Assn.  Other  officers  are 
first  vice-president,  R.  G.  Kenyon, 
advertising  manager.  Southern  Cali¬ 
fornia  Edison  Co.;  second  vice-pres¬ 
ident,  Tracy  Moore,  sales  representa¬ 
tive,  National  Broadcasting  Co.,  sec¬ 
retary-treasurer,  Albert  E.  Edwards, 
assistant  district  sales  manager. 
Standard  Oil;  directors,  R.  Stanley 
Clarke,  sales  executive.  Pacific  Rail¬ 
way  Advertising  Co.;  W.  Ballentine 
Henley,  director  of  co-ordination. 
University  of  Southern  California, 
and  Charles  Levitt,  Los  Angeles 
manager,  Charles  R.  Stuart,  Inc. 

Gordon  Aymar  art  director  of 
Compton  Advertising,  Inc.,  New 
York,  will  serve  as  editor  of  the  art 
section  of  the  sixth  Advertising  & 
Publishing  Production  Yearbook,  New 
York.  John  J.  Flanagan,  production 
manager  of  William  Esty  &  Co.,  will 
edit  the  production  data  department. 

the  paini 


P.  J.  Sheahan,  formerly  production 
manager  of  Simmonds  &  Simmonds, 
Inc.,  Chicago  agency,  has  been  named 
to  a  similar  capacity  at  Marvin  Green, 
Inc.,  Chicago  agency. 

Elizabeth  Black,  formerly  with 
Ruthrauff  &  Ryan,  Inc.,  has  joined 
the  New  York  office  of  the  Joseph 
Katz  Company. 

Walter  J.  Roden,  formerly  with  the 
Blackstone  Company,  has  become  an 
account  executive  with  the  Martin 
Fox  Advertising  Corpioration,  New 
York. 

■ 

REP  ISSUES  BROCHURE 

The  Kelly-Smith  Company,  national 
newspaper  representatives,  has  issued 
a  handsome  brochure  explaining  in 
word  and  picture  the  set-up  of  its 
major  offices  in  New  York,  Chicago, 
Philadelphia,  Atlanta,  Boston  and  De¬ 
troit.  The  staff  members  are  pictured 
with  accompanying  biographical 
sketches.  'The  last  few  pages  of  the 
booklet  are  devoted  to  facts  on  the 
representative  business  and  the  news¬ 
papers  represented  by  that  firm  in  the 
order  of  length  of  association.  Copies 
have  been  sent  to  publishers  of  the 
papers  represented  by  Kelly-Smith 
and  to  advertising  agencies. 

■ 

WASHN.  AD  AGENCY 

June  7  a  new  advertising  agency  will 
be  created  in  the  state  of  Washington 
as  the  Washington  State  Dairy  Pro¬ 
ducts  Commission  to  handle  national 
advertising  of  the  state’s  mUk  and  milk 
products. 


Advertising  in  THE  NEW  YORK 
SUN  builds  volume  soles  within 
the  trading  area  .  .  .  for  bigger 
profits  try  concentrating  in  New 
York's  great  POINT  -  OF  -  SALE 
newspaper  THE  SUN! 


Brewery  Discontinues 
Radio  for  Newspapers 

St.  Louis,  May  29 — After  a  year  as 
user  of  radio  time  almost  exclusivelv 
for  advertising,  Falstaff  Brewiri 
Corp.  of  St.  Louis  next  year  will  dis; 
continue  almost  all  of  that  type  oi 
advertising  in  favor  of  use  of  news¬ 
paper  space,  it  was  announced  here 
yesterday  by  Sid  J.  Hamilton  of  Chi- 
cago,  vice-president  of  the  Shermar 
K.  Ellis  &  Co.,  agency  handling  the 
Falstaff  account. 

Speaking  to  300  distributors  at  ar 
advertising  and  sales  promotion  meet¬ 
ing,  Hamilton  said;  “Every  time  a 
newspaper  advertisement  of  the  prod¬ 
uct  appears  in  print  more  families  are 
made  Falstaff  conscious  than  by  any 
other  advertising  method  used. 

“A  powerful,  well-planned  news¬ 
paper  advertising  campaign  can  reach 
more  than  75%  of  the  families  of  otn 
territory.” 

The  company  declined  to  state  exact 
figures  or  to  announce  the  advertis¬ 
ing  appropriation  for  the  year. 

■ 

AD  BOOK  SUPPLEMENT 

Alfred  T.  Falk,  director.  Bureau  oi 
Research  and  Education,  Advertisins 
Federation  of  America,  has  compiled 
a  supplement  to  “Books  for  the  Ad¬ 
vertising  Man.”  ’The  supplement  list- 
books  of  interest  to  advertising  people 
which  have  been  published  since  19L' 
when  the  basic  bibliography  was  put 
out.  Copies  of  the  supplement  sell 
for  25  cents  and  of  the  main  book  fo; 
50  cents. 


There  Are  TWO 
Reasons  Why 


ADVERTISING  DOLLARS 
BUY  MORE  HERE 


1—  Purchasing  power  in  the 
Fort  Wayne  trade  area  runs 
along  on  an  even  keel  be¬ 
cause  of  the  ideal  balance 
between  diversified  indus¬ 
try  and  farming  in  this 
section. 

2 —  This  newspaper,  at  one 
low  cost,  will  do  a  thor¬ 
ough  advertising  job  for 
you. 


(She  Neuifi  ■  Sentinel 

FORT  WAYNE,  IND. 


National  Representatives: 

ALLEN-KLAPP-FRAZIER  CO. 

Nevr  York  Chicago  Detroit 


THIS  PHOTOGRAPH  TAKEN  ON  OUR  ERECTING  FLOOR  SHOWING  PRESS  BEING  TESTED 

SOME  OF  ITS  FEATURES:  HIGH  SPEED  OPERATION— ALL  PAGE  COMBINA¬ 
TIONS  BY  TWO'S— UNDERNEATH  PAPER  FEED  WITH  PROVISION  FOR  MAG¬ 
AZINE  REELS  — REMOVABLE- INTERCHANGEABLE  INK  FOUNTAINS  —  QUICK 
PLATE  LOCK-UP  — DOUBLE  FOLDERS  AND  BALLOON  FORMER— ANTI-FRIC¬ 
TION  BEARINGS  — FORGED  STEEL  PLATE  CYLINDERS  AND  MANY  OTHER 
MODERN  ENGINEERING  PRINCIPLES. 
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THE  “HINDU” 

MADRAS,  INDIA 

WILL  SOON  INSTALL  THIS  32  PAGE 


DUPLEX  UNITUBULAR 


paper  photographers  will  appreciate  eramen  which  publishes  the  magazia 
most  is  the  glossy  finish.  This  par-  News  Pictures.  He  will  be  in  dmtgj 
ticular  paper  is  made  in  three  degrees  of  seven  western  states  for  the  asso- 
of  contrast  and  is  reported  to  have  a  ciation,  Nevada,  Idaho,  Utah,  Wyoc. 
tough  emulsion  which  is  necessary  for  ing„  Montana,  New  Mexico  and  Ah- 
the  rough  handling  given  the  paper  zona.  He  was  also  appointed  coo- 
during  rush  jobs.  mercial  delegate  for  Utah  by  the  Pbo. 

tographers’  Assn,  of  America  it 

Transcription  AvaUable  headquarters  at  Cleveland,  0. 

AS  A  CO-OPERATIVE  move  by  the  lam|^  are  subjected  arid  provided  a  SCHOOL  OF  Journalism  at  Kent  Tricks 

flash  bulb  manufacturers  to  inim-  conclusive  demonstration  of  what  gtate  University  announces  that  the 
mize  the  possibility  of  bulb  explosions,  might  be  expected  m  the  routine  work  trantorintion  of  the  news  nhotoe- 
the  General  Electric  and  Wabash  lamp  of  the  cameraman.  It  was  pointed  out  this  Anril 

companies  recently  conducted  a  series  that  filing  a  hole  in  a  lamp  or  delib-  reldy  for  d^tribXn 

of  experiments  to  study  these  occa-  erately  cracking  it  is  not  standard  obtained  at  a  cost  of  $2.58. 

sional  accidents.  Full  ii^ormation  procedure  in  any  photographic  depart-  pamphlets  are  sold  at  cost.  For 

concerning  the  results  of  th^e  ex-  ment.  those  who  were  interested  in  Jack 

periments  was  presented  to  this  de-  Oxygen  Presiere  Willem’s  Reader  Interest  lecture,  we 

partment  by  both  companies,  and  sup-  in  actual  scientific  experiments  the  have  been  advised  that  copies  have 
piemen tary  experiments  were  con-  oxygen  pressure  within  the  bulb  is  -  - 

ducted  in  the  writer’s  studios.  measured  against  the  tensile  strength 

The  General  Electric  Company  em-  of  the  glass.  The  shells  are  tested  for 

ployed  in  the  recent  tests  its  new  weak  spots  by  the  polarized  method. 

30  and  31  size  bulbs.  These  are  doubly  Each  step  in  manufacture  and  every 

coated  on  both  inner  and  outer  sur-  element  that  enters  into  the  lamp’s 

faces  with  a  protective  film  of  special  construction  is  checked  for  what  may 

elastic  lacquer  which  provides  addi-  happen  under  operating  conditions, 
tional  safeguards  against  shattering  When  a  lamp  is  punctured  the  oxy- 
in  the  event  of  an  explosion.  These 

particular  bulbs  were  selected  for  ex-  escapes  until  the  inside  pressure  ap- 
perimental  purposes  because  their  j  ‘ 

larger  surface  areas  made  them  more  pressure;  consequently  the: 
susceptible  to  breakage.  plosion.  If,  however,  th 

Cracked,  Then  Fired  merely  fractured  and  t 

All  tests  were  made  under  rigid  coatings  remain  intact  thei 
conditions.  Bulbs  were  cracked  by  cape  for  the  confined  oxy 
impact  against  hard  surfaces  and  then  ensues  when  t 

fired.  In  no  instance  did  a  lamp  so 

cracked  and  fired  explode.  They  This  department  has  b« 
merely  spluttered  and  cracked  more.  r^^esentatives  of  the  Gi 
Other  tests  were  patterned  after  the  Comi»ny  that  its  resea 

experiments  conducted  by  the  New  faults  that  result  ir 

York  Daily  News.  In  these  the  bulbs  explosions  will  be  continu 
were  filed  through  and  then  exploded,  its  efforts  to  eliminate 
and  again  only  additional  cracks  but  Y*  ^  continue  until  a  lam 
no  explosions  resulted.  developed  that  meets  eve 

Similar  experiments  were  conducted  m^t. 
by  the  Wabash  Company,  using  for  Regardless  of  any  action 
the  purpose  an  entirely  new  lamp  juanufactunng  companies 
which  it  is  developing.  This  is  a  News  photographers  will 
large  lamp  designed  for  local  plane  ®  cellophane  lamj 

synchronization  and  is  said  to  have  uientioned  m  a  previous  ai 
three  coats  of  lacquer  on  the  inner  fubject.  This  corresponde 
and  outer  sides  of  the  shell.  Zocomium  informed  that  the  News  i! 
has  been  substituted  for  phosphores-  a  special  guard  to  fit  over  i 
ence  as  the  primer.  The  claim  for  this  Sector.  This  when  perfe< 
is  greater  safety  announced  through  these 

In  all  experiments  it  was  noted  Reviewing  the  dangers  i 

that  after  firing  the  broken  and  filed  ^go  confront, 

bulbs  the  protective  lacquer  coatings  eraman  as  well  as  the  ] 
fused.  The  intense  heat  generated  niagnesium  ^wder  was  tl 
practically  vulcanized  the  lacquer.  o*  ^^sh  illuminatioi 

This  was  construed  as  a  point  in  favor  ^^phic  purfwses,  it  must 
of  double  coating  as  an  added  pro-  extraordinary  progre 

tection  made  in  this  direction  to  ii 

It  was  stressed  by  the  representa-  safety  for  all  concerned, 
tives  of  both  companies  that  the  _  .  .  „ 

tests  conducted  in  this  correspondent’s  New  Projecuon  Paper 
studios  were  in  no  sense  scientific  be-  THE  AGFA  ANSCO  Company  has  in- 
cause  of  the  lack  of  precision  instru-  troduced  a  new  projection  paper 
ments.  Nevertheless,  they  approx-  known  as  Cykora.  It  comes  in  three 
imated  the  everyday  hazards  to  which  surfaces  but  the  one  which  news- 


Company  Tests  Fail  to 
Make  Bulbs  Explode 

By  JACK  PRICE 


IN  IBI!,  MAY  iJU  issue  we  commentei 
upon  the  use  of  spent  flash-buHc 
for  badminton  and  practical  jokes.  Te 
have  been  taken  to  task  for  only  see- 
ing  the  serious  side  of  the  story,  and 
the  dangers  of  such  tricks.  Perhaps 
the  writer  lacked  the  burlesque  sesst 
but  several  of  our  readers  also  felt  as 
we  did.  Recently  we  received  a  com¬ 
munication  declaring  that  the  stoiy  « 
published  in  the  photographic  maga¬ 
zine  was  meant  only  for  a  little  fim 
and  that  it  ought  to  be  read  as  sud 
So  what? 

Forney  Appointed  ■  _ 

RALPH  FORNEY,  of  the  Ogden  PHOTO  AIDS  CLASSIFTED 

(Utah)  Standard -Examiner  photo-  The  East  St.  Louis  Journal  is  usm." 
gen  under  pressure  within  it  slowly  graphic  department,  whose  work  has  a  novel  method  to  attract  attention  ti 
escapes  until  the  inside  pressure  ap-  been  internationally  recognized,  has  its  classified  pages.  A  picture  take 
proximates  the  normal  atmospheric  just  received  two  important  appoint-  by  the  Journal  Candid  Cameramans 
pressure;  consequently  there  is  no  ex-  ments.  He  has  been  named  western  reproduced  on  the  page  and  the  sub- 
plosion.  If,  however,  the  lamp  is  vice-president  of  the  News  Photog-  ject  upon  identification  at  the  daflys 
merely  fractured  and  the  lacquer  raphers  Assn.,  of  Danville,  Ill.,  an  or-  office  receives  a  sepia-toned  7x9ec- 
coatings  remain  intact  there  is  no  es-  ganization  of  the  nation’s  press  cam-  largement. 


6!-Sc:een  Zinc  Halftone  Mad' 
The  Chicaqo  Daily  Newi 


Caught  by 


FLUOROGRAPHIC 

AUTOMATIC 

HIGHLIGHTING 


When  action  happens  fast  .  .  .  when  there's  no  time  to  juggle  flash 
hiilhs-  that's  where  handy  ('ontax  snaps  a  scoop.  .And  in  court,  at 
the  fights,  in  the  theater  .  .  .  wherever  a  fla^h  is  tahoo  -Contax  gets 
sharp,  perfect  pictures  under  a.lverse  conditions.  Ideal  for  newswork 
with  S.nnar  f/1..5.  11  speeds  up  to  1  1250  sec.,  advanced  range-finder 
focusing.  E\ery  feature  for  (yuick.  accurate  control. 

At  Leading  Dealers.  Write  for  Literature. 

r AKK  ZKISS,  Iiir.,  IHo  Fifth  Avo.,  N>u'  York,  Dept.  ('-7-1  A 

7^8  So.  Hill  St.,  Los  Angelos 


Address  Inquiries  to 

Esquire  Features,  Inc. 

919  N.  Michigan  Ave.,  Chicago,  Ill. 
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NUMBER  THREE  OF  A  SERIES  OF  ADVERTISEMENTS  ON  MORE  AND  BETTER  NEWS  PICTURES 


Thr  Photof'rapliic  fitaff  of  the  Chicago  Tribune.  From  left  to  right,  front  row:  Jack  .Mulcahy,  Paul  Steger,  Robert  f .  Rhein,  Chester  R.  Oahrysiak, 
W  illiain  I.oewe.  Second  row:  Tom  I..  Johnson,  W  illiam  Melling,  .4.  J.Pai'lin,  hank  Masters,  Dante  Mascione,  /,.  D.  liarlholomew,  John  M. 
Steger.  Third  row:  Louis  Wolf,  Harold  Reru>ir,  Sivain  Sca'I,  Frederick  F.Cdese,  .Ma\  .Arthur,  Ldward  R.  .McCill.  Park  row:  l\taan  /..  .Atteell, 
Fred  lukhardt,  l.ouis  f.  I'aus,  .41  Madsen,  Frank  .M.  .Moore,  fulius  T. ('•antler. 


Pictures  Help  Make  Chicage  Tribune 


Here’s  the  Equipment  that 
Makes  the  Tribune’s  Pictures 


-'H  speed  (iraphies  (  j  x  5) 

I  Speed  Ciraphic  (5  x  7) 

I  Sj)eed  (iraphic  (5  x  7) 
ior  aeriai  photograpiiy 
I  Speed  Cirapiiic  (ai/J  x 
3'/i) 

7  (irailcx  Cameras  (4  x  5) 
with  10"  and  20"  lenses 
I  (iraflex  Oamera  (5  x  7) 
with  30"  lens 
a  (iraflex  Naturalist  Cam¬ 
eras  (4  X  5)  with  20" 
lens 

,3  Eeiea  (Cameras 
I  DeV'ry  Movie  Camera 


A  Great  Newspaper 


No  paper  ean  reacTi  the  eireiilation  lieij^lits  of 
tlie  Chicago  'rriltune  just  l)y  chance.  Very 
definite  reasons  guide  tlie  growth  of  a  news¬ 
paper  to  a  daily  circulation  of  more  than 
poo.iMH)  and  a  Sunday  circulation  of  1,100,000. 
One  of  the  principal  reasons  is  an  abundant 
use  of  pictures. 

.\  total  of  28  photographers  is  maintained 
l)y  the  rrihune  to  give  this  great  newspaper  the 
nine  to  ten  thousand  news  pictures  it  uses 
each  year.  So  it  is  not  surprising  that  a  paper 
as  picture-conscious  as  the  Tribune  possesses 
4 1  Graflex-made  cameras  in  its  total  of  45 — 
and  that  99%  of  the  pictures  used  by  the 
Tribune  are  Graflex-made. 


Progressive  newspapers  everywhere  have 
recognized  the  altility  of  these  American- 
made  tameras  to  produce  dramatic,  story¬ 
telling,  paper-selling  pictures  —  the  kind 
that  readers  [lay  real  money  to  see.  Increase 
your  circulation  with  more  and  better 
(iraflex-made  pictures  —  and  more  photog¬ 
raphers. 


FREE  CATALOG!  Send  for  oiir  free  catalog  of 
(iraflex  and  Speed  Graphic  American-made,  Prize- 
Winning,  Circulation-building  Cameras  and  Acces¬ 
sories  and  for  free  folder  on  the  Miniature  21,^  x  31^ 
S|)eed  (>raphic — an  iileal  companion  for  larger  camera 
e<pii|>ment.  Folmer  (iraflex  Cor|K)ration,  Dept.  F.P-.J2, 
RtKhester,  N.  V.,  U.  S.  A. 


X/^ 


/ 


aEw» 


General  Display 

Liitts  Kloriila  (iraiK'fruit  . 

952  General  Elec.  Prods . 

.18,906  General  Elec.  N'acmim  Cl . 

1.904  (ilazao  Nail  Polish  . 

15.225  (iold  .Medal  Eloiir  . 

.4,808  Heinz  Prods . 

952  llotpoint  . 

11.424  I  lofi)oint  Prods . 

9,520  Kalamazoo  lltr.  &  Stoves  . 

2,406  Ivory  Soap . 

450  Kellogg’s  All  Bran  . 

8.568  Kellogg's  Krunililes  . 

1.904  Kellogg's  Corn  Flakes  . 

294  Kleenex  Tissue  . 

7.616  K.k)1  . 

7.616  Kraft  Cheeses  . 

952  Kraft  liinner  . 

1.904  Kraft  Miracle  Whip  Salad  .  . . . 

9.527  Kraft  Prods . 

1.904  Kre -Mel  Desserts  . 

16.184  l.ibby’s  Prods . 

3.808  l.init  for  the  Bath  . 

24.878  Eisterine  Toothpaste  . 

1,904  Lucky  Strike  . 

2.324  National  Biscuit  Co.  Crackers  , 

1,484  Natl.  Ediic.  All.,  Inc . 

4.7h0  Natl.  Radio  Inst . 

2,856  .Norge  . 

1,904  Ovaltine  . 

658  Pan  Amer.  Coff.  B  r . 

9,520  Paramount  Pictures  . 

4.760  Pepsodent  . 

3.808  Premier  \'acuum  . 

3.808  Prince  Albert  . 

1,904  Pyrex  Ovenware  . 

Of.aker  Oats  Cereal  . 

Koval  Typewriter  . 

R  C  A  V  ictor . 

Sheaffer’s  Pens  &  Pencils  ,  . . 

Shredded  Ralston  . 

Shredded  Wheat  . 

Sunkist  Lemons  . 

Sunkist  Oranges  . 

Sunsweet  Prunes  . 

Tea  Mkt.  Exp . 

United  Artists  Corp . 

Warner  Bros.  Pictures  . 

Westinghouse  Prods . 

West’s  Tooth  Brush,  Dr . 

Western  Union  Tel.  Co . 

Wheaties  . 

Wise  &  Co . 


COMIC  WEEKLY — COLOR 
General  Display 


How  Advertisers  Used 
Color,  Roto,  Comic  Space 


American  Sik-c.  Co . 

Camel  . 

Coctamalt  . 

Colgale  Denial  Cream  . . . 

Cream  of  Wheat  . 

Erector  Sets  . 

Fels  Naptha  Soap  Chip.-i  . 

Fletchers  Castoria  . 

Gillette  Razor  &  Blades  . 
Gillette  Shaving  Cream  . 

Huskies  . 

Libby's  Pro<ls . 

Lifebuoy  . 

Life  Savers  . 

Ovaltine  . 

Oxydol  . 

Pabst  Ett  Cheese  . 

Palmolive  . 

Pej)S(Mient  Prods . 

Pepsodent  Dent . 

Postum  . 

Prince  All>ert  . 

Quaker  Oats  Hot . 

Quaker  Oats  Cereals  Col. 
Qunker  Puffed  Wheat  . . , 
Ralston  Wheat  Cereal  . . , 
Red  Heart  lX)g  Food  . . . 
Reynolds,  R.  J.,  Tub.  Co. 

Kinso  . 

Sal  Hepatica  . 

Scott's  Emulsion  . 

TeaMkt.  Expansion  Bur. 

Wesson  Oil  . 

Wheatena  . 


General  Display 


.  ’  Warner  Bros.  (larments  .. 

)mic  section  advertising  in  newspa-  Waterman's  Pens  &  Pencih 

?rs  in  1938?  Westdox  Prcls.  .  . 

,  -  ,  ,  W  eston  Exposure  Meters  . 

No  list  is  available  of  those  who  w^ite  Cloud  Pnuls . 

:tually  headed  the  list,  but  light  is  x  ’.'A  . 

irown  on  the  question  by  the  lists  vardley’s  Prmls . 

F  those  who  used  the  principal  Zemo  ! . 


Automotive  Display 


De  Sotu  . 

Dodge  . 

Lincoln  . 

Plymouth  . 

Auto  Lite  Sjiark  Plugs 
Everrady  Prestone  . . . 


Financial  Display 

Fidelity  Invest,  .\ssoc . 

TOT.AL  (one  newspaiier) 


METROPOLITAN — COLOR  ROTO 
General  Display 

Beechnut  Coffee  .  2 

Beechnut  Prods .  1 

Elgin  Watches  .  I 

Kellogg’s  Ckim  Flakes  .  1 

Parker  Pens  &  Pencils  .  1 

Toastmaster  .  I 


METROPOLITAN  GROUP — ROTO 

(.\s  measured  by  Media  Records  in  one 
Metropolitan  newsp.iper;  the  list  would  vary  in 
other  cities.) 

Retail  Display 

Lines 

Holland  Furnace .  4,100 


TOT.AL  (one  newspaper) 


AMERICAN  WEEKLY — COLOR 
Retail  Display 

Holland  Furnace  . 


General  Display 

Armour’s  Me.it  Prods . 

Budweiser  Beer  . 

Bisqtiick  . 

California  Can.  Peaches . 

CFamel  . 

Campana’s  Ital.  Balm . 

Chesterfield  . 

Canned  Hawaiian  Pineapple  . . . 

Canned  Salmon  Ind . 

(ihase  &  Sanborn  Coffee . 

Chicken  of  the  Sea  Tuna . 

Coca-Cola  . 

Colgate  Pal.  Prds . 

C^orn  Kix  . 

Cosmopolitan  . 

Ciitex  Manicure  Sets . 

Cutex  Nail  Polish . 

Del  Monte  Prods . 

Domino  Sugar . 

Emerson  . 

Florida  Fruits  . 


TOTAL 


General  Display 

Ambrosia  . 

Artistic  Foundations  Co . 

Arrid  . 

Bayer  Aspirin  . 

Beechnut  Coffee  . 

Beechnut  Prods . 

Ben  Gay . 

Bissell  Carpet  Sweeper  . 

Blue  Jay  Corn  Plasters . 

Borden’s  Prods . 

Boscul  Coffee  . 

Bourjois  Preps .  . 

Canada  Dry  Sparkling  Water . 

Coopers  Underwear  . 

Corkhill  Ham  . 

Coopers  Inc . 

Coty  Prods . 

Cro  Pax  Foot  Aids . 

Crown  Corset  Co . 

Daggett  &  K.imsdell  Cm . 

Daggett  &  Ramsdell  Prep . 

Doughnut  Corp . 

Drano  . 

Duke  of  Dundee  Preps  . 

Edward’s  Dr.  Olive  Tabs . 

Elgin  Watches . 

Eye  Gene  . 

Even-Pul  Foundations . 

Fairfield  Western  Maryland  Milk  . . . 

Fidelity  Felt  Co . 

Formfit  Co.  Prods . 

French  Line  . 

Frank  Medico  Pipes . 

Gillette  l>ry  Shaver  . 

(Jlovers  Prods . 

Hamilton  Beach  Food  Mixer  . 

Hammer  Brand  Persian  Lamb . 

Heinz  Soup  . 

Hydros.il  . 

Italian  Line . 

Johnson  &  Johnson  Band  .^id  . 

Kellogg's  Corn  Flakes  . 

Ken-L-Ration . 

Klear-Vu  Koverets  . 

Keester’s  Bread  . 

Kops  Bros . 

Lake  Shore  Honey . 

Lawrence  Slide  Ruler  . 

Linit  Powder  . 

Lumberman’s  Mut.  Cas.  C" . 

Lyons  Tooth  Powder,  Dr . 

Maytag  Washer  . 

Maiden  Form  Brassiere  Pnsls . 

Maybelline  Preps . 

Medrex  Oint . 

Midol . 

Murine  . 

.Musterole . 

Nestle’s  Choc . 

N.  Y.  Bureau  of  State  Pub . 

Norfamis  . 

Noxacorn  . 

Outdoor  Girl  Face  Powder  . 

Oxol  . 

Ovaltine  . 

Parker  Pens  &  Pencils  . 

Penn.  State  Pub.  Com. — Harrisburg, 

Pa. .  . 

Phillips  Milk  of  Magnesia  . 

Quaker  Oats  Hot  . 

Kesinol  Ointment  . 

Rtsinol  Prinls . 

Roger  &  Gallet  Perf . 

Ronson  Lighters  . 

Ry-Kriy)  . 

Sanka  (Joffee . 

Saranac  Lake,  N.  Y . 

Scholl’s  i>r.  Zino  Pads  . 

Selby  Arch  Preserver  Shoes . 

Shredded  Ralston  . 

Silex  Coffee  Maker  . 

Silk  Skin  . 

Solo  Curler  . 

Smith  Bros.  Cough  Drops  . 

Suburban  Club  Soda  . 

"Talon  Slide  Fastener  . 

Toastmaster  . 

Vaseline  . 

Virmnia  Rounds  . 

Wan]  Eversharp  Pen  &  Pencil . 


METROPOLITAN— COLOR  COMIC 

General  Display 

.\dams  Chiclets  .  1 

-American  Spec.  Co . 

.Aunt  Jemima  Flours  . 

Baby  Ruth  Candy  .  1, 

Bromo  Seltzer .  7 

Butterfinger  .  1, 

Camel  .  35 

Cocoamalt  .  1 

Colgate  Dental  Cream  .  14 

Cream  of  Wheat .  3 

h'rector  Sets  . 

Fels  Naptha  Soap  Chi)>s  .  11 

Fletchers  Castoria .  9 

French’s  Prods . 

French’s  Bird  Foods  .  2 

Gilbert  Amer.  Flyer  Trains  . 

Gillette  Razor  &  Blades  .  1 

Gillette  Shaving  Cream  .  1 

Grape  Nut  Flakes  .  2 

Jolly  Jack  . 

Koko  Nut  Roll  . 

Kellogg’s  Wheat  Krispies . 

Lifebuoy . 

Lionel  Trains  . 

Minit  Rub  .  5 

Nestle’s  Choc .  1 

Ovaltine  .  8 

Oh  Henry  .  I 

Oxydol  .  .' 

Palmolive  .  5 

Pepsodent  Prods .  1 

Pepsoilent  Dent .  1/ 

Parkers  Quink  . 

Planters  Peanuts  .  1 

Postum  .  - 

Prince  Albert  .  2- 

Quaker  Oats  Hot  .  1 

Quaker  Oats  Cereals  Col  . 

Quaker  Puffed  Wheat  . 

l•’alston  Wlieat  Cereal  .  ■ 

Rel  . 

Rem . 

Reynolds,  R.  J.,  Tub.  Co . 

Kinso  . 

Sal  Hepatica  .  1 

Scott’s  Emulsion  . 

Smith  Bros.  Cough  Drops  . 

Spry  .  ; 

Tangee  Lipstick  . 

Swift’s  Brookfiehl  Butler  . 

Tea  Mkt.  Expansion  Bur . 

Wheatena  . 


Automotive  Display 

Automobile  Dlrs.  &  Maniif . 

Buick  . 

Chevrolet  . 

Chevrolet  Used  Cars  . 

Chrysler  . 

Dodge  . 

Fisher  Bodies  . 

Ford  Inst . 

{Continued  on  page  50) 
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TOT.AL  (one  newspaper) 


Fortune 

COVERS  BUSINESS 


papers  o-.-t- 

p-p- 

yertisers  are 

\af)on.  ar'd 
<rom  ^ 

s  preference 

I  tormances 


the  same  way  a  news¬ 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


,d 

•  lie  St'rron* 


Ludlow  Typograph  Company 


y  2032  Clybonrn  Avenue,  Chicago 


Ludlow  Typograph  Company,  2032  ciybo»>n  Av«nae,  cMcag. 


The  Elrod  produces  strip  material  with  the  mini¬ 
mum  oi  attention  from  an  operator.  The  main 
requirements  are  occasionally  to  replenish  the 
supply  oi  metal  in  the  crucible  and  to  remove  the 
stacked  lengths  oi  strip  product  from  the  deliv¬ 
ery  table. 

With  a  single,  simply-operated  machine  is  pro¬ 
duced  strip  ranging  in  thickness  from  1-pt.  to  36-pt. 
in  any  desired  height  or  length. 

3  Formed  oi  molten  metal  under  pressure  into  a 
continuous  strip  as  it  passes  through  the  water- 
cooled  mold.  Elrod-cost  strip  is  exceedingly  solid, 


and  free  from  brittle  breaks  and  welds.  Elrod  base 
stands  up  under  the  most  severe  pressure  in  mat 
rolling. 

4  An  abundant  supply  of  Elrod-cast  leads,  slugs, 
rules  and  base  ready  for  compositors'  use,  makes 
for  true  operating  economy  in  any  composing 
room. 

The  simplicity  of  the  Elrod,  in  construction  as  well 
as  in  operation,  ensures  trouble-free  production 
oi  this  ample  supply  of  strip  material  which  is  so 
essential  to  efficient  composing  room  operation. 


features 


which  composing 
room  executives 
have  found  help 
them  to  operate 
more  efficiently. . . 


Because  Ludlow  matrices  are  gathered,  rather 
than  picked  up  a  letter  at  a  time,  and  because  of 
the  facility  of  spacing  and  oi  the  elimination  of 
spacing  "tight  to  lift,”  and  for  other  reasons,  pro¬ 
duction  of  display  lines  is  speeded  up  with  Ludlow. 


3  With  display  lines  Ludlow-set  the  composing 
room  can  achieve  the  efficient  ideal  of  all-slug 
make-up. 


Marked  savings  in  floor  space  are  effected  when 
the  Ludlow  is  installed  for  display  composition. 


6  The  simplicity  of  the  Ludlow,  in  construction  as 
well  as  in  operation,  ensures  trouble-free  produc¬ 
tion  of  important  display  lines. 


Because  lines  are  set  in  matrices  and  cast  in  slug¬ 
lines.  there  is  no  type  supply  to  run  out  and  type¬ 
faces  are  always  new  and  unbroken. 


The  Ludlow  affords  complete  flexibility,  with  eosy 
and  rapid  changes  of  size  and  face.  Superior  price 
figures,  lines  of  mixed  typefaces,  grocery  compo¬ 
sition,  and  other  specialized  requirements  are  ef¬ 
ficiently  set  the  Ludlow  way. 


Some  ELROD 
feotnres 

which  help  the  mechanical 
executive  to  operate  his 
composing  room  more 
efficiently.  .  . 


Some 

LUDLOW 


24 


EDITOR  6.  PUBLISHER 


ICMA  to  Meet  June  20*22 
In  Indianapolis 

Circulation  Managers  to  Hear  McCarrens, 
Hanson,  Gallup,  Cranston  Williams  and 
Others  at  41st  Annual  Convention 


CULMINATING  a  hectic  year  in 
newspai>er  circulation  management, 
the  41st  annual  convention  of  the  In¬ 
ternational  Circulation  Managers’  As¬ 
sociation  will  be  held  in  the  Claypool 
Hotel,  Indianapolis,  June  20-22,  with 


a  “brass  tack”  program  covering  every 
vital  phase  of  circulation. 

Headlining  the  busy  three-day  pro¬ 
gram,  announced  this  week  by  Pres¬ 
ident  Jack  Estes,  Dallas  News,  are 
such  prominent  personalities  as  M. 
Clifford  Townsend,  governor  of  In¬ 
diana;  Dr.  George  Gallup,  director  of 
the  American  Institute  of  Public 
Opinion;  John  S.  McCarrens.  Cleve¬ 
land  Plain  Dealer,  president  of  the 
American  Newspaper  Publishers’  As¬ 
sociation;  Elisha  Hanson,  ANPA  coun¬ 
sel;  and  Cranston  Williams,  newly- 
appointed  ANPA  general  manager. 

No  Verbal  Reports 

This  year’s  program,  prepared  by 
Don  R.  Davis,  Birmingham  News- 
Age  Herald,  ICMA  first  vice-president, 
includes  an  agenda  of  pap>ers  and  dis¬ 
cussions  which  will  be  presented  at 
the  discretion  of  the  presiding  officer. 
Aside  from  its  flexibility,  the  program 
is  also  different  in  that  there  will  be 
no  verbal  reports  from  committee 
chairmen. 

As  added  attractions  to  the  “main 
show,”  there  will  be  the  Work  Shop 
Section  and  the  Newspaper  Boy  Wel¬ 
fare  Exhibits.  In  order  that  all 
classes  of  newspapers  will  be  served, 
the  Tuesday  afternoon  session  will  be 
devoted  to  group  meetings,  with  Eric 
Macinnes.  Chillicothe  (O.)  Scioto 
Gazette  and  News- Advertiser,  pre¬ 
siding  over  the  group  of  less  than 
50,000  circulation,  and  G.  E.  Carvell, 
St.  Louis  Post-Dispatch,  chairman  of 
the  group  over  50,000. 

■Hie  Indianapolis  entertainment  com¬ 
mittee  has  provided  for  recreation,  in¬ 
cluding  a  golf  tournament  on  Monday, 
Jime  19,  preceding  the  opening  of  the 
convention.  The  annual  banquet  will 
climax  the  entertainment  features  on 
Wednesday  evening,  June  21.  As  a 
special  feature  at  the  banquet,  Don 
W’aldron,  Newton  (Kans.)  Republican 
carrier,  will  speak  on  “What  My  Ex¬ 
perience  As  a  Carrier  Salesman  Means 
to  Me.” 

Complete  Proqram 

Hie  complete  convention  program 
follows: 

TUESDAY,  JUNE  20,  9  A.M. 

Convention  called  to  order  by  President 
Estes;  address  of  welcome  by  Governor  of  In¬ 
diana;  response  by  Roy  H.itton,  Free  Press, 
Detroit,  Mich. 

Introduction  of  new  members,  James  F.  Jae, 

St.  I.ouis  Chbc  Dcmocrat. 


Coniinittee  Reports.  (These  rci»rt.s  will  I)e 
bound  in  a  booklet  and  distributed  to  the  mem 
lier.sliip. ) 

President's  address;  Report  of  Ways  and 
Means  Committee,  by  Mr.  H.  W.  Stodgbill. 

.\ddress:  “What  the  IC.M.X  .and  Sectional 
Circulation  Managers'  .\ssociation  Means  to 


the  Publishing  Industry.''  by  Cranston  Wil¬ 
liams,  secrctary-man.ager,  .\\P.\:  reading  of 
paiK-rs  selected  from  the  agenda  by  the  pre¬ 
siding  officer;  discussion. 

TUESDAY.  JUNE  ’0.  2  P.M. 

Group  1.  Eric  Macinnes.  Chillicothe  Scioto 
liascttc  anil  XcscsAih-crtiscr,  chairm.an.  rep¬ 
resenting  newspajiers  with  daily  circulation  of 
less  th.in  50.000. 

Group  2.  G.  E.  Carvell,  St.  Louis  Post- 
l>i.sl>aleh,  chairman,  representing  newspaiiers 
with  daily  circulation  of  more  than  50,000. 

WEDNESDAY.  JUNE  21,  9  A.M. 

UeiKirt  on  Federal  and  .State  Regulations 
■XlTecting  the  Newsp.aiKT  Hoy;  II.  W.  Stislghill, 
imblisher,  .-Ulaiita  Georgian  and  .tmeriean, 
chairman,  Ncwspa;K‘r  Hoy  Committee.  ANP.X. 

The  Staab  Survey;  Charles  Staab,  Cincin- 
nati  Inquirer. 

Newspaper  Hoy  Welfare:  In  cbarge  of  R.  W. 
T.iylor  Flint  (Mich.)  Journal;  (1)  Stereopticon 
talking  picture  used  by  the  Cleveland  Press  in 
training  of  its  newspa|>er  Imy  organization;  (2) 
How  carriers  are  successfully  trained  on 
smaller  news;)apers.  by  Russell  Stokley, 
lilyria  (O.)  Chronicle-Telegram;  (3)  Snb- 
.Station  Group  Training.  Itemon.stration  to  lie 
conducted  by  Chas.  Payne.  Indianapolis  Star. 

Reading  of  papers  to  be  selected  from  the 
agenda  by  the  presiding  officer;  discussion. 

WEDNESDAY  LUNCHEON 

Address  by  Dr.  George  Gallup,  director  of 
the  American  Institute  of  Puldic  Opinion. 

WEDNESDAY,  JUNE  21,  2  P.M. 

Address;  Elisha  Hanson,  general  coun.sel 
American  Newspiiier  Publishers’  Association. 
Action  by  the  membership  on  the  report  of  the 
Ways  and  Means  Committee.  Papers  to  l>e 
selected  from  the  agenda  by  the  presiding 
officer;  discussion. 

Let  Your 
Readers 
Decide ! 

George  W.  Stimpson,  noted  Washing¬ 
ton  newspaper  correspondent,  and 
author  of  "Nuggets  of  Knowledge," 
“Popular  Questions  .Xnswerrf," 
“Things  Worth  Knowing,”  and  “Un¬ 
common  Knowledge,” — widely  quoted 
authority  on  little  known  facts.  Mr. 
Stimpson  writes  the  most  interesting 
feature  appearing  anywhere  called; 

’’You'd  Be  Surprised" 

Put  it  in  your  newspaper.  It  should 
be  read  in  every  school  in  the  land. 
Write  for  sample  weekly  sets. 

The  George  Matthew  Adams 
Service 

444  Madison  Ave.  New  York,  N.  Y. 


WEDNESDAY  EVENING.  7  P.M. 

Anni'ai.  Banci'et — Riley  Room,  Claypool 
Hotel.  Don  Waldron,  Newton  (Kans.)  Repub¬ 
lican  carrier,  will  speak  on  “What  My  Exper¬ 
ience  As  a  Carrier  Salesman  Means  to  Me." 

THURSDAY,  JUNE  22,  9  A.M. 

Address;  John  S.  McCarrens,  CIcrcland 
Plain  Dealer,  ANPA  President.  Reading  of 
papers  selected  from  the  agenda  by  presiding 
ifficer;  discussion. 

Unhnished  business;  election  of  officers;  ad¬ 
journment  ;  meeting  of  board  of  directors. 

AGENDA 

“Selling  Your  Policy  .and  X'oiir  Product  to 
Employees.  Contractors  and  the  Public  Through 
Public  Relations  Promotion,”  Don  Walsh,  Chi¬ 
cago  Daily  Nezvs. 

“How  the  Present  Circulation  Rate  Struc¬ 
ture  Is  X'iewed  Today,”  Ralph  Cowan,  Toronto 
Star;  XVMlliam  A.  Cordingley,  Des  Moines 
Register-Tribune;  J.  T.  XVebb,  Macon  Tele¬ 
graph  S'  Ncu'S. 

“How  Can  Mail  Subscription  Rates  Be  In¬ 
creased,”  Howard  S.  Mark,  Toronto  Globe. 

“Plan  To  Promote  Mail  Circuhation  Through 
Installment  Payments,”  Roy  Wohiford.  Tope¬ 
ka  Daily  Capital;  G.  H.  Gillis,  Halifax  (N.  S.) 
Herald;  Jesse  Birks,  Decatur  (Ill.)  Review. 

“How  Can  the  Expense  of  Motor  Route  Op¬ 
eration  Be  Reduced,”  Jasper  Rison,  Louisrillc 
Courier-Journal-Times. 

“Farm  To  Farm  .Sund,ay  Delivery  To  Aug¬ 
ment  Six-I>ay  Mail  Service  By  Post  Office 
Carrier,”  James  M.  Rankin,  C.apper  Publica¬ 
tions.  Topeka,  Kans. 

“What  Economies  Can  Be  Effected  in  the 
Circulation  Department?”  M.  D.  Bohen. 
Times-Union,  Albany,  N.  Y. 

“Can  Clerical  Work  in  the  Circulation  De- 
p.artment  Be  Reduced  to  S.ave  Time  and  Money. 
Is  the  Expense  of  Keeping  a  Record  of  Each 
Resident  on  Route,  Regardless  of  Whether  a 
Subscriber  or  Not,  Justified?”  S.  A.  .Xlisch, 
Courier-Journ.al-Times,  Louisville,  Ky. 

“XX'hat  Hour  of  the  Day  Has  Proven  to  Be 
Most  Effective  for  Subscription  Sales  By  Car¬ 
rier  Salesmen?”  Horace  Powell.  .Xtlanta,  Ga. 

“Newspaper  Boy  XX'elfare  Work,”  John 
Kuntz,  Nnv  Fra  <r  Intelligencer  Journal, 
Lancaster.  Pa.;  C.  L.  Stretch,  Evening  Bulle¬ 
tin.  Philailelphia,  Pa. 

“Special  Training  Course  in  Business  .and 
Economics  For  Carrier  Salesmen  As  Devel- 
■  iped  by  the  Times-Picayune,"  Donald  Cole¬ 


man,  Times  Picayune  &  Slates.  New  Orleans 
La. 

“How  Must  We  Change  Our  Methods  of 
Handling  Boys  Considered  Fourteen  Year  Ajt 
Limit,”  Glenn  C.  Winger,  XVestchester  Countr 
Newspapers,  Yonkers,  N.  X'. 

“How  to  Build  Mail  Circulation  Throogt 
Full  Time  Salesmen,”  Ward  Taylor,  Progru. 
sive  Farmer,  Birmingham,  Ala. 

“Are  Wire  Tying  Machines  .XIore  Econom 
ical  Than  Twine?”  W.  G.  .Andrews,  Sms 
Sentinel,  Ft.  Wayne,  Ind. 

“Promoting  Newspaper  Circulation  Throagi 
the  Medium  of  Radio  Where  R.adio  and  News- 
pairer  Are  Jointly  Dwned,”  Fred  Seacrest. 
Stale  Jourtsal,  Lincoln,  Neb. 

“A  Peep  at  the  Circulation  Picture  for  1940* 
lajuis  J.  Iloffmann,  St.  Louis  Star,  St  Louis 
.Xlo. 

“Taking  a  Newspaper  From  the  Depths  to 
F'irst  Position  in  Its  Territory  in  Two  Years,* 
W.  1).  Parsons,  The  Star,  Minneapolis,  Mine 

“Circul.ition  Problems,”  Lloyd  Smith,  Kat- 
.tan,  Kansas  City,  Kans. 


TWO  PAPERS  ARE  50 

The  Paterson  (N.  J.)  Morning  Call 
comr.iemorated  its  50th  year  May  2! 
when  it  issued  its  Golden  Anniversarj 
edition  running  108  pages  in  six  sec¬ 
tions.  The  over-all  edition  ran  138 
pages.  Fiftieth  anniversary  of  the  San 
Mateo  (Cal.)  Times  and  Daily  Nm 
Leader  was  observed  May  25.  Fea¬ 
ture  of  the  celebration  was  the  ap¬ 
pearance  of  Col.  Charles  N.  Kirkbri^ 
San  Mateo  attorney  who  was  editor 
and  publisher  of  the  paper  when  it 
first  appeared  in  1898.  at  a  Rotary 
Club  luncheon  program. 

■ 

GETS  STATION 

Washington,  D.  C.,  May  29—1116 
Federal  Communications  Commissio!! 
has  announced  that  it  has  approved 
the  transfer  of  control  of  Portland 
Broadcasting  System,  Inc.,  from  Mary 
P.  Martin  to  Gannett  Publishing  Com¬ 
pany,  Inc.,  Portland,  Maine.  The  sys¬ 
tem  operates  station  WGAN. 


YOUR  LOCAL 
CORRESPONDENT’S 
NOSE  FOR  NEWS 

A  NUMBER  of  editors  have  founci 
chapter  of  our  text  material 
called  *‘What  Is  News?”  of  real  value 
in  helping  their  correspondents  de¬ 
velop  a  nose  for  news.  Because  of 
this  we  have  printed  a  special  edition 
of  this  chapter  in  pamphlet  form. 

We  shall  be  glad  to  send  a  copy  to  any 
editor.  If  he  would  like  to  distribute 
this  helpful  pamphlet  to  his  corre¬ 
spondents,  he  may  have  as  many  copies 
as  he  requires — with  our  compliments, 
of  course. 

NEWSPAPER  INSTITUTE  OF  AMERICA 

ONE  PARK  AVENUE,  NEW  YORK 


George  Gallup  J-  S.  McCarrens  Cranston  Williams  Elisha  Hanson 
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...Building  Big  Presses 

for  d  Prominent  Publishers 


#  Goss  leadership  in  design  and  perform¬ 
ance  has  been  notably  demonstrated  by  the 
decisions  of  six  progressive  publishers  who 
recently  placed  sizable  orders  for  Goss 
equipment. 

The  Omaha  World-Herald  purchased  six  fully 
enclosed,  high  speed,  anti-friction  units  and 
one  pair  of  folders. 

The  American  Education  Press,  Inc.,  Colum¬ 
bus,  Ohio,  ordered  a  32-page  high  speed, 
anti-friction  magazine  press. 

The  Arkansas  Gazette,  Little  Rock,  Arkansas, 
bought  six  fully  enclosed,  high  speed,  anti¬ 


friction  units,  one  pair  of  folders  and  one 
single  delivery  folder. 

The  Greater  Buffalo  Press,  Buffalo,  N.  Y., 
purchased  a  16-cylinder  multi-color  press 
with  two  folders. 

Two  other  large  publishers  have  ordered 
extensive  installations,  comprising  four 
magazine  perfecting  presses. 

The  significance  of  this  activity  is  convincing 
evidence  of  publishers'  faith  in  the  future 
and  their  confidence  in  Goss  engineering. 
Check  up  on  the  mechanical,  economical, 
and  safety  features  of  Goss  presses.  Write  now ! 


the  GOSS  PRINTING  PRESS  COMPANY,  1535  S.  PAULIN  A  STREET,  CHICAGO,  ILLINOIS 


m 

B) 

NEW  YORK:  2  20  EAST  FORTY-SECOND  STREET 
SAN  FRANCISCO:  707  CALL  BUILDING 
GOSS  PRINTING  PRESS  CO.,  LTD.,  LONDON,  ENGLAND 


valve,  through  which,  it  was  said,  occurred  unless  verified  by  actual 
water  rushed  causing  the  tragedy  in  happenings  or  supported  by  othej 
which  26  perished.  Prien  explained  survivors  or  tales  of  what  mi^thavj 
how  he  thought  the  accident  occurred,  happened  on  a  submarine  of  different 
When  his  remarks  were  read  by  offi-  type  were  deleted, 
cials  all  further  interviews  were  -‘These  stories  will  be  retold  to  tik 
.stopped.  Later,  after  consultation,  investigating  board  where  they  cm 
Mr.  Frost  said,  the  officers  allowed  be  carefully  weighed  and  we  conside 
the  interviews  to  be  printed,  but  de-  that  no  useful  purpose  would  have 
leted  .statements  containing  Prien’s  been  served  to  have  broadcast  evm 
theory  and  swore  the  U.P.  reporter  that  may  have  come  into  a  sur- 

to  silence.  vivor’s  mind  under  questioning 

Asked  about  this  by  Editor  &  Pub-  correspondents.” 

LisHER.  Lieut. -Commander  W.  B.  The  only  other  trouble  developbi 
Longstaff,  of  the  press  relations  de-  between  newsmen  and  Navy  officers 
partment  of  the  Portsmouth  Navy  came  through  misunderstanding.  PteJ 
Yard,  said:  Pasley,  of  the  New  York  Daily  Newt. 

“The  press  interviews  of  the  sur-  was  ejected  from  an  interview.  Ht 
vivors  of  the  Squalus  were  conducted  had  arrived  at  the  administratioB 
by  representatives  chosen  by  the  cor-  building  while  a  reporter  was  quo- 
respondents  who  came  to  the  navy  tioning  a  survivor  and  several  (rthes 
yard  to  cover  the  news.  were  listening.  He  had  not  been  in- 

“In  order  to  protect  the  stu-vivors,  fnrnied  that  only  one  reporter  was  to 
who  were  still  suffering  from  shock,  questioning.  When  he  asked 

from  a  barrage  of  questions  in  a  gen-  fbat  a  line  be  repeated  he  was  asked 
eral  interview  only  one  correspondent  leave  the  rwm. 
was  permitted  to  question  a  survivor.  Frank  Harris,  Boston  Globe  re- 

.,y.  j  *  j  u  11  porter,  and  the  boatman  who  took 

It  was  understood  by  all  corre-  f.  *  41.  ic  -i  «  l 

j  *  i  ij  »  u  him  to  the  scene  15  miles  off  shm 

spondents  that  they  would  not  pub-  u  u  •  .  j  u  *1.  n 

iSi  any  remarks  that  the  officers  by  the  0* 

-j  j  Guard  for  a  short  tune.  It  was  eon- 

arranging  the  interviews  considered  .  j  j  u  j  -i  j  •  *  i 

*  t  tended  they  had  sailed  into  the  fw- 

detnmental  to  the  best  interests  of  ,  ^  j  1 

,  bidden  area  around  the  Falcon  m  ai 

e  coun  ry.  attempt  to  get  news.  Both  later  won 

“No  attempt  was  made  to  halt  the  releas^. 

full  story  of  any  survivor  nor  was  1?  u  _  r> i  d  *  * 

anv  straiehtforward  account  of  what  ®  Crockett,  Boston  Assoo- 

any  sti^gnttorwara  account  ot  wnat  correspondent,  made  4e 

happened  censored  in  any  way.  *  •  *  •  n  u  *  i 

•'  •'  trip  to  the  scene  in  a  small  boat  he 

“The  reporters  who  made  the  inter-  had  chartered  with  three  other  re¬ 
views  were,  without  exception,  en-  porters.  On  the  way  back  Crockt# 
tirely  in  accord  with  any  deletion  was  thrown  by  the  sea  against  a  lob- 
made  by  naval  officers  as  entirely  sterman’s  hook  and  his  hand  was 
proper  from  the  standpoint  of  na-  slashed  to  the  bone.  All  foiu  repoit- 
tional  security  and  also  from  the  ers  were  seasick.  When  they  reached 
standpoint  of  getting  each  man’s  story  shore,  Crockett  rushed  to  the  phore 
of  what  he  actually  knew  of  the  affair,  with  his  story.  He  then  went  to  the 
Because  of  the  cramped  quarters  and  “Suppositions  of  what  might  have  hospital  for  treatment, 
the  great  number  of  repiorters,  the 
newspapermen  decided  to  name  a 
committee  of  three  men  to  do  the  in¬ 
terviewing  for  all  of  them.  After  Sur¬ 
vivor  Bland  had  been  questioned  his 
remarks  were  mimeographed  by  the 
Navy  men  to  facilitate  getting  the 
story  to  those  reporters  who  were  not 
present.  Another  reason  why  the  re¬ 
porters  preferred  to  have  the  ques¬ 
tioning  done  in  the  presence  of  only 
one  man 

could  get  a  more  coherent  account  of 
what  happened  aboard  the  Squalus 
than  if  questions  were  fired  by  almost 
150  reporters. 

Prien't  Remarks  Deleted 
All  went  smoothly  until  the  inter¬ 
view  of  Machinist’s  Mate  Alfred  G. 

Prien  was  presented  to  the  officers  for 
scrutiny.  He  had  been  questioned  by 
United  Press  Boston  correspondent 
Gardner  Frost.  Prien  was  the  man 
whose  duty  it  was  to  operate  the 
pump  closing  the  main  induction 


Cooperation  of  Navy 
Unusual  at  Portsmouth 


Department  Officials  Aided  in  Every  Way, 
Newsmen  Report  .  .  .  Censorship 
Story  Unfounded 


m  lour  days.  Most  stories  01  tnis  Kina,  ^h^  problem  to  face  the  re- 

they  said,  usually  ran  over  a  period  posters  was  radio  competition  and 
of  several  weeks.  again  they  found  a  solution  through 

300  R*pert«r<  the  co-operation  of  the  officials.  'The 

In  addition  to  this  unusual  co-op-  reporters  asked  that  the  interviews 
eration,  the  story  showed  that  report-  not  be  held  in  the  press  room 
ers,  300  of  them  from  almost  every  where  radio  announcers  had  set  up 
city  in  the  east,  could  work  together  their  microphones  and  were  in  a  po- 
for  their  mutual  benefit.  sition  to  send  out  material  before  the 

Several  stories  released  by  report-  reporters  could  get  to  their  phones, 
ers  from  the  press  headquarters  in  Lieut. -Commander  Curley  then  de- 

the  administration  building  at  the  cided  that  the  interviews  were  to  be 
Navy  Yard  indicated  that  a  tight  lid  held  on  the  second  floor  of  the  build- 
of  censorship  had  been  clamped  down  ing,  therefore  giving  both  broadcast- 
upon  newspapermen  by  the  Navy  offi-  ers  and  reporters  the  same  advantages, 
cials  in  charge  of  press  relations.  -  -  - 

When  asked  about  this,  most  of  the 
reporters  backed  the  Navy  saying  all 
that  was  of  interest  and  whicb  would 
not  prove  “detrimental  to  the  best  in¬ 
terests  of  the  country”  was  released 
by  officials. 

Not  only  did  the  Department  es¬ 
tablish  press  and  wire  rooms  in  the 
administration  building,  using  the 
two  largest  rooms  in  the  building,  but 
it  arranged  for  interviews  with  sur¬ 
vivors.  Desks  were  obtained  from  a  few  was 
other  parts  of  the  building.  Navy  car¬ 
penters  were  assigned  to  build  bench¬ 
es  and  tables  for  press  telegraphers, 
there  was  no  restriction  as  to  the 
number  of  special  telephone  and  tele¬ 
graph  wires  that  newspapermen 
wanted  cut  into  the  building.  Experi¬ 
enced  Navy  men  were  assigned  to  be 
on  hand  at  all  times  to  aid  newspa¬ 
permen  in  straightening  out  technical 
pwints. 

Coast  Guard  Aids 

The  Coast  Guard  cutter  Thetis  was 
used  to  taxi  70  newspapermen  to  the 
scene  of  the  disaster.  Later  that  boat 
was  used  to  transport  50  additional 
reporters  to  the  U.S.S.  Brooklyn 
where  press  headquarters  at  sea  were 
established.  The  officers  made  avail¬ 
able  three  ship-to-shore  radio  chan¬ 
nels  for  press  communications.  When 
any  news  came  to  the  ship,  reporters 
were  summoned  to  officers’  quarters 
over  a  loud-speaker  system  and  the 
news  was  released.  Furthermore,  as 
many  of  the  newspapermen  had  come 
aboard  without  preparation,  the  ship’s 
canteen  was  opened  to  them  so  that 
they  could  purchase  shirts,  razors, 
and  other  supplies. 

The  only  difficulty  which  developed 
between  the  press  and  the  Navy  came 
when  newspapermen  wanted  to  inter¬ 
view  survivors.  The  first  man  to  be 
contacted  for  a  questioning  was  Jud- 
son  T.  Bland.  Shortly  after  the  inter¬ 
view  began  Lieut. -Commander  John 
J.  Curley,  who  was  in  charge  of  press 
relations  at  the  Navy  Yard,  stopped 
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For  Better  Plates... 

Use 

Burgess  Chrome  Mats 

They  provide  a  smoother 
casting  surface  which  results 
in  a  smoother  printing  sur¬ 
face  on  the  stereotype. 
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MORRILtV  SERVICE 
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CH-  iS^>$CO(H>ERATION 


T 

99  Years  of  Know-How  Simplify 

thelEGIBIllTY  PROBIEM 


Newspapers  that  read  easilyi  sell 
easily— sparkling  text  and  color¬ 
ful  halftones  help  mightily  to  boost 
circulation  and  advertising  volume. 

Morrill  Inks  quickly  prove  the 
money  value  of  clean,  legible  print¬ 
ing  that  looks  alive  and  meets  the 
eye  half-way. 

Literally  "at  the  elbow  of  the 
printer"  stands  Morrill's  accumula¬ 
ted  skill  and  research... 99  years  of 
"know  how"... a  vast  storehouse  of 


ink -engineering  knowledge  in 
which  Science  looks  at  ink  from 
the  practical  angle  of  the  working 
pressman. 

Morrill  Inks  are  virile,  decisive; 
they  flow  smoothly  and  uniformly 
...cover  fully... leave  no  blurred  or 
ragged  edges  even  at  highest  press 
speeds;  Morrill  Inks  absorb  quickly 
without  smudging  or  fading... they 
give  full  tone  value  and  sharp 
contrast. 


Let  the  Morrill  Service  Man  tell 
you  about  Morrill  newspaper 
blacks  and  colors. 

GEO.  H.  MORRILL  CO. 

DIVISION 

GENERAL  PRINTING  INK  CORPORATION 

too  SIXTH  AVENUE  •  NEW  YORK.  N.  Y. 
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NEW  YORK  TIMES'  coiuposing-room  superintendent,  W.  A.  of  the  new  Master  Models  recently  installed  at  the  Times  \ 
Penney,  joins  his  head  day  machinist,  Walter  Alderdice,  in  admir-  equipped  with  Six-Mold  Disk  and  Automatic  Eject «>r  Set.  Ann ! 

ing  the  sturdy  construction  of  Linotype’s  Six-Mold  Disk.  AH  three  course  they  have  all  the  other  important  Blue  Streak  advaiit . 


MATS  OH  THE  BAR - ► 

YOU  CAN'T  SHIFT  NOW  -  on » 

Linotype,  it’s  impo.s.sible  to  shift 
magazines  while  there’s  a  mat  on  the 
bar.  The  Automatic  Matrix  Guard 
just  won't  let  you.  There’s  nothing  to 
watch;  there's  nothing  to  look  at  — 
just  positive  protection.  It's  another 
very  im})ortant  Linotype  advantage. 


NOW  YOU  (AN  —The  bar  is  clearl 

Every  mat  has  dropped  to  the  proi)er 
channel  of  the  proper  magazine.  The 
feeler  bar  moves  out  and  allows  the 
shift  to  be  made.  It  couldn’t  move  out 
when  the  mats  were  there.  Remember 
that  only  on  Linotype  will  you  find 
this  positive  distributor  protection! 


STURDY  SIX  —Six  thirty-ein  molds  ready  to  cast  the  big  variety  of 
sizes  that  assemble  from  Linotype  magazines.  And  look  at  that  con¬ 
struction!  Kohnst  and  hanly!  This  disk  is  really  bnilt  to  last. 


YOU  (AN  (HANGE 


Six  iin»ld>  were  put  on 
one  disk  to  reduce  liner  changes.  But  you  may 
want  to  change  some  day.  Ami  you  can  on  a  Lino¬ 
type.  All  Linotype  molds  have  changeable  liner 
construction.  Below  is  a  mold  assembly  for  disk 
shown  at  right.  Note  that  one  inexpensive  liner 
will  change  slug  length  ...  a  pair  changes  point 
size.  Still  another  exclusive  T.inotype  advantage! 


LINOTYPE^ 


TRADE 


jtype  f  rbar  Boi(f  Condensed  Scoicb  No, 


WORCESTER  TELEGRAM  AND  GAZETTE-Mechani- 

‘■ally  alert  as  usual,  the  plant  of  these  important  Massachusetts 
dailies  installeil  two  of  the  first  new  Model  33  Display  Linotypes. 
Here  they  are  with  their  Self-Quadders,  Mohr  Saws  and  extra- 
range  magazines  (four  on  each  machine).  Seated  at  first  33  is 
(lazette’s  foreman.  William  F.  Madden.  At  .second  ,33  is  Roy 
“T')ick”’  Fraser,  foreman  of  Telegram.  Standing  between  is  head 


machinist,  Louis  T.  Divett.  Meehaiiii  al  superintendent.  Bichard 
M.  Fitzgerald,  is  looking  at  the  Blue  Streaks  which  have  stepped 
up  his  hea<l  pro<luction  '^5%  . . .  while  business  manager,  Howanl 
M.  Booth,  is  apparently  figuring  the  saving  in  production  costs. 
Note  at  right  the  Dn-ett -built  racks  w  hieh  hold  68  extra  Linolite 
magazines  for  these  machines.  They're  easily  changed,  of  course, 
with  the  exclusive  Linotype  Wrtieal  Lift  changing  mechanism. 


EDITOR  •&  PUBLISHER 
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SHORT  CUT  HELD  VOID 

THE  ATTORNEY  GENERAL  of  Texas  has  held 

void  a  liK-al  ordinance  in  Austin  designed  to 
eliminate  fly-by-night  solicitation  of  advertising 
and  subscript  ions  and  teleplione  solicitation  of 
funds  and  other  widely  abused  schemes  which 
have  lieen  worked  in  the  name  of  charity.  The 
Texas  capital  has  probably  had  its  share  and  more 
of  the  gypping  which  can  ea:iily  go  with  these 
methods,  for  its  nierch  mts  and  daily  newspapers 
heartily  supimrted  the  l<K-al  law,  which  two  weekly 
newspapers  resisted. 

Basically,  the  idea  was  to  license  all  solicitation 
of  advertising  and  sub.scriptions,  including  those  of 
established  media,  and  all  fund-raising  schemes. 
Licenses  for  advertising  and  subscription  solicita¬ 
tion.  when  issued  by  the  City  Manager,  might  be 
goo<l  for  one  year;  for  other  purposes,  one  month 
was  the  limit.  There  isn’t  much  doubt  that  the 
gyps  could  have  lieen  kept  out  of  the  city  limits 
by  the  stiff  penalties  provi<led  f(»r  unlicensed 
oj)eration.  The  trouble  is  that  legitimate  business 
might  also  have  been  throttled. 

During  the  efforts  to  write  a  ceale  for  news¬ 
papers  umlcr  NIR.\  .six  years  ago,  the  .\NPA 
cogently  pointed  out  the  dangers  of  a  license 
system  to  any  phase  of  newspaper  operation. 
Abolition  of  the  license  system  upon  printing  300 
j'cars  ago  had  to  l)e  effected  before  there  could 
be  any  press  freedom.  Restoration  of  licenses 
over  publication  in  any  form  could  have  restricted 
press  freedom  just  as  effectively  as  did  the  royal 
controls  of  the  17th  century.  That  .seems  to  have 
been  forgotten  by  the  .\ustin  enthusiasts  for 
protecting  the  public  dollar  from  the  talons  of 
the  unscrupulous. 

Exi.sting  daily  newspapers  in  the  city  which 
gave  any  support  to  the  ordinance  seem  to  have 
overlooked  the  possibility  that  their  own  welfare 
was  vitally  affected  by  its  terms.  It  could  have 
been  a  constant  threat  over  their  heads  by  a 
ruling  city  government.  It  was  a  potential  in¬ 
strument  of  vengeance  for  an  incoming  group 
which  won  office  despite  newspaper  opposition. 
And,  it  should  not  be  forgotten  that  if  this  law’ 
had  been  in  effect  10  years,  it  is  a  fairly  safe  bet 
that  at  least  one^of  the  three  newspapers  now 
published  in  Austin  might  have  had  a  tough  time 
getting  started. 

Public  spirited  newspapers  and  citizens  who 
want  to  put  the  termites  out  of  their  community 
should  be  careful  not  to  create  weapons  for  the 
purpose  which  can  be  turned  against  themselves. 
The  right  to  free  expression  of  opinion,  through 
advertising  or  editorial  functions,  has  been  too 
hard-won.  It  is  too  precious  to  be  risked  in  an 
effort  to  accomplish  by  law  what  should  be  done 
by  ccjmmon  sen.se  and  education. 

COTTON  FOR  PULP 

AN  INTERESTING  suggestion  is  advanced  by  a 
veteran  of  the  newspaper  wars.  Emil  M.  Scholz, 
formerly  publisher  of  the  New  York  Evening 
Post.  It  is  that  the  immense  surplus  cotton  .stores 
now  held  by  government  agencies  lx*  sold  to  pulp 
and  paper  manufacturers  in  the  U.S.A.  at  a  priw 
equivalent  to  what  they  are  now  paying  for  Cana¬ 
dian  pulp.  Mr.  Scholz  believes  that  the  manu- 
f.'icturers  can  either  use  the  cotton  alone  or  mix  it 
with  wood-pulp  in  the  manufacture  of  newsprint 
paper,  thus  disposing  »)f  the  embarras.sing  cotton 
surplus  and  con.serving  .\merican  wood  supplies. 

There  isn’t  any  doubt  that  cotton  can  be  proc- 
es.se<l  to  make  paper,  even  an  excellent  grade  of 
new.sprint.  There  is  con.siderable  doubt,  in  our 
inexpert  mind,  that  the  proce.ssing  can  be  done 
with  cotton  as  economicallv  as  with  wood  for  the 


And  he  kneeled  down,  and  cried  with  a  loud  voice. 
Lord,  lay  not  this  sin  to  their  charge.  And  when  he 
had  said'  this,  he  fell  asleep.  The  Acts,  Vll:60. 

sulphite  pulp  which  gives  newsprint  its  strength. 
New  machinery,  from  the  freight  yards  to  the 
beaters  which  mix  the  pulj)  for  the  wet  ends  of 
the  Fourdriniers.  would  undoubtedly  1h*  reejuired. 
as  well  as  new  techni»pies  for  handling  a  raw  ma¬ 
terial  which  lacks  the  compactness  of  the  pulj) 
w<mmIs. 

.Viutther  con.sideration  is  that  the  substitution 
of  cotton  for  wcKxl  merely  creates  new  problems  in 
attempting  to  solve  one.  If,  by  any  .stretch  of  the 
imagination,  a  million,  or  three  million  tons  of 
cotton  c(tuld  l)c  put  at  the  disposal  of  domestic 
paper  mills,  what  happens  to  the  woodsmen,  mill 
workers,  and  stockholders  whose  living  depends 
upon  the  production  of  wcmmI  pulp?  True,  the 
funds  rai.sed  by  the  .sale  of  the  surplus  cotton 
might  1k‘  devoted  to  relief  payments  for  them, 
but  that  again  creates  new  problems. 

Con.servation  of  our  wood  resources  is  an  impor¬ 
tant  item,  and  it  is  receiving  practical  attention 
today  from  all  concerned  in  forest  operations — 
years  too  late  perhaps,  but  none  the  less  a  current 
fact.  .\nd  time  will  bring  improvement,  for  the 
old  .selfishness  of  the  wootl  cutters  has  received  n 
ilcgree  of  enlightenment.  Di.spo.sition  of  the  exce.s.s 
cotton  will  undoubtedly  entail  hard.ship  and  re¬ 
adjustment,  but  from  this  ivory  tower  we  see  little 
good  in  multiplying  the  difficulties.  We  believe 
that  the  engineering  and  industrial  brains  of  this 
country  are  competent  to  conceive  methods  t>f 
using  our  cotton  surplus  w’hich  will  not  dislocate 
economic  and  legitimate  use  of  other  commodities. 
If  that  can  be  done  in  the  manufacture  of  paper, 
with  cotton  as  a  raw  material,  we  see  no  objection 
to  the  idea,  but  we  .seriou.sly  doubt  the  possibility. 

ANOTHER  BUREAU  BULLSEYE 

1  HE  BFREAIT  OF  ADVERTISING  has  ju.st 

issue<l  another  haiulsome  direct-mail  brochure, 
giving  ca.se  histories  of  adverti.sing  successes  in 
new.spapers.  The  job  is  done  in  .soft  colors,  the 
.story  of  .some  .58  succes.ses  is  tohl  in  .succinct 
formula.  There  is  no  doubt  that  it  will  be.  as  it 
.should  be.  carefully  .studied  in  hundreds  of  news- 
l)aper  shops  and  in  .scores  of  adverti.sing  offices. 
No  better  ammunition  for  the  newspaper  cause 
has  ever  been  provided. 

With  no  more  than  a  trace  of  .selfi.sh  motive, 
however,  we’d  like  to  .season  our  praise  with  a 
word  of  caution.  The  Bureau  of  Adverti.sing  is 
s«-Iling  publication  space,  the  idea  of  repetition 
and  continuity  that  new.spapers  afford  Ijetter  than 
any  other  adverti.sing  medium.  .\nd  yet.  to  date, 
its  own  version  of  the  newspaper  story  has  been 
largely  done  through  one-shot  direct-mail  pieces. 

We  make  no  argument  against  direct  mail  as  a 
u.seful  and  effective,  though  often  expensive, 
means  of  advertising.  Direct  mail  undoubtedly 
should  have  a  large  place  in  the  Bureau’s  pro¬ 
gram.  but  w’e  believe  that  its  use  should  be  sup¬ 
plementary  and  complementary  to  the  use  of 
newspaper  and  bu.siness  paper  space  to  prove  the 
Bureau’s  own  faith  in  the  media  it  repre.sents. 
.\s  .stated,  we  admit  a  trace  of  selfish  motive,  but 
in  the  larger  .sense,  w'e  are  w'aming  our  friends  in 
the  Bureau  that  their  zealous  u.se  of  a  medium 
competitive  with  publication  space  may  be  pro¬ 
viding  competitors  with  a  sharp  tool. 


GLAMOUR  ON  THE  RADIO 

IWSSING  of  the  Hollywood  glamour  shows  fnm 

the  ra<lio  is  l)eiug  predicted  for  next  fall  in 
adverti.sing  agency  and  radio  network  circles, 
according  to  a  recent  i.ssue  of  Varietij  Daily,  rf 
HollywcKMi.  The  main  rea.son  is  that  their  cost 
has  not  Ikhmi  justified  by  the  sales  charts  of  tie 
s[Mmsors.  That  links  curiously  with  the  com¬ 
plaints  of  the  film  intere.sts  that  the  glorification 
of  their  stars  on  the  air  has  cut  .seriously  into  tie 
Im)x -office  take  acro.ss  the  country  several  nights  i 
week.  Evidently  the  public  has  licen  .shunning the 
movies,  listening  to  the  broadcasts,  but  not  thron’- 
ing  t(»  the  nearest  grocery  for  a  purcha.se  of  the 
glamoured  prcxluct.  The  film  .stars  walked  off  with 
all  the  gravy. 

That  form  of  adverti.sing,  either  in  print  or  on 
the  air,  has  always  .seemed  to  us  ridiculously  «■ 
travagant.  No  doubt  it  paid  well  for  its  pioneers, 
but  when  film  star  is  matched,  voice  for  voice  and 
gag  for  gag,  against  another  film  star  at  the  same 
hour,  .someleody  is  bound  to  come  out  short.  Itb 
a  form  of  advertising  which  is  highly  vulnerable 
to  comjK’tition  and  other  factors  far  more  subtle 
Some  film  stars,  we  are  sure,  not  only  can’t  give 
away  a  basket  of  groceries,  but  assure  that  the 
prospective  customers  would  go  around  the  comer 
f(»  duck  their  brands. 

We  have  never  been  able  to  wra|>  our  brair. 
cells  around  the  reason  why  experienced  adver¬ 
tisers  and  their  agencies  will  spend  millions  in  an 
cxjjerimental  use  of  an,  at  best,  supplcraenta.’} 
medium  and  ignore  media,  like  the  daily  newy 
papers,  with  years  of  proven  effectiveness  to  their 
credit.  The  u.se  of  newspapers  does  require  brains, 
originality,  ingenuity,  continuous  thinking,  and 
careful  attention  to  public  tastes.  So,  it  turns  out. 
does  the  radio,  with  a  far  less  impres.sive  record  of 
proven  efficiency.  One  solid  .selling  idea,  it  may 
someday  be  realized  in  advertising  circles,  is  worth 
a  studio  full  of  big  names  when  it  comes  to  sellin; 
Mrs.  Consumer  her  cosmetics  and  breakfast  food> 

“BAD  THEATRE" 

WE  TRY  nt)t  to  be  over-squeami.sh  concemin? 

slanders  and  .slurs  against  newspapers  and 
newspaper  people,  e.specially  publishers.  Thoy 
are  as  much  a  part  of  the  human  scene  as  thf 
folks  whose  failures,  foibles,  and  feats  make  up 
the  dozen  or  more  pages  that  most  big  newspapeP 
devote  to  daily  new’s,  and  they  can’t  expect  to 
e.scape  their  share  of  revealing  light. 

Of  a  different  color,  however,  is  the  insinuatior. 
into  .serials  or  feature  strips  in  newspapers  of 
.situations  which  must  reflect  public  discredit  on 
journalism.  We  have  noted  at  least  two  in  recent 
weeks.  One  was  a  casual  reference  to  the  ttst 
of  suppres.sing  the  news  of  an  airplane  crash- 
.something  which  might  be  real  news  to  the  oper>- 
tors  of  commercial  airlines.  Their  complaint  b 
that  even  a  minor  air  accident  is  worth  a 
One  headline. 

.\nother.  in  a  detective  mystery  strip,  .seems  to 
put  the  publisher,  temporarily  at  least,  in  the  rok 
of  the  su.spccted  criminal.  Granted,  a  crooked 
or  criminal  publi.sher  de.serves  no  mercy  from 
public  or  from  his  fellows — but  a  crooked  or  cn»- 
inal  publi.sher  is  one  of  the  rarest  of  birds. 
class,  publishers  compare  very  well  with  business 
men  as  a  whole,  judges,  lawyers,  doctors,  and  even 
clergymen,  so  far  as  honesty  and  adherence  to 
the  unwritten  moralities  of  their  crafts  go. 

We  don’t  get  much  excited  over  Hollywoods 
burlesque  for  the  journalistic  scene,  but  when  o® 
own  circle  starts  making  libels  for  the  fun  of  it- 
we  think  it’s  time  to  call  a  halt. 

That’s  “bad  theatre.” 


for  JUNE  3.  1939 


-  Howard  C.  Rice,  publisher,  Brattle- 

DFB^ONAL  boro  (Vt.)  Reformer,  has  been  elected 

*  -MT  trustee  of  the  Central  Vermont  Rail- 

MENTION  way. 

- - 7  r  Kenneth  Hogate,  president.  Wall 

CHARLES  MERZ,  editor,  York  street  Journal,  New  York;  Ralph  Mc- 

Timcs.  will  be  speaker  at  the  alumni  Gill,  executive  editor,  Atlanta  Consti- 
banquet  of  the  College  of  Wooster,  at  tution;  James  G.  Stahlman,  publisher, 
Wooster,  O.,  Nashville  Banner,  and  John  Paschall, 

June  10.  managing  editor,  Atlanta  Journal,  were 

Paul  A .  Mar-  recipients  of  the  honorary  degree  of 
tin,  publisher,  doctor  of  laws  conferred  at  the  49th 
Lansing  (Mich.)  annual  conunencement  exercises  at 
State  -  Journal,  the  Atlanta  Law  School,  Atlanta, 
has  been  re-  May  31.  Mr.  McGill  delivered  the 
elected  vice  baccalaureate  address  at  the  exercises, 
president  of  the  Charles  A.  Webb,  president,  Ashe- 

board  of  tru^ees  (N  C.)  Citizen-Times  and  a 

of  Spa^ow  Hos-  member  of  the  North  Carolina  Park 
pital,  Lansing.  Commission,  attended  a  recent  con- 
Henry  A.  Allen,  ference  of  prominent  citizens  and 
CO  -  publisher,  public  officials  at  Gatlinburg,  Tenn., 
Charles  Men  Topeka  (Kan.)  where  arrangements  were  made  to 


FOLKS  WORTH  | 
KNOWING _ 

M.  “MOSE”  F.  BOWERS,  one  of 
Pennsylvania’s  most  widely  known 
newspapermen,  this  month  marks  his 
fiftieth  year  in 
the  employment 
of  the  McKees¬ 
port  (Pa.)  Daily  | 
News. 

Now  conduc¬ 
tor  of  a  popular 
column,  “’Twice 
Told  Tales,”  ! 
based  on  his 
half  -  century  as 
a  newspaper¬ 
man,  Bowers  has  i 
been  a  member  ' 
M.  F.  Bowers  of  the  editorial  j 

staff  for  more 


"  I  regard 
THE  WASHINGTON 
MBRRY-QO -ROUND 
as  by  odds  the 
best  feature  of 


its  kind—— 


State  J^rnal,  dedicate  the  Great  Smoky  Mountains  than  40  years.  Previous  to  joining  the  certainly  the 


and  Mrs.  Allen  have  returned  from  National  Park  late  in  June. 

Venezuela,  S.  A.,  where  th®y  spent  Vernon  McKenzie,  dean  of  the  Uni- 
the  last  two  months.  Mr.  Allen,  who  versity  of  Washington  School  of  Jour- 
attended  the  Lima  conference,  was  m  nalism,  Seattle,  granted  a  leave  of 
Venezuela  to  do  some  writing.  absence  for  the  Fall  quarter,  was 

D.  N.  Slep,  president,  Altoona  (Pa.)  scheduled  to  sail  June  3,  from  Mon- 


iNational  rark  late  in  June.  editorial  staff  he  worked  in  the  busi- 

Vemon  McKenzie,  dean  of  the  Uni-  ness  office,  the  composing  room  and 
versity  of  Washington  School  of  Jour-  the  pressroom. 

nalism,  Seattle,  granted  a  leave  of  jjg  has  served  as  feature  writer,  on 
absence  for  the  Fall  quarter,  was  the  copy  desk,  as  state  editor  and  as 


D.  N.  Slep,  president,  Altoona  (Pa.)  scheduled  to  sail  June  3,  from  Mon-  city  editor  but  now  is  on  the  job  only 
Mirror  will  be  honored  at  a  tesb-  treal,  on  a  half-year  trip  to  European  during  the  summer  months.  His  win- 
monial  dinner  June  13,  at  the  Jane  and  Mediterranean  ports.  He  will  tors  ho  snonds  in  Tj»ko  Worth  Ti^a 
mosque,  by  the  Charles  R.  Rowan  Post  visit  Northern  Africa  to  study  pro-  v  ,  c  f  ^  ^ 

No.  228,  American  Legion,  marking  paganda  methods,  as  well  as  relation-  „oiirilv^cirv?H  hoflth^Slwo^  oJ 
the  daily’s  65th  anniversary.  ship  between  press  and  radio,  and  in- 


the  daily’s  65th  anniversary. 


Young  looking,  spry  and  in  un¬ 
usually  good  health,  ^wers  is  proud 
of  his  record  of  service  with  the  Mc- 


T.  0  Huckle,  publisher,  Cadillac  temational  friction  as  manifested  in  ^eesport  publication  and  says:  ‘T 


(Mich.)  Evening  News,  who  became  Europe  and  Africa. 

ill  while  attending  the  recent  Metho-  _ 

dist  conference  in  Kansas  City,  and  _  _ 

suffered  a  relapse  in  Chicago  en-  llX  IilG  DUSl 

route  home,  is  reported  recovering.  - 

Jonathan  Daniels,  editor,  Raleigh  STANLEY  A.  FE 
(N.  C.)  News  &  Observer  will  be  the  manager  of  Cii 


In  The  Business  Office 


Jonathan  Daniels,  editor,  Raleigh  STANLEY  A.  FERGER,  advertising 
(N.  C.)  News  &  Observer  will  be  the  manager  of  Cincinnati  Enquirer, 
speaker  at  commencement  exercises  has  been  elected  president  of  the  Ad- 
of  Stuart  Hall,  Episcopal  diocesan  vertisers  Club  of  Cincinnati.  Clar- 
school  for  girls,  in  Staunton,  Va.,  ence  W.  Hamilton,  sales  promotion 


only  wish  I  could  start  all  over.” 

When  he  started  with  the  Daily 
News  in  1889,  its  circulation  was  1,000. 
Today  it  is  24,223. 


Whitelaw  Reid,  of  the  New  York 
Herald  Tribune  is  on  a  business  trip 
to  the  Pacific  coast.  He  is  expected 


CllUUl  lUI  Kills*  111  OtdUllWJIJ,  V  «».,  VAVfit  ,  .  1  •  T  - 

une  6.  manager,  Globe-Wemicke  Co.,  was  return  early  in  June. 

J.  Roscoe  Drummond,  executive  edi-  A1  H.  Apking  W.  Seacrest,  Jr  of  the  Yale 


best  Washington, 
column  printed 
in  the  United 
States.  ” 


tor,  Christian  Science  Monitor,  Bos 


_  and  Clifford  R.  Fox,  were  re-elected  Daily  News  staff,  will  spend  the  sum- 

tom  ^'k7It\he”ffiltiation’mee^^  secretary  and  treasurer  respectively,  mer  working  under  his  father,  adver- 

Boston  University’s  College  of  Busi-  Oliver  J.  Keller,  vice-president  and  7  ^  ourna 

ness  Administration  chapter  of  Beta  general  manager,  Pittsburgh  Post  Ga-  ® 

Gamma  Sigma,  national  honorary  zette  and  Royal  Daniel,  Jr.,  managing  — 

business  fraternity,  in  Boston,  May  14.  editor  of  the  Sun  Telegraph  were  The  Editorial  RoomS 

Uncoln  O’Brien,  editor,  Boston  Eve-  newspaper  representatives  on  a  local  _ 

ning  Transcript,  gave  the  address  at  committee  to  select  nine  outstanding  tjavitp  c  Mil 

the  annual  Unitarian  Festival,  a  fea-  events  for  demonstration  purposes  at  JOHN  G.  BAKER,  news  editor  Mtl- 


In  The  Editorial  Rooms 


ture  of  the  114th  annual  meeting  of  the  Kaiffmann  s  Departoent  Stores,  Inc. 
American  Unitarian  Association,  in  of  Pittsburgh  marking  the  b8th  an- 
Boston  Mav  25  niversary  of  the  founding  of  the  store. 


Boston,  May  25. 

I^nard  S.  Langlow,  editor  Tacoma  windows.  nalism  fraternities,  in  Madison. 

1  imes,  was  honored  May  13  at  a  dinner  ,  ,  ,  ..n- 

sponsored  by  the  editorial  staff  mark-  Loyal  Ph'HiPs,  former  clarified  ad-  ElRson  Young  managing  ^itor, 
ing  his  20th  anniversary  with  the  vertising  manager  of  Washington  Windsor  (O^)  Daily  Star  je- 
paper.  A  cocktail  set  was  presented  Times-Herald  has  jomed  Howard 

to  him  Parish  to  form  the  firm  of  Parish-  nalism.  University  of  Michigan,  Ann 


waukee  Journal,  addressed  the  re¬ 
cent  annual  University  of  Wisconsin 
journalism  family  banquet,  attended 


The  events  were  dramatized  in  the  by  members  of  three  honorary  jour- 
store’s  show  windows.  nalism  fraternities,  in  Madison. 


Drew  Pearson 


Robert  S.  Allen 


(-,,1  nr'.  ri  ••  Phillips  in  Washington  to  engage  in 

i'S'L^e.^The  arclS of’c “  >'■'  »'-■ 

cinnati,  on  May  17,  on  “The  City  We 

EDITORS  BUY  BERGEN  STRIP 

at  a  testimonial  dinner  tendered  to 

^rmer  Governor  John  M.  Fisher,  of  TA  OTCAA  IImIP 

Pennsylvania,  at  Lewistown,  May  25.  lU  ViblYI  VUIYIIYIkll  WkUlfll 

l^alter  W.  Krebs,  editor,  Johnstown 

speaker  at  How  lo  hold  circulation  during  the  dull  summer 

"—P-P'-'-o'S--- 

^ws*^*^  Behind  the  ^  l,appv  solution  to  the  vacation  slump  has  been 

r  M  n  u  J  J  found,  and  editors  all  over  the  country  have  been 

in.  Bomberger,  editor  and  pub- 
“sner,  Jeannette  (Pa.)  News-Dis-  ‘  •'**’* 

patch;  N.  C.  Griffith,  vice-president  .  .K 

J.  C.  Longhead,  general  news  re- 

Karfato"“’^T‘^7  Thev  are  buying  "MORTIMER  AND  CHARLIE." 

years  ago,  .spoke  at  a  dinner  May  ,  .  .  ene*  a  b  BeB/*EAi  .u  ♦ 

20  at  which  54  of  the  daily’s  employes  *he  new  comic  strip  by  EDGAR  BERGEN,  the  great- 

were  guests  of  the  management  in  «‘st  living  humorist, 

celebration  of  the  daily’s  50th  anni- 
^rsary.  Marking  the  anniversary  a 

McNaoght  Syn«Ueate,  Inc. 

Mail,  of  Johannesburg,  South  Greenwich,  Conn.  _ 

was  elected  chairman  of  the  V.  V.  McNiTT 

p^^h  African  section  of  the  Empire  Chairman 

*^ress  Union  May  25,  at  Durban.  - 


nalism.  University  of  Michigan.  Ann 
Arbor,  Mich.,  declared  that  new.spa- 
(Continued  on  next  page) 


V.  V.  McNITT 
Chairman 


CHAS.  V.  McADAMS 
President 


The  Sage  of  Emporia's  unquali¬ 
fied  praise  of  THE  WASHING¬ 
TON  MERRY-GO-ROUND  is 

borne  out  by  the  extent  of  its 
publication. 

Drew  Pearson's  and  Robert  S. 

I  Allen's  column  has  today  a  circu- 
I  lation  of  some  15  million,  reached 
through  330  subscribing  newspa¬ 
pers. 

THE  WASHINGTON  MERRY- 
(iO-ROUND  previews  big  news — 
both  here  and  abroad — astonish- 
1  ingly  often.  It  reduces  complex 
j  news  to  simple  terms.  It  tells  the 
inside  stories  behind  news.  Read¬ 
ers,  like  W^illiam  Allen  White, 
consider  it  “by  odds  the  best  fea¬ 
ture  of  its  kind." 
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pers.  used  as  party  organs,  are  on 
the  way  out. 

Hugh  Wagnon,  chief  of  Baltimore 
Associated  Press  bureau,  sailed  May 
27  for  London  to  a.ssume  duties  in  the 
London  AP  office. 

Richard  F.  Crandell,  .Vcu-  York 
Herald  Tribune  gravure  editor  will  be 
a  judge  of  the  competition  of  the  Mor¬ 
ristown.  N.  J.,  Camera  Club.  June  9. 

Bruce  Russell.  Los  Angeles  Times 
cartoonist,  and  Mrs.  Russell  are  the 
parents  of  a  daughter,  bom  May  20,  at 
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St.  Vincent’s  Hospital.  This  is  their 
-second  child. 

Frank  Vestal,  outdoors  editor.  Mem¬ 
phis  (Tenn.)  Commercial  Appeal,  and 
Mrs.  Vestal  are  the  parents  of  a  daugh¬ 
ter,  born  May  22.  at  the  Baptist  Ho.s- 
pital,  Memphis. 

Bill  Cunningham.  Boston  Post 
sports  writer  and  columnist,  was  re¬ 
cently  named  a  member-at-large  on 
the  Dartmouth  Alumni  Council.  He 
graduated  from  Dartmouth  with  the 
Class  of  1919. 

Katharine  Brooks,  of  Washington 
Evening  Star,  was  elected  president  of 
the  Newspaper  Women’s  Club,  ol 
Washington,  D.  C.,  May  29. 

Charles  S.  Jackson  has  left  the 
Sacramento  Bee  to  join  the  Portland 
(Ore.)  Journal,  which  was  founded  by 
his  grandfather.  Philip  L.  Jackson, 
publisher  of  the  Journal,  is  his  uncle. 

John  W,  Jarrell  has  joined  the  Kan¬ 
sas  City  (Mo.)  Times.  He  has  worked 
on  various  newspajrers  in  the  United 
States  and  Hawaii  during  the  last  10 
years.  He  had  been  recently  city  hall 
reporter  for  the  Topeka  (Kan.)  State 
Journal  and  several  months  ago  took 
over  the  same  run  for  the  Topeka  Daily 
Capital,  which  he  left  to  go  to  the 
Times.  Rutherford  B.  Hayes,  of  the 
State  Journal  staff,  is  now  replacing 
Jarrell  on  the  Capital. 

Cy  Sherman,  veteran  sports  editor. 
Lincoln  (Neb.)  Star,  is  back  at  his 
desk,  after  collapsing  two  weeks  ago 
while  on  duty. 

Richard  P.  Overmyer,  Toledo  Blade 
copyreader  and  for  the  last  12  years 
Editor  &  Publisher  correspondent,  re¬ 
signed  from  the  Blade  May  31  to  be¬ 
come  executive  secretary  of  the  City 
Manager  League  of  Toledo,  an  organi¬ 
zation  of  citizens  which  seeks  to  pre¬ 
serve  the  city  manager  form  of  gov¬ 
ernment.  The  position  pays  $5,000  a 
year. 

Cameron  Shipp,  literary  editor  and 
theatrical  and  motion  picture  critic 
for  the  Charlotte  (N.  C.)  News  for  the 
last  five  years,  has  resigned  to  join 
Warner  Brothers,  motion  picture  pro¬ 
ducers,  in  a  publicity  capacity. 

Col.  Henry  Barrett  Chamberlin, 
operating  director.  Chicago  Crime 
Commission  and  for  many  years  edi¬ 
tor  of  the  old  Chicago  Record-Herald, 
was  host  at  the  Union  League  Club, 
Chicago,  on  Monday  to  John  T.  Flynn, 
associate  editor  of  Collier's;  Dan  W. 
Gallagher,  Chicago  Daily  News,  and 
Milton  Hugh  Summers,  associate 
director  of  the  survey  of  Illinois  pri¬ 
sons  conducted  by  the  Illinois  Prison 
Inquiry  Commission. 

Robert  Hoenig,  formerly  assistant 
sports  editor.  South  Bend  (Ind.) 
News-Times,  has  joined  the  Kalama¬ 
zoo  (Mich.)  Gazette  copy  desk. 

James  M.  Costin.  sports  editor,  of 
the  defunct  South  Bend  News-Times 
will  joint  the  Chicago  Tribune  sports 
copy  desk,  June  12. 

Wedding  Bells 

FREDERICK  SULLENS,  editor.  Jack- 
son  (Miss.)  News  to  Barbara  Bar¬ 
bour,  formerly  of  Memphis  Commer¬ 
cial  Appeal  staff.  May  15,  in  Los  An¬ 
geles. 

Albert  J.  Stoeckel.  circulation  man¬ 
ager,  Holyoke  (Mass.)  Transcript- 
Telegram,  to  Helen  Vei'mes,  of  Spring- 
field  (Mass.)  Republican,  business 
office.  May  22.  at  Springfield. 

Gordon  N.  Freeman,  advertising 
manager  Pine  Bluff  (Ark.)  Commer¬ 
cial.  to  Miss  Mary  Bumpus,  May  25  in 
Washington.  D.  C. 

Lawrence  Moots,  assistant  advertis¬ 
ing  manager,  Bellefontaine  (O.) 
Daily  Examiner  to  Miss  Martha  Ellen 
Bruce.  May  13.  at  Bellefontaine. 


Ray  C.  Sherman,  editor,  Geneseo 
(N.  Y.),  Livingston  Republican  to  Miss 
Helen  F.  Cook.  May  20th.  at  Rockville 
Centre.  N.  Y. 

Harry  Parker  Staton.  Jr.,  of  Neiv 
York  Herald  Tribune  promotion  de¬ 
partment  to  Miss  Patricia  Hall,  of 
Higham,  Mass.,  there.  May  27. 

William  W.  O’Donnell,  Jr.,  reporter. 
Providence  (R.  I.)  Journal  and  Eve¬ 
ning  Bulletin,  to  Miss  Eleanor  Ami 
Holland,  of  Providence.  R.  1.,  there. 
May  15. 

Martin  Karstaedt.  of  the  Beloit 
(Wis.)  Daily  News  advertising  depart¬ 
ment.  to  Mi.ss  Virginia  Dean,  in  Beloit, 
May  23. 

Riley  F.  McKoy,  Minneapolis  Star 
copy  reader,  to  Gladys  Vaughan  Ladd, 
at  Minneapolis,  recently. 

Special  Editions 

PORTLAND  OREGONIAN,  May  28. 

Northwest  Home  Show  Edition,  80 
pages;  May  26,  20-page  tabloid  Vaca¬ 
tion  Guide. 

Tulsa  (Okla.)  World,  May  24.  32- 
page  tabloid  section,  annual  vacation 
and  travel  number. 

Pittsburgh  Sun  Telegraph,  May  25. 
“Johnstown  Flood  Edition,”  12  tabloid 
pages  on  the  disaster  of  50  years  ago 
on  May  31. 

Brockton  (Mass.)  Enterprise  and 
Times.  May  24.  Brockton  High  School 
Graduating  Class  annual  edition,  con¬ 
taining  (550  individual  photos,  two  .sec¬ 
tions.  36  pages. 

Jersey  City  (N.  J.)  Jersey  Journal. 
May  27,  20-page  tabloid  real  e.state 
edition. 

Albany  (N.  Y.)  Knickerbocker 

News,  May  23,  annual  Orange  Blos¬ 
som  edition.  J  6-page  special  section 
for  brides. 

Rochester  (N.  Y.)  Daily  Abendpost. 
May  26.  Resort  and  Outing  Section. 
8  pages. 

Alameda  (Cal.)  Times-Star,  May  24. 
67th  Anniversary  of  City.  12  pages. 

Madison  (Ind.)  Courier,  May  22. 
Crystal  Beach  edition,  celebrating 
dedication  of  new  city  swimming 
pool.  24  pages.  3  sections. 

Monterey  (Cal.)  Peninsula  Herald. 
May  24.  Fourth  Annual  Mail-It-Away 
Edition,  16  pages. 

Oklahoma  City  Daily  Oklahoman. 
May  28.  annual  travel  and  vacation 
.section  of  16  pages,  tabloid. 

Nashville  (Tenn.)  Banner,  May  19, 
16-page  tabloid.  “Nashville  50  Years 
Ago.’’ 

Knoxville  (Tenn.)  Jourtial,  May  28. 
"Special  Westwood  Edition.”  8  tabloid 
pages. 


Visalia  (Cal.)  rimes-De/ta.  May  26 
Anniversaries  Edition.  104  tablor 
pages.  5  sections  with  color  used  or 
first  and  last  pages  of  each  sectior 
The  edition  commemorated  the  SO’* 
anniversary  of  the  paper;  87th  anr.I 
versary  of  the  chartering  of  Tula:, 
county;  86th  anniversary  of  the  cihj 
founding  and,  the  50th  anniversary  of 
the  founding  of  the  Chamber  of  Ci®. 
merce. 

■ 

Herald  Tribune  Has 
12-Page  Ad  Section 

As  part  of  its  Sunday.  May  28  issue 
the  New  York  Herald  Tribune  pub¬ 
lished  a  special  12-page  magazine  sec¬ 
tion,  with  four-color  cover  picturiri 
and  describing  “Castle  Village,'  ; 
tremendous  multi-family  project  m- 
der  way  on  Riverside  Drive  near  the 
George  Washington  Bridge,  New  York 
City,  by  Dr.  Charles  V.  Patemo,  we,: 
known  Now  York  City  builder. 

The  section  is  believed  to  be  one  of 
the  largest  advertising  sections  of  it 
kind  ever  published.  It  containec 
12.300  lines  of  paid  advertising  space 
with  65r;  in  regular  display  iom- 
from  42  contributing  advertisers,  ai: 
35%  in  editorial  format. 

A  total  of  38.500  extra  copies  Va 
purchased  by  Dr.  Paterno.  the  builder 
and  the  42  manufacturers  and  cor- 
tractors  who  participated  in  Casi- 
Village’s  erection,  and  who  adver¬ 
tised  in  the  section  for  national  db- 
tribution. 

The  section  was  conceived  and  sole 
by  Alfred  A.  Baum,  the  Herald  Trib¬ 
une's  west  side  Manhattan  real  estair 
advertising  representative.  0.  9 
McKennee,  vice-president  of  the 
H.  W.  Fairfax  Advertising  Agenr 
prepared  and  edited  the  copy  for  the 
special  section. 

12-YEAR-OLD  WINS  BEE 

Representing  the  Worcester  (Mas 
Telegram  and  Gazette.  Elizabeth  Rict 
12-year-old  Worcester  girl  won  th 
first  prize  in  the  15th  annual  nation 
.spelling  bee  in  Washington.  D. 

29,  when  she  spielled  “canonical"  cor¬ 
rectly.  Humphrey  Cook,  fiichmox 
News-Leader  entry  was  second  Mt 
Mildred  Kariher,  Youngstown  (0 
Vindicator  representative,  third. 

FIRM  NAME  CHANGED 

The  Hicks  Printing  Company, 
fishing  the  Oshkosh  (Wis.) 
Northicestern,  has  changed  its  W- 
to  the  Oshkosh  Northwestern  Cx- 
pany.  Capital  stock  has  been  t- 
creased  from  2,500  shares  to  W' 
shares  at  $100  each.  O.  J.  Hardys 
the  president  of  the  firm.  Fred  ■■ 
Wiese,  secretary  and  C.  A.  Thoite 
treasurer. 
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^OODRICH  Printers’  Rollers  have  con-  advantage  of  Goodrich  Rollers  which  has  and  more  economical  press  operation. 

tributed  no  small  part  to  the  Phila-  made  them  a  favorite  in  the  Ledger’s  Through  the  use  of  Goodrich  Printers’ 
delphia  Evening  Public  Ledger’s  reputation  pressroom.  Some  of  the  rollers,  which  Rollers  you,  too,  can  dress  up  the  appear- 

for  high  quality  printing.  As  one  of  the  were  a  part  of  the  original  installation,  are  ance  of  your  paper  at  a  lower  printing 

pioneer  Goodrich  users,  their  first  instal-  still  running,  after  many  years’  continu-  cost.  You  can  check  these  facts  by  simply 

lation  dates  back  to  1921.  These  rollers  ous  service,  without  having  been  recov-  visiting  the  pressrooms  of  nearby  Good- 
proved  so  successful  that,  today,  the  ered.  Long  life,  freedom  from  delays  due  rich  users.  A  list  of  such  papers  in  your 

greater  portion  of  their  48  press  units  are  to  washup  and  resetting,  continued  effi-  locality,  along  with  prices  and  complete 

Goodrich  equipped.  ciency  regardless  of  temperature— every  one  information,  can  be  obtained  by  writ- 

Bot  better  printing  is  not  the  only  of  these  features  has  made  for  smoother  ing  Niles  and  Nelson,  Inc.,  New  York. 
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p»ers,  used  as  party  orKans.  are  on 
the  way  out. 

Hugh  Wagnon.  chief  of  Baltimore 
Associated  Press  bureau,  sailed  May 


St.  Vincent’s  Hospital.  This  is  their 
.second  child. 

Frank  Vestal,  outdoors  editor.  Mem¬ 


phis  (Tenn.)  Commercial  Appeal,  and  Centre,  N.  Y. 


Ray  C.  Sherman,  editor,  Geneseo 
(N.  Y.),  Livingston  Republican  to  Miss 
Helen  F.  Cook.  May  20th.  at  Rockville 


Mrs.  Vestal  are  the  parents  of  a  daugh¬ 
ter,  born  May  22.  at  the  Baptist  Ho.s- 
pital.  Memphis. 

Bill  Cunningham.  Boston  Post 
sports  writer  and  columnist,  was  re- 


Harry  Parker  Staton.  Jr.,  of  New 
York  Herald  Tribune  promotion  de¬ 
partment  to  Miss  Patricia  Hall,  of 
Higham,  Mass.,  there.  May  27. 

William  W.  O’Donnell,  Jr.,  reporter. 


27  for  London  to  assume  duties  in  the  cently  named  a  member-at-large  on  Providence  (R.  I.)  Journal  and  Eve- 
London  AP  office.  the  Dartmouth  Alumni  Council.  He  ntnp  Bulletin,  to  Miss  Eleanor  Ami 

Richard  F.  Crandell.  New  York  graduated  from  Dartmouth  with  the  Holland,  of  Providence,  R.  I.,  there. 
Herald  Tribune  gravure  editor  will  be  Class  of  1919. 


a  judge  of  the  competition  of  the  Mor-  Katharine  Brooks,  of  Washington 
ri.stown,  N.  J..  Camera  Club.  June  9.  Evening  Star,  was  elected  president  of 
Bruce  Russell.  Los  Angeles  Tiiiie.'t  the  Newspaper  Women’s  Club,  of 
cartoonist,  and  Mrs.  Russell  are  the  Washington.  D.  C.,  May  29. 
parents  of  a  daughter,  bom  May  20,  at  Charles  S.  Jackson  has  left 


Charles  S.  Jackson  has  left  the 


May  15. 

Martin  Karstaedt.  of  the  Beloit 
(Wis.)  Daily  News  advertising  depart¬ 
ment.  to  Mi.ss  Virginia  Dean,  in  Beloit. 
May  23. 

Riley  F.  McKoy,  Minneapolis  Star 
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TIP  Journalist,  morgJiX^'iNtvispaptriom,  merged  John  W.  Jarrell  has  joined  the  Ka*i- 

1925;  Tht  Fourth  Estau,  merged  1927. _ _  sos  City  (Mo.)  Times.  He  has  worked 

on  various  newspapers  in  the  United 
James  Weight  Beown,  President  and  Publisher  StRt6S  and  Hawaii  during  the  last  10 
JAMFS  WmcHT  Bmwt.,  Jo.,  rico.Presid,nt  ^^s.  He  had  been  recently  city  hall 

Chaeles  B.  Groohes,  Treasurer  ^  m  i  /Te-  ,  o..  . 

Chas.  T.  Stuart.  Secretary  reporter  for  the  Topeka  (Kan.)  State 

Arthur  T.  Robb,  Editor  Jourtml  and  several  months  ago  took 

Waeeen  L.  Bassett,  Director  i  *f 

- OjfUes - -  over  the  same  run  for  the  Topeka  Daily 

Seventeenth  Floor  OldTimes  Building  Capital,  which  he  left  to  go  to  the 

42nd  Street  and  Broadway,  New  York  City.  .N.  Y  Times.  Rutherford  B.  Hayes,  of  the 
BRyant  9-3052,  3055  and  3056  State  Journal  staff,  is  now  replacing 

The  Oldest  Publishers’  and  Advertisers’  Jarrell  on  the  Capital. 

-  — — -  Cy  Sherman,  veteran  sports  editor. 

.Arthur  T.  Robb,  Editor;  Wabren  L.  Bassett,  ,  .  ,  /xt  u  v  o*  •  u  i  *  u: 

Managing  Editor;  Robert  U.  Brown,  Associate  Ltncoln  (Neb.)  Star,  is  back  at  hlS 

Editor;  Walter  E.  Schneider.  \ens  Editor;  John  desk,  after  collapsing  two  weeks  ago 
J.  Cloucher.  Marlen  E.  Pew.  Jr..  Stephen  J.  „„ 

Monchae.  _ _ _ _  while  on  duty. 

James  Wright  Brown,  Jr.,  .Issistant  Publisher,  Richard  P.  Overmyer,  Toledo  Blade 
Charles  B.  Groohes,  General  .Manager;  Charles  ,.onvreaHpr  and  for  the  la<5t  12  vears 

T.  Stuart, /fdro-itriBj  Direcior.  George  H.  Strate,  ‘oPYreaum  ana  tor  me  last  Id  years 

Circulation  Manager. _  EDITOR  &  PUBLISHER  correspondent,  re- 


Sacramento  Bee  to  join  the  Portland  copy  reader,  to  Gladys  Vaughan  Ladd. 
(Ore.)  Journal,  which  was  founded  by  at  Minneapolis,  recently, 
his  grandfather.  Philip  L.  Jackson. 

publisher  of  the  Journal,  is  his  uncle.  ,  t'J*  • 

John  W.  Jarrell  has  joined  the  Kan-  SpGClQl  £dltlOnS 

sns  City  (Mo.)  Times.  He  has  worked 

on  various  newspapers  in  the  United  PORTLAND  OREXjONIAN,  May  28. 
States  and  Hawaii  during  the  last  10  Northwest  Home  Show  Edition,  80 
years.  He  had  been  recently  city  hall  pages;  May  26.  20-page  tabloid  Vaca- 
rejxirter  for  the  Topeka  (I^n.)  State  tion  Guide. 

Journal  and  several  months  ago  took  Tulsa  (Okla.)  World.  May  24.  32- 
over  the  same  run  for  the  Topeka  Daily  page  tabloid  section,  annual  vacation 
Capital,  which  he  left  to  go  to  the  gjjjj  travel  number. 


while  on  duty. 

Richard  P.  Overmyer,  Toledo  Blade 


Pittsburgh  Sun  Telegraph,  May  25, 
"Johnstown  Flood  Edition,”  12  tabloid 
pages  on  the  disaster  of  50  years  agfi 
on  May  31. 

Brockton  (Mass.)  Enterprise  and 
Times,  May  24.  Brockton  High  School 
Graduating  Class  annual  edition,  con¬ 
taining  650  individual  photos,  two  .sec- 


Circultttion  Manager. _ ^ ^ ^  EDITOR  &  PUBLISHER  correspondent,  re- 

Waskin0on,  D.  C.  Correspondent:  General  Press  signed  from  the  Blade  May  31  tO  be- 

come  executive  secretary  of  the  City 


■opyreader  and  for  the  last  12  years  tions.  .■)6  pages. 

Editor  &  Publisher  correspondent,  re-  ..  /m  t  »  i  i 

4 _ City  (N.  J.)  Jersey  Journal 


Phone  Metropolitan  1080. 


Manager  League  of  Toledo,  an  organi- 


Chieago  Correspondent:  George  A.  Brandenburg,  zation  of  citizens  whlch  seeks  tO  pre- 

^  serve  the  city  manager  form  of  gov-  ^  cics.  May  23.  annual  Orange  Blos- 

Xortk  Muhigan  Ace.,  Tel  Dearborn  6771. -  f.mTnpnt  The  nnsition  navs  $5  000  a  Som  edition.  16-page  special  section 

Paci/ic  Coast  Correspondents:  Campbell  Watson,  emment.  the  position  pays  W.UUO  d  ^  ^ 

2132  Derby  Street,  Berkelev,  Cal.,  Telephone:  Thorn-  year.  oriaes. 

S'SS.i;TdIp*KS,i!SdS7a"'*  Cdmero,,  Shipp,  lite.ary  aditar  and  IN'  Y.,  D.ilp  Ahaad^,.,. 

tistng  Representative:  Duncan  A.  Scott  &  Co..  Mills  theatrical  and  motion  picture  critic  ^Hy  ^o.  Resort  and  Outing  Sectirin. 


May  27,  20- page  tabloid  real  e.state 
edition. 

Albany  (N.  Y.)  Knickerbocker 


emment.  The  position  pays  $5,000  a 
year. 

Cameron  Shipp,  literary  editor  and 


Ll's'teef.“Telephone  for  the  Charlotte  (N.  C.)  News  for  the  «  Pa^es. 


Protpect  1975. 


la.st  five  years,  has  resigned  to  join  .Alameda  (Cal.)  Times-Star,  May  24. 


London  OSUe:  .Allan  Delapon^s,  18  Warner  Brothers,  motion  picture  pro-  67th  Anniversary  of  City.  12  page.s. 

Ecdeston  Square  Mews,  London,  S.  W.  I,  Engiang.  ,  .  ,  ..  ..  ■»  j.  er  %  . 


7::^:aZc:r:::;o::i::::^  ducers.in  a  publicity  capacity.  MadUnm  and.)  Conner,  May  22. 

Rue  ^nnequin.  Telephone  Etoile  07-70.  Paris,  Col.  Henry  Barrett  Chamberlin,  Crystal  Beach  edition,  celebrating 

operating  director.  Chicago  Crime  dedication  of  new  city  swimming 

phone  Opera  66-27. _  Commission  and  for  many  years  edi-  pool,  24  pages,  3  sections. 

Far  Eastern  Co^esp^e^s:  HAm  R,  Johansen,  tor  of  the  old  Chicago  Record-Herald,  MoTitcrey  (Cal.)  Peninsula  Herald, 


phone  Opera  66-27. _ 

Far  Eastern  Correspondents:  Hans  R.  Johansen. 
c-o  Osaka  Mainichi,  Osaka,  Japan  and  James  Shen, 
the  Centre  News  Agenc>',  Hung  Wu  Road,  Nanking, 

China. _ 

Display  .Advertising  rates  elective  Dec.  1.  1937' 
8^  per  agate  line  or  series  of  insertions  as  follows: 


pool,  24  pages,  3  sections. 

Monterey  (Cal.)  PcTtiiisula  Herald, 


Ones 

1 

6 

L_13 

26 

52 

Sizes 

Aga  te|T  1  m  e  |T  i  m  e  s 

rimes 

Times 

Times 

Page 

672 

*275 

*234 

$220 

*206 

*182 

;i;«) 

154 

131 

123 

116 

103 

KPage 

168 

85 

72* 

68* 

64* 

57 

14  Pose 

84 

.5.5 

47* 

44* 

41* 

37 

>/fePage 

42 

33 

2S» 

2C» 

24* 

22 

a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a  52 
time  basis  as  any  other  schedule  namely,  $182  per 
page;  $103  half  page;  $57  quarter  page.  •Quarter, 
eighth  and  sixteenth  pages  must  be  on  definite  copy 
schedule. 

Classified  rates:  90c  per  agate  line  one  time;  70c 

per  agate  line  four  times. _ 

Situations  wanted:  50c  per  agate  line  one  time 
40c  per  agate  line  four  times  (count  six  words  t<i 
the  line). 

Subscription  rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions,  $4  per  year. 

Canada,  $4.50;  Foreign,  $5. _ 

Club  rates:  The  club  rates  are  applicable  to  all 
subscriptions  in  any  one  organixatlon — whether  paid 
for  by  the  company  or  individuals.  Three  subscrip¬ 
tions  to  separate  addresses  for  one  year  each  or  one 
subscription  for  three  years,  $10;  five  subscriptions 
to  different  addresses  for  one  year  each  or  one  sub* 
scription  for  hve  years,  $15;  ten  subscriptions  one  year 
each  or  one  for  ten  years,  $25.  Member  Asso- 

dated  Business  Papers. _ 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  an  average  certified  net  paid  *'A.B.C."  a* 
follows: 


was  host  at  the  Union  League  Club,  May  24.  Fourth  Annual  Mail-It-Away 

Chicago,  on  Monday  to  John  T.  Flynn,  Edition.  16  pages. 

associate  editor  of  Collier’s;  Dan  W.  Oklahoma  City  Daily  Oklahoman. 

Ga  lagher  Chicago  Daily  News,  and  ^ay  28.  annual  travel  and  vacation 

Milton  Hugh  Summers  associate  section  of  16  pages,  tabloid. 

director  of  the  survey  of  Illinois  pri-  ..  ,  ...  .m  x 

sons  conducted  by  the  Illinois  Prison 

Inquiry  Commission.  16-page  tabloid.  ‘Nashville  50  Years 

Robert  Hoemg,  formerly  assistant 

sports  editor.  South  Bend  (Ind.)  (T^enn.)  Journal,  May  28. 

News-Times,  has  joined  the  Kalama-  "Special  Westwood  Edition.  8  tabloid 
200  tMicb .1  Clnzette  ennv  desk.  pages. 


!  d  Page!  42  I  33  I  28*1  26*1  24*1  22  |  Robert  Hoenig,  formerly  assistant 

The  single  column  forty-two  line  rate  marker  card  at  sports  editor.  South  Bend  (Ind.) 


Six  Months 

Ended 

•Net 

Paid 

Total  Dts-  1 
tribution  | 

June  30.  1938 . 

12,360 

13,312 

1937 . 

11,482 

12,751 

-  I»«i . 

10.778 

11,801 

“  l‘i;i5  . 

10,225 

11,333 

l‘LU  . 

9, .359 

10.592 

‘  .  ... 

18,796 

10.320 

•  l‘43J 

9,920 

10.987 

10,497 

11. .509 

“  19(0 

lO.Mb 

12,215  i 

•  1929 . 

9.S78 

11,10.5 

•  192S . 

S.9K’2 

10.22;f 

Neivs-Times,  has  joined  the  Kalama¬ 
zoo  (Mich.)  Gazette  copy  desk. 

James  M.  Costin,  sports  editor,  of 
the  defunct  South  Bend  News-Times 
will  joint  the  Chicago  Tribune  sports 
copy  desk,  June  12. 

Wedding  Bells 

FREDERICK  SULLENS,  editor,  .lack- 

son  (Miss.)  News  to  Barbara  Bar¬ 
bour,  formerly  of  Memphis  Commer¬ 
cial  Appeal  staff.  May  15,  in  Los  An¬ 
geles. 

.\lbert  J.  Stocckel.  circulation  aian- 
ager,  Holyoke  (Mass.)  Transcript- 
Telegram,  to  Helen  Vermes,  of  Spring- 
field  (Mass.)  Republican,  business 
office.  May  22.  at  Springfield. 

Gordon  N.  Freeman,  advertising 
manager  Pine  Bluff  (Ark.)  Commer¬ 
cial,  to  Miss  Mary  Bumpus.  May  25  in 
Washington.  D.  C. 

Lawrence  Moots,  assistant  advertis¬ 
ing  manager.  Belief  ontaine  (O.) 
Daily  Examiner  to  Miss  Martha  Ellen 
Bruce.  May  13.  at  Bellefontaine. 


Visalia  (Cal.)  Times-Delta,  May  J 
Anniversaries  Edition.  104  jabloy 
pages.  5  sections  with  color  used  ^ 
first  and  last  pages  of  each  sectio- 
The  edition  commemorated  the  80^ 
anniversary  of  the  paper;  87th  anr.^ 
versary  of  the  chartering  of  Tul^. 
county;  86th  anniversary  of  the  chri 
founding  and,  the  50th  anniversaq  * 
the  founding  of  the  Chamber  of  (^. 
merce. 

■ 

Herald  Tribune  Has 
12-Page  Ad  Section 

As  part  of  its  Sunday,  May  28  issut 
the  New  York  Herald  Tribune  pub¬ 
lished  a  special  12-page  magazine  sec¬ 
tion,  with  four-color  cover  picturh 
and  describing  “Castle  Village,'  i 
tremendous  multi-family  project  un¬ 
der  way  on  Riverside  Drive  nearde 
George  Washington  Bridge.  New  Yoii 
City,  by  Dr.  Charles  V.  Patemo.  we" 
known  Now  York  City  builder. 

The  section  is  believed  to  be  one  d 
the  largest  advertising  sections  of  t 
kind  ever  published.  It  contaiiec 
12,300  lines  of  paid  advertising  ^ 
with  65*^^  in  regular  display  fonu 
from  42  contributing  advertisers,  an: 
35^  in  editorial  format. 

A  total  of  38.500  extra  copies  tc 
purchased  by  Dr.  Paterno,  the  buildt: 
and  the  42  manufacturers  and  co:- 
tractors  who  participated  in  Car.- 
Village’s  erection,  and  who  adver¬ 
tised  in  the  section  for  national  it 
tribution. 

The  section  was  conceived  and  au 
by  Alfred  A.  Baum,  the  Herald  Tru- 
une's  west  side  Manhattan  real  esur: 
advertising  representative.  0.  J 
McKennee.  vice-president  of  di 
H.  W.  Fairfax  Advertising  Ageoc 
prepared  and  edited  the  copy  for  ds 
special  section. 

12-YEAR-OLD  WINS  BEE 

Representing  the  Worce.ster  (Mas! 
Telegram  and  Gazette,  Elizabeth  Rio 
12-year-old  Worcester  girl  won  i 
first  prize  in  the  15th  annual  natioK 
.spelling  bee  in  Washington.  D.  CiM*' 
29,  when  she  spelled  “canonical"  w 
rectly.  Humphrey  Cook.  Richmn: 
News-Leader  entry  was  second 
Mildred  Kariher,  Youngstown  (0 
Vindicator  representative,  third. 

FIRM  NAME  CHANGED 

The  Hicks  Printing  Company,  po^ 
lishing  the  Oshkosh  (Wis.)  Du*- 
Northwe.steru,  has  changed  its  MS 
to  the  Oshkosh  Northwestern  C®' 
pany.  Capital  stock  has  been  t 
creased  from  2,500  shares  to  6.# 
shares  at  $100  each.  O.  J.  Hardy: 
the  president  of  the  firm,  Fred : 
Wiese,  secretary  and  C.  A.  Tho!:-' 
treasurer. 


Bressler  Cartoon 
Featured  This  Week  in 

The  Winston-Salem 
Journal 

o  CLIENT  PAPE*  ot 

bressler 

editorial  cartoons 


Proo/s  and  Price  on  Request  Address, 

Times  Bldg  ,  New  York 


hull 
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Vitw  shouhig  Itorlitiii  nf  the  PhilaJelphia  F.iening  Public  LtJger's  4H  press  units  uhuh  are  equipped  with  Cundruh  Printers'  Rollers. 

^OODRICH  Printers’  Rollers  have  con-  advantage  of  Goodrich  Rollers  which  has  and  more  economical  press  operation. 
^  tributed  no  small  part  to  the  Phila-  made  them  a  favorite  in  the  Ledger’s  Through  the  use  of  Goodrich  Printers’ 
tlelphia  Evening  Public  Ledger’s  reputation  pressroom.  Some  of  the  rollers,  which  Rollers  you,  too,  can  dress  up  the  appear- 

for  high  quality  printing.  As  one  of  the  were  a  part  of  the  original  installation,  are  ance  of  your  paper  at  a  lower  printing 

pioneer  Goodrich  users,  their  first  instal-  still  running,  after  many  years’  continu-  cost.  You  can  check  these  facts  by  simply 

lation  dates  back  to  1921.  These  rollers  ous  service,  without  having  been  recov-  visiting  the  pressrooms  of  nearby  Good- 

proved  so  successful  that,  today,  the  ered.  Long  life,  freedom  from  delays  due  rich  users.  A  list  of  such  papers  in  your 


'if' 


The  Reset  Values  of 
Goadriih  Printers'  Rollers  Rre 
Summed  Up  in  the  Euening  Puhlit  ledger 


^4 


greater  portion  of  their  48  press  units  are  to  washup  and  resetting,  continued  effi-  locality,  along  with  prices  and  complete 

Goodrich  equipped.  ciency  regardless  of  temperature— every  one  information,  can  be  obtained  by  writ- 

But  better  printing  is  not  the  only  of  these  features  has  made  for  smoother  ing  Niles  and  Nelson,  Inc.,  New  York. 


NII.K.S  &  NELSON,  INC.,  LXCLUSIVL  DISFRIBUTORS 

7.S  West  Stri-ft,  New  York  •  400  West  Madison  Street,  ChicaRO,  III. 


Rollers 


Carrier  Regulations  R  &  T  routes.  Since  the  Register  t 

SUPPLEMENTING  recent  publication  Tribune  raised  its  age  limit  of  car- 

(E  &  P,  May  20)  of  ChUdren’s  Bu-  *ere  have  been  fe* 

reau  regulations  for  carrier  boys,  applicants  for  routes,  according  to  If 
effective  May  24,  we  present  the  fol-  A-  Cordingley,  circulation  manage 
owing  interpretation  by  ICMA,  pre-  p  TVif 

licated  upon  opinions  of  counsel;  ^  QllllCrS  110QQ  1X1016 

“It  is  ol)vious  that  permanent  regulations  Dailies  Than  in  Post 

jffective  M,iy  24,  are  intended  to  embrace  the  Washington  D  C  Mau  9<L  ti 

LM-erations  only  of  those  boys  coming  within  WASHINGTON,  U.  K..,  May  29-Ib 

ihe  jurisdiction  of  the  Children’s  Bureau,  lure  of  radio,  moVies,  and  automobile 
namely  those  who  do  come  to  plant  for  their  has  not  taken  the  farmer’s  time  awat 
papers,  or  those  who  are  definitely  employees  from  his  newspapers,  but  on  the  COC 
and  not  independent  merchants,  in  their  own  j^ary,  farmers  take  and  read 
right.  Counsel  Hanson,  of  the  ANPA,  to  whom  .  j 

we  are  looking  for  advice  and  guidance  says  newspapers  today  than  they  did  tc 
that  fair  labor  standards  act  vests  no  power  years  ago,  according  to  a  Survey  by  tie 
over  independent  contractors  and  expresses  the  National  Fertilizer  Association  On  the 
lielief  that  where  we  as  publishers  ami  cir-  sources  of  information  which  the 
cuiation  men  are  determined  in  our  own  minds  farmer  uses  and  the  farming  practices 
that  boys  selling  and  delivering  papers  are  in-  i  •  i.  i.  i  o  r  ush 

dependent  contractors  (little  merchants),  and  employs 

not  emidoyees,  there  should  be  no  problem.  The  Survey  reports  that  more  till; 
However,  to  avoid  conflict  and  play  safe,  so  to  seven  out  of  10  of  the  32,000  fartnen 
speak,  have  boys  receive  papers  away  from  personally  interviewed  in  35  states, 
building,  or  if  you  have  little  merchants  be  take  a  daily  newspaper,  and  more  tha: 
sure  they  are  such  in  fact,  as  well  as  in  con-  .1  11 

tract  wording,  and  regard  their  operations  as  i^Hem  take  a  W^kly. 

coming  within  the  jurisdiction  of  recent  ruling  This  represents  a  gain  of  seven  per 
by  government  solicitor  and  not  subject  to  cent  in  farmer-readers  of  daily  news- 
permanent  regulations  affective  May  24th.  papers  over  the  number  reported  ini 
Here  is  a  safe  course  in  the  opinion  of  this  similar  survey  made  10  years  ago  it 

office  and  concurred  in  by  your  President,  Jack  mi-  •  •  , 

the  asscxtiation.  The  mcrease  m  daily 

“A.  Keep  minimum  age  limit  of  boys  at  newspapers  was  not  made  at  the  ex- 

14  years.  pense  of  Weekly  iiapers.  because  die 

“B.  Supply  boys  from  14  to  16  with  papers  weeklies  also  show  a  gain  of  one  pe: 
at  some  point  away  from  plant.  cent 

“C.  Satisfy  yourself  that  your  little  mer-  •  '  .u  i  , 

chant  operations  are  based  upon  cardinal  prin-  I"  1929  there  Were  only  two  State 
ciples  cleared  by  Flint,  Charlotte  and  Jackson-  in  which  more  than  nine  OUt  of  te: 
ville  Social  Security  opinions  and  Athol,  Mas-  farmers  took  a  daily  paper.  This  year's 
sachusetts  unemployment  compensation  com-  poff  reveals  ten  states  in  which  dail. 
missmn  ruling.^^^  ^ 

especially  C,  proceed  upon  the  assumption  that  /o  Ot  uie  laiTlierS. 

the  Children’s  Bureau  is  without  power  now  * 

and  shall  continue  to  be  without  jurisdiction  in  CONCLUDES  CONTCST 

the  sale  and  delivery  of  newspapers  until  the  Angeles  Times  recen*:; 

courts  s  a  ave  spo  en.  concluded  a  “Nicknames  of  the  State 

crossword  puzzle  contest  which  offert; 
R  (S  T  Using  Radio  a  grand  prize  of  $1,000.  There  were 

DES  MOINES  Register  &  Tribune  has  60,000  entries.  Judges  were  T.  E 

contracted  with  Radio  Attractions,  Cooper  of  the  J.  Walter  Thompsc 
Inc.,  for  the  radio  dramatization  of  agency,  Dana  Jones  of  the  Dan 
“Tlie  Shadow  of  Fu  Manchu”  to  be  Jones  agency,  and  Don  Thomas,  mar- 
broadcast  over  the  Iowa  Network  to  aging  director  of  the  All-Year  Clu! 
get  more  boys  interested  in  carrying  of  Southern  California. 


culators’  association,  told  Editor  & 
lllQ  DOyS  Publisher  “the  final  result  is  a  real 

«  »  a1_1  T  _  tribute  to  the  newspapers  of  Cali- 

I^OntlllY  IriCOmO  fomia  who  worked  so  wonderfully 

*  together  to  develop  public  opinion 

nnn  that  resulted  in  the  death  of  this  bill.” 

1  OiaiS  il>ZOO#UUU  element  prevented  in- 

Carriers  Average  $15.35.  statistical  sunimaiy  of 

^  more  piapers,  according  to  H.  P.  Yeh- 

Sales  Boys  $12.15.  LING,  Los  Angeles  Times,  secretary  of 

Survey  Shows  the  association. 

Highlights  of  the  tabulated  statistics 
By  GEORGE  A.  BRANDENBURG  follow: 

Monthly  earnings  of  18,369  Cali-  The  largest  numlier  of  route  boys  are  be- 
fomia  carriers  and  sales  boys  amount  ‘lie  ages  of  14  and  17,  inclusive.  Only 

to  $258,316.15.  In  3,352  homes,  news- 

,  and  none  any  younger.  There  are  239  12- 

paper  boys  contribute  to  family  sup-  year-olds,  118  of  13,  3,191  of  14.  3,165  of  IS. 

port;  5,811  of  the  boys  have  savings  2,387  of  16,  1,502  of  17  and  373  of  18  years, 

accounts;  and  1,704  are  working  for  Sales  boys  start  a  year  younger,  but  the  peak 

a  college  education  '*  teached  at  the  same  age,  14.  Sixty-seven  10- 

The  averaee  aee  of  carriers  in  Cali-  y'^r-olds  were  reporteil,  160  of  11.  278  of  12, 

ine  averap  age  or  carriers  m  uan  jjj  jj  2,807  of  14,  1,452  of  15,  1.162  of 

forma  is  15.1  years  and  of  sales  boys,  jg,  572  of  17  and  479  of  I8  years. 

14.8  years  Only  nine  cases  of  ju-  garrl.p  Earning.  Grnatnr 

vemle  delinquency  could  be  found  .  .  .u 

,,  ,  ,  .  ,,  ,  .  .  According  to  average  earnings,  the  carriers 

among  the  boys  during  the  last  nine  slightly  better  than  the  sales  boys,  their 

years.  monthly  income  averaging  $15.35,  as  against 

A  Comoasit*  Pietura  $12.15  for  the  latter.  Twenty-seven  of  the 

.  .  .  reporting  papers  operate  on  the  Little  Mer- 

Such  IS  the  composite  picture  of  the  chant  plan,  and  30  on  the  salary  plan.  Two 
California  newspaper  boy  drawn  by  did  not  elaborate  on  this  point.  The  average 
the  California  Circulation  Managers’  P®'d  to  boys  on  the  salary  plan  is  $14.10  a 
Association  in  its  recent  successful  .  ...  ,  ,  ,  ,.  . . 

c  .  .  .  I  .11  J  A  •  X*  XX  Workine  conditions  also  revealed  a  slight 

fight  to  kill  proposed  restrictive  state  advantage  for  the  boy  with  a  route.  On  morn- 
legislation  affecting  carriers  and  sales  ing  papers  his  average  starting  time  is  5 :22 
boys.  (See  E  &  P  for  May  20.)  This  a.m.,  and  he  is  through  at  7:13.  On  afternoon 
composite  picture  is  derived  from  a  papers  he  starts  at  3;40  p.m.  and  is  finished 
questionnaire  which  the  association  f  /no 

.  .  j  .1  •  xt-  X  X  work  to  9:04  in  the  morning,  and  from  3:00 

sent  to  epry  daily  paper  m  the  state  g.Qo  the  afternoon.  Seventy-two  minutes 
and  which  was  returned  by  59  news-  a  day  for  morning  paper  delivery,  and  an  hour 
papers,  according  to  Ken  'Taylor,  our  for  afternoon  papers  is  the  carriers’  average 
West  Coast  informant.  working  time;  two  and  three-quarters  hours 

Armed  with  the  facts,  the  associa-  ‘I*'  and  two  hours  and  19  minutes 

..  LI  ..  V.  .1  ..  in  the  afternoon  is  the  average  for  sales 

tion  was  able  to  prove  to  the  satis-  boy^ 

faction  of  the  legislature  that  news-  The  majority  of  carriers,  7,404,  use  bicycles 
paper  boys  do  not  work  long  hours;  to  carry  their  route;  830  deliver  on  foot,  and 
that  they  earn  adequate  incomes,  autos.  The  i,320  boys  who  call  at 

working  under  pleasant  conditions  ‘he  plant  for  their  ^^rs,  spend  an  average 
.  .  .  of  30  minutes  there  before  they  start  on  their 

with  adequate  adult  supervision  and  routes.  Papers  are  delivered  at  branches 
sound  training  in  business  principles,  (all  under  adult  supervision)  for  3,352  boys; 

Tribat*  ta  Naw.Baaar.  ^  corners  for  2,760  boys,  and  to  their  homes  fot 

"  *  ”  .  '“ys-  Twenty-three  papers  use  the  branch 

As  to  the  fight  itself,  Phil  Knox,  system;  30  the  corner  system,  and  three  th« 
Oakland  Tribune,  president  of  the  cir-  home  system. 


[t»Vi  (too**’ 
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INCREASE  CIRCULATION 

With  This  Prat^en  Phin ! 

LARGE  GAINS— SUBSTANTIAL  PROFITS— NO  CASH  INVESTMENT 
NO  EMBARRASSING  CONTRACTS— NO  COMEBACKS 

Everyone  Thrills  la  BtHiutifnl  Dinnerwvare 


HERE’S  a  PROVEN  PLAN  that  Boosts  Cir¬ 
culation.  .  .  .  Ov’er  100  Newspapers,  large  and 
small,  hav’e  used  it  with  conspicuous  success.  There’s 
no  exjjerimenting  Here.  ...  It  HAD  to  be  good,  to 
do  all  this.  It  brings  to  women  the  ONE  item  they 
never  have  enough  of.  .  .  .  Beautiful  Dinnerware.  .  .  . 
in  gorgeous  designs  and  colors! 


The  SEd'  is  sold  your  readers  on  a  PLAN  that 
calls  for  constant  purchase  of  your  paper  .  .  . 
over  a  jx^riod  of  months.  It  means  circulation  boosts 
that  will  be  maintained  and  lasting!  And  you  not 
only  boost  your  circulation,  but  you  make  a  profit  on 
everv  unit  of  the  set  besides! 


The  unit  continuity  plan 
makes  it  easy  for  read¬ 
ers  to  own  this  lovely 
dinnerware,  and  it  keeps 
the  plan  alive  and  pull¬ 
ing  for  months! 


Winners  All 
No  Contest — 
No  Headaches— 
Everybody 
Wins— 

You  Win  MOST! 


Lose  No 
Time! 

Write  or 
Wire  for 
Details  of 
This  Plan  NOW! 


Circulation 
Boosts  Be^n 
At  Once! 

Many  Papers 
Gcdned  10^  ^ 
The  1st  Week! 


Xo  Mone^  to  Invest-* We  Supply  the  Sets! 


Think  OF'  ITI  There’s  no  money  to  invest.  You  do  not 
hiiy  a  single  piece  of  dinnerware.  We  set  up  the  redemp¬ 
tion  stations  and  supply  the  stock.  We  supply  new  units 
every  week.  You  only  pay  for  what  you  sell  each  week.  Full 
allowance  for  all  breakage.  You  are  not  hound  for  more  than 
two  weeks  at  any  time.  You  can  end  the  deal  any  time  you 
want  to  .  .  .  but  you  won’t  want  to.  .  .  .  No  paper  that  started 
this  promotion  ever  stopped  before  the  full  completion  of 
the  plan! 


W.\TCII  your  circulation  Grow!  Many  papers  show  10 
per  cent  increase  and  over  the  FIRST  WEEK.  Live, 
sparkling  promotion  material  supplied  in  any  cpiantities  you 
desire.  .  .  .  .\dvertisements  of  all  siz.es,  news  items  and  feature 
stories,  ample  supply  of  Dinner  Sets  and  units  for  display  .  .  . 
all  without  cost  to  you! 

ONLY  one  newspaper  in  each  city  can  have  this  plan!  F’ully 
protected  by  eopyright  which  prevents  competitors  from 
obtaining  any  similar  plan  in  your  territory!  SVrite  or  wire 
for  details!  What  have  you  to  lose? 


Newspapers  all  over  the  country  are  using  this  plan  successfully!  Write  for  List! 

THE  ABOVE  PLAN  IS  PROTECTED  BY  COPYRIGHT  DULY  RECORDED 
AND  PENDING  IN  THE  U.  S.  PATEN!  OFFICE,  WASHINGTON,  D.  C. 

ORIGINATORS  AND  OWNERS  OF  THIS  PLAN 

National  Theatre  Premiums,  Cirenlation  Division 


24  Binford  St.,  Boston,  Mass. 


CHICAGO 


NEW  YORK 


CLEVELAND 


n  {  M  A  p  < 


PRINTING  PRESS 
k  BLANKETS  a 


TINGUE,  BROWN  &  CO. 

lU  120  [.Hi  23td  Si  l2  2  7  WibHhA»f  723  EhI  Washmnton  B'>< 

NEW  YORK  N  Y  CHICAGO  ILL  LOS  ANGELES  CAL 


Register  -  Tribune’s  complete  world  That  simple  and  rather  startling  state- 
news  coverage — is  particularly  good,  ment — supported  by  figures— is  the 
It  assembles  press  service  dispatches,  burden  of  a  recent  advertisement  t 
news  pictures,  editorials,  syndicated  the  Tribune.  A  good  advertisemen; 
columns,  editorial  cartoons,  and  maps  too,  so  far  as  it  went.  But  we  thini 
which  indicate  how  comprehensive  the  it  should  have  gone  much  farther 
Register  -  Tribune’s  foreign  reports  Here  is  an  unusual  institutional  ston 

-  are.  The  back  page  is  devoted  to  a  one  that  shows  rather  pointedly  wha- 

ager,  full  page  educational  -  institutional  an  important  place  the  Tribune  ha; 
dis-  type  adertisement  on  “how  the  Des  in  the  economic  life  of  its  community 
stu-  Moines  Register  and  Tribune  brings  In  our  opinion,  the  Tribune  shouic 
high  today’s  exciting  world  news  to  YOU!”  have  gone  beyond  the  bare  figures  anc 
were  Distribution  of  this  broadside  was  pointed  the  moral  of  the  story.  Other- 
1  the  30,000  copies.  wise,  we  fear,  it’s  too  subtle  to  ge; 

the  across  in  full  force. 

A  Bargain 

ipers  UNDER  THE  caption  “Modern  News- 
amo-  papers  a  Bargain”  the  Milwaukee 
”  Journal  publishes  a  full-page  adver- 
tisement  summarizing  the  results  of 
a  study  made  by  Northwestern  Na¬ 
tional  Life  Insurance  Company  of 
Minneapolis.  According  to  the  sur¬ 
vey,  a  newspaper  buyer  gets  “250  to 
500%  more  reading  matter  than  he 
received  50  years  ago  and,  what  is 
more,  the  terse,  vivid  English  now 
standard  in  American  news  writing 
carries  approximately  double  the  idea 
content  of  the  .  .  .  obscure  style  of 
half  a  century  ago.”  In  making  its 
vertising  medium  is — Has  it  Character  study  the  insurance  company  ana- 
— Quality— Subscriber  Interest?  The  lyzed  nine  newspapers  of  varying  size 
Daily  Advance  can  answer  a  strong  with  a  continuous  history  for  the  past 
‘Yes.’  We  know  how  we  rate.  .  .  .”  50  years. 

And  then  as  evidence  it  submits  an  l^e  Journal  devotes  practically  the 
unusual  little  pamphlet  entiled  “An  entire  advertisement  to^  the  general 
Editor  Gets  Flowers  While  Living”  in  findings  of  the  investigation,  confining 
which  are  presented  the  various  trib-  its  own  individual  promotion  to  an  ap- 
utes  that  have  been  paid  to  the  lead-  propriate  paragraph  at  the  end,  show- 
ership  of  the  founder  and  editor,  ing  the  parallel  of  its  progress. 

Herbert  Peele.  The  result  is  to  give  a  j  ■  t  o 

very  clear  picture  of  the  prestige  and  “  Happjened  in  LaCrosse 
influence  the  Advance  holds  in  its  THE  La  Crosse  (Wis.)  Tribune  spent 
home  market.  Evidently  such  things  $48,000  more  in  La  Crosse  last  year 
are  valued  by  advertisers  because  the  than  it  received  from  local  advertisers. 

Advance  also  rep>orts  an  advertising  _ _ _  _ _ 

gain  of  25%  for  the  first  quarter  of  _ » 

year  in  April. 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


What  Do  You  Buy?  John 

SOME  OF  the  most  ingenious  and  writes 
forceful  promotion  ideas  are  being  tribute 
born  these  days  not  in  the  promotion  dents 
departments  of  big  city  dailies  but  in  schools 
the  offices  of  newspap)ers  of  less  than  given  < 

10,000  circulation.  In  fact,  some  of  demam 
these  smaller  newspap)ers  set  a  most  supply, 
impressive  example  of  what  can  be  ft  m 
done  with  the  facilities  available  in  have  r 
any  newspap)er  plant  —  if  the  right  tional 
kind  of  gray  matter  is  aroimd  the  good-v 
office,  too.  the  bo 

The  San  Pedro  (Cal.)  News-Pilot —  moting 
circulation  9,576 — has  just  issued  a  64-  the  ba 
page  broadside,  which  makes  it  quite  scription  of  the  news  service  rendered 
clear  that  the  right  kind  of  gray  mat-  to  readers, 
ter  is  abundant  in  its  office.  The 
broadside  is  standard  newspapier  p>age 
size  and  on  the  front  page  asks,  “What 
do  you  buy  when  you  buy  a  one  inch 
ad  in  one  issue  of  the  San  Pedro 
News-Pilot?”  It  then  proceeds  to 
visualize  the  answer  with  what  we 
feel  moved  to  call  a  “knockout”  idea. 

A  dummy  one-inch,  one-column  ad 
with  a  small  cut  was  set  up  and 
printed  9,576  times  in  the  broadside, 
filling  the  other  63  i>ages,  152  ads  to 
the  page,  “For  less  than  a  dollar,” 
says  the  News-Pilot,  “we  deliver  this 
many  ads,  each  to  a  different  home,” 

You  need  only  glance  at  this  same 
advertisement  repeated  column  after 
column  for  63  pages  to  realize  that  the 
News-Pilot  has  done  a  superlative  job 
of  visualizing  what  its  circulation 
means  to  advertisers.  E.  B.  Brown, 
advertising  manager,  writes,  that  the 
broadside  has  made  a  tremendous 
impression  even  on  regular  week-in 
and  week-out  advertisers.  As  for 
small  accounts  and  non -advertisers. 

“they  are  now  able  to  picture  for  the 
first  time  the  potential  value  of  news¬ 
paper  advertising.  Frankly,”  says  Mr. 

Brown,  “we  think  we  have  discovered 
a  new  selling  tool.”  We  believe  he  has  which  has  been  issued  by  the  Logan 
—and  a  good  one.  (W.  Va.)  Banner  (circulation  3,806). 

The  Banner  has  assembled  a  quantity 
of  useful  information  about  itself  and 
its  territory  both  from  government 
and  original  sources  and  printed  it  up 
in  the  form  of  an  inexpensive  filing 
folder.  Who  says  the  small  daily  can’t 
do  anything  constructive  toward  get¬ 
ting  itself  on  more  national  lists? 


Cartoons  in  Minneapolis 

A  HAND  to  the  Minneapolis  Stark 
some  swell  want  ad  promotion.  For 
one  recent  full  page,  they  put  one  oi 
the  staff  cartoonists  to  work— with  a 
full  page  cartoon  as  the  result,  i: 
which  a  whole  handful  of  want  ac 
result  stories  were  spotted.  For  ar.- 
other,  they  ran  an  appealing  picter 
of  a  youngster  and  his  dog  which  hac 
been  lost  and  which  a  Star  want  ac 
had  returned.  The  picture  took  ic 
most  of  the  page,  and  its  very  sia 
made  the  page  a  dramatic  stopper 
This  kind  of  stuff  shows  commendah- 
imagination — and  just  that  little  bit  d 
daring  it  takes  to  make  routine  pro¬ 
motion  stand  out. 


Romsdell  to  Speak 

ARTHUR  W.  RAMSDELL,  sales  dr- 
rector  of  the  Borden  Co.,  New  York 
is  to  be  the  speaker  at  the  month; 
luncheon  meeting  of  the  New  York 
Newspaper  Promotion  Group  June ' 
at  the  Advertising  Club.  Mr.  Rair.;- 
dell,  who  is  vice-president  of  the  Na¬ 
tional  Federation  of  Sales  Executive- 
will  talk  on  “Promotion  That  Real.; 
Promotes.” 


More  About  “Our  Country" 

LAST  WEEK  we  mentioned  an  inter¬ 
esting  institutional  promotion  book¬ 
let.  “Our  Country,”  ^ing  distributed 
by  the  Lorain  ((3hio)  Journal. 

The  booklet  reprints  the  Declara¬ 
tion  of  Independence,  the  Bill  of 
Rights,  Monroe  Doctrine,  Gettysburg 
Address  and  other  material  which  aids 
in  the  understanding  of  American 
citizenship.  Distribution  is  also  being 
made  by  the  Mansfield  (Ohio)  News- 
Journal  as  well  as  by  its  sister  news¬ 
paper  in  Lorain. 


Broadside  Reprints 

THE  Dcs  Moines  Register  and  Tribune 
from  time  to  time  gets  out  broad¬ 
side  reprints  of  material  from  its  col¬ 
umns  for  circulation  promotion  pur¬ 
poses.  A  recent  one — illustrating  the 


AN 

ADVERTISING  AGENCY  SERVICE 
FOR  NEWSPAPERS 


>lor«*hant8  advertise  in  the  LOCAL  newspaper 
that  they  BELIEVE  LV  and  LIKE 

ADVERTISE!,  then,  to  the  local  business  men  of  your  town,  in  your  own 
columns.  Make  sure  that  you  make  men  like  and  believe  in  you.  Win 
their  respect  and  regard.  Teach  them  the  simple  fundamentals  of  selling 
that  will  help  them  to  make  more  money  with  local  display  advertising 
.  .  ,  in  your  newspaper.  Ask  us  for  that  kind  of  advertising. 


Visit  Our  Booth  47  at 
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LI.OYD’S  was  formed  in  London  use  insures  you  smooth-running 
to  insure  against  ship  losses.  Ideal  production  and  the  lowest  possible 
DX  Newspaper  Rollers  are  built  to  in-  maintenance  cost. 
sure  you  against  time  losses  in  your 
pressroom  and  to  give  you  commercial 
printing  quality  at  high  speeds. 

The  cost  of  Ideal  DX  Rollers  is  less 
than  1%  of  the  risk  involved  in  pro¬ 
ducing  your  daily  issues  —  yet  their 


Kxperienced  pressmen  buv  Ideal  DX 
Newspaper  Rollers  with  confidence 
that  they  are  the  best  obtainable  and 
that  their  cost  is  a  thrifty  investment 
in  improved  newspaper  appearance 
with  no  sacrifice  in  production. 


Ideal  Roller  &  Manufacturing  Co 

CHICAGO,  ILLINOIS 


Branches  in  the  principal  cities  LONCt  ISLAND  CITY,  N.Y 


J 
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Pearson,  Allen 
Sued  By 
Rep.  Sweeney 

Pearson  Says  He  Checked 
Facts  and  Denies 
All  Charges 
By  MARLEN  E.  PEW.  JR. 

Representative  Martin  L.  Sweeney, 
Democrat,  of  Ohio,  has  filed  a  libel 
suit  in  District  Court,  Washington. 
D.  C.,  for  $250,000  damages  against 
Drew  Pearson  and  Robert  S.  Allen, 
authors  of  United  Feature  Syndicate's 


“Now,  for  the  sake  of  sheer  political 
expediency,  Sweeney  has  become 
Gongwer’s  protege,  but  meanwhile 
finds  that  his  opposition  to  Freed  has 
backfired  against  him. 

“Our  attorneys  inform  us  that  our 
story  of  Dec.  23  is  not  libelous,  and 
we  are  prepared  to  defend  ourselves 
and  our  newspapers. 

“Regarding  Sweeney’s  charge  that 
we  are  the  tools  of  Tommy  Corcoran, 
it  so  happens  that  I  have  not  seen  or 
talked  to  Mr.  Corcoran,  aside  from  a 


agreements  for  their  services." 
uUolOXl  In  this  respect,  the  brief  set  fonj 

1WTT  that  35  of  the  39  composing  rooc 

C^liarQOS  .NlillD  employes  went  on  strike  when  the 

^  union  “broke  off  negotiations”  anj 

that  to  fulfill  its  obligations  to  it 
kJ  11  liv^l  O  readers  and  continue  publication  the 

Pa.  Daily's  Brief  Soys  Board  3?"^ 

Favored  Printers  .  .  .  Asks  its  composing  room. 


Dismissal 

Answering  a  National  Labor  Rela- 


pa.ssing  how-do-you-do  at  one  social  tions  Board  complaint  that  it  had  re¬ 


function,  since  October,  1938.’’ 

To  Write  of  Royal  Visitors 
UNITED  FEATURE  SYNDICATE  an¬ 
nounced  this  week  that  its  column - 


its  composing  room. 

Cites  Labor  Relations  Act 

“There  is  nothing  in  the  NatiMii 
Labor  Relations  Act,”  the  brief  a.;- 
serted.  “that  requires  an  employer  ae 
an  evidence  of  bargaining  in  good 


fused  to  bargain  in  good  faith  with  a  evidence  of  bargaining  in  good 
labor  union,  the  Easton  (Pa.)  Express  faith  to  sign  any  contract  or  specific- 
management  filed  with  the  NLRB  re-  ally  to  agree  to  sign  a  ‘closed  shop 
eional  office  in  Philadelohia.  Pa..  Mav  ' 


gional  office  in  Philadelphia,  Pa.,  May 
31,  a  brief  denying  the  charge  and 


or  ‘preferential’  shop  contract.” 
During  contract  negotiations,  the 


‘"waTn^g^on  ist,  Mrs.  R  accusing  the  ^RB  of  trydng  to  help  brief  pointed  out  in  counter-Tb;; 

Mrs.  Elelor  M.  Patterson,  publisher  in  her  column,  “My  Day,”  a  descrip-  t^^LSke  for\  against  the  NLRB  Labor  Board  re, 

of  the  Washington  Times- Herald.  tion  of  the  entertainment  for  the  Brit-  ®  reseiitat.ves  at  all  times  vigorous,; 

* _ J  X _ U _ ish  rulers  at  the  White  House  and  at  . .  insisted  upon  this  respondent’s  sir- 


Mrs.  Eleanor  M.  Patterson,  publisher  in  her  column,  “My  Day,”  a  descrip 
of  the  Washington  Times-Herald.  tion  of  the  entertainment  for  the  Brit 
Announced  from  House  Floor  ish  rulers  at  the  White  House  and  a 
.  r  -.L  j  Hyde  Park  beginning  June  6. 

Announcement  of  the  suit  was  made  ■' 

by  the  congressman  from  the  floor  of  t 

the  House.  Reading  the  column  as  it  Register  &  Tribune  Serial 


With  the  brief,  filed  by  Elisha  Han-  render  to  the  union  demands.” 


son,  general  counsel,  American  News¬ 
paper  Publishers  Association,  and 


The  management  said  it  had  agreed 
“in  principle”  to  all  provisions  in  ■, 


the  House.  Reading  the  column  as  it  George  F.  Coffin,  Jr.,  of  Easton,  attor-  proposed  contract  submitted  by  th= 

appeared  in  the  Washington  Times  ROB  EDEN  is  author  of  a  new  story,  riey  for  the  Express,  was  filed  a  mo-  union  exceot  the  closed  shon  and  r 
under  date  of  Dec.  23,  1938,  the  con-  “A  Blond  for  Bait,”  to  be  released  tion  to  vacate  a  notice  of  hearing  and  Creased  wage  ^al^  ' 

gressman  said  it  “attributed  to  me  the  soon  by  the  Des  Moines  Register  &  a  motion  for  dismissal  of  the  com-  n  pointed  out  “the  controversy  be- 


charge  of  being  anti-Semitic,  that  I  Tribune  Syndicate, 
opposed  the  candidacy  of  a  certain 
gentleman  for  United  States  district  FlirrVifc  TYF  A. 

judge  in  the  northern  district  of  *  uynUs 

Ohio.”  Representative  Sweeney  stated  Ilicllicl©  NoWSIHGII 
that  he  respected  the  proprieties  of  . 

the  situation  by  remaining  silent  un- 
til  selection  for  the  post  was  made  by  achievement  of  th, 


,  It  pointed  out  “the  controversy  be- 

Tribune  Syndicate.  plaint.  tween  the  publishing  company  as; 

"  Hearing  at  Easton  on  June  8  the  Board  began  last  November  wber 

Test  Flights  of  DC-4  Bennet  F.  Schauffler,  NLRB  re-  agents  of  the  Board  started  to  sit  i: 

T  1  1  M  gional  director,  said  a  hearing  of  the  on  negotiations  meetings  betweenoS- 

inClUQe  newsmen  case  would  be  held  at  Easton  on  June  cials  of  the  company  and  represeffi- 

The  DC-4,  latest  aeronautical  8  before  a  trial  examiner  of  the  board,  tives  of  the  International  Typograph;- 

achievement  the  Douglas  Co.,  bore  Attorneys  Hanson  and  Coffin  have  cal  Union.” 


fbp  P^^idpnt  in  thr^^erntime  mak^  15  newspapermen  and  aviation  writ-  been  retained  to  defend  the  company.  ■ 

dSS  by  tdlphone  3  kSi  ™  f™”  Chicago  to  New  York  Thurs-  Replying  to  the  boardj  good  faith  PLAQUE  TO  CREAGEE 

fof  an  explanation  fmm  the  authors,  thty  .»n  *e  last  leg  of  its  first  traps-  bargaining  creager,  MilreautM  tarx 

but  receiving  no  answer.  continental  test  flight.  A  number  of  ment  asserted  that  a  strike  of  the  pa-  presented  a  plaque  “t 

Rep^esentadve  Sweeney  stated  that  New  York  editors  and  newspaper  ex-  ^r  s  composing  roo^  recognition  of  his  long  and  faithfi. 

the  failure  to  comply  with  this  re-  f  stives  were  scheduled  as  guests  on  on  March  was  n^  the  r^ult  of  ^^e  community”  by  the 

quest  forced  him  to  conclude  that  the  ^nef  flights  Thui^ay  aftermwn  and  any  ^fair  labor  practice  on  J^he  Marquette  University  chapter  of  Sipu 

authors  had  abused  the  traditional  Friday,  two  from  Floyd  Bennett  F^ld.  com^nys^rt  but  Resented  Delta  Chi,  professional  joumalisti: 

right  of  the  freedom  of  press  Newark  Airport.  New  ly  an  effort  to  compel  this  respon-  fratemitv.  at  a  Founders’  Dav  ba:.- 


Marquette  University  chapter  of  Sign 
Delta  Chi,  professional  joumalisti: 
fraternity,  at  a  Founders’  Day  bar- 


"^‘?haveTwh:!:someVs^tforffi  York  and  New  Jersey  officials  a^  dent  to  surrender  to  the  demand  for  -r^^^^Mil^kVerr^e^^ntr^^^^ 
members  of  the  fourth  estate,  and  I  ^  flown  in  the  $2,500,000  c  ^  °P'  ihat  Arnold,  Journal  managing  editor,  re 

would  be  the  last  man  in  this  Congress  airplane  of  tomorrow.  The  cornpanys  answer  the  plaque  in  behalf  of  E- 

to  make  an  attack  upon  the  freedom  The  15  press  guests  of  the  Douglas  ®  Creager,  who  was  unable  to  atterc 

of  the  press  or  in  anyway  curtail  its  Co.  who  flew  to  Chicago  Tuesday  and 
ope-ations.  I  believe  the  freedom  of  boarded  the  plane  there  included: 

the  press  is  one  of  the  cornerstones  Sherman  Altick,  New  York  Sun;  Dick  fr  Yif ®  PRESS  WOMEN  TO  MEET 

of  oilr  free  institutions.  It  is  unfortu-  Kirschbaum.  Newark  News;  Frank 


nate  that  the  sins  of  a  few  members  Butler,  Newark  Ledger;  Earl  Reeves,  _ _ ^  ® _ rcxT 


PRESS  WOMEN  TO  MEH 

ITie  annual  meeting  of  the  Nate 


of  this  exalted  profession  bring  dis¬ 
credit  at  times  upon  some  very  fine 


free  lance  writer;  Fred  Graham,  New  publisher,  but  also  those  of  “its  Federation  of  Press  Women  will  be 


York  Times;  Dan  Sayre 


employes  now  employed  in  its  com-  held  at  the  Waldorf-Astoria.  Se» 


meTand  women  who  Walter  Stockly,  Time;  Ted  Sullivan,  posing  room  with  whom  it  has  entered  York,  on  June  26. 


the  field  of  journalism,”  the  congress¬ 
man  stated  in  his  address  to  col¬ 
leagues. 

Columnistt  Called  "Stooges'* 


Wall  Street  Journal;  George  Mc¬ 
Laughlin,  Aero  Digest;  Hartzell 
Spence,  United  Press;  Devon  Francis, 
Associated  Press;  William  Tucker, 


,  j  xt-  X  xi.  1  j  Philadelphia  Bulletin;  Max  B.  Cook. 

He  charged  that  the  column  IS  used  Scripps -  Howard  Newspapers;  Bob 


Art 

Features 


as  a  sounding  board  for  the  adminis¬ 
tration  in  developing  questions  of 
policy  and  in  registering  attacks  upon 
members  of  Congress,  and  that  “the 
close  connection  of  Tommy  Corcoran 


Neff,  United  Air  Lines  publicity  chief; 
cmd  Wayne  Parrish,  American  Avia¬ 
tion. 

Monday,  June  5,  the  plane  will  be 


(  WKTOOXS.  BRESSLER  EDITORIAL  CAR¬ 
TOONS — "Thanks  for  your  prompt  action  in 
sf-ndimr  the  special  cartoons  we  requested. 
You  have  caught  the  idea  splendidly.” — 
Gloversville.  N.  Y.  Leader- Republican.  Ad¬ 
dress,  Times  Building,  New  Y'ork. 


FEATURES 

BOXINO — "Those  Were  The  Dsn"— 
A  unique  column.  D.  Or  W. 
TBOMF80N  Service 
818  Oak  Street,  Cincinnati,  Ohls 

INFORMATIVE.  TELEPACT  tells  Itctt  « 
pictures.  Readers  who  forget 
figures  appreciate  this  modem  methoo* 
mastering  important  facts.  Fssdntt* 
TELEFACT  stands  out  on  editorial,  iss®* 
picture,  financial  and  general  news  ^ 


to  the  Washineton  Merrv-Go-Round  ‘"Washington.  Newspapermen  and  Giover«iiie.  N.  Y.  Le^er- Republican.  Ad-  informative,  telep  ACT  tells 

_ X-  xZ'-  - _ _ ^i.-x®L  -  federal  aviation  officials  have  been  in-  dress.  Times  Building,  New  York.  pictures.  Readers  who  forget  words 

gives  rise  to  the  suspicion  that  he  con-  j  __  cpveral  tett  fliphts  - —  -  figures  appreciate  this  modem  method  t 

trols  this  column  and  that  the  infer-  "  NEWS  mastering  important  facts. 

mation  factual  or  otherwise  that  is  " - TELEFACT  stands  out  on  editorial,  lesw 

ui-  l,’  xi  u  t-  «  ^  ^  'MFW  TMTiTAMA  'nATT  V  cable.  Background  of  cable  news  by  an-  Picmre.  financial  and  general  news 

published  by  his  stooges,  Pearson  and  ^tsW  LNUl/vNxX  U/aXlj  X  tboritative  writers  from  all  comers  of  the  mnre  information  write  or 

Allen,  emanate  in  the  first  instance  A  news  item  on  the  Michigan  City  world.  Send  for  samples.  World-Wide  News  Constitution  Ave.,  Wash  p» 

from  the  so-called  ‘brain  trust.’  ”  Press  starting  publication  May  8  as  a  Newton,  Mass. _  ' _ - 

Former  House  member  John  J.  daily  newspaper,  which  appeared  re-  gener.al.  general  or  spot  cover-  information  service.  Compiets 

O’Coimor,  who  was  “purged”  in  the  cently  in  Editor  &  Publisher,  was  ui"  loundTurTrti’ce  o?Trai^rbie“I^i.?aj«? 

November  election,  and  now  practic-  erroneously  headed  “New  Michigan  io«’  .Market  st.,  st.  Louis.  ’  circulation  and  reader  interest.  For 

ing  law  here,  represents  the  congress-  Daily.”  The  Michigan  City  Press  is  - ^ p  * 


tw  UMUIAN A  UiULI  ^horitativr^v;;?te™  from  au'eomem  7t  tUe  For ^ore  inf oTmatl^n  wriTe"or 

A  news  item  on  the  Michigan  City  world.  Send  for  samples.  World-Wide  News  Constitution  Ave.,  Wash  P* 

.  ^  ..  "  Service.  Newton.  Haas.  D-  C. 


ing  law  here,  represents  the  congress¬ 
man  in  the  libel  suit. 

When  asked  for  a  statement  on  the 
suit,  Mr.  Pearson  said: 

“The  story  to  which  Representative 
Sweeney  refers  was  written  by  me. 
The  facts  of  the  case  are  that  Sweeney 
did  oppose  the  appointment  of  Emer- 
rich  Freed.  Australian-born  Jew,  as 


ups.  features.  Use  Industrial  News  Service, 
lOG  .Market  St.,  St.  Louis. 


Koixx'rr  Txxxl  HARRISBURG  (PA.)  CORRESPONDENT 

being  published  m  Michigan  City,  Ind.  offers  news  service  for  trade  journals,  busi- 
m  ness  papers  and  newspapers.  Photo  service, 

-nvvvrei  v-i x-v-n .e-a  v  «  Reports.  Keystone  News  Borean,  Box  788, 

BUYS  GEORGIA  DAILY  Harrbburg,  Pa. _ 

Thomas  J.  Twitty,  state  news  editor,  Mexican  news:  “cavalcade  op  mex- 
Macon  (Ga.)  News  and  Telegraph,  ‘CO’’  to  “Bill"  Wells  a  weekly  dispatch  from 
1  J  ai_  Ti/r-it  J  *11  //^  \  MEXICO  CITY.  Two  dollars  montblj.  Write 

has  purchased  the  Mllledgeville  (Ga.)  U'ells  Features.  Box  203S,  Ilollywood,  Cal. 


iriai  xvews  nerviee,  r  ,  r,  x,,j 

u  circulation  and  reader  interest.  For 

J _  write  or  wire  The  Haskin  Service,  Sl»  " 

CORRESPONDENT  N.E.,  Washington,  D.  C.  _ _ 


— V . .  s- V  -.c . . w  k. .  ^  J  A  i_  TUT '  1 1  J  *11  / /’‘N  \  I,/ 1 X  1 .  Awo  Q  o  1 1  STS  moulDij.  wriie 

did  oppose  the  appointment  of  Emer-  PUfchased  the  Mtlledgevule  (Ga.)  u'eils  Features.  Box  203S,  nollywood.  Cal. 

rich  Freed.  Australian-born  Jew,  as  Daily  Times  from  Hugh  Brannan,  of  n-ho»  u  a  xx.i  • 

federal  district  judge  in  Ohio.  This  ^ Washington  (D.  C.)  Tijnes-Herald  Daily  or  Weekly  Syndicate.  Lively — au- 
fact  I  confirmed  at  the  time  at  the  f’ditonal  staff.  thoritative  —  up-to-date.  Also,  special 


Justice  Department. 

“Our  story  was  published  on  Dec. 
23,  last  year.  During  the  six-month 


ENTERTAIN  1.500  BOYS  rirth  Avc.  N>w  Vork,  N.  Y.  psychology.  Dr.  Crw.es 

Fift(?en  hundred  Milwaukee  Sentinel  —  Daily,  illustrated,  "6-ln-l”  feature.  eo”T 

carriers  were  guests  of  the  daily  at  PHOTOS  problems,  chU^^ 

the  State  Fair  Park.  May  28  to  see  -  ,  ,  ,  S'Srfs 

a  “death  dodsiite”  presentatioir  and  „„„  “7  mu  NTC  £  SSi.S;';!.";  “iSS'il,;"'  ' 

methods  of  meeting  highway  emer-  Worlds’  Fair.  Publicize  transcontinental  pas-  •  me.,  xnew  xock.  - - - 

gencies,  presented  by  ntionally  fa-  “"fer  travel^ash  in  on  air  ^ansport  ad-  your  FEATURE.  If  your  feature 

mens  automobile  stunt  nretr.  jrSI'  AlrJJSrV  x"'™  «>_,..r.b^«m.lr..  *«  « « 


thoritative  —  up-to-date.  Also.  special 
articles  on  order.  Ask  for  terms.  The 
Amrriran  Swedish  News  Exehange,  Inc'.,  630 
Fifth  Ave.,  New  Y'ork,  N.  Y’. 


"Features  with  a  Future" 
QUEEN  FEATUTIES.  INC. 

12  So.  12th  Street 
Philadelphia,  Pa. _ 

MANAGING  EDITORS!  Our  "Go-To-Ch3«i 
page  gives  your  paper  revenue  and 
Write  for  details.  Religions  News  Sen 
;{00  Fourth  Ave.,  N.  Y’.  C.  _ 

RELIGIOUS.  Oldest  of  syiidiealed  fejlf 
.vet  freshest,  is  the  Ellis  Sunday  . 
IxCsson,  which  hits  the  aver.ige  reader  «- 
he  lives.  Ellis  Servire,  Siiarthmoty' 


interim,  Mr.  Sweeney  has  decided  that  carriers  were  guests  of  the  daily  at 
he  wants  to  run  for  mayor  of  Cleve-  the  State  Fair  Park.  May  28  to  see 
land  as  the  candidate  of  Burr  W.  a  “death  dodging”  presentation  and 
Gongwer,  whom  Sweeney  for  years  methods  of  meeting  highway  emer- 
described  as  a  malevolent  influence  gencies,  presented  by  ntionally  fa¬ 


in  Democratic  politics 


mous  automobile  stunt  men. 
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for  SMOOTH  SAILING 
in  your  pressroom 

Use  Johnson  News  Inks!  Precision-made 
under  strict  laboratory  control,  Johnson 
Inks  and  Johnson  Service  will  help  you 
keep  ink  troubles  at  the  very  minimum. 

For  over  a  century,  Johnson  Inks  have 
helped  make  smooth  sailing  for  pressmen. 

JOHNSON  NEWS  INKS 

CHARLES  ENEU  JOHNSON  &  CO. 

PHILADELPHIA,  PA. 

GOOD  INKS  SINCE  1804 


BRANCHES  IN  NEW  YORK  •  CHICAGO  .  BOSTON  •  ST.  LOUIS 
CLEVELAND  .  DETROIT  •  BALTIMORE  •  KANSAS  CITY 
PITTSBURGH  •  ATLANTA  •  DALLAS 
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EDITOR 


P  U  B  L  I  S  he: 


Peter  Zenger's 
Church  May  Be 
National  Shrine 

Propose  to  Dedicate  Spot 
Where  He  Made  Press 
Freedom  Stand 

Washington,  D.  C.,  May  29 — St.  Paul’s 
Church  in  the  town  of  Eastchester, 
N.  Y.,  where  Peter  Zenger  made  his 
heroic  stand  for  freedom  of  the  press, 
will  be  dedicated  as  a  national  shrine 
if  a  bill  introduced  by  Representative 
James  M.  Fitzpatrick  of  New  York  is 
enacted  into  law. 

The  proposal  for  honorary  dedica¬ 
tion  of  the  edifice,  its  churchyard  and 
village  green,  is  before  the  House 
Library  Committee  for  consideration. 
The  inquiry  now  being  made  will  re¬ 
sult  in  spreading  upon  the  records  of 
Congress  the  part  Zenger  and  the 
274-year-old  house  of  worship  played 
in  bringing  about  the  inclusion  of  a 
free  press  guaranty  in  the  Constitu¬ 
tion  of  the  United  States. 

Founded  in  1665 

St.  Paul’s  church  was  founded  in 
1665  by  ten  families  of  colonists  who 
had  been  brought  from  Fairfield  into 
what  is  now  Westchester  County. 
They  taxed  themselves  to  provide 
religious  direction  by  an  ordained 
minister,  meeting  for  services  in  pri¬ 
vate  homes.  In  1695  their  first  church 
was  erected,  only  to  be  taken  over 
seven  years  later  by  the  Church  of 
England. 

In  1732,  the  Crown  appointed  Wil¬ 
liam  S.  Crosby  as  New  York’s  Gov¬ 
ernor  and  set  in  motion  a  chain  of 
events  which  was  to  give  Peter  Zenger 
immortality  in  American  journalism. 
One  of  Crosby’s  first  acts  was  to  re¬ 
move  Lewis  Morris  from  the  high  of¬ 
fice  of  Chief  Justice  of  the  New  York 
Supreme  Court. 

Soon  after  Justice  Morris  retired  to 
private  life  he  was  prevailed  upon  to 
stand  as  a  candidate  for  a  place  in  the 
Westchester  Assembly  at  White  Plains 
and  the  election  was  scheduled  to  take 
place  on  the  Village  Green  beside  St. 
Paul’s,  October  28,  1733. 

Despite  the  arbitrary  disqualifica¬ 
tion  of  a  large  band  of  Morris  sup¬ 
porters,  the  balloting  resulted  in  a 
victory  for  that  candidate. 

Followed  then  the  work  of  Peter 
Zenger,  a  printer,  who  finding  he  could 
not  have  his  story  of  the  Elastchester 
election  publish^  in  New  York’s 
only  newspapier,  controlled  by  the 
Governor,  risked  the  consequences  of 
starting  an  opposition  piapier.  The  New 
York  Weekly  Journal. 

His  arrest  and  imprisonment  for 
seven  months  on  a  charge  of  libel,  and 
the  courageousness  of  his  wife  who 
ran  both  his  home  and  his  newspapier 
during  his  absence,  are  brilliant  chap¬ 
ters  in  early  American  history. 

History  records  the  fact  that  Peter 
Zenger’s  sacrifice  for  a  principle  was 
a  powerful  force  motivating  the  adop¬ 


tion,  as  a  part  of  the  Bill  of  Rights, 
of  constitutional  guaranties  of  free¬ 
dom  of  spieech,  religious  liberty,  as¬ 
sembly  and  press. 

Camera  Knights 

ONE  OF  THE  youngest  chief  staff 

photographers  in  the  newspopier 
business  is  Frank  Buxton  Jones,  of 
the  Winston- 
Salem  Journal 
and  Sentinel. 
Just  25  years  of 
age,  Jones  has 

been  in  news 

photo  work  only  J 

since  January, 
1936.  That  he 
has  made  prog- 
ress  during 
those  years  is 
shown  by  his  re¬ 
cent  election  as 
Frank  Jones  first  president  of 

the  Carolinas 

News  Photographers  Association. 

A  native  of  Winston-Salem,  Jones 
was  graduated  from  high  school  in 
1932  and  at  once  entered  the  photo 
business,  in  which  he  long  had  been 
an  amateur,  as  an  employe  of  the  Bar-  , 
ber  Photo  Supply  Co.,  Winston-  ! 

Salem.  For  four  years,  he  made  and 
sold  photos  there.  i 

In  January,  1936,  he  was  engaged  by  , 
the  Winston-Salem  newspapers,  pre-  ; 
viously  without  a  staff  photographer,  ' 
to  begin  forming  a  photo  department,  j 
After  purchase  of  the  newspapers  by  j 
Gordon  Gray  and  associates  in  the 
spring  of  1937,  an  aggressive  photo 
pelicy  was  adopted  and  Jones  was 

given  modern  equipment.  To  pre¬ 
pare  him  for  the  use  of  this  equipment,  , 
he  was  sent  to  New  York  to  study 
metropolitan  methods.  Much  of  the 
time  he  spent  with  Jack  Price,  news 
photography  columnist  for  Editor  & 
Publisher. 

Jones  now  uses  a  Graphic  3'4x4V4  1 
camera  with  Zeiss  f4.5  lens,  Kalart 
range  finder  and  Mendelsohn  speed 
gun  for  all  general  work.  He  occa-  ■ 
sionally  uses  the  Leica  for  candid  ' 
shots.  He  and  James  Wommack,  his 
associate,  use  Agfa  super  pan  press 
film  for  outdoor  work  and  Agfa  super 
plenachrome  for  flash  shots. 

Apart  from  business,  Jones’  chief 
hobby  is  taking  pictures,  with  special 
attention  to  color. 

■ 

BEG  PARDON 

The  picture  of  the  cartoon  “The 
Straw  Hat  Season  Opens,”  Editor  & 
Publisher,  May  27,  page  7,  which  was 
drawn  by  Carl  Somdal  was  errone¬ 
ously  said  to  have  appeared  in  the 
Springfield  Illinois  State  Register.  Mr. 
Somdal  is  staff  artist  for  the  Spring- 
field  Illinois  State  Journal  in  which 
peper  the  cartoon  appeared. 

■ 

MOVES  OmCE 

The  Chicago  Daily  News  Foreign 
Service,  New  York  Bureau,  this  week 
announced  removal  of  its  offices  to 
the  World  Telegram  Building,  125 
Barclay  Street. 


Publisher  Has  Ringside 
Seat  at  Robbery 

Recently,  S.  S.  Wallace.  Jr.,  pub¬ 
lisher,  Spartanburg  (S.  C.)  Herald- 
Joumal,  had  a  “ringside”  seat  at  one 
of  Spiartanburg’s  most  important  1939 
news  breaks. 

Staffers  on  the  Journal,  afternoon 
newsp>ap)er,  were  busily  putting  the 
home  edition  to  bed  at  1  o’clock  on  a 
hot  May  afternoon.  Publisher  Wal¬ 
lace  glanced  out  a  second  story  win¬ 
dow  and  saw  a  large  crowd,  includ¬ 


ing  several  policemen,  gatheria 
across  the  street  aroimd  the  Sp)artari 
burg  waterworks  office. 

Staffers  Glen  W.  Naves,  Edroi  ( 
Publisher  correspondent,  and  Lafluc 
Mims,  accompanied  by  the  publiihg 
immediately  investigated.  A  few  min- 
utes  later  the  home  edition  of  tit 
Journal  had  been  converted  into  a 
extra,  repwrting  that  two  gunmalai 
entered  the  waterworks  office,  locks 
Clerk  Donald  Sanders  into  a  vne 
after  threatening  him  with  a  gm 
and  rifled  a  cash  drawer  of  appiroi. 
imately  $200. 


NOW  AVAILABLE! 

2  nm  G-E  flash  bulbs 

designed  specifically  for  synchronized 
flash  shots  with  ^^focal-plane^^  cameras 


FOR  MINIATURE  CAMERAS  incu^in,  the  new  t  Speed  Graphic  G-E  No.  30 

FOR  ALL  FOCAL- PLANE  SHUHER  CAMERAS  Speed  Graphic  G“E  NO.  31 


SEE  WHY  THEY 

•  Radically  wider  flash  peak 

created  by  new  aluminum  wire ...  an 
extra  long  flash  designed  purposely 
for  synchronized  flash  shots  with 
curtain  shutter  cameras. 

•  Uniform  density  of  negatives. 

•  Unexcelled  uniformity  of  timing 
...as  indicated  by  laboratory  measure¬ 
ments  and  by  hundreds  of  test 
pictures  shot  on  commonly  used  films. 


FIT  YOUR  NEEDS 

•  Safety-jacketed  bulbs... that ic 
like  "shatter-proof”  glass  to  giveyt* 
and  subjects  maximum  protectc^: 
from  bulb  breakage.  (An  imports: 

feature  in  shooting  candid  close-up* 

•  Small  bulb  size  ...  especially 
the  new  No.  30. 

•  Quick-break  filaments.. 

assure  flashing  even  on  weakeot- 
cells. 


Scientific  Career  Tests  That  Show  You 

How  To  Get  Ahead  Faster 

These  Tests  Quickly  Help  You  To: 

1.  Discover  Your  Natural  Abilities. 

2.  Select  the  Work  Where  You  Can  Cash  Your  Talents. 

3.  Assure  Yourself  of  the  Best  Chance  for  Present  Advancement  and 
Future  Security. 

S.  nd  for  the  FREE  liooklot  that  provi-s  how  hiindri'ils  of  others  in 
advertising  and  sales  have  benefited  by  these  tests. 

Write  todav  to 

WILLIAM  J,  REILLY,  I>h.I>..  Director 

THE  FOUNDATION  FOR  CAREER  PLANNING 

230  PARK  AVENUE  NEW  YORK  CITY 


.010  Ow) 

TIME -SECONDS 

For  synchronized  shots  with  every  type  camera 
For  “focal  •  piano"  camoras ...  the  new  For  extra  covering  power.  G-E  Synd*'”' 
"extra  long  flash"  G-E  No.  30  and  No.  31.  Press  No.  21  and  No.  11  with  an  e*®* 
For  “front- shutter"  canioras...G-£  "punch”  of  light  from 
Synchro-Press  No.  16  and  No.  7  with  long  num  foil.”  Also  good  for  contact  flat 

flash  created  by  aluminum  wire.  General  ElectricCo.,NeIaPark,Clevelaiw. 

...filled  with  aluminum  for  brighter,  whiter  light 


GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


v-OR  JUNE  3,  1939 
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EASTMAN  EXHIBIT 


EVKKV  delegate  to  tlie  Meehaiiieal  Conference 
of  the  A.N.P.A.,  in  Philadelphia,  June  5,  (5,  7, 
is  cordially  invited  to  the  Eastman  h^xhihit.  Exam¬ 
ples  of  new  methods  of  photomechanical  reproduc¬ 
tion  will  be  on  display.  Eastman  representatives 
will  he  present  to  give  you  first-hand,  authoritative 
information  concerning  the  latest  developments  in 
newspaper  reproduction.  You  will  find  much  of 
l)rofitahle  interest  in  the  display,  and  should  come 
l)re|)ared  to  discuss  your  own  problems. 

Of  interest  to  your  cameraman 

If  he  doesn’t  make  the  trip,  himself,  your  camera¬ 
man  will  depend  upon  you  to  bring  back  detailed 
inf(  nination  concerning  recent  improv'ements  in 
photographic  materials  for  line  and  halftone  repro- 
'Inction.  He  will  also  want  np-to-the-minnte  news 
concerning  the  reproduction  of  Kodachrome.  Enll- 


color  illustrations  are  becoming  more  important. 

However,  every  newspaper  that  can  possibly 
do  so  should  see  to  it  that  its  cameraman  visits  the 
convention,  prepared  to  spend  some  time  in  the 
Eastman  Exhibit,  examining  the  many  displays, 
and  getting  first-hand  information  essential  to  the 
improvement  of  his  daily  work. 

M  ore  and  better  pictures 

Pictures  occupy  constantly  increasing  space  in 
modern  newspapers.  This  trend  places  heavy  re¬ 
sponsibility  on  the  photomechanical  department. 
Rapid,  high-(inality  reproduction  is  the  order  of  the 
day.  Let  the  Eastman  representatives  show  you 
how  Ivodalith  Stripping  Film  can  help  meet  these 
exacting  demands. 

Plan  now  to  visit  the  Eastman  Exhibit  at  the 
Mechanical  (’ontVrenct'  in  Philadelphia. 


James  Toler  Walter  V.  MiHhauer  Maurice  A.  Hagan  Chas.  F.  Lange 


Joseph  Oswald 


Leon  Holtslitr 


Charles  Lifferer 


J.  E.  Kinkier 


south,  at  Wood  Street,  is  the  plant  of  magazines  Click  and  Screen  Guide,  pleted  the  installation  of  air  condi- 
the  Record.  also  owned  by  M.  L.  Annen'oerg,  the  tioning  equipment  especially  designed 

Inquirer  Hat  Imposing  Home  Inquirer’s  publisher.  His  son,  Walter  by  the  B.  Often  Company,  Chicago,  for 
The  Inquirer  Building  is  one  of  the  ^  Annenberg,  vice-president  of  the  uniformity  of  atmospheric  and  mois- 
most  imposing  in  Philadelphia.  Erected  ^rxqxxvr^T,  is  extremely  active  in  the  ture  control  nece^ary  to  insure  ac- 
bv  Jam^  Elverson.  a  former  owner.  P^P^r  s  color  and  rotogravure  work.  curate  register  of  color  s^rations 

and  carbon  tissure  resists.  The  jdaiii 
gj,  has  the  latest  type  of  precision  form- 
registering  equipment  and  lay-do»T. 
jjj  devices.  A  patented  copper  deposit- 
for  plant  has  been  added,  making  nec- 
essary  the  junking  of  older  plating 
equipment  that  did  not  meet  Ae  re- 

!quirements  of  maintaining  design  cyl¬ 
inder  diameters,  which  is  of  utmor. 
importance  in  color  gravure  printing 
The  rotogravure  division  has  placed 
orders  for  modern  precision  dark¬ 
room  type  camera  equipment  espe¬ 
cially  designed  for  the  making  d 
continuous  tone  and  screened  posi¬ 
tives  necessary  for  use  in  the  Dultge: 
method,  which  the  Inquirer  is  li¬ 
censed  to  use,  Mr.  Holtsizer  said. 

“We  might  point  out  that  our  roto¬ 
gravure  plant  is  the  only  one  using 
exclusively  nitro-cellulose  or  ‘C  type 
inks  for  color  printing  in  both  open 
and  closed  fountain  presses.”  he  added 
“The  value  of  these  inks  is  evidenced 
by  the  brilliant  and  smooth  appear- 
(Continued  on  page  44) 


Phila.  Has  Huge 
Newspaper  Plants 

continued  from  page  1 


letin’s  Delaware  Avenue  auxiliary 
publishing  plant. 

The  news  and  the  advertising 
composing  departments  occupy  the 
three  upper  floors  of  the  main  build¬ 
ing.  The  composing  equipment  in¬ 
cludes  49  Linotypes,  three  Ludlows, 
four  Monotypes,  of  which  two  are 
material  makers  and  two  are  giant 
casters.  An  overhead  carrier  conveys 
proofs  and  copy  from  the  assembly 
bank  to  the  proofroom  and  back.  The 
adjoining  ad  compKJsing  room  has  14 
Linotypes,  three  Ludlows,  and  two 
Elrods. 

There  are  two  electric  page-size 
presses  and  four  hand  presses,  two  of 
them  of  page  size;  eight  metal-cutting 
saws;  two  lead  mitering  saws  and  one 
zinc  cut  and  trim  saw.  There  also  is  a 
well-equipped  Linotype  machine  shop. 

The  matrix  department  has  three 
curved  scorchers  and  a  flat  scorcher, 
four  matrix  rollers,  a  5-ton  melting 
pot  for  flat  work,  two  jigsaws,  two 
saws  and  trimmers,  three  routing  ma-  g 
chines,  two  shavers,  and  five  flat  cast¬ 
ing  boxes.  Matrices  completed  here 
are  dropped  down  a  chute  to  the  plate 
foundry  in  the  basement.  There,  in 
case  additional  heat  is  necessary  to 
dry  them  out,  are  six  scorchers.  There 
are  eight  automatic  casters  and  six 
juniors  and  nine  autoshavers. 

Converts  Outside  Power 
One  of  the  unusual  things  about 
the  Bulletin  plant  is  the  electrical 
power  plant.  The  Bulletin  gets  all  its 
power  from  outside.  Formerly  this 
was  direct  current,  and  the  newspa- 
I>er's  mechanical  equipment  was  con¬ 
structed  to  use  D.C.  When  the  incom¬ 
ing  power  was  changed  to  alternating  j. 
current,  the  Bulletin  installed  giant  c( 
motor  generators  to  change  it  back 
to  D.C.  cl 

In  the  past  two  years  the  Bulletin  building  constructed  especially  for  the 
Building,  which  was  first  occupied  by  housing  of  all  of  the  processing  and 
the  newspaper  as  its  new  home  on  printing  departments  required.  En- 
March  28,  1908,  has  been  undergoing  tirely  separated  from  the  main  print- 
a  complete  renovation  amounting  al-  mg  plant,  the  building  is  operated  as 
most  to  a  rebuilding.  The  reconstruc-  a  separate  and  distinct  publication 
tion  was  accompanied  by  installation  printing  division.  Here  are  printed,  in 
of  new  metal  furnishings  throughout,  addition  to  “Picture  Parade,”  the 
air-conditioning,  a  maximum  of  day¬ 
light,  modern  electric  lighting  and 
sound  proofing  were  included. 

The  Bulletin  has  had  a  continuous 
existence  since  April  12,  1847,  when  it 
was  established  by  Alexander  Cum¬ 
mings,  later  founder  of  the  New  York 
World.  There  were  various  shifts  in 
ownership  interest  until  1895,  when 
the  late  William  L.  McLean  acquired 
the  paper  and  became  its  publisher. 

Robert  McLean  is  president,  and  Wil¬ 
liam  L.  McLean,  Jr.,  vice-president 
and  treasurer  of  the  company. 

Within  easy  walking  distance  of  the 
Bulletin  pant,  on  North  Broad  Street, 
are  the  city’s  two  morning  papers’ 
plants.  Looking  northward  from  City 
Hall  on  Broad  Street,  the  towering 
Inquirer  Building  at  Callowhill  Street 
dominates  the  view.  One  block  to  the 


George  Meehan 


may  be  seen  for  about  fifteen  miles,  and  the  other  Annenberg  publications. 

On  Monday  and  Tuesday  Mechani-  The  ultra-modern  high-speed  gravure 
cal  Conference  delegates  may  witness  press,  called  the  most  flexible  and  ver- 
run  of  one  of  the  world’s  largest  satile  ever  constructed  by  R.  Hoe  & 
newspaper-owned  rotogravure  presses  Company,  consists  of  15  printing  units, 
in  the  Inquirer’s  roto  plant  on  But-  four  automatic  reels,  tensions  and 
tonwood  Street  east  of  Broad.  The  pasters,  and  a  specially  designed  roto- 
press  run,  on  “Picture  Parade.”  a  tab-  gravure  folder  with  stitcher.  Embod- 
loid  color-roto  section  issued  Sundays,  ied  in  this  equipment  is  every  proven 
will  begin  at  4  p.m.  Monday  and  will  modem  device  essential  to  accurate 
be  completed  late  Tuesday  night  or  register,  uniformity  of  printing  and 
early  Wednesday  morning.  general  ease  and  efficiency  of  oper- 

Delegates  who  wish  to  make  ad-  atio"-  Incidentally,  identical  dupli- 
vance  arrangements  for  a  tour  of  the  cates  of  the  high-speed  gravure  units 
roto  plant,  one  of  the  not-to-be-  are  engaged  each  week  in  the  pro- 


r  THE  ^ 
OPERATOR 
V  KNOWS 
MLvBEST 


He  can  vouch  for  the  easy  op»e 
ation,  time  saving  and  speedy 
production  of  MOHR  SAWS. 
Got  him  to  toll  you  how  eesih 
odd-measure  type  areas  can  ^ 
handled  and  how  neatly  and  efr 
ciently  the  100%  AUTOMATIC 
SLUG  SAWING  operation  turns 
out  finished  composition. 

•  In  points  or  -plil  poi"'- 

•  No  lint-r  •'haiiurs  m  rr-sar?- 

•  Simpir  troublf  frrr. 

•  SIneIr  dial  mra-urr  ronlral. 

•  Absolulrly  safr. 

Write  for  details  of  the  current 
Model  D  Mohr  Saw.  More  the" 
100  carefully  engineered  Irnpro**' 
menti.  Learn  how  it  helps  you 
meet  deadlines  and  reduce  com¬ 
posing  room  expense. 


SEE  TWICE  AS  MUCH 


TELEMATS 


SAN  FRANCISCO 
WORLD'S  FAIR 


(.<)  on  one  of  Soullu'rii  I’arifir's  Four 
Scenic  Route's  ancf  Tctiini  on  a  dif- 
feri'ul  S.  P.  route.  Set'  twice  as 
intuit  of  the  West  for  little  or  no 
extra  rail  fare.  14  fine  traitis  to 
rtuMise  from. 


MOHR 

SAW/i 


WORLD 


MOHR  LINO-SAW 
COMPANY 

126  N  UNION  AVi. 


Southern  Pacific 


CHICAGO 
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19  3  9 


THE  SIX-XEI\I 

isiM'T  RurawiwG 


<li)  a  l)il  of  "suijposiiif;”  in  the  matter 
of  tin*  fi'inK'iicy  of  sonu'  ncwspapc'i’s  to  “put 
off  ailvrrt isiiifi  fluMii selves  and  their  Markets, 
until  linsiness  i)nts  thron^h  a  few  inort;  ‘crack 
cainpaiun  trains.” 

Suppose  the  railroads  calmly  decide<l  to  take 
otf  sc«»res  of  tratlitional  trains  hecanse  theii- 
weren't  as  many  passeiifiers  as  nsnal:  ■<n|)i)ose 
freifilit  specials  with  perishahh's  were  stoi)pid 
l)ecans«‘  there  wasn't  as  much  freij'ht  as  nsnal. 
Snp|M)se  the  transportation  system  that  hriiif's 
yonr  consignments  of  newsprint  j)lacidly  cur¬ 
tailed  its  service  hecan.se  yon  weren't  ordering 
quite  as  much  white  paper  as  nsiial. 

Snppo.se  all  the  streamlined  channels  of 
trade  and  industry  and  human  progre.ss  went 
on  a  “shling”  for  months  —  until  business 
“picked  up”  a  little.  Chaos  would  result.  Grass 
would  soon  be  growing  in  every  Main  Street 
the  country  over. 

Newspapers  there  are  that  “side-track”  their 
own  advertising,  because  of  a  temporary  slow- 
ing-up  of  national  advertising  traffic.  Say  what 


TODAV. 


yon  will,  this  isn't  the  answer.  No  newspapt-r 
w<mld  editorially  advocate  it  to  Bnsine.ss  in 
general.  Onr  .\merican  Railroads  can  be  used 
as  an  examj)le.  ('omi)etition  by  air  ami  bus 
cut  their  revenues  dangerously.  Did  they  de- 
ci(h‘  to  eliminate  the  crack  trains  for  long  haul.' 
— take  otf  the  commnter's  “Six-Ten!'''  They  did 
NOT.  They  ])rettied  up  their  equipment, 
speeded  np  their  service  and  used  MORK 

.\i)vi:rtising  tii.w  ever  before. 

.\nd  it's  hel])ing  a  lot  I 

Eniron  &  I’i  ijmsiikr  sends  out  M  crack 
“specials"  a  year.  They  carry  not  alone  the 
news  of  a  vast  industry,  but  the  advertising  of 
the  progressives.  They  repre.sent  a  very  de- 
tinite  method  of  improving  business.  A  news¬ 
paper.  augmenting  the  work  of  its  Bureau  of 
.Advertising — which  does  not  attempt  to  sell 
individual  neiv.spapcrs  and  their  inarketts — by 
climbing  aboard  and  GOING  PLACES,  need 
not  “wait  a  month  or  .so”  for  national  linage. 
These  swift  carriers  of  faith  and  hope  and  cour¬ 
age.  deliver  VOl'R  story  to  the  executives  who 
make  np  newspaper  advertising  "time-tables.” 


EDITOR  &  PUBLISHER 


1700  Times  Building 


New  York  City 


Chicago:  211  West  Wockar  Drive 
New  York;  220  East  42nd  Street 
San  Francisco:  1st  Nat'l  Bonk  Bldg. 


Vincent  Fuller  Raymond  0.  P<yn« 


William  Saltier 


Sealmore  Lofland 


G.  W.  Hoesch,  Jr. 


Charles  Blayloch 


and  three  type  casters.  There  also  are  two  Chemco  film  cameras,  thermo-  8.  three  Model  14,  one  Model  2 
TR  HuQ©  ®  Rouse  band  saw,  two  Rouse  vertical  statically  controlled  sinks  in  the  dark  Model  26  and  three  Model  5. 

miterers.  seven  Miller  saws  and  an  rooms,  air  conditioning  for  the  dark  also  are  two  Ludlows,  one  Mor 
per  Plants  ATF  saw.  The  engraving  department,  rooms,  cold  light  stripping  frames,  a  caster  and  one  Elrod.  All 

one  of  the  largest  newspajjer  shops  new  Gaebel  automatic  whirler.  two  News  engraving  is  done  at  the 

continued  from  page  42  Philadelphia,  has  a  battery  of  five  new  type  burning-in  stoves  with  less  Engraving  Company  plant  n 

-  Chemco  cameras  and  three  Allegheny  water  coolers  attached,  special  stor-  The  News,  founded  in  1925  b 

It  is  fully  age  bins  for  plate  glass  used  in  de-  Ellmaker,  the  present  publishe 

)dor  of  acid  veloping,  and  special  exhaust  out-  late  William  S.  Vare,  Philadelph 

jenday  de-  takes  for  the  etching  room  to  elimi-  publican  leader,  and  others,  i 

nate  acid  spray  and  fumes  and  into  its  present  plant  in  1931. 
of  the  In-  dragon’s  blood  powder  splashes.  chanical  executives  include  H 

On  the  first  floor  are  six  units  of  composing  superinte 

Scott  color  presses,  while  the  base-  William  Beck,  ad  composing  for 

ment  houses  16  units  of  Hoe  arch-  George  Meehan,  stereotype  foi 

type  presses  and  four  vertical  type  Frank  Rogers,  press  room  ! 
Hoe  presses,  the  latter  equippied  with  intenaent. 

Hoe  reels  and  flying  pasters.  The  Hoes 

are  in  a  single  line.  Cutler-Hammer  OPENS  U.  S.  OmCE 
conveyors  operate  from  the  press  ^  ^  Lucey,  for  more  than 
rooms  to  the  delivery  rooms.  reporter,  feature  write 

The  stereotype  department  is  on  advertising  man  on  the  Sh. 
the  third  floor.  Its  equipment  in-  Evening  News  &  Mercury,  is  in 
eludes  four  Wood  Junior  Autoplates,  of  fhe  New  York  office,  repres 
two  Wood  Autoshavers  and  a  Normal  that  paper  and  the  Shanghai  1 
mat  roller.  Also  on  this  floor  is  the  Wan  Pao.  opened  last  week. 

. .  . ^  composing  room,  equipment  of  which  ciated  with  Mr.  Lucey  is  M, 

with  allied  departments.  Layout  of  includes  30  Linotypes,  2  Ludlows,  3  Taylor.  The  office  is  located 

the  plant  keeps  production  in  a  Monotype  casters,  and  18  of  the  latest  Fifth  Avenue, 

straight  line  and  there  is  no  waste  mo-  Intertypes,  Models  C,  F,  G  and  H.  , 

tion  from  step  to  step.  The  Linotypes  include  two  Model 

The  Record  has  occupied  its  present  25  fifteen  No.  18.  FAIR  NEWS  SERVICE 

plant  in  the  former  Packard  Motor  No.  5  machines. 

Building  since  November,  1928.  sev-  Executives  of  the  mechanical  de- 
eral  months  after  Mr.  Stem  purchased  partments  include  James  Toler,  me- 
the  paper.  The  newspaper  occupies  chanical  superintendent;  Joseph  Hut- 
five  of  the  eight  stories,  and  the  me-  head  of  the  engraving  depart- 

chanical  departments  are  on  all  but  ment:  Charles  Litterer,  press  room 
the  fifth  floor  head;  Vincent  Fuller,  composing  room 

Many  improvements  were  made  re-  ^nd  Charles  Blaylo^.  head 

cently  in  the  engraving  department,  department, 

now  one  of  the  finest  newspaper  shops  Tabloid  Hat  Gott  Prestos 

in  the  city.  Among  innovations  are  Philadelphia’s  only  tabloid  daily,  the 
special  warning  lights  for  the  dark  News,  occupies  two  floors  of  the  Bel- 
rooms,  preventing  entry  while  devel-  ber  Building  at  22nd  and  Arch  Streets, 
oping  is  taking  place.  These,  and  about  a  half  mile  west  of  City  Hall, 
faucets  which  run  the  instant  an  en-  The  press  room,  on  the  first  floor,  has 
graver  steps  upon  the  platform  in  15  units  of  Goss  presses.  The  stereo¬ 
front  of  the  sink,  were  specially  de-  type  department  is  on  the  first  and 
signed  by  John  P.  Bosch,  building  su-  second  floors.  Its  equipment  includes 
perintendent.  The  engraving  depart-  two  Wood  Junior  Autoplates,  two 
ment  also  boasts  a  new  departure  in  Wood  Autoshavers,  a  Stahi  roaster, 
developing  lights  that  show  all  plate  two  speed  scorchers  and  one  combina- 
characteristics  at  a  glance.  tion  router. 

New  Engraving  Equipment  I"  second  floor  composing  room 

Formerly  on  the  eighth  floor,  the  Linotypes,  including  six  Model 

engraving  room  is  now  on  the  fourth  Whether  it  be  an  editor, 

floor,  adjoining  the  art  department  aging  editor,  copy 

and  directly  above  the  composing  reporter,  he  can  be  obuintd 

room.  A  circular  iron  staircase  was  e  > 

installed  to  bring  the  composing  room  through  The  Personnel  Burew 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  pf**’ 
association,  magazine,  publicit) 
and  allied  fields. 


ance  of  all  of  our  color  work,  and  metal  etching  machines, 
more  notably  Click  and  Screen  Guide  ventilated  and  there  is  m 
magazine  covers.”  io  the  etching  room  or 

Hat  Two  of  Biggest  Multicolor  Jobs  partments. 

Extending  along  Callowhill  Street  Mechanical  ei^cutives 
to  15th  Street  from  the  main  building  quirer  besides  those  nai 
is  a  four-story  structure  housing  the  Jonn  F.  Agee,  composii 
Inquirer’s  mechanical  departments  perintender;  Maurice  A 
Two  of  the  world’s  largest  multicolor  graving  superintendent;  Joseph  Os- 
newspaper  presses,  both  24-cylinder  wald,  pressroom  superintendent,  ani 
Hoes,  are  on  the  first  and  second  floors.  Charles  Bowen,  stereotyping  superin 
The  black  and  white  presses,  on  the  tendent. 

second  floor,  include  three  lines  of  Record  Modernized  Recently 

Hoe  12-unit  high  speed  presses  and  The  Philadelphia  Record,  of  whicl 

J.  David  Stem  is  publisher,  recentl- 


.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  ii 
touch  with  capable  employes- 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 
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tie  manufacturers  will  soon  adopt  the 
_  _  -  « *  T?VI70n  H  T^CO  policy  that  the  automobile  people  have 

H  *V  W  u  W  1^  mT  £\  i  u  £l  used  for  a  quarter  of  a  century.  The 

-  -  -  M  policy  of  the  manufacturer,  however, 

ADVERTISING  VV  O  R  K  S  advertising 

^  *  department  from  an  active  solicitation 

Each  week  an  advertising  classification  will  be  analyzed  in  men  s  wearing  apparel  advertising, 

these  columns.  Since  practically  all  advertising  finally  centers  larger  cities,  it  is  always  possi- 

on  a  retail  outlet,  these  studies  should  bo  of  equal  interest  ble  for  the  exclusive  dealer  to  obtain 

to  national  as  well  as  local  advertisers.  an  advertising  allowance  from  a  man- 

ufacturer,  but  it  is  our  belief  that  the 
By  FRANK  E.  FEHLMAN  solicitation  of  a  campaign  to  be  run 

_ — -  by  the  exclusive  dealer  should  be 

XT  1  1  o  XiT  '  iU  *  based  on  how  the  dealer  can  build 

No.  11“.  Nl©!!  S  QwlOtnin^  fo,-  himself  a  large  following  of  men 

IN  1929.  65  national  magazines  carried  money  was  spent  in  national  maga-  customers. 

a  total  of  $10,303,612  of  wearing  ap-  zines,  one  dealer  in  each  city  was  Various  trade  papers  and  some  man- 
parel  advertising.  Approximately  70%  selected  as  an  exclusive  outlet,  but  ufacturers  have  done  considerable  re- 
oI  this  advertising  was  confined  to  the  manufacturer  was  willing  to  sup-  search  regarding  the  buying  habits  of 
men’s  hats,  shirts,  suspenders,  hosiery,  ply  other  merchants  in  the  market  nien.  The  findings  of  this  research 
clothing,  underwear,  neckwear  and  with  clothing,  shoes  or  hats,  that  the  lead  to  the  conclusion  that  almost  75% 
ilrp<K  accessories.  dealer  could  sell  under  his  own  label,  of  all  men’s  wearing  apparel  is  either 


dress  accessories.  dealer  could  sell  under  his  own  label,  of  all  men’s  wearing  apparel  is  either 

In  1936,  65  national  magazines  car-  in  one  large  city  with  which  we  are  selected  by  women  or  O.K.’d  by 
ried  a  total  of  $6,306,871.  familiar,  the  exclusive  outlet  for  a  women. 

Using  1929  as  a  100%  base.  Media  large  clothing  manufacturer  boasted  ■  ■  i  r 

Records  supplied  the  following  per-  that  he  was  the  largest  buyer  of  this  A  Typical  Example 

centages  for  the  past  8  years.  I^^e  manufacturer’s  trade  marked  products  MOST  MEN  PREFER  dark  clothing, 

figures  apply  to  retail  advertising  Qf  any  store  in  the  United  States.  Not  The  stocks  in  any  retail  store  con- 
only.  more  than  a  block  from  this  partic-  firm  this  statement.  Women,  by  and 

iWi  clothing  -lorts  s.v.S';  aftainst  ular  store  was  another  large  clothing  large,  select  merchandise  that  has  color 
MO',  III  1929  store  who,  we  were  told,  bought  more  value  and  style  value.  This  being 

19,11  ili.ihini!  -iniit  7.S.9'',  njaiiiM  qj'  jhe  manufacturer’s  products  each  true,  it  follows  that  it  might  be  wise 

'  "wi'clMbiii  sioif.  siifiii  .i7  iHiiiist  Tnonth  than  did  the  exclusive  outlet  to  prepare  advertising  of  interest  to 

ioo'y  in  1929.**  '  which  Carried  the  manufacturer’s  mothers,  wives,  sisters  and  “girl 

19.1.1  cIothiiiK  st.iro  ^iiiMit  4.9.2'^;  a«  aKaiiist  label.  The  second  store  bought  from  friends.’’  Since  it  is  true  that  women 
MO*:;  in  1929.  the  same  manufacturer  but  advertised  have  a  great  deal  to  do  with  the  selec- 

19.14  clothiiiR  <iiiris  siniit  .i6.4',  a-  aMam>t  merchandise  the  same  as  any  pri-  tion  and  approval  of  the  things  that 

"iVti'clMhing  si. ins  s,Hnt  oi  .i'-;  as  anaiiist  brand.  In  the  same  city,  more  men  wear,  it  follows  that  the  adver- 

in  1929.  than  40  other  smaller  retail  stores  tiser  can  point  out  to  women  in  his 

19.16  cli.iliitiK  stiircs  sptni  a«  aKaiiist  bought  from  the  Same  manufacturer  advertising  that  when  the  father,  the 

I'Wi^in  1929.  and  sold  his  products  to  their  trade  husband,  or  the  son  selects  wearing 


A  Typical  Example 


19sVl  clothint;  siHriit  H.V5' 

V»y,  111  1929. 

19.11  clothinii  -Finn's  75.9'' 

M'V,  ill  1929 

1932  clttiliiiiK  sloiv-'  Kpftit  57.2' 

1007f  in  1929. 

1933  cluthiiiK  '.pent  4.'<.2'^ 

in  1929. 

1934  clothing  <torts  siH*nt  56.4' 

lOOS  in  1929. 

1935  clnthiiiK  •»jH‘nt  ol-.K 

in  1929. 

19sl6  clntliinK  ^lorc"  "pent 
in  1929. 

1937  clothing  store*..  s]*ent  72.1'* 

Ml  1929. 


under  their  own  private  label. 


Match  diese  figures  against  ^e  gen-  Contrast  with  Auto  Agencies 
eral  declme  in  business  to  1933,  and  .  „ 

the  general  increase  since  1933  and  AUTOMOBILE  manufacturers,  since 
you  find  almost  a  perfect  correlation  ‘^e  founding  of  the  automobile  in- 
between  business  activity  and  cloth-  dustry,  have  followed  a  sales  and  dis- 


apparel,  it  should  be  selected  on  the 
basis  of  winning  the  quick  approval 
of  the  mother,  wife,  sister  or  the  “girl 
friend." 

An  Interesting  Test 


ing  sales.  The  buying  habits  of  men  ‘nbution  policy  that  is  diametrically  SOME  YEARS  AGO  we  suggested  to 
and  women  are  very  much  alike  when  opposed  to  the  clothing  manufacturers  a  large  retailer  that  he  try  a  six 
you  study  their  annarel  nurchases  policy.  They  have  always  contended  months  experiment  along  the  follow- 

I  ihult.  would  b,.  physic!  impossibil-  mg  lines.  Pay  esch  se  esman  $2  when 
down,  his  first  retrenchment  is  in  ^y  for  any  one  dealer  to  service  all  he  made  a  do^le  sale  of  a  suit  or 
wearing  apparel.  He  will  wear  the  of  the  customers  in  a  given  market,  an  overcoat.  The  plan  was  simple, 
same  hat  an  extra  .season  the  same  Thoi*"  PoHcy  has  always  been  to  “spot”  Just  as  soon  as  the  customer  had 
topcoat  two  extra  seasons,  he  will  in-  *  ‘^^^ler  in  a  given  territory,  and  assess  selected  a  suit,  topcoat  or  overcoat, 
sist  that  his  wife,  mother  or  sister  dam  ‘his  dealer  so  much  per  car  for  an  the  salesrnan  suggested  that  the  cus- 
all  of  his  old  hosiery  and  he  will  have  advertising  schedule  that  could  be  tomer  look  at  another  suit.  In  many 
his  shoes  half-sol^  An  average  jointly  by  other  dealers  in  the  cases,  the  mother,  wife  or  sister  was 

clothing  store  with  a  floating  customer  trading  area.  In  our  larger  cities,  one  present,  “nie  second  garment  w^  al- 
list  of  500  to  1000  men  ouicklv  feels  find  as  many  as  15  dealers,  ways  in  high  style  and  almost  always 

the  decline  in  the  sales  of  all  of  the  selling  the  same  product  under  the  was  made  up  in  a  fabric  that  was 
fiierchandise  they  stock  same  label,  same  service,  same  parts,  hpht  in  color  and  in  a  pattern  that 


It  takes  but  a  few  months  for  this  contributing  to  an  advertising  fund  was  entirely  different  from  anything 
retrenchment  in  buying  to  be  reflected  which  is  spent  in  their  own  commu-  the  customer  had  worn.  Within  less 
i».h.m=„ul.o,urur’,  gross  oily,  in  .heir  owu  papers.  ’  Ihon  a  year  sluue.^h^^  store  mcr^^ 

fcctoe  m  National  Advertising  How  to  IncretKe  Men's  Clothing  t“r“Zd’'l^reased  their 

^  Mens  Apparel  Advertising  Linage  volume  18%. 


PRACTICALLY  all  of  us  can  recall  ISN’T  LIKELY  that  clothing  man-  2nd — The  salesman  r 
the  period  right  after  the  war  when  ufacturers,  shoe  manufacturers,  hat  tional  money  each  week 
national  magazines  were  fairly  alive  rnanufacturers,  shirt  manufacturers,  or  3rd— The  customer  found  that  the 

with  the  advertising  of  men’s  clothing  i  - 

^nufacturers  located  in  Chicago. 

p^l^^ter.  New  York,  Cleveland,  AN  EDITOR  AND  PUBLISHER 

‘;niadelphia  and  Baltimore.  Prac- 

lowed  manufacturers  fol-  These  Binders,  designed  for  this  specific 

uwea  the  same  policy  in  their  na-  .  .  r .  j  .  .u  r 

tional  advertising  during  the  lush  “**’  *"  toiether  safe- 

years  from  1915  to  1930.  Most  of  their  guard  a  year’s  issues  compactly,  handily. 

“■ — _ _ _ _ Single  Binders,  $4.00;  the  set,  $7.50. 

*•  T.  HENDERSON  COMPANY  INC  They’re  attractive,  durable,  sturdy.  Issues 

**t  Flltk  Avenue,  New  Yorli  inserted  easily.  Actually,  they  are 

Fhone  TAnderbUt  S-47M  invaluable  “Office  Files.”  It  isn’t  easy  to 

Travel  FXPF  issues  of  editor  &  Publishes 

L  EXPERTS  otherwise — someone  is  always  clipping, 

cutting  or  borrowing  them.  So  sure  are 
OmUM,  Toua  by  StMinar,  we  that  you’ll  approve  of  the  idea,  the 

iM,,.,  —  lu*a»a«4aat  Binders  will  be  sent  on  approval. 

"Wrsrtes— Ho  Ohargs  for  Bwrrleo 

At  the  end  of  each  sis  months,  add  the 
-  Editor  6r  Publisher  Index  tchich  gives  quick 

Cnrepean  Raprooasttationa  reference  to  any  desired  item. 

8EBV1C»— 76  mo  dot 

SSSK^  EDITOR  &  PUBLISHEI 

ytirEnvUr-  Tlmo.  Bldg.  Tim..  Sq.or. 


AN  EDITOR  AND  PUBLISHER  FILE 

These  Binders,  designed  for  this  specific 
use,  come  in  sets  of  two,  and  together  safe¬ 
guard  a  year’s  issues  compactly,  handily. 

Single  Binders,  $4.00;  the  set,  $7.50. 

They’re  attractive,  durable,  sturdy.  Issues 
can  be  inserted  easily.  Actually,  they  are 
invaluable  “Office  Files.”  It  isn’t  easy  to 
keep  52  issues  of  Editor  &  Publishes 
otherwise — someone  is  always  clipping, 
cutting  or  borrowing  them.  So  sure  are 
we  that  you’ll  approve  of  the  idea,  the 
Binders  will  be  sent  on  approval. 

At  the  end  of  each  sis  months,  add  the 
Editor  6r  Publisher  Index  which  gives  quick 
reference  to  any  desired  item. 

EDITOR  &  PUBLISHER 

Times  Bldg.  Times  Sqeore  New  York 


ownership  of  two  suits  greatly  im¬ 
proved  his  everyday  appearance  and 
his  "women  folks”  were  pleased  at  the 
transformation  in  the  customer’s  ap¬ 
pearance. 

Suggested  Schedule 

THE  SMALLEST  clothing  store  in 
the  smallest  city  can  afford  to  run 
a  continuous  educational  campaign. 
During  the  past  year,  we  have  seen 
five  small  clothing  stores  in  five  dif¬ 
ferent  cities  run  educational  copy  from 
three  to  five  days  a  week  and  each  of 
these  stores  reports  a  healthy  increase 
in  business.  This  advertising  has 
nothing  to  do  with  their  sales  events, 
their  big  spring  and  fall  announce¬ 
ments. 

How  Much  Do  Clothing 
Stores  Spend? 

CLOTHING  STORES  the  country  over 
have  always  been  large  advertisers. 
Retail  clothing  stores  contributed  in 
1929  14.8%  of  all  retail  advertising 
measured  by  Media  Records.  In  1930 
the  percentage  was  13.5%;  1931,  13.1%: 
1932.  12.0%;  1933.  10.8%;  1934.  11.4%; 
1935,  12.0%:  1936.  12.7%;  1937,  12.9%. 

Effect  on  the  National 
Advertising  Dollar 

RETAIL  SUCCESS  stories  obtained 
from  clothing  stores  are  wanted  and 
needed  by  national  representatives 
who  call  on  the  national  manufac¬ 
turers.  If  100  clothing  stores  scat¬ 
tered  in  100  different  cities  could  be 
sold  the  idea  of  running  three  adver¬ 
tisements  a  week  for  12  months,  their 
success  stories  would  enable  the  Bu¬ 
reau  of  Advertising  and  our  national 
representatives  to  present  a  case  to  the 
manufacturers  that  would  be  difficult 
to  turn  down  or  overlook. 


!&• 


the  customer  had  worn.  Within  less 
than  a  year’s  time,  this  store  increased 
their  “doubles”  sales  18%.  Three 
things  were  accomplished 
1st — The  store  had  increased  their 
volume  18%. 

2nd — The  salesman  received  addi- 


One  Word  She  Dropped 
From  Her  Vocabulary 

Answering  daily  inquiries, 
the  department  phone  girl 
used  to  say,  “The  home 
edition  generally  goes  to 
press  at  1 :20.”  Now  she 
has  quit  saying  “generally”. 
Better  morale,  firmer  re¬ 
gard  for  rules,  plus  the 
change  to  Certified  Mats 
has  made  press  hour  as 
regular  as  the  clock. 

For  dvpvnJtbU  ttortotyping,  rtly  on 
Corti^J  Mots,  in  tho  U.  S.  A. 

CERIlFtED  DRY  MAI  CORPORATION 

9  Rockefeller  Plaza,  Dept  P 
New  York.  N.  Y. 
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Gannett  Made 
Doctor  of  Lows 
At  Oglethorpe 

New  York  Publisher  Asks 
for  Preservation 
of  Democracy 

Frank  E.  Gannett,  president  of  the 
Gannett  Newspapers.  Rochester. 
N.  Y..  received  a  degree  of  Doctor  of 
Laws  at  Oglethorpe  University’s  bac¬ 
calaureate  exercises  Sunday  evening. 
May  28.  in  Oglethorpe  University.  Ga. 
Mr.  Gannett  made  a  plea  to  “maintain 
our  form  of  government,  and  preserve 
our  democracy"  in  his  commencement 
address. 

America  faces  "new  froiuiers. 
everywhere."  Mr.  Gannett  said.  The 
geographical  frontiers  may  be  gone, 
he  went  on.  “but  the  task  our  fore¬ 
fathers  faced  in  developing  America 
from  virgin  forest  and  plains  to  what 
it  is  today  was  nothing  compared  to 
the  possibilities  of  developing  the 
vast  fields  and  unlimited  opportuni¬ 
ties  that  are  being  opened  to  us  every 
day  by  scientists  in  our  research 
laboratories.” 

Achievements  of  Research 

Mr.  Gannett  reviewed  the  progress 
achieved  through  research  since  1920. 
He  noted  the  technical  advances  in 
medicine,  surgery,  dentistry,  industry, 
radio,  and  aviation. 

“The  threat  of  war  in  Europe  has 
checked  progress  over  there  in  al¬ 
most  everything  not  related  to  war,” 
he  stated.  “But  here  in  America  the 
constructive  work  of  science  and  re¬ 
search  goes  on.  We  lead  the  world 
in  imcovering  marvels  such  as  no 
dreamer  ever  dreamed. 


“There  is,  however,  in  this  glorious 
outlook,  this  wonderful  future  of 
which  we  have  only  a  glimpse,  one 
factor  that  is  most  important.  1  mean 
the  necessity  of  preserving  our  form 
of  government  and  our  system  of  free 
enterprise.” 

The  publisher  referred  to  the  “aw¬ 
ful  threat  of  war”  which  the  world 
faces.  But  whatever  may  come  in 
Europe,  he  said,  “no  matter  how  great 
the  provocation,  we  must  keep  clear.” 

He  concluded:  “Let  us  maintain  our 
form  of  government,  that  has  made 
possible  all  of  our  amazing  progre.=s. 
Let  us  preserve  our  democracy,  while 
improving  and  perfecting  it  by  taking 
greater  and  more  intelligent  interest 
in  government.  Let  us  preserve  and 
pi'otcct  our  Constitution  and  there 
can  be  no  doubt  about  the  future  of 
America.” 

■ 

Washington  Daily 
Upheld  in  Carrier  Suit 

The  Supreme  Court  of  Washington. 
Olympia,  in  a  test  case  brought  by 
the  Olympia  Daihj  Olympian  and  the 
Allied  Daily  Newspapers  of  Washing¬ 
ton  on  behalf  of  other  newspapers  in 
the  state.  May  24,  upheld  the  ruling 
of  a  lower  court  that  the  carriers  of 
the  newspaper  are  independent  con¬ 
tractors  and  the  relationship  between 
the  newspaper  and  its  carriers  is  not 
one  of  employment  as  defined  by  the 
State  Unemployment  Compensation 
Act. 

The  Division  of  Unemployment 
Compensation  of  the  Department  of 
Social  Security  had  appealed  the 
lower  court’s  ruling. 

The  newspaper  had  asked  for  costs 
to  be  paid  by  the  state.  The  Court 
held  “that  in  the  absence  of  statutory 
authority  costs  may  not  be  assessed 
against  the  state.” 


Dailies  Promote 
Trip  of  10.000 
To  See  Royalty 

Minneaptolis  Star  and 
Winnipeg  Free  Press  in 
Joint  Effort 

Minneapolis,  May  29 — Midwestern 
citizens  who  journeyed  to  Winnipeg. 
Manitoba,  to  join  in  a  Good  Neighbor 
demonstration  there  on  occasion  of 
the  arrival  of  King  George  and  Queen 
Elizabeth,  were  able  to  read  of  ’heir 
activities  and  the  royal  party’s  in  a 
Minneapolis  newspaper  less  than  five 
hours  after  the  official  reception. 

A  chartered  plane  rushed  1.500  cop¬ 
ies  of  the  Minneaiiolis  Star's  first  edi¬ 
tion  on  May  24  to  Winnipeg,  where 
the  papers  were  placed  on  sale  at 
hotel.s.  transportation  terminals  and 
important  newsstands. 

Carried  Wired  Photos 

The  Star's  first  edition  carried  pic¬ 
tures.  sent  by  Wired  Photo,  of  mem¬ 
bers  of  the  United  States  delegations 
in  Winnifjeg. 

The  papers  were  sold  out  in  Win¬ 
nipeg  several  hours  after  their  ar¬ 
rival  there,  reported  M.  E.  Fischer. 
Star  assistant  circulation  manager 
who  accompanied  the  plane  to  super¬ 
vise  distribution. 

More  than  10,000  persons  from 
Minnesota  and  six  surrounding  states, 
including  municipal  and  state  officials 
from  the  seven  states,  trav’eled  to 
Winnipeg  for  the  day. 

The  Star  gave  the  demonstration 
"local  coverage”  by  sending  three 
.'■taff  men,  including  two  photogra¬ 
phers  who  carried  portable  photo 
transmitters,  to  join  Cedric  Adams. 


columnist  for  the  paper,  who  had  ac¬ 
companied  the  royal  party  since  hs 
arrival  at  Quebec.  ] 

Canadian  Paper  Co-operated 
Co-operation  of  Wbniipeg  fr« 
Press  officials  was  credited  by  Star 
executives  as  an  indispensable  aid  to 
the  success  of  the  pilgrimage. 

J.  D.  Cameron,  circulation  and  pro¬ 
motion  manager  of  the  Winnipeg  Free 
Press,  was  in  charge  of  the  pilgri¬ 
mage  in  his  city,  and  arranged  to 
facilitate  filing  of  material  to  Mir- 
neapolis. 

■ 

FTC  Hearing  Held  on 
Blackwell,  Okla.,  Cose 

Blackwell.  Okla.,  May  31  — In  a 
hearing  to  determine  whether  the 
Blackwell  Daily  Journal  was  in  any 
way  violating  a  “cease  and  desk" 
order  previously  made  by  the  Federal 
Trade  Commission,  evidence  wa; 
taken  here  Monday  and  concluded 
late  Wednesday. 

The  Commission  called  witnesses  to 
ascertain  the  Journal’s  advertise 
rates,  sales  practices  and  circulatior 
policy. 

Several  Blackwell  business  mer. 
were  called  to  testify  regarding  rate- 
charged  by  the  Journal  and  uniformity 
of  these  charges. 

C.  R.  Bellatti.  president  and  edi¬ 
tor,  Blackwell  Morning  Tribune,  tes¬ 
tified  regarding  the  Tribune’s  adver¬ 
tising  rates  and  contracts. 

William  C.  Reeves,  examiner,  and 
Robert  C.  Millan,  attorney,  repre¬ 
sented  the  Commission  in  the  hear¬ 
ing  conducted  in  the  Blackwell  Cm 
Hall. 

A  transcript  of  the  evidence  will  be 
referred  by  the  examiner  to  the  Com¬ 
mission  for  its  action. 


Circulation  Managers,  City  Circulation 
Managers  and  County  Circulation 
Managers  are  eligible  for  member¬ 
ship. 


WRITE 


L.  W .  .McFctrldice. 

TrraMirrr.  e'o  Tlie  Worid. 
TuNa.  Oklahoma;  or  Jas.  F. 
Jar,  Mrmbrrtthip  Chairman,  c/o 
Olobr-Urmocrat.  Si.  Louis  Mo., 
for  full  partirularK  and  mrm« 
brr^hip  blank*>. 


THE  INTERNATIONAL  CIRCULATION  MANAGERS’ 
ASSOCIATION  HAS  ACTIVE  OFFICES  IN 

NEW  rORK  •  DALLAS  •  CINCINNATI  •  WASHINGTON.  0.  C.  •  TULSA  •  LANCASTER.  PA. 


With  duties  and  facilities  intensi¬ 
fied  for  study  and  work  in  behalf 
of  the  circulation  profession, 
annual  dues — no  assessments — 


cover  all  costs  to  keep  associa¬ 
tion  members  abreast  of  current 
legislation  and  departmental  op¬ 
erations. 


4IST  ANNUAL 
INTERNA¬ 
TIONAL  CON- 
VENTIONJUNE 
2  0.  2  1.  2  2. 
INDIANAPOLIS. 
IND. 


I.C.M.A.  CAN  HELP  YOU 

Publishers  and  eireulatiuii  managers  alike  prnlil  Iroin  the  eo-operative  work  of  thi 
large  and  aggressive  organization.  The  International  Cireulation  Managers  Assoeiation 
keeps  publishers  thoroughly  posted  on  such  vital  phases  as  new  State  and  Federal 
regulations,  tax  matters,  and  circulation  department  economies.  It  gives  circulation 
managers  the  best  of  the  new  circulation  building  ideas  and  the  advantage  of  counsel 
and  contact  with  the  leading  men  in  the  profession.  Make  this  a  bigger  year.  See  that 
your  cireulation  manager  has  the  benefits  of  I.  C.  M.  A.  membership. 
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POR  JUNE  3,  1939 


Camrose  Denies  Laws  or  Courts 
Limit  British  Press  Freedom 

lord  camrose.  proprietor  of  the  was  also  a  journalist  and  was  on  the  adopted  not  only  by  the  newspapers 
London  Daily  Telegraph  and  Morn-  staff  of  the  “Morning  Post”  for  14  of  Great  Britain,  but  by  those  of 
iiig  Post,  has  sent  to  Editor  &  Pub-  years;  the  late  Lord  Reading  was  the  Canada,  Australia,  South  Africa,  and 
lisher  a  copy  of  a  letter  he  has  written  son  of  a  fruit  merchant;  Lord  Justice  the  whole  British  Empire, 
to  Col  Robert  R.  McCormick,  Chicago  Bramwell,  who  died  last  year,  was  the  To  say  that  the  Courts  could  find 
Tribune,  concerning  Col.  McCormick’s  son  of  a  bank  clerk;  and  Mr.  Norman  a  “sufficient  gag”  for  the  Press  is  to 
minority  report  to  the  ANPA  on  Birkett.  one  of  the  most  eminent  bar-  ascribe  to  them  a  power  which  in 


Newspapers  and  the  Law.”  This  was  risters  today,  is  the  son  of  a  draper. 


published  in  Editor  &  Publisher  for  _  _ 

April  29.  and  included  several  refer-  many  times,  and  there  is  hardly  a  land  even  today  an  Official  Secrets 

ences  to  British  legal  and  judicial  pro-  judge  or  eminent  barrister  who  is  ^^t  under  which  newspapers  may  be 

cedure  which  Col.  McCormick  im-  drawn  from  what  you  describe  as  “the  prosecuted  for  almost  any  or  no  rea- 

plied  limited  press  freedom  in  Great  social  and  official  hierarchy.”  1^  recent  years  the  Act  has  been 

Britain  Specific  denial  of  these  cita-  2.  “No  one  dare  criticize  the  British  successfully  enforced  in  the  inter- 
ic  made  bv  Lord  Camrose  in  his  Courts.”  ‘•‘sf  the  party  in  power  that  Ger- 


These  instances  could  be  multiplied 


England  they  do  not  possess. 

4.  You  state  that:  “There  is  in  Eng- 


Britain  Specific  denial  of  these  cita-  2.  “No  one  dare  criticize  the  British  successiuiiy  enioicea  in  me  mier- 
tions  is  made  by  Lord  Camrose  in  his  Courts.”  ‘•‘s*  ‘he  party  in  power  that  Ger- 

lettcr  which  follows:  On  the  contrary,  anyone  can  “dar’e”  many  was  abie  to  ama.ss  an  oyer- 

19th  May,  1939.  to  do  so  if  he  wants  to.  He  cannot  whelming  air  supremacy  over  England 
Dear  Colonel  McCormick:  In  Editor  with  impunity  vilely  abuse  them  or  without  the  English  public  healing  of 
i  Publisher  dated  April  29,  I  read  an  impugn  their  actions  as  being  ba.sed  on  hi,  so  that  a  suddenly  aroused  public 
address  by  you  on  the  subject  of  corrupt  or  improper  motives.  Neither  *^^*^1*'**^. j  check 
"Newspapiers  and  the  Law,”  which  was  can  he,  I  believe,  in  the  United  States,  while  AL.  Chamberlain  arid  M.  Dala- 
presented  as  a  Minority  Report  of  the  But  the  Courts  can  be  freely  criticized  dier  of  France  negotiated  for  the  sur- 
Committec  on  Press.  Bar  and  Radio.  1  in  the  House  of  Commons,  and  the  ’undei  of  Czechoslovakia  to  Hitler, 
note  that  the  address  itself  was  de-  newspapers  are  equally  at  liberty  to  ^  cannot  conceive  that  we  want  any 
livered  before  the  Chicago  Bar  Asso-  criticize  their  remarks  and  their  con-  ^uch  conditions  over  here, 
ciation  last  year;  but  the  fact  that  it  duct.  The  Official  Secrets  Act  makes  it 

has  been  used  in  connection  with  re-  It  would  be  interesting  to  know  the  illegal  to  publish  secret  official  docu- 
eent  proceedings  impels  me  to  write,  murder  trial  which  you  visited  and  in  ments.  Newspapers  can  be  prose¬ 
as  a  Britisher  and  a  journalist,  to  cor-  which  you  felt  that  the  judge  denied  cuted  under  this  Act  for  that  and 
reel  the  important  errors  contained  in  the  defendant  justice.  Any  convicted  nothing  else.  There  have  not  been 
the  statement.  person  can  appeal  against  his  sentence  half  a  dozen  prosecutions  of  news- 

I  am  not  concerned  to  deal  with  the  as  being  against  the  evidence  or  as  be-  papers  for  such  offenses  since  the  Act 
many  omissions  and  inaccuracies  of  ing  due  to  the  misdirection  of  the  was  passed  in  1920.  Every  newspaper 
your  severely  truncated  history  of  the  judge  or  on  the  grounds  of  an  unfair  m  iR®  country  has  published  hundreds 
freedom  of  the  Press  (which  was  first  trial.  Consequently,  if  you  heard  a  columns  of  news  and  comments  on 
achieved,  by  the  way,  in  Great  Britain)  judge  deny  a  defendant  justice  and  German  rearmament.  The  matter  has 
and  of  the  British  judicature;  the  his-  “an  obedient  or  browbeaten  jury  been  discussed  in  the  House  of  Com- 
tory  books  supply  all  the  evidence  that  failed  to  exercise  independent  judg-  luons  and  on  public  platforms  on 


criticize  their  remarks  and  their  con¬ 
duct. 

It  would  be  interesting  to  know  the 


such  conditions  over  here.” 

The  Official  Secrets  Act  makes  it 
illegal  to  publish  secret  official  docu- 


freedom  of  the  Press  (which  was  first 
achieved,  by  the  way,  in  Great  Britain) 
and  of  the  British  judicature;  the  his¬ 
tory  books  supply  all  the  evidence  that 
is  required  on  that  subject.  What  I 
wish  to  do  is  to  correct  the  more  glar¬ 
ing  misstatements  of  facts  and  the  er¬ 


roneous  premises  which  you  have  so  with  a  sure  hope  of  success. 


failed  to  exercise  independent  judg-  irions  and  on  public  platforms  on 
ment.”  it  is  certain  that  an  appeal  scores  and  scores  of  occasions,  and  the 
would  have  been  made  to  the  higher  newspapers  have  published  innumer- 
Court  and,  in  those  circumstances.  leading  articles.  Facts  and  fig- 


the  publication  of  such  an  unfortimate 
incident.  Not  long  afterwards  it  was 
invented.” 

Presumably  your  reference  is  to  the 
famous  demonstration  which  took 
place  in  Trafalgar  Square  on  Nov.  13, 
1887.  It  was  a  demonstration  called 
to  assert  the  right  of  meeting  in  Tra¬ 
falgar  Square  in  the  face  of  the  order 
of  the  then  Commissioner  of  Police 
which  prohibited  it.  The  whole  oc¬ 
currence  was  fully  reported  in  the 
newspapers,  and  so.  too,  have  been  all 
later  meetings  in  Trafalgar  Square 
which  have  aroused  any  public  in¬ 
terest.  It  would  be  interesting  to 
know  when  and  where  the  machinery 
to  prevent  such  reports  was  invented. 

6.  You  go  on  to  deal  with  the  attack 
made  on  King  Edward  VIII.  You  say: 

“An  individual  in  a  crowd  drew  a 
pistol  at  the  passing  of  King  Ed¬ 
ward  VIII. 

“Many  people  saw  the  incident, 
many  cameras  photographed  it.  It 
became  news  of  the  world.  And  then 
the  English  publishers  of  this  fact 
were  haled  into  Court  and  fined  on 
the  specious  pretence  that  publishing 
this  story  might  prejudice  the  de¬ 
fendant's  rights,  which  were  in  such 
little  jeopardy  that  he  was  not  even 
persecuted.  Thus  a  legal  fiction  was 
created  to  prevent  newspapers  from 
telling  of  public  disturbances.” 

The  facts  are  as  follows: 

The  news  of  the  attempt,  together 
with  photographs,  was  published  in 
full  detail  in  every  newspaper  in  the 
land.  As  an  example,  my  own  paper, 
the  Daily  Telegraph,  gave  to  the 
story  next  day  158  inches,  including 
several  pictures,  and.  on  the  following 
and  subsequent  days,  many  columns. 
The  only  legal  action  taken  in  the 
matter  was  against  two  London  news- 
(Continued  on  page  52) 


ures  have  been  printed  every  day.  1 


lavishly  built  up  from  them.  3.  “I  will  assert _ _ _ 

1.  In  your  remarks  concerning  Eng-  now  and  never  has  been  free  in  Eng-  Official  Secrets  Act  or  in  any  other 
lish  Courts  of  Justice  you  say: —  land,  and  where  Parliament  has  failed  censor,  restrain  or  interfere 

Hie  English  Judges  have  been  not  to  impose  a  sufficient  gag,  the  Courts  with,  in  any  way,  such  comment  or 
only  judges,  but  lords.  There  are  the  have  found  one.”  debate.  The  very  smallest  acquain- 

lord  chief  justice,  the  lord  chancellor.  This  assertion  is  completely  inac-  with  English  history  should 

the  law  lords.  Appointed  from  among  curate.  There  are  no  statutory  or  other  impos^-  j 

the  barristers  (a  self-perpetuating  or-  restrictions  imposed  on  the  Press  ex-  btlt^y  of  such  a  proceeding  but  of  the  j 
ganization  holding  exclusive  preroga-  cept  in  two  measures  passed  by  Par-  immediate  fate  of  any  Government  1 
lives  to  practice  law)  they  come  from  liament.  one  on  the  reporting  of  which  was  so  foolish  as  to  attempt  it.  j 
a  class  of  superiors  in  a  country  de-  divorce  cases  and  the  other  on  the  blame  the  British  Govern- 

voted  to  social  and  official  hierarchy.”  publication  of  official  secrets.  Other  ment  for  lethargy  in  the  question,  as 
The  Lord  Chief  Justice  when  ap-  than  this,  there  is  no  censorship  of  any  ‘h®  British  Press  h^  freely  done,  but 


3.  “I  will  assert  that  the  Press  is  not  Government  has  no  power  under 


VERTICAL  ROTARY  MITERER 


pointed  is  always  made  a  peer;  the  kind  or  description  beyond  the  ordi 
Lord  Chancellor  is  raised  to  the  peer-  nary  laws  of  libel. 


an  this,  there  is  no  censorship  of  any  ‘h®  British  Press  h^  freely  done,  but  j 
nd  or  description  beyond  the  ordi-  fo that  the  Official  ^crete  Act 
iry  laws  of  libel.  tiad  anything  to  do  with  the  matter  is 

Any  other  so-called  restrictions  on  sheer  nonsense.  ,  ,  ,  ' 

5.  You  refer  to  a  march  of  a  crowd 


age  Wause  he  serves  as  Speaker  or  Any  other  so-called  restrictions  on  sheer  nonsense.  i 

President  of  the  House  of  Lords.  The  the  newspaper  press  are  self-imposed  You  refer  to  a  rnarch  of  a  crowd 

Law  Lords,  of  whom  there  are  six,  by  a  regard  for  their  own  standards  unemployed  from  Trafalgar  Square 

wre  established  as  Lords  of  Appeal  in  and  their  duty  to  the  public,  e.g.,  the  ?,  years  ago,  which  crowd  de- 
1876.  They  hold  their  peerages  only  self-imposed  silence  on  the  events  cided  to  march  to  Buckingham  Palace, 

tor  life.  TTie  House  of  Lords  is  the  leading  up  to  the  abdication  of  King  state  that  there  was  at  that  time 

supreme  Court  of  Appeal  for  the  Em-  Edward  VIII,  a  policy  which  was  machinery  to  prevent  or  punish 

Pue,  and  the  Law  Lords,  with  the  Lord 

Ch^llor,  constitute  the  legal  side  '  «««««,«»,  Ml  -H 

u  the  House  of  Lords,  with  the  assist-  TOT  PERrcICl  i—  q  D  C  T  X  C  D 

wee  of  such  other  members  of  the  H  TT  IvJK  utlluK 

House  as  have  held  hi^  judicial  office  PERFORMANCE  UsB  _  _ 

and  are  willing  to  serve. 

BarriMers  become  such  as  the  result 
°  A  of  three  years’  study 

w  the  passing  of  a  series  of  examina- 


ons.  It  is  estimated  that  75  per  cent 
°  jttHges  come  from  ordinary 
f  homes,  and  have  passed 

om  the  public  schools  with  scholar- 
tps  to  the  Universities,  where  they 
distinction  in  open  examina- 
ns  before  attaining  eminence  at  the 
instance  of  this,  the 
Present  Lord  Chief  Justice  —  Lord 
®  draper,  and 
H*®  public 
Lord  Chan- 
Ivira  “J^ttsLam  is  the  son  of  a  lawyer; 

Merrivale,  ex-President  of  the 
orce  and  Admiralty  Court,  is  the 
lif  °  ®  granite  merchant,  and  began 
w  a  reporter;  Mr.  Justice  Cassels 
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Latest  models  will  be  shown  in  operation, 
at  the  A.N.P.A.  Mechanical  Conference. 

700  Miters  an  hour  can  be  cut  on  the 
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^  Ad  Bureau’s  “Blue  Book” 
•ji  Released  to  Members 


Work  Contains  Case  Histories  oi  58  Successful 


1938  Newspaper  Campaigns  .  .  .  Gives 
Details  and  Results 
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designed  to  show  what  consti¬ 
tutes  good  newspaper  advertising 
ind  what  it  can  accomplish,  the  first 
edition  of  "The  Blue  Book”  was  issued 
this  week  by  the  Bureau  of  Advertis¬ 
ing,  ANPA.  The  Bureau  believes  this 
i;  the  first  time  any  such  publication 
has  been  distributed  in  the  U.  S. 

In  brief  "The  Blue  Book”  is  a  case 
history  collection  of  58  noteworthy 
newspaper  campaigns  of  1938.  Those 
described  are  not  all  large  accounts 
but.  as  the  Bureau  puts  it,  the  year’s 
most  conspicuous  large-scale  suc¬ 
cesses.  The  work  goes  beyond  these 
examples  and  includes  accounts  il¬ 
lustrating  "as  many  different  uses  of 
newspaper  space  as  possible,  regard¬ 
less  of  the  appropriation  or  the  size 
of  the  job,  so  that  any  advertiser  or 
agency  executive  may  find  in  the  book 
a  parallel  to  his  own  problem  and 
benefit  by  the  experiences  and 
achievements  of  others.”  Each  cam¬ 
paign  is  treated  objectively  in  terms 
of  problems  involved,  methods  em¬ 
ployed  and  results  achieved. 

Rtfoilers  Omitted 

"The  Blue  Book”  covers  almost 
every  type  of  advertiser,  with  the  ex¬ 
ception  of  retail  merchants,  who,  the 
Bureau  feels,  constitute  an  important 
field  in  themselves  and  merit  separate 
treatment.  All  accounts  discussed  fall 
into  one  of  the  following  classifica- 
ions:  alcoholic  beverages,  amuse- 
r.ents,  automobiles,  community,  elec- 
ncal  appliances,  financial  and 
.'isurance,  gasoline  and  oil,  grocery 
iroducts.  hotels,  industrial,  medical, 
numbing  and  heating,  publications, 
ervice  industries,  tobacco,  toilet 
requisites,  wearing  apparel,  and  mis- 
'ellaneous. 
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Each  story  is  told  in  this  fom 
jl'ame  of  the  advertiser,  name  of  tl 
nuduct.  the  problem  to  be  overcon 
:>  advertising,  the  method  of  amnp 
t;  and  presenting  the  copy,  the  r« 
Jits  of  the  campaign  (many  of  whic 
■e  testimonials  from  the  advertisers 
’■‘d  finally  the  name  of  the  agenc 
b<'ch  of  these  stories  occupies  a  ful 
faces  another  page  d( 
to  samples  of  copy  used.  Mo 
I  ^  *^^^3terial  is  furnished  by  agei 
Those  accounts  selected  from  tl 
'2136  number  submitted  are  the  on 
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which  appealed  to  the  Bureau  as  most 
representative  and  most  significant. 

The  foreword  to  “The  Blue  Book” 
states  that  its  purpose  "is  intended  as 
a  constructive  contribution  to  more 
effective  advertising.” 

Here  are  paraphrased  a  few  ex¬ 
amples  of  the  cases  presented: 

Examples  of  Campaigns 

Anheuser-Bu.sch,  Inc.,  disributors  of 
Budweiser  Beer,  wanted  to  "reflect 
the  company’s  faith  in  the  future  of 
America,  to  help  Americans  re-evalu- 
ate  America,  and  indirectly  to  in¬ 
crease  Budweiser  sales.”  Its  advertis¬ 
ing  appropriation  was  increased  200%. 
The  result  showed  sales  exceeding  the 
peak  year,  1937,  by  a  “very  substan¬ 
tial  margin”  while  total  consiunption 
of  beer  in  the  U.  S.  in  1938  was  off 
about  8%. 

The  Peter  Dawson  company,  manu¬ 
facturers  of  Peter  Dawson  Scotch 
Whisky,  campaigned  to  lift  its  prod¬ 
uct  “out  of  the  general  run  of  Scotch 
advertising  by  high  -  lighting  one 
single  advantage  of  the  product  that 
the  consumer  wanted;  to  dramatize 
this  single  idea  in  a  manner  interest¬ 
ing  enough  to  hold  its  own  against 
competition  with  more  money  to 
spend.”  The  campign  featured  car¬ 
toons,  80%  of  which  appeared  in 
newspapers,  showing  “Light  -  bodied 
Peter  Dawson”  (an  advertising  char¬ 
acter)  in  a  series  of  amusing  situa¬ 
tions.  The  campaign  was  not  large. 
One  insertion  a  week  was  placed  in 
three  papers  in  New  York  City,  where 
the  campaign  was  concentrated.  The 
results  showed  a  52%  gain  in  sales 
during  the  first  nine  months  of  1938 
as  against  the  same  period  for  the 
year  before. 

Aided  Movie  Contest 

The  Motion  Pictures’  Greatest  Year, 
Inc.,  an  organization  composed  of  eight 
major  producing  companies,  their 
affiliated  theatre  circuits  and  the  in¬ 
dependent  thatre  operators  of  the  U.  S. 
and  Canada  campaigned  to  “win  the 
public  back  to  the  motion  picture  box 
offices.  The  advertising  featured  the 
$250,000  Movie  Quiz  Contest,  appear¬ 
ing  exclusively  in  newspapers.  Each 
of  the  1,800  newspapers  received  a 
schedule  of  approximately  3,500  lines. 
Later  a  650-line  ad  was  used  in  every 
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daily  pai)er.  The  result  was  2,500,000 
individual  entries,  exceeding  by  500,- 
000  any  previous  contest  figure. 

American  Automobile  Manufactur¬ 
ers  sponsored  National  Used  Car  Week 
with  the  purpose  of  lifting  the  “Ameri¬ 
can  automobile  industry  out  of  the 
‘recession’  and  of  relieving  dealers  of 
their  surplus  stocks  of  used  cars.”  The 
appropriation  was  $1,250,000  for  one 
week’s  advertising.  Two-thirds  of  the 
appropriation  went  into  newspapers. 
During  the  week  $50,000,000  worth  of 
used  cars  were  sold,  used  car  stocks 
were  reduced,  in  some  cities  to  the 
point  where  dealers  had  to  advertise 
that  they  wanted  to  buy  used  cars. 

The  campaign  of  the  Federal  Sav¬ 
ings  and  Loan  Associations  of  Metro- 
p>olitan  New  York  typified  the  benefit 
of  newspap>er  advertising  even  if  used 
only  to  a  small  extent.  The  purpxjse 
of  the  campaign  was  to  increase  busi¬ 
ness  of  member  associations  through 
new  savings  accounts  and  through  the 
financing  of  home-building  and  reno¬ 
vation  on  the  mortgage  basis.  One 
paper  was  used.  Copy  averaging  480 
lines  was  inserted  about  every  10  days. 

Added  $12,000,000  Assets 

The  result  showed  that  after  six 
months  13  new  associations  joined  the 
advertising  group  and  a  second  paper 
was  used  to  carry  the  message.  By  the 
end  of  1938,  the  increase  in  assets  of 
the  21  associations  which  advertised 
totaled  $12,905,381.  During  the  same 
p)eriod  the  eight  non-advertising  sav¬ 
ings  and  loan  associations  in  the  same 
territory  showed  a  loss  in  combined 
capital,  compared  with  1937. 

The  book  is,  as  the  name  implies, 
finished  in  blue  with  white  trim.  It  is 
plastic  bound  and  consists  of  126  pages. 
Copies  have  been  sent  to  members  of 
the  Bureau  and  to  a  selected  list  of 
agencies  and  advertisers. 


A.  G.  Lincoln  Is  New 
P-D  Business  Manager 

St.  Louis,  May  29 — A.  G.  Lincoln, 
for  the  past  22  years  production  man¬ 
ager  of  the  St.  Louis  Post-Dispatch, 
has  been  named  business  manager,  a 
position  vacant  for  several  years  since 
the  death  of  W.  C.  Steigers. 

During  that  time  there  has  been  no 
comparable  officer,  administrative 
duties  having  been  shared  by  Lincoln, 
James  T.  Keller,  the  treasurer,  and 
George  Burbach,  advertising  manager. 

Lincoln  has  worked  for  the  papier 
since  1895  when  he  transferred  from 
the  old  St.  Louis  Republic.  Prior  to 
that  he  had  been  with  the  Indianapolis 
News.  For  the  Post-Disp>atch  he  be¬ 
came  circulation  manager,  later  pro¬ 
duction  manager,  and  secretary  of  the 
corpioration,  a  position  he  still  holds. 

Until  last  week  he  continued  as  su¬ 
pervisor  of  circulation  when  G.  E. 
Carvell  was  promoted  to  circulation 
manager  from  his  position  of  the  last 
three  years  as  acting  manager.  Car¬ 
vell,  who  started  as  an  office  boy,  has 
worked  for  the  papier  for  30  years. 

SNPA  SELECTS  DALLAS 

Under  the  chairmanship  of  A.  I. 
Ludberg,  mechanical  supierintendent. 
Forth  Worth  (Tex.)  Star-Telegram, 
the  Executive  Committee  of  SNPA 
Mechanical  Conference,  Western  Di¬ 
vision.  has  voted  to  meet  in  Dallas. 
Tex.,  Feb.  19-20.  1940. 

CORRECTION 

An  erroneous  identification  appieared 
in  last  week’s  editorial  “The  King 
Unbends”  in  which  Edward  Gilling.  a 
representative  of  the  London  Ex¬ 
change  Telegraph,  a  news  agency,  was 
identified  as  being  with  the  London 
Daily  Telegraph  &  Morning  Post. 
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TULSA 


2,464 


Tribune  (E) 
1938. . 

Tribune  (S) 
1938. 
1937  . 
World  (M) 
1938.. 

WOTld(S) 
1938. . 
1937  . 


38,535 

.50.925 


100.443 

152.888 


Beacon  (E) 

1938 

.  1937 

Bearan  (S) 

1938  .  94.457 

105,405  1937  177.292 

91,931  Ea*le  (M) 

>9.608  m?:::  . 

Eagle  (E) 

34,155  JO*!: . 

47,548  *0*' . 

Eagle  (S) 

33,753  1938  38,218 

32,417  1937  .5.5.61.5 


WICHITA 


■WILKES-BARRE 

R.  0.  P.  COLOR  MONOTONE  COLOR  COIOR 

COLOR  NEWSPAPER  COMIC  ROTO  ROTO  MAG. 

Record  (M) 

17,089  1938 . 

9,640  1937 . 

Times  Leader  (E) 

1938 . 

.5,600  1937 . 

News (E) 

5.5,548  1938 . . 

Independent  (S) 

19.38 .  .32..543 

33'6>4 

(•)  \Vilk»*s-Barr«*  n«>wspaper8  suspended  puMieatiitii.  (><  toiler  3. 

;,>;J99  ‘WINSTON-SALEM 

30,189  rj,.„(,nel  (E) 

1938  . 

24,4(KI  Journal  4  Sentinel  (S) 

7,320  1938  .  47..530 

Journal  (M) 

1938 . 

(*)  1937  6guris  not  availalJe. 

WORCESTER 

Telegram  (S) 

1938  .  87,8.86 

1937.  116.317 
Telegram  (M) 

1938.... 

40.946  J937 

14,026  Gaiette  4  Post  (E) 

1938 . 

30,150  19.37 

71,740  Post  (K) 

193s . 

18,731  >93" . 

YOUNGSTOWN 

Vindicator  Telegram  (E) 

1938 . 

iMOS  1937 . 

Vindicator  Telegram  (8) 

26.357  1938  .  98.686  154.65:1 

82,003  1937  137.830  246,108  . 
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Linage  Used 
By  Advertisers 

continued  from  page  22 


Lines 

.  3.808 

{^m  . 

Oldsniobilc  .  J.90^ 

Plymouth  .  >.994 

TOT.AL  .  337,008 

THIS  WEEK — COLOR 

Retail  Display 

lloslicbild  Kohn  4  Co .  l."30 

General  Display 

Absorbiiie  Jr.  .  . . .  -’.bbO 

Alleii-A-Swini  .Suits  .  l.b3U 

Armours  Meat  Prisls .  1-030 

.American  Mut.  Liability  lu..ut .  1.030 

Blue  Ribbon  Hisiks .  3,090 

Hook  of  the  Month  Club  .  1.030 

Bourjois  Prep.  . .  b'JJ 

Calif.  Canneti  Peaches  .  I',  U 

Camay  .  2.060 

Canned  llawaiiau  I’ineaiiple  . 

Chesterfield  .  ''I"??!! 

Chase  &  Sanborn  Coffee  .  4.1--0 

Chipso  ITakes  .  J-  J-Jb 

Colgate  Palmolive  Prods .  1.030 

Collier  &  Son  Cor)) .  3-b9i[ 

Corn  Kix  .  J’^ac 

Corona  Typewriter .  ''Ju  , 

Cream  of  Wheat .  4.t“b 

Grisco  .  2.060 

Ifel  Monte  Fruits  .  1.236 

Del  Monte  Prmis .  3.090 

Dentyue  Chewing  Gum  .  3.140 

LKiubleilay  Dijran  &  Co .  1.030 

Eatmor  Cranirerries  .  315 

Florida  Fruits  . .  1.030 

Florida  Grapefruit  .  525 

Florida  Tangerines  .  I,b30 

Ciencral  Electric  .  1,030 

11  einz  Cond .  1,030 

Heinz  Prods .  4.120 

Ivory  Flakes  .  3,090 

Ivory  Soap  .  2,060 

Kellogg’s  All  Bran  .  1,030 

Kellogg's  Corn  Flake-^  .  1,030 

Kre-Mel  l>esserts  .  1,545 

Liberty  Mut.  Ins.  Co .  1,030 

Libby’s  Prods .  2,060 

Libby’s  Baby  Foods .  2,060 

Listerine  Toothpaste  . . .  1,030 

Literary  (luild  of  America  .  1.030 

Lucky  Strike  .  13,390 

Mazola  Oil  . .*•••,• .  4,120 

Minnesota  Valley  Canning  Co .  4,120 

Natl.  Biscuit  Co,  Crackers  .  2,060 

Natl.  Kduc.  All .  3,090 

Nestle’s  Cocoa  .  515 

Norge  .  1,030 

Ocean  Spray  Cranberry  Sauce  .  1,545 

Ovaltine  .  1,030 

Oxydol  .  3,605 

Pan  American  Coffee  Bur .  1,030 

Pard  Dog  Food .  1,030 

Paramount  Pictures  .  1,030 

Pepsodent  Antiseptic  .  3,090 

P&(f  White  Soap .  1,030 

Quakers  Oats  Cereals  Hut  .  1,030 

Royal  Typewriters  .  1,030 

Scribner’s  Sons.  Chas .  1,030 

Sheaffer’s  Pens  &  Pencils .  6,180 


General  Display 

LiiU'. 

Shredded  l<al>tu!i  .  2.060 

Shre<lded  Wheal  .  1.545 

Simon  &  Schuster  .  1,030 

Stokley’s  Tomato*  Juice  .  2,060 

Sunkist  Oranges  .  2,590 

Sun-Maid  Raisins  .  1,545 

Swifts  Meat  Pro<ls .  6.180 

Trix  Corn  lUibhles  .  515 

Welch’s  Pnxls .  6,180 

VWstinghouse  Proils .  3,090 

Wise  &  Co.,  Wm.  H .  2.060 

Automotive  Display 

Plymouth  . .  1,030 

Chevrolet  Used  Cars  .  1,030 

TOTAl .  .  162.094 

U.  S.  Typos,  Guild 
Draft  Petition 
For  Labor  Peace 

Ask  AFL-CIO  Committee  to 
Note  "Justice  and  Necessity" 
Of  Such  Action 

Setting  a  precedent  in  U.  S.  news¬ 
paper  craft  and  trade  unionism  his¬ 
tory.  the  Executive  Council  of  the 
International  Typographical  Union 
and  the  International  Executive  Board 
of  the  American  Newspaper  Guild,  in 
joint  session  in  New  York  last  week, 
unanimously  adopted  a  resolution 
urging  upon  the  “AFL-CIO  Peace 
Committee  the  fundamental  justice 
and  necessity  of  an  expeditious  peace 
in  the  American  labor  movement.” 

Pointing  out  the  meeting  at  which 
the  resolution  was  adopted  “is  a  per¬ 
tinent  example  of  the  advisability  and 
necessity  of  trade  union  peace  and 
unity,”  the  committees  voted  that 
copies  of  the  resolution  be  sent  to 
members  of  the  AFL-CIO  Peace  Com¬ 
mittee  and  to  President  Roosevelt  and 
to  Secretary  of  Labor  Perkins. 

Another  joint  meeting  was  sched¬ 
uled,  the  date  to  be  set  by  ITU  Pres¬ 
ident  Claude  M.  Baker  and  ANG  Ex¬ 
ecutive  Vice-President  Jonathan  Eddy 
for  shortly  before  the  guild’s  Inter¬ 
national  Convention  early  in  August. 


Guild  to  settle  the  six-month-old 
guild  strike  against  the  Chicago  Eve¬ 
ning  American  and  Chicago  Herald  & 
Examiner,  the  strikers  renewed  their 
activities  this  week.  Foremost  of 
their  efforts  was  distribution  among 
horse  race  followers  of  “daily  picks” 
by  Henry  Simmons,  former  Examiner 
turf  writer,  and  Dee  Sparr,  striking 
American  turf  expert.  Another  ac¬ 
tivity  was  delivery  into  homes  of  the 
third  issue  of  the  Guild  Strike  News. 


On  another  labor  front,  the  two 
struck  papers  signed  one-year  con¬ 
tracts  with  the  AFL  Newspaper  Com¬ 
mercial  Associates,  covering  the 
union’s  members  in  the  advertising, 
business  administration  and  circula¬ 
tion  departments.  The  contracts  pro¬ 
vide  for  severance  i>ay  up  to  26  weeks 
for  employes  with  15  or  more  years’ 
service;  two-week  vacations  with  pay 
for  employes  with  one  or  more  years’ 
service,  except  advertising  solicitors, 
who  receive  three  weeks’  vacation 
after  three  years  of  service. 

A  majority  of  the  commercial  de¬ 
partment  workers  covered  are  on  a 
five-day,  40-hour  week,  except  ad¬ 
vertising  solicitors  and  branch  man¬ 
agers,  the  latter  working  a  44-hour 
week.  Arbitration  provisions,  similar 
to  those  in  the  AFL  Chicago  Editorial 
Association  contracts,  previously 
signed  by  the  Hearst  papers,  are  in¬ 
cluded.  As  a  result  of  the  contracts, 
69  employes  received  increases  in  sal¬ 
ary,  according  to  Irving  Braverman, 
president  of  NCA. 


for  payment  of  accumulated  tiniHt 
within  90  days. 

George  Fort  Milton,  president  nc 
general  manager,  signed  the  contn: 
for  the  management,  and  Travis  1 
Hedrick,  guild  president,  signed  k 
the  union.  Both  sides  claimed  a  vk* 
tory.  Mr.  Milton  issued  a  state: 
stating  the  News  was  unwilling  fros 
the  first  to  grant  the  guild  shop,  pre!' 
erence  to  strikers  over  “loyal  eS' 
ployes;”  establish  a  five-day  week  ii 
the  commercial  departments  and  pjj 
strikers  while  off  “and  it  did  not  do 
so.”  All  strikers  returned  to  work  m 
May  29, 
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NLRB  Cites  Knoxville  Journal 
THE  Knoxville  (Tenn.)  Journal  taxi- 
agement  was  ordered  by  the  Nf 
tional  Labor  Relations  Board  on  May 
27  to  bargain  collectively,  upon  re¬ 
quest.  with  the  Knoxville  Newspajt’ 
Guild.  ANG  and  CIO  affiliate,  as  a 
sole  representative  of  its  editorial  C- 
ployes.  The  company  also  was  fr 
reeled  to  reinstate  with  back  pay  tlirs 
employes  discharged  in  1937,  stop  ds; 
couraging  membership  in  the  guilds* 
cease  interfering  in  any  other 
with  efforts  of  its  employes  to  aid  C 
labor  organization. 
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Chicago  Strike  Continues 
FOLLOWING  breakdown  of  negotia¬ 
tions  loe tween  the  Hearst  manage¬ 
ment  and  the  Chicago  Newspaper 


Chattanooga  Strike  Ends 
A  FIVE-DAY  strike  of  the  Chatta¬ 
nooga  (Tenn.)  News  unit  of  the 
American  Newspaper  Guild  ended  on 
May  27  with  the  signing  of  a  contract 
for  one  year.  The  agreement  provides 
for  reinstatement  of  all  striking  guild 
members;  re-employment  of  C.  H. 
Anderson,  copy  boy,  discharged  on 
May  20,  and  withdrawal  by  the  man¬ 
agement  of  an  order  discharging 
guildsman  George  Londa  during  the 
strike. 

There  is  no  provision  in  the  agree¬ 
ment  for  payment  of  wages  of  the 
workers  while  on  strike,  but  provi¬ 
sion  is  made  for  immediate  payment 
of  accumulated  overtime  in  cash  and 


Roto  Groups  Show 
Upward  Trend 

Figures  for  the  first  five  month--* 
1939,  given  to  Editor  &  Publishb  ^ 
Newspaper  Groups.  Inc.,  >‘® 
upward  trend  in  rotogravure 
which  is  indicated  by  the  Medb  ^ 
ords  figures  presented  elsewhere 
this  issue.  In  its  five  region**  >  _ 
groups.  Newspaper  Groups, 
known  as  Gravure  Service  Corp**-' 
tion,  show  a  gain  of  46.645 
the  first  five  months  of  1939  a*  ^ 
pared  with  the  first  five  month-* 
1938.  The  figures  follow: 

5  Months, 

19J8 

Midwest  Groiip .  58.261 

Pacific  (Jroup  .  47.611 

Siouthern  Group  .  12.485 

Empire  State  Group  ....  15.807 

New  Enttland  Group .  26.327 
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TOT.AI .  140.491 
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don  McGIFFIN.  49,  publisher.  Fair- 
field  (la.)  Dailu  Ledger  since  1930, 
died  there  May  20  of  a  heart  attack.  A 
member  of  a  well-known  newspaper 
family,  he  began  his  career  working 
on  various  newspapers  controlled  by 
his  uncles.  He  became  publisher  of 
the  Ledger  when,  in  association  with 
Walter  E.  Williams  and  Dean  Taylor, 
he  purchased  the  paper  from  his 
uncle.  P.  S.  Junkin.  His  widow,  three 
children,  his  brother  and  two  sisters 
survive. 

Rein  H.  Clark,  63.  circulation  man¬ 
ager,  Anderson  (Ind.)  Bulletin,  the 
last  20  years,  died  of  a  heart  attack 
while  at  work  May  27. 

Frank  L.  Stanton,  54,  Coney  Island 
reporter  for  the  New  York  Herald 
Tribune,  New  York  Times  and  other 
papers  for  the  last  35  years  died  May 
26  at  his  home  in  Brooklyn.  He  had 
been  suffering  from  a  heart  ailment 
since  1937. 

Wilbur  Webster  Judd,  71.  music 
and  drama  critic,  St.  Paul  Dispatch 
since  1916,  and  widely  known 
throughout  the  East  died  May  29  in 
St.  Paul.  He  was  the  great-grand¬ 
nephew  of  Noah  Webster,  and  an 
amateur  ornithologist,  whose  “Birds 
of  Albany  County,  N.  Y.”  published 
in  1907,  is  still  authoritative. 

'  John  Harrison  Mason,  72,  who  was 
.  with  the  Charlotte  (N.  C.)  Observer 
circulation  department  for  37  years 
umn£  prior  to  his  retirement  eight  months 
ago  because  of  an  illness,  died  there, 

;nt  sx 

MBtitt  Ramon  P.  Cecchini,  37,  who  at  one 
avis  j  time  was  engaged  in  advertising  and 
ned  fj  “les  promotion  in  New  York.  Chi- 
1  a  w  “8°  the  Richmond  Times- 

■:  Dispatch,  died  May  25  in  Tucson, 
-  Ariz..  of  a  heart  ailment.  His  widow 
survives. 

* 

=  N.  Y.  SUN  HONORS  DEAD 

The  New  York  Sun  held  its  annual 
^  memorial  service  at  11  a.m.  Monday 
ir.  its  club  room  in  honor  of  the  20 
i  :  .pi  yes  who  died  since  the  service 
V. held  in  1938.  The  introduction 
v..!'  given  by  G.  Selmer  Fougner,  col- 
a;.  umabt;  the  eulogy  by  James  E.  Craig, 
Ua-  Maori, , I  writer,  and  the  necrology 
Jay  read  by  Edwin  S.  Friendly,  busi- 
re-  f  '  -s  manager. 

%  WmiS  E.  BEAL 

^  Willis  E.  Beal.  8,3.  former  publisher 
^  of  the  old  LaPorte  (Ind.)  Herald  and 
«  bter  secretary-treasurer  of  the  La- 
•t;  r.rt(  Printing  Company,  publisher  of 
Hernld -Argus,  died  May 
,  Long  Beach.  Cal.  He  was  the 
father  of  Charles  A.  Beal,  editor  and 
y-  ■  •  manager  of  the  Herald- 


If  you  are  planning  sales  campaigns 
®r  are  interested  in  these  territories 

READ 

"NEWSPAPER  NEWS" 

The  only  journal  giving  the  news 
.  •dvertiser'.,  advertising,  publish- 
printing  and  commercial  broad- 
in  Au-tralia  and  New  Zea- 


LEONARD  E.  MEYER 

Leonard  E.  Meyer,  52,  one  of  the  or¬ 
ganizers  of  the  Meyer  News  Service, 
Milwaukee,  and  a  brother  of  John  L. 
Meyer,  secretary-treasurer  of  the  In¬ 
land  Daily  Press  Assn.,  died  May  28 
of  a  heart  attack  at  his  home  there. 
Going  to  Milwaukee  in  1905,  he  worked 
on  the  old  Milwaukee  Free  Press  and 
the  Evening  Wisconsin.  Later  he  and 
his  three  brothers,  John  L.,  Eric  E., 
Editor  &  Publisher  Milwaukee  corre- 
spiondent,  and  Carl  F.,  founded  the 
Meyer  News  Service.  In  recent  years 
he  had  been  editor  of  Tripoli  Tattler, 
monthly  magazine  of  the  Mystic 
Shrine,  and  the  Wisconsin  Consistory 
Messenger,  publication  of  the  Scottish 
Rite  Masonic  Bodies. 


c  ,  ^^blished  Monthly 
tcripiion  rate  $1.50  per  yertr 

S., 

SYMVET.  AUSTRAI.IA 


SDX  CONVENTION 

A  symposium  on  “The  Washington 
Newsfront”  will  be  a  feature  of  the 
24th  annual  convention  of  Sigma  Delta 
Chi,  journalistic  fraternity,  to  be  held 
in  San  Francisco,  Palo  Alto  and  Los 
Angeles  Aug.  31  to  Sept.  5,  inclusive. 
Invitations  to  participate  in  the  con¬ 
vention  program  have  been  accepted 
by  Barry  Faris,  executive  editor.  In¬ 
ternational  News  Service;  Raymond 
Clapper,  Washington  columnist;  Leo 
C.  Rosten,  author,  “The  Washington 
Correspondents”;  Chester  H.  Rowell, 
columnist;  E.  P.  Hoyt,  general  man¬ 
ager,  Portland  Oregonian;  Albion 
Ross,  foreign  editor,  San  Francisco 
Chronicle,  and  John  Thompson,  for¬ 
eign  editor,  San  Francisco  News. 


MESLIN  PROMOTED 

Appointment  of  Elmer  C.  Meslin, 
country  circulation  manager,  as  assis¬ 
tant  circulation  manager  of  the  Phila¬ 
delphia  Evening  Public  Ledger  was 
announced  this  week  by  James  R. 
Wescott,  circulation  manager.  Fred 
Reinhardt  had  resigned  as  city  circu¬ 
lator,  and  Harry  C.  Leise,  who  has 
been  general  supervisor  of  city  street 
forces,  has  been  appointed  as  acting 
city  circulator.  Mr.  Meslin  has  been 
with  the  Ledger  for  19  years. 

ENTER  WEEKLY  FIELD 

The  Webb  City  (Mo.)  Leader  and 
the  Jefferson  (Tex.)  Jimplecute  have 
su.spended  daily  publication  and  en¬ 
tered  the  weekly  field. 


When  The  PHILADELPHIA  INQUIRER 

INQUIRES . . . 


The  Philadeipnia  Inquirer  has  to  be 
given  all  the  answers.  In  1935,  The 
Inquirer  asked  us  about  Kemp  Gas 
Immersion  Melting.  We  told  them.  We 
drew  pictures.  We  laid  before  them 
the  famous  Kemp  guarantee*.  So,  the 
Philadelphia  Inquirer  put  in  the  12  ton 
gas-fired  Immersion  Melting  Stereo 
Pot  shown  above  to  supply  a  battery 
of  double  automatic  autoplates. 

We  said  it  would  save  money  on  gas 
bills,  it  would  give  faster  melting. 


slower  freezing,  save  dross,  give  more 
accurate  temperature  control. 

Today,  as  this  ad  goes  to  press,  the 
Philadelphia  Inquirer  is  duplicating 
the  original  Kemp  Immersion  Melting 
equipment  order.  It  did  what  we  said 
it  would  do,  perhaps  more.  And  it  will 
do  in  your  plant  what  we  say  it  will 
do.  Why  not  ask  what  that  will  be? 

Address  The  C.  M.  Kemp  Mfg.  Co., 
405  E.  Oliver  St.,  Baltimore,  Md. 


EMP  oi  BALTIMOB 


* 


Kemp  guarantees  unconditionally  that  Kemp  Immersion  Melting  will  save 
40  percent  (or  more )  in  stereotyping  fuel.  Kemp  will  install  Immersion 
Melting  in  your  plant,  give  you  30  days  to  judge  its  efficiency.  If  you 
don't  like  it  (for  any  reason)  we'll  take  it  out  and  tear  up  the  bill. 
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The  South's  first  newsprint  mill  at  Lufkin,  Texas,  which  formally  was  dedicated  on  May 
27.  The  new  $6,000,000  mill  stands  on  an  108.000-acre  tract  of  land.  Construction. 
be9an  in  January,  has  progressed  so  rapidly  that  the  mill  will  probably  be  in  operation 
by  December,  a  month  ahead  of  schedule. 


Herty  and  Garvan 
Honored  at 
Lufkin  Ceremony 

Plaque  to  Them  Unveiled 

at  Dedication  oi 

Texas  Newsprint  Mill 

Lufkin,  Texas,  May  27 — Newspaper 
history  was  made  today  in  this  little 
East  Texas  town  of  11,000  persons  as 
a  group  of  Southern  newspaper  pub¬ 
lishers  and  executives  assembled  here 
to  dedicate  formally  the  South's  new 
$6,000,000  newsprint  mill,  first  of  its 
kind  west  of  the  Mississippi. 

The  mill,  now  xmder  construction, 
is  tribute  to  the  two  men,  both  dead, 
who,  more  than  any  others,  made 
come  true  this  dream  of  a  great  new 
industry  for  the  South.  When  com¬ 
pleted,  it  will  be  operated  by  South¬ 
land  Paper  Mills,  Inc. 

Plaque  Unveiled 

In  a  simple  ceremony  during  which 
there  was  only  one  speaker,  G.  B. 
Dealey,  president,  Dallas  News,  Miss 
Allie  'Tennant,  of  Dallas,  unveiled  a 
plaque  honoring  the  late  Dr.  Charles 
Holmes  Herty,  perfector  of  the  proc¬ 
ess  for  converting  Southern  pine  into 
newsprint  and  Francis  Patrick  Garvan. 
late  president  of  the  Chemical  Founda¬ 
tion.  Inc.,  New  York,  whose  organiza¬ 
tion  advanced  funds  for  Dr.  Herty’s 
exp>eriments.  The  millsite  was  named 
“Herty.” 

Looking  back  on  “five  years  of  dis¬ 
appointments  and  discouragements”  to 
the  present  successful  stage  of  the  mill 
project,  Mr.  Dealey,  who  has  given 
much  of  his  time  and  effort  to  the 
cause,  paid  the  South’s  tribute  to  the 
two  men  whose  bust  figures  appear 
on  the  bronze  plaque. 

In  a  brief  address,  the  veteran  Texas 
publisher  noted  that  thanks  also  is 
due  that  group  of  Southern  publishers 
in  whose  minds  in  1934  “a  newsprint 
mill  for  the  South  was  born,"  and  to 
ali  those  “valiant  soldiers  in  the  cause 
who  labored  with  hearts  always 
aflame." 

The  plaque,  on  which  has  been 
etched  a  sprig  of  Southern  pine  and 
a  scroll  of  newsprint  from  which  it  is 
made,  bears  the  legend:  “The  fir.^t 
plant  for  making  commercial  news¬ 
print  paper  from  Southern  pine.  This 
institution  is  the  fruit  of  the  genius 
and  devotion  of  two  great  Americans, 
Francis  Patrick  Garvan  and  Charles 
Holmes  Herty."  On  the  right-hand 
ba.se  is  inscribed  "Allie  Tennant  SC.” 

Distinguished  publishers  present 
and  taking  part  in  the  dedication  were 
E  K.  Gaylord,  publisher  of  the  Daily 
Oklahoman  and  past  president  of  the 
Southern  Newspaper  Publishers’  As¬ 
sociation;  John  D.  Ewing,  publisher 
of  the  Shrcrfjjort  Times  and  now 


president  of  the  SNPA;  and  William 
McIntosh,  publisher  of  the  San  An¬ 
tonio  Light  and  president  of  the  Texas 
Newspaper  Publishers’  Association. 

The  initial  unit  now  under  construc¬ 
tion  at  "Herty”  is  only  the  first  of  six 
such  establishments  planned  for  Blast 


Camrose  Denies  Lcnvs 
Limit  Press  Freedom 

continued  from  page  47 

papers  which  had  added  to  their  re¬ 
ports  statements  alleging  that  the  ac¬ 
cused  man,  McMahon,  was  subject  to 
drinking  bouts  which  sent  him  crazy. 
These  newspapers  were  brought  be¬ 
fore  the  Court  and  fined  £1,000  each 
for  publishing  matter  calculated  to 
prejudice  a  fair  trial. 

The  Court  simply  maintained,  in  the 
interest  of  McMahon,  who  looked  at 
first  sight  guilty  of  an  attempt  at  as¬ 
sassination,  the  old  English  maxim 
that  motives  must  not  be  presumed  be¬ 
fore  conviction.  It  vindicated  the 
rights  of  a  man,  who  was  by  way  of 
being  universally  execrated,  without 
in  any  way  interfering  with  the  free¬ 
dom  of  the  Press  to  report  an  alarm¬ 
ing  and  sensational  incident. 

Equally  you  err  in  saying  that  Mc¬ 
Mahon  was  not  prosecuted.  He  was 
brought  up  at  Bow  Street  Police  Sta¬ 
tion  committed  for  trial  to  the  Cen¬ 
tral  Criminal  Court,  and  sentenced  to 
twelve  months’  hard  labour,  wnich 


sentence  of  the  court  he  duly  servet 
7.  In  the  light  of  the  foregoing 
your  further  remark  that  “if  a  nets, 
paper  may  not  describe  a  riot,  it  nm 
not  describe  a  communist  outbreak* 
other  such  event”  has  no  basis.  Thei 
is  no  custom,  rule  or  law  in  England 
which  would  have  prevented  the  "e. 
declared  civil  wars  in  Michigan,"  if 
they  had  occurred  here,  from  being 
fully  reported.  There  has  never  bee: 
an  incident  of  that  sort  in  this  oom. 
try  which  has  not  been  reported  t 
the  ordinary  way. 

I  cannot  refrain  from  saying  bn 
extraordinary  it  seems  to  me  that 
with  your  facilities  over  here  for  jet¬ 
ting  to  know  the  truth  about  be 
events  which  you  have  mentioned 
you  should  have  published  such  state 
me  nts.  It  cannot  be  too  strongly  em. 
phasized  that  the  Press  in  England  s 
as  free  as  it  is  in  America  or  in  as 
other  part  of  the  world.  If  you  s£ 
think  this  is  not  the  case.  I  woulc 
welcome  a  considered  statement  frac 
you.  giving  the  facts  on  which  ju 
base  such  an  opinion. 

Yours  truly, 

(Signed)  CAMBoa 
P.  S.  I  am  sending  a  copy  of  is 
letter  to  the  Editor  &  Publisho. 


Skott  "T&kei 


ODD  CEIREMONY  repewTed  in  Dela¬ 
ware  (O.)  Gazette: 

“Filomena  Club  will  meet  with  Mrs. 
Ella  Smith,  Sunbury  Road  Thursday 
at  2.15  p.m.  Roll  call  will  be  favorite 
flowers  and  there  will  be  an  exchange 
of  pants.” 

■ 

STAFF  of  Ogdeti  (Utah)  Standard- 
Examiner  is  still  touchy  about  two 
typos  which  got  through  recently.  In 
a  City  Hall  story  it  was  stated; 

“The  last  scheduled  meeting  of  the 
old  board  will  be  held  Monday,  at 

which  time  Councilman  -  will 

hand  over  to  his  successor  his  official 
cuties.” 

Reporting  a  church  affair,  the  paper 
said; 

“Dr.  - ,  teacher  of  the  men's 

Bible  class,  said  he  had  $5  in  his 
pocket  when  he  went  to  the  church 
bazaar  Saturday  night,  but  that  the 
good  ladies  got  most  of  it.  He  man¬ 
aged  to  escape  about  10  o’clock,  he 
.said  laughingly,  with  two  quarters, 
four  pennies,  and  a  thin  dame.” 

■ 

TO  EDWARD  L.  THROM.  vice-pres¬ 
ident  in  charge  of  droll  incidents 
for  the  Indianapolis  Star's  police  staff, 
this  week’s  medal  for  taking  copy 
desk  whimsy  with  a  smile  on  his  lips, 
a  song  in  his  heart. 

Throm  did  a  piece  about  John  Doe. 
drunk  as  a  lord  in  the  police  station 
and  pushing  light  buttons  in  the  lobby- 
in  the  belief  he  was  signalling  an 
elevator. 

“Wassa  massa  ellcvassor?”  Throm 
quoted  Mr.  Doe.  and  “wassa  massa 
ellcvassor"  it  was  in  the  first  edition. 

The  next  morning  Throm  unfurled 
a  copy  of  the  final  edition. 

“What  is  the  matter  with  the  ele¬ 
vator?”  was  the  line. 

“Ah.’’  said  Throm.  “Mr.  Doe  sobereKl 
up  between  editions." 

■ 

FROM  AN  AD  in  the  Waterbury 
(Conn.)  Republican: 

"We  couldn't  think  of  a  more  appro¬ 
priate  gift  than  a  set  of  6  wedding 
photographs.  If  you  buy  any  3-room 
outfit  at  Albert's  during  the  months 
of  May  or  June,  we  will  arrange  to 
have  photographs  taken  of  your  bed¬ 
ding.  .  .” 

■ 

Knie.K  ,\  I’l  iii.iSHKR  will  jiay  $2  for  each 
"Short  'ral.e"  aceepteii  aii<l  ptjilirlieil.  Tho.-t 
not  ii't-rl  will  not  I.C  ret.irtK  li. 


u/sr  is  IT2 


we  think  It's  a  piece  of  equip¬ 
ment.  It  is  a  hit  unusual  looking,  hut 
the  really  rare  tiling  ahoiit  it  is  this: 
you  won't  find  it  listed  in  the  Equip¬ 
ment  Mart  of  our  classified  columns. 

riiat  tiocs  make  it  rare,  hccausc  there 
are  very  few  items  in  equipment  or 
supplies  that  you  won't  fimi  in  the 
Kipiipment  Mart.  L’seil  equipment, 
new  eipiipment  ami  supplies — they 
ari‘  ali  conveniently  listed  there  for 
your  ne*‘ils. 

riirii  now  to  th«*  i-lassified  p.tfies  aiul 
the  Kqiiipim-nt  Mart! 


(!lassifie<l  Departnieiil 

K  I)  I  T  O  K  &  I*  IJ  B  1.  I  S  II  K  R 


rimes  Biiildiim 


New  ^  ork  Cil? 
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KOR  JUNE  3,  1939 

w.  F.  Wamecke  I-  C.  Harper,  Former 

DiU  on  Vacation  Scripps  Attorney,  Dies 

William  F  Warnecke,  60,  staff  pho-  La  Jolla,  Cal.,  May  31— Jacob 

pher.  New  York  World-Telegram,  Chandler  Harper,  attorney  and  one- 
winner  of  the  1936  Press  Photog-  time  general  counsel  for  the  Scripps- 
raphers  Award  McRae  and  Scripps  Newspapers,  died 
for  his  picture  of  early  today  at  the  Scripps  Memorial 
the  attempted  Hospital.  He  was  80. 
assassination  of  Harper  was  taken  to  the  hospital 
Mayor  William  two  weeks  ago  suffering  from  pneu- 
J.  G  a  y  n  o  r  in  monia.  He  had  been  unconscious  sev- 
1910,  died  May  eral  days.  Funeral  arrangements 

27  while  on  va-  have  not  been  completed, 
cation  at  Spring  Harper  became  identified  with  the 
Lake,  N.  Y.  Mr.  Scripps  newspaper  interests  when  he 
Wamecke,  who  was  retained  as  attorney  by  E.  W. 
lived  in  the  Scripps,  founder  of  the  Scripps-How- 
Bronx,  New  ard  Newspapers,  in  Cincinnati  in 
York,  is  sur-  1883.  Six  years  later  he  was  made 
vived  by  his  general  counsel  of  all  the  Scripps- 
wife,  a  son,  a  McRae.  Scripps  and  allied  publica- 
brothers  and  two  tions,  a  position  he  held  until  1916 
when  he  retired. 

Born  in  Chester,  Pa.,  on  Aug.  17, 
1858,  Harper  received  his  early  school¬ 
ing  in  Kansas  and  Ohio.  His  law 
training  was  taken  at  the  Cincinnati 
Law  School.  He  was  United  States 
Commissioner  in  Cincinnati  from  1880 
to  1890.  His  widow  and  a  daughter. 
Mrs.  Alfred  O.  Andersson  of  Dallas, 
Tex.,  survive. 


W.  F.  Warnecke 


daughter,  three 
sisters. 

A  native  of  New  York  City,  he  gave 
up  the  tintype  business  in  his  youth 
to  join  the  old  New  York  World  in 
1901.  He  continued  with  the  World 
until  its  merger  with  the  New  York 
Telegram.  For  40  years  he  covered 
with  his  camera  almost  every  major 
news  happening — disasters,  violent 
strikes,  appalling  accidents,  fires, 
trials,  and  world-famous  personages. 

Famed  for  Gaynor  Picture 
His  picture  of  Mayor  Gaynor  taken 
on  board  an  ocean  liner  berthed  at 
Hoboken,  N.  J.,  is  still  considered 
among  the  greatest  of  news  photo¬ 
graphs.  He  arrived  at  the  ship  after 
the  other  photographers  had  posed 
the  Mayor  and  were  on  their  way  back 
to  New  York.  At  Wamecke’s  request 
Mayor  Gaynor  agreed  to  pose  again, 
and  as  he  prepared  to  take  the  pic¬ 
ture  the  assailant  fired,  the  bullet 
striking  the  Mayor  in  the  back  of  the 
neck. 

Mr.  Wamecke’s  picture,  taken  a 
split  second  after  the  bullet  had  been 
fired,  graphically  revealed  the  Mayor 
tottering  on  the  deck  with  two  mem¬ 
bers  of  his  party  springing  to  his  sup¬ 
port.  Mr.  Wamecke  also  obtained  a 
picture  of  the  attacker,  a  disgruntled 
former  city  employe. 

As  Mr.  Warnecke  told  of  the  in- 


Ads  Not  Covered  by 
Unfair  Practices  Act 

Los  Angeles.  May  29 — The  sale  of 
newspaper  advertising  does  not  fall 
under  the  State  Unfair  Practices  Act. 
it  was  ruled  late  last  week  by  Su¬ 
perior  Judge  Clarence  M.  Hanson  in 
upholding  in  part  a  demurrer  of  the 
Glendale  News-Press  to  a  $100,000 
damage  suit  brought  by  Thomas  D. 
Watson,  publisher  of  a  free-distribu- 
tion  paper. 

Watson  asserted  in  his  complaint 
that  the  News-Press  policy  of  running 
classified  advertisements  in  shopping 
news  editions  at  no  increase  in  price 
constituted  a  “loss  leader”  under  the 
act.  and  damaged  his  own  business, 
the  publication  of  the  Glendale  Star- 
In  addition  to  damages  he  sought  an 
injunction. 

“Viewing  the  statute  as  a  whole,” 
Chanin  jy^gg  Hanson  said  in  a  memorandum 

Wnrli  f  opinion,  “I  am  persuated  that  the  act 

was  pleased^  He  to  and  comprehends  only 

zer  nat*>  W  M  articles  or  products  as  are  gen- 

mori  "  middlemen.  In  every- 

In  noari.  ,111  *  r  ,  day  Conversation  we  do  not  speak  of 

Mr  Wa  ^  u  years  of  cam^a  work,  newspaper  advertisements  or  class! - 
frd  n?  ♦  estimated,  he  met  as  ‘articles’  or  ‘products.’  No 

shiDs^  non  do  we  speak  of  the  services  ren 

hips  at  least  20,000  celebrities.  He  by  laborers,  teachers,  dentists. 

doctors,  preachers  or  priests,  or  law 
yers  as  ‘articles’  or  ‘products.’  In 
common  parlance  ‘loss  leaders’  refer 
to  merchandise  sold  in  retail  mer¬ 
chandising  establishments  at  a  price 
below  its  normal  selling  price.” 


was  famed  among  New  York  news 
photographers  for  his  ruses  which  he 
often  used  to  obtain  pictures  of  shy 
notables. 

calif,  admen  to  meet 

The  Southern  unit  of  the  California 
‘  ewspaper  Advertising  Managers  As- 
swation  will  present  a  program  of 
0  talks  at  the  morning  session  of  the 
annual  convention  in  San  Jose,  June 
■  It  was  announced  this  week  by 
pf'®*  Metcalfe,  Alhambra  (Cal.) 
ost-Aduocafe.  and  president  of  the 
Speakers  will  be:  Jim  Gill. 
wf,""®„Peach  Soxith  Coast  News; 

er  Marto,  Monrovia  News-Post; 
Daii.,  M  manager,  Allied 

"®wrspapers  of  California;  Wil- 
Broo,  Redondo  Beach 

^  San  Pedro 

ern  n  northern  and  south- 

’  convo  combine  in  their  annual 

^nvention  m  the  Hotel  Sainte  Claire, 
Jose,  June  23  and  24. 

classified  meeting 

Cla«HB  ^:“‘^*3tion  of  Newspaper 
Advertising  Manages’ 
•nR(^r  f  ‘^^^vention  will  be  held 
Rochester.  N.  Y..  June  12. 


YOU  read  Editor  & 

Publisher  and  profit  by  your 
reading. 

YOU  would  also  profit  by 
reading  The  Newspaper  World 
&  Advertising  Review,  Great 
Britain’s  fellow  weekly  journal 
to  Editor  and  Publisher.  Cost 
$5  per  annum. 

WK  will  send  yon  post  free, 
specimen  copies  with  pleasure. 
Please  write  the  Manager 

The  Newspaper 
World 

and  Advertising  Review, 

134  Fleet  Street,  London. 


It’s 

New  England 
today  in 
Press  Packing 


The  above  claim  is  not  made  boastingly,  but 
as  a  ma’H’er  of  fact. 

To  lead  a  great  industry  like  the  Newspaper 
industry  is  an  honor  won  only  by  giving  be’tter 
packing  to  do  a  better  job. 

To  produce  be’tter  printing  it  is  necessary 
that  you  use  ORIGINALS  not  IMITATIONS. 

You  will  make  no  mistakes  when  you  use  any 
of  the  following  press  blankets. 

Regular  Automatic  Felts 
Stipple  Faced  Felts 

Regular  Automatic  Tympans 
Stipple  Faced  Tympans 
Silk  Tex  Tympans 

De  Luxe  Monocorks 
Oil-proof-face  Rubber 
Italian  Red  Rubber 

Bismark  Brown  Rubber 

These  blankets  can  be  used  in  any  combina¬ 
tion  that  best  suits  your  needs. 

Known — Sold  and  Used  all  over  the  world. 


New  England  Newspaper  Supply  Co. 

Home  Office; 

164  Fremont  St.,  Worcester,  Mass. 


ftraiu'h  (tffiros 


New  York 
Chicago 
Portland-Ore. 
San  Francisco 


154  Nassau  Street 
Daily  News  Building 
417  Oregonian  Bldg. 
205  De  Young  Building 
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NEA  Holding 
Convention  on 
Alaskan  Cruise 

Program  plans  for  the  National  Edi¬ 
torial  Association  16-day  cruise  to 
Alaska  and  return,  with  convention 
sessions  aboard  the  S.S.  Aleutian,  were 
announced  this  week  by  President 
W.  H.  Conrad,  Medford  (Wis.)  Star- 
News.  The  party  will  sail  from  Seattle 
June  13. 

Convention  sessions  will  be  “sand¬ 
wiched”  in  between  a  busy  program 
of  sight  seeing  throughout  the  trip. 
Heading  the  list  of  convention  speak¬ 
ers  is  James  Wright  Brown,  publisher 
of  Editor  &  Publisher,  who  will  speak 
or.  “Newspaper  Service.” 

Digest  of  Program 
Following  is  a  digest  of  the  conven¬ 
tion  program: 

li'i'dnrsday,  June  14  -9:30  a.m.  ReiKirts: 
President  Conrad.  Treasurer  Walter  H.  Crim. 
Sa/em  (Ind.)  Hrpub/ican-Lradcr :  Kxecutive 
Secretary  Rae,  Chairman,  Ne\vspa|)er  Asso¬ 
ciation  Service  Bureau. 

2:30  p.m.  Howard  W.  Palmer.  Cn'niTvich 
(Conn.)  Press,  and  Vice-President  National 
Editorial  Association,  presiding. 

*‘Newspapt‘r  Service.”  —  Janies  Wright 
Brown,  President  and  I*uhlisher.  Editor  & 
Pi  BLlSHER.  “Potoinac  Parades  atul  Charades” 
— William  L.  Daley,  Washington  Representa¬ 
tive.  National  Editorial  Association. 

Thursday,  June  15 — Ketchikan — Wrangell. 

Saturday,  June  17 — On  Btiard  .S'. .9.  Aleutian. 
9:30  a.ni.  RejMtrts  of  Standing  and  Si>ecial 
C«nnniittecs;  Report  of  Amos  Award  Com¬ 
mittee. 

Pre>entatitin  of  .\ wards:  Amos  Award,  E.  C. 
Amos,  Sidney  (niiiol  Daily  AVtcj.  tlonor. 
General  Excellence  in  Typogr.iphy  contest. 
Linotype  W'zvs,  Brot»klyn,  N.  S'.,  donor.  News¬ 
paper  PrtKluction  contest,  daily  divisi<m,  Lud¬ 
low  Typograph  Company,  Chicago,  donor. 
Newspaper  l‘r(Kliiction  contest  weekly  division, 
Ludlow  Typograph  Company,  C'hicago.  donor. 

(leneral  Excellence  contest,  daily  <livision. 
circulation  under  3,500,  Editor  \  Pi  blisiihr. 
donor.  (leneral  Excellence  contest,  daily  <livi- 
sion,  circulation  over  3,500,  Editor  &  Pi  b- 
LisiiEK.  donor.  General  Excellence  contest, 
weekly  division,  circulation  under  L(H)0.  West¬ 
ern  Newspa|H.*r  I'nion.  Chicago,  donor.  General 
Excellence  contests,  weekly  division,  circula¬ 
tion  over  1,000,  Western  Newspaper  Union, 
donor.  Circulation  Round  Table- —Leader: 
C.  S.  Speck.  Pemberville  ((-)hio)  Leader, 

2:30  p.m.  News  and  Editorial  Round  Table 
— Leader:  E.  C.  Amos,  Sidney  (Ohio)  Daily 
News.  Presentation  of  Awards:  Editorial 
Page  contest,  NEA  Past  Presidents,  donors. 
Outstanding  Newspa|>er  CorresiMmdents,  News- 
papi‘r  CorresiKHuients,  Newspaf»er  Ass(Kiation 
Service  Bureau,  donor. 

Sunday,  June  18 — 7:00  a.m.  Arrive  Sewar<l, 
.Maska. 

Friday,  June  23 — 1:00  a.m.  Sail  from  Cor¬ 
dova.  2:30  p.m.  Community  Service  Round 
Table.  Ix*aders:  T.  O.  Huckle,  Cadillac 
(Mich.)  livening  Xeu's. 

Presentation  of  awards:  Community  Service 
contest,  daily  division,  University  of  Misstuiri 
School  of  Journalism,  donor.  Community  Ser¬ 
vice  Contest,  weekly  division.  l*niver>ity  of 
Missouri  School  of  Journalism,  donor. 

Pictures  in  the  News  Round  T.'ible.  Leader: 
Philip  T.  Rich,  Midland  (.Mich.)  Xt'^vs. 

Preseiitatifin  of  award:  Best  I’se  of  Illus¬ 
trative  Material,  weekly  newspaiHus.  NEA 
Engraving  Dt  partmeiit,  Indianat>olis,  Ind., 
donor. 

Monday.  June  26  -6:00  a.m.  Arrive  Juneau 
— visit  Alaska  Juneau  gold  mine. 

10:0(1  a.m.  “Hidden  Cosi^.  In  Printing" 
Mrs.  Rhoda  Porte.  presiiUnl  of  Porte 

Publishing  Company,  Salt  Lake  City,  Utah. 
Printing  Round  Table.  Lea«ler:  llowanl  W  . 
Palmer,  Greenwich  (Conn.)  Ibess. 

Presentation  of  Awanl:  Job  Printing  Ex 
hibit  Contest.  Northern  Stales  Enveloiie  Coin 
pany.  .St.  P.ml.  Minn.,  donor. 

2:30  p.m.  Business  ami  Shop  Management 
Round  'I'able.  Leader:  Col.  E.  E.  lliiward, 
li'heaton  (Minn.)  Gacetie. 

Monday.  June  26  -4:00  p.m.  Arrive  Peters 
burg,  . Maska.  8:30  p.m.  Sail  from  Peters¬ 
burg. 

Tuesday,  June  27 — 11:00  a.m.  Arrive  Met- 
lakatla,  Alask.i.  1 :00  p.m.  S.ail  from  Mel- 
lakatla. 

2.30  p.m.  Advertising  Uniiiid  Table. 
Leader:  Iceland  G.  Burress,  Bingham  (I'tah) 
Bulletin. 

ii’ednesday,  June  28-  9:30  a.m.  Electi<in 
of  ( irticers.  Invitations  for  convention. 

Thursday.  June  29  -10.00  a.m.  Arrive 
Seattle. 


CLASSinED 

RATES 


•SITUATIONS  WANTED" 

(Cash  with  Order) 

I  Time  —  .50  per  line 
4  Times  —  .40  per  line 

"HELP  WANTED" 

(Cesh  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situations  Wanted"  ad  car¬ 
ries  with  it  six  month's  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Special  Services 

Out-Of-Print  Books,  Bulletins.  Advertisinjr 
literature,  diaKrunis.  etc  .  reproduced  by 
newest  process  without  typesetting  and 
encraviiiKs.  Any  size.  500  roiiies  (8% 
xll")  $2.63;  add’l  lOOs  only  22c.  Send 
for  sHinple-s.  LAl'KKl.  PROCKSS.  480 
Canal  .St..  X.  Y.  C.  WAlker  5  0.526. 


Summer  Home  and  Comp  For  Sole 

CAMP  GKXKSF.E  .  .  . 

Belgrade  I.akes.  Maine 
a  90  acre  camp  estate  with  400  feet  of 
shore  frontage  on  Great  Pond.  Main 
house,  guest  house,  boathouse,  garage  and 
service  quarters  all  coini)b  tely  furnished, 
and  eqiiipiied  with  thre-*  motor  boats, 
rowboat  and  a  canoe. 

A  most  desirable  summer  home  with  all 
modern  conveniences — yet  in  a  rustic 
setting  that  spells  wilderness  and  ro¬ 
mance.  Excellent  families  own  neiglibor- 
ing  properties,  the  nearest  *4 -mile  dis 
tant. 

MAIX  CAMP  GROUP  includes  the  story 
and  a  half  living-dining  room  in  Ing  ca 
bin  style  with  a  great  stone  fireplace  as 
the  central  feature.  Porch  on  3  sides — 
kitchen  in  rear.  Near  it  is  a  second  simil¬ 
arly  constructed  building  containing  two 
bedrooms,  a  bath  and  a  separate  toilet. 
BOATHOUSE  is  also  in  the  log  cabin 
manner.  1st  floor:  boat  slips  and  stor 
age.  machine  shop  and  water  storage 
lank.  2nd  floor;  3  bedrooms  and  2  baths. 
GUIDEHOUSE  AND  GARAGE:  Frame, 
claiiboard  eonstruction.  2  rooms  and  toil¬ 
et  ;  space  for  4  cars. 

EQUIPMENT  is  very  complete.  It  in 
eludes:  electric  pump  for  water  system 
drawing  from  the  lake  and  also  a  pump 
drawing  from  a  never-failing  spring  for 
drinking  purposes.  Large  storage  tank 
in  boathouse.  Electricity  from  Central 
Maine  Power  Co.,  (very  low  rate).  Elec¬ 
tric  hot  water  heater.  $1,500  G.E.  refri¬ 
gerator.  27-foot  Chris-Craft — speed  40 
Sl.P.II.  (excellent  condition).  18  foot 
guide  lioat — 4  cyl.  engine.  Outboard  mo¬ 
tor  boat.  Rowboat.  Canoe.  Buildings 
fully  furnished.  Telephone. 

.4CREAGE  with  400  feet  shore  frontage 
eonsists  of  90  acres  of  which  70  acres  is 
fine  woodland  and  20  acres  in  fields. 
Shadi-d  lawns  ahout  main  cam|i.  1  mile 
of  private  road.  Tennis  court  (built 
1936).  5louiitain  jirotects  camp  to  the 
North. 

LOCATION  is  on  largest  of  Belgrade 
Lakes— Great  Pond,  near  the  town  of 
Belgrade  L.ikes.  and  half  way  between 
Augusta  and  Waterville.  Bar  Harbor  ex 
press  stops  at  Belgrade  7  miles  from 
Belgrade  Lakes. 

PRICE  —  Reasonable  offer  considered. 
Mortgage  conveniently  arranged  by 
banks.  Would  rent  for  season,  with  op¬ 
tions  for  tenant.  Can  al.so  be  bought  on 
a  cooperative  basis  by  three  or  four 
persons. 

Herbert  F.  Taylor,  666  Fifth  Avenue, 
New  York.  X.  Y.  PLaza  3-3628 


NEWSPAPERS  BOUGHT  AND  SOLD 


Properties  listed  below  are  offered  either  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  ta  the  field. 


Nowspoper  Brokers 


Aubrey  Harwell  will  attend  the  S.  X^  P.  A. 
convention  in  the  interest  of  Harwell  & 
Fell.  .Newspajier  Brokers,  who  have  sue 
cessfully  conducted  negotiations  for  many 
leading  publishers  of  the  U.  S.  for  the 
past  30  years. _  _ 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville, 
Mich.  _  _ _ 

Money  making  daily — weekly,  best  section 
Missouri.  $25,000.  Attractive  terms  to 
responsible  party.  Also,  weeklies  in  In 
diana.  Newspapers,  bought,  sold,  ap 
praised.  Confidential  consultant.  J.  S. 
HUBBARD.  702  Majestic  Building.  In 
dianapolis,  Indiana. 

‘•BTYPE.S  KNOWS  PACIFIC  COAST 
PROPERTIES” 

Highest  references:  Arthur  W.  Stypes. 
Broker,  Mills  Building,  San  Francisco. 

THE  SOUTH’S 

OUTSTANDING  NEWSPAPER  BROKER 
MURRAY  E.  HILL  AND  ASSOC. 
402-3-4  Vendome  Bldg.  NastavUle,  Tenn. 


Brokerage  service.  Valuations  for  any 
purpose.  Newspaper  Appraisal  Corp’n., 
Times  Bldg.,  New  York. 


Nowapopert  Wootod 


Midwest  daily  in  town  of  7,500  12,000 
wanted  by  an  experienred  newspaper  man 
Your  reply  treated  in  the  strictest  of 
confidence.  Box  6250,  Editor  k  Publisher. 


Advertising  Ideas  For  Solo 


Send  for: 

".4  Bag  of  Tricks  for  Selling  Extra  Linage," 
by  Joe  Ansley. 

Contains  222  ad -selling  ideas,  $1.50. 
PRESS  PUBLISHING  COMPANY 
Fort  Myers,  Florida 


Circulation  Promotion 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO. 
Occidental  Building.  Indianapolis. 


Direct-Moil  Services 


NEL(X)  TYPED  LETTERS 
The  personal,  effective  means  of  selling 
more  prospects  bv  mail — inexpensively, 
NEW  ERA  LETTER  COMPANY,  INC. 
47  West  Street,  New  York.  DIgby  4-9100. 


Our  Process  Ijetters  are  taken  for  personal 
communications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E. 
21st  St.,  N.  Y.  C. 


Feature  Material  Wanted 


Wanted;  Old  Feature  Material  such  as 
Comic  Strips,  Gag  Cartoons  and  other 
features  in  mat  form.  State  your  lowest 
prices.  UNIQUE  FEATURES,  523 
W  eist>r,  Roadinf;,  Pa. 


HELP  WANTED 


Good,  sober  editor  and  news  man  to  join 
oxp<*rienced  man  publishing  second  paper 
in  Southern  town  of  40,000.  Finances 
advantaf^eous,  but  not  essential.  Unusual 
opportunity.  Box  6291.  Editor  &  Pub¬ 
lisher. 

Live-wire,  small-town  daily  in  Ozurks  anti¬ 
cipates  ejirly  opening  for  experienced  ad 
vertisiiikT  man.  l^ayoutK,  sellinK.  servic¬ 
ing'  accounts.  $25  week,  (five  all  qiiati* 
ticatioiis  in  written  application.  Box 
6290.  Editor  ^  Pubiisher. 

Rotary  newspaper  pressman  >  compositor. 
Give  ago.  experience,  if  now  working, 
union  and  reference.  Box  6280,  Editor 
&  Publisher. 

Subscription  Manager  with  ideas  build  own 
crews.  Magazine  12  years  old.  Covers 
steady  field.  U.  S.  Navy  Magazine,  Kress 
Bldg..  L<nig  Hi*ach,  Cal.,  or  2  West  46lh 
St..  N.  Y.  C. 

Wanted:  Young,  active,  enterprising  ad 
vertising  solicitor  with  definite  record  of 
exiM*rience  and  achievement  as  dir<“9t  out- 
si<le  assistant  salesman  to  advertising 
manager.  Becond  paper,  long  established, 
not  getting  proper  sliare  in  two  paper 
field,  attractive  eastern  city,  one  hundred 
thousand  population.  Position  calls  for 
hard  w’orker  and  business  getter.  Address 
(positively  confidential)  giving  expert 
ence.  age,  family  status,  references,  and. 
if  possible,  photo  and  salary  expected. 
Reasonable  pay  at  start  and  increa.ses  and 
permanent  position  if  successful.  Box 
6293.  Editor  &  Publisher. 


Situations  Wonttd 

Advertiting 


A-1  Advertising  Manager,  SI,  seek,  chu, 
national  or  local:  a  worker;  twelve leei  l 
experience.  Box  6245,  Editor  &  f^bliike 
Advertising  Salesman — Eleven  year,' 
tacting  important  chains  and  nnjor  W 
accounts  on  first,  second  and  third 
30  years  old,  now  employed  on^,. 
eastern  daily.  Capable  at  managinf  qd 
prefer  second  paper.  Dynamic  Minim 
with  proven  record.  Desire  connetti* 
where  results  will  be  pmperly  comiH 
sated.  Box  6234,  Editor  &  Pobliibe 


Ad  Man — thirteen  years’  newspaper  eiiim 
ence  in  sales,  layout,  copy  and  pron, 
tional  ads.  Executive  ability.  Age  S 
married.  Box  6450,  Editor  &  P^iake 


Classified  Manager — Six  years’  eipeneiel 
on  New  York  City  papers;  now  emplotel  | 
linage  increase  assured.  Will  travel  ui  I 
where  for  interview.  Box  6180  Eiirl 
&  Publisher.  ' 


Classified  Manager — Fifteen  years’  eipir 
ence  large  and  small  dailies.  Best  relti  | 
encea.  Box  6235,  Editor  &  Pnblieber 


MR.  PUBLISHER 
Have  you  a  reason  for  a  Special  Editic  1 
or  Feature  Page?  46  Editions  witlK 
a  failure.  Clean  selling  make  collectia 
100%.  Newsp.iper  and  bank  refereie. 
Extra  linage — extra  dollars.  Box  61St 
Editor  &  Publisher. 


Bepor 

eigl 

new 

lish 


Bepor 


Space  salesmu,  24.  Experienced  probltc 
and  promotions  of  weekly  chains.  Sq., 
— go  anywhere.  Box  6128,  Editor  i 
Publisher. 


Situationt  Woattd 

Circulation 


Bepoi 

als 


Circulation  manager — 13  years  eiperies;- 
on  morning,  evening  and  Sundap  itti 
papers  over  100,000  circulation.  Hit; 
excellent  record  of  increase.  Best  re!« 
enees.  Available  because  of  consoliditii: 

Box  6303,  Editor  &  Publisher^^ _ 

Circulation  Manager — Unlimited  experitL;: 
specialist  in  boy  promotion  and  home  le 
livery,  with  enviable  production  retort 
Excellent  references  from  former  pi; 
Ushers.  Locate  anywhere.  Box  6Ui 
Editor  &  Publisher. 


Sclen 

Prt 


EnergeUc  CIRCULATION  MAN,  ten  j(s.n 
experience  with  large  newspaper.  Ei«. 
lent  record  in  all  phases  of  outside  vork 
Junior  salesman  expert.  Clean  person 
and  business  record.  Age  35.  Wu; 
chance  to  advance.  Write  my  fomc 
employers  through  Box  6224.  Editor  t 
I’ublisher. 


Situation*  Wonttd 
Editorial 


An  editor,  reporter  with  exceptions!  r« 
ord ;  modest  salary.  Address  Aparimtt; 
C-15,  at  8656  Dumbarton  Road,  Detrc;; 
Michigan. 


City  editor,  town  of  200,000,  desirefil 
vertising  agency.  radio  or  po--; 
relations  work.  Have  press  Msocisnoc 
radio,  special  writing  experience,  w 
single,  university  graduate;  finest  nlir 
encea.  Change  unnecessary.  Box  o2t' 
Editor  &  Publiaker 


Editor-Writer,  38.  accurate  copjrealtr 
makeup,  features,  captions,  ideas. 
composition,  production.  18  J**"  U, 
perience.  Reliable.  Box  6205. 

&  Publisher.  _ 

Editorial,  columnist,  publicity  or 
Humor;  satire;  serious.  Cnemplo^ 

now.  32,  single.  Six  year’s 
eight  years’  varied  experience.  Go  B- 
where.  Prefer  California  or  South  >■ 
Box  6095.  Editor  &  Publisher. _ 


Editorial  Man — Young,  vigorous 
sires  opportunity  with  jiaper  or 
zine.  Experienced  rew  rite,  layout  W. 


proof  reading,  and  production. 


Box  6265,  Editor  &  Publisher. _ 

Editorial  writer  of  nationally  It"® 
fully  posted  on  both  foreign  and  o 
tie  fundamentals,  desires  wid«  oui- 


with  progressive  puhli.sher.  - 
background  of  many  years  expera- 
incliiding  travel  abroad  1''’“’'“  fr'k., 
ences.  Box  6160,  Editor  &  Pub^ 


Divers;!!* 


I  prefer  picture  editing,  but^  also 


write.  Am  28,  singU-,  and  roy 
ence  covers  press  and  iiewsp.oper  r 
ing.  feature  syndicate  w  riting,  ano 
editorships  both  for  s.rvice 
paper.  Box  6239,  Edtior_J:,P^' 
Many  years  of  most  varied 

editorial,  reporforial  and  I”'®"'®", ppf,  a 
for  Metropolitan  and  rural  v 

now  available  to  publishers  any 
the  United  States,  hut  I'p''*’™®  5  wo 
da.  the  Southwest  or  C.ilifof®'*'^ 
for  your  examination.  bb: 

work — including  sever.-il  l.nnks  a 
magazine  articles.  R.-fi-rences.  p,, 
of  them,  some  from  . .  ,-d  *>'' 

enough  to  know  the  game 
1  have  several  new  idea-  for 
local  new  s  that  should  inlef®^  *^  pK 
ers.  If  you  need  a  good.  «>• 

— one  who  could  fit  as  well  '®.  |,  disi' 

tion  and  advertising 

fied),  as  in  the  edit-rial  dcp* 

I’m  ho.  Let’s  hear  f-'nin  f®“.  ckk-I 
J.  L.  Newman,  now  at  si* 

ton,  Minnesota,  lately  of  un 
New-  York. 
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Editor,  publisher’s  assistant. 
Wide  experii'ni'p  in  editorial,  business, 
production  departments.  Fonner  em- 
nlovcr  says,  •'.)«  assc*  to  publisher  who 
Wnts  the  best."  .  .\nothcr  says  ’•//,•  kmrws 
t^u,l  recry  man  m  recry  department  should 
do  and  knotes  machinery.'’  Available  for 
interview  at  Publishers’  Convention. 
Box  fi317.  Editor  &  Publisher. _ 


Rlwsinan— ten  years’  reporter,  photogra- 
nker  copyreader,  news  editor.  Available. 
W  6451,  Editor  &  Publisher. 


Piototrapher,  reporter,  copyreader,  24 ; 
two  years’  experience:  proven  ability; 
now  employed  flrst-clasa  aemi-weekly, 
deiires  position  on  daily  paper.  Box 
6115,  Editor  &  Publisher. _ 


Pix  With  life,  punch — I  produce  them. 
Three  years’  experience,  weekly  and  big 
daily.  25,  single,  college,  car.  Good 
writer.  Go  anywhere.  Box  6230,  Editor 
4  Publisher, _ 

Beporter,  feature  writer,  picture  editor; 
eight  years’  experience;  be  happier  on 
newspaper.  Box  6275,  Editor  &  Pub 
Usher. _ _ _ 

Beporter,  feature  writer — young  man,  28, 
with  three  years  experience,  seeks  posi¬ 
tion  on  constructive  daily,  anywhere; 
salary  $25.  Might  also  do  some  editing; 
community  newspaper  and  radio  news 
processing  experience;  other  assignments 
accepted.  Loyal,  genuinely  resourceful 
and  especially  good  on  stories  calling  for 
investigation.  Best  references,  and  can 
report  at  once.  Box  6238,  Editor  & 
Publisher. _ 

Beporter — six  years’  New  York  dailies; 
also  publicity  and  business  manage¬ 
ment  experience.  Want  position  New 
England  daily  or  weekly.  Box  6452, 
Editor  t  Publisher. _ 

Science  writer- editor;  translate  English. 
fVench,  German,  Spanish.  Rapid,  accu¬ 
rate.  Former  managing  editor  scientific 
publication.  Excellent  medico-literary 
background.  Also  available  as  librarian 
or  executive  secretary  to  publisher.  Hilda 
Wheeler,  Crescent  Avenue,  Huntington, 
L.  I.,  X.  Y. _ 

Sports  writer,  radio  commentator  and 
sports  promotion  m.-in,  now  with  midwest 
newspaper,  desires  connection  in  any  of 
all  three  fields.  Twenty  years  experi¬ 
ence  as  writer,  and  two  in  radio.  Box 
6270,  Editor  &  Publisher. 

Successful  Cartoonist  —  Local.  National. 
Collier’s,  etc.  Versatile,  well-informed. 
Desire  opportunity  as  editorial  cartoonist. 
34.  Well  recommended.  Box  6242.  Edi- 
tor  &  Publisher. 
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Trade  journal  correspondent,  age  30,  de¬ 
sires  position  on  reportorial  staff  of  trade 
journal.  Position  with  future.  Can 
write  copy  for  ads.  Box  6289,  Editor 
4  Publisher. 

Unusually  equipped  for  city  editor  small 
daily.  11  Years  Experience,  star  re¬ 
porter,  rewrite,  desk,  make  up  small, 
large  papers,  toughest  competition.  Ag¬ 
gressive,  resourceful,  practical  ideas.  33, 
iiiamed.  Highest  References.  Box  6305, 
Editor  &  Publisher. _ 

Writer,  editorials,  features,  reviews,  copy 
reader,  etc.  Two  degrees,  married;  35; 
ten  years  present  job— last  five  in  charge 
editorial  page.  Box  6232,  Editor  &  Pub 
lisher. 

Toung  Man,  26,  experienced  all  ’round 
editorial  work — reporting,  publicity,  etc., 
metropolitan  papers.  University ;  Chris¬ 
tian;  now  employed.  Go  anywhere.  Box 
62.IJ.  Editor  &  Publisher. _ _ 

Toung  Woman.  29,  writer,  must  secure 
position  immediately;  newspaper  experi 
ence  IS  essential;  will  start  with  typing 
or  clerical.  H,,x  6260,  Editor  &  Pub- 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields: 

Adyertlsing  Management 

Ctfculation  Promotion 

Editorial  Publicity 

Btilixe  These  Services 
1.  Draft  a  four-time  ad  setting  fortl 
your  qualifications,  and  send  it  t< 
us  with  payment.  (Count  five  wordi 
to  line;  40c  per  line  per  issue).  Fo 
a  month  your  message  will  read 
prospective  employers.  Many  havi 
oeen  placed  directly  in  this  manner 
nsi.  completely  (  i  n  c  1  u  d  i  n  | 
th«***°  -11**1®  Personnel  applicatioi 
^>*1  be  sent  you  upon  receip 
:  ***•  application  will  be  kep 
m  onr  files  for  six  months.  It  wil 
snCi-  record  available  to  thi 
nni«r***®*®  *"**  executives  callini 
^  P  n  ns  constantly  for  employee!. 

Iinl***»  *®*  catch  our  dead 

line  of  next  Thursday. 

PERSONNEL  SERVICE 
170  Editor  t  Publisher 
00  Times  Bldg.,  Times  Sq.,  N.  Y.  C 


Situations  Wantnd 

General  &  Adminiitrativc 


College  graduate  accounting;  twelve  years' 
experience  newspaper  accounting  and 
general  business  office.  Single.  Age 
twenty-nine.  Go  anywhere.  Box  6285. 
Editor  &  Publisher. 


Do  you  want  to  revitalixe  your  newspaper? 
Eight  years’  experience  various  phases 
small  and  metropolitan  newspapers  quali¬ 
fies  candidate  for  managing  tough  pro 
position  in  intermediate-sized  market,  or 
assisting  publisher.  Now  has  sales-ad 
ministrative  position  on  outstanding  ur¬ 
bane  daily;  previously  editor,  advertis 
ing  manager  smaller  city  papers.  Working 
knowledge  circulation,  personnel,  pro¬ 
duction,  financing.  University  graduate, 
27.  Salary,  or  base  plus  bonus  on  results. 
Box  6287,  Editor  &  Publisher. 


Experience  as  a 
TROUBLE  SHOOTER 

has  made  me  want  fo  locate  permanently 
on  a  daily  newspaper  published  by  a  man 
who  wants  his  newspaper  to  be  out¬ 
standing  editorially  and  in  a  business 
way  rather  than  a  meal  ticket  for  rela 
fives  or  an  outlet  for  personal  ego. 

I  have  learned  a  great  many  things 
about  how  publishers  do  things  they 
should  not  do,  and  do  not  do  things 
they  should  do,  and  I  want  to  work  for 
a  man  who  wants  his  newspaper  to  be 
all  it  should  be  as  a  newspaper. 

Prefer  a  location  in  middle  west,  but 
am  not  insistent  on  that.  Prefer  being 
a  big  man  on  a  small  newspaper  rather 
than  a  small  man  on  a  big  newspaper. 
Balary  at  start  not  as  important  as  op 
porliinity  to  do  things. 

Ample  references,  of  course.  H.  R 
DRUMMOND,  No.  11  Dongan  Place,  New 
York  City.  X.  Y. 


Manager  or  Assistant  to  Publisher:  Young 
man  now  in  selling-administrative  posi¬ 
tion  with  metropolitan  daily  is  ready 
for  more  challenging  job.  Has  been  adver¬ 
tising  manager,  editor  smaller  city  pa 
jiers.  Familiar  by  experience  with  me¬ 
chanical  problems,  circulation  methods, 
personnel  relations.  University  graduate, 
27.  Will  furnhsh  writing  samples,  linage 
record,  references.  Box  6314,  Editor  & 
Publisher, 

Publisher  or  assistant,  now  employed,  age 
37.  Broad  experience  dailies.  Result  get¬ 
ter.  Experience  includes  national  repre 
sentation  N.  Y.  City.  Have  successfully 
bandied  all  newspaper  problems.  Box 
6302.  Editor  &  Publisher. 

Sales  and  Business  Manager  of  a  leading 
syndicate;  intimate  knowledge  and  con¬ 
tact  with  n.utional  and  international  news¬ 
paper  and  magazine  markets;  also,  buyers 
of  licenses  in  radio,  advertising  and  com¬ 
mercial  fields.  Wide  experience  as  sales¬ 
man,  director  of  sales,  business,  publicity, 
and  public  relations.  Young,  physically 
fit;  imaginative,  personable,  energetic. 
Willing  to  go  anywhere  for  opportunity 
to  build  future.  Box  6233,  Editor  & 
Publisher. 


Situations  Wanted 
MeckanicaJ 


Mechanical  Superintendent — c  o  m  p  o  s  i  n  g 
room  foreman,  now  employed,  desires 
change.  Daily  newspaper.  Shopper,  Cir¬ 
cular  experience.  A-1  references.  Box 
6240,  Editor  k  Publisher. 


Operator-Machinist — fast;  clean;  reliable. 
Experienced  foreman.  Eighteen  years’ 
at  trade.  Steady  work.  Box  6249.  Edi 
lor  A  Publisher  . 


Working  Foreman  or  Superintendent — 39; 
at  trade  since  small  lad  throughout  Me¬ 
chanical  Department.  Past  seventeen 
years  foreman  and  superintendent.  Lo¬ 
cated  iia.st  several  years  in  Chicago — 
seek  situation  on  daily  with  or  without 
job  department — city  from  about  10.000 
to  50,000.  Plan,  route  work,  handle  help, 
costs,  estimate,  buy  stock,  economical, 
loyal,  capable  executive.  As  workman — 
know  markup,  all  floor  work  ads  or  job. 
Operate  and  machinist  on  most  all  Lino 
types.  Intertypes.  Ludlows,  Elrods.  Know 
stereo,  rotary  and  flat-bed  Webb  presses, 
job  pre.sses,  etc.  Metropolitan  and  small- 
city  experience.  State  salary.  Union  or 
unorganized.  Box  6178,  Editor  &  Pub¬ 
lisher. 

Working  Foreman  —  Printer-Operator  — 
Available  for  a  jierinanent  connection. 
16  years’  experience  with  daily  newspa¬ 
pers.  Sober,  infi'lligent.  a  leader  with  10 
years  foremanship  experience.  Makeup, 
ads,  markup,  layout.  Iiidlow,  linotyiie 
operator.  Knows  handling  of  help  and 
complete  knowledge  of  all  mechanical  de¬ 
partments.  Box  6304,  Editor  &  Publisher. 


Situations  Wanted 

Promotion 


W.  B.  Hearst  says:  “Y’our  pages  are  very 
excellent,  well  written,  well-illustrated. 
Will  do  industries  and  paper  much  good.” 
This  promotion  manager  starts  tour  next 
week.  Box  6184,  Editor  &  Publisher. 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 

Vted  Equipment — New  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Composing  Room  Equipment  For  Sole 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock:  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 


Duplex  tubular  plate  finisher  with  3  H.P., 
220-volt  Allis  Chalmers  motor,  and  Du 
plex  tubular  plate  casting  box.  Both  in 
first-class  condition.  Low  price  for  quick 
sale.  Used  7-col.  Hoe  flat  casting  box 
and  Goss  stereotype  saw-  trimmer  as  is. 
Cheap.  Box  6310,  Editor  &  Publisher. 


For  Sale — In  good  condition,  5  fonts,  8 
pt.  matrices,  ten  dollars  font,  1  font  6  pt., 
fifteen  dollars.  Indiana  Printing  and  Pub¬ 
lishing  Co.,  Indiana,  Pennsylvania. 


Get  acquainted  with  LINOGRAPH  ”50” — 
the  latest  advancement  in  typesetting 
machines.  You’ll  be  quick  to  appreciate 
why  a  surge  of  preference  has  greeted 
Linograph  ”50” — today’s  outstanding 
typesetting  machine  value.  Smooth,  quiet, 
sturdy  and  simple,  it  expresses  the  last¬ 
ing  dependability  and  high  efficiency 
which  have  been  built  into  it.  Compare 
point  by  point  and  you,  too,  will  favor 
this  new  leader — a  90  channel  machine 
that  does  most  of  the  work  of  a  72-chan¬ 
nel  machine — at  an  investment  saving  of 
.$1,000.00  or  more.  Complete  catalog  on 
request.  LINOGRAPH  CORPORATION. 
102-14  Scott  Street,  Davenport,  Iowa. 


Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD  FALCO  CORP.  First 
225  Varick  Street  New  York,  N.  Y. 


Improved  design  magazines  for  Linotype 
machine.  $95  (in  lots  of  3  or  more,  $90 
each).  Top  plate  of  duralumin,  bottom 
plate  of  brass.  Combines  best  features  of 
all  former  designs.  Accurate,  strong, 
light.  Terms  as  low  as  $25  down,  balance 
$10  per  month.  Montgomery  &  Bacon, 
Towanda,  Pa. 


Intertype  Machines:  1  Model  A;  2  Model 
r  and  2  Model  CSM,  Serial  S13041  and 
13578.  Recently  in  operation  at  Santa 
Ana  Journ.-iI.  Also  ELROD  Strip  Caster, 
turtles  and  other  equiimient.  SANTA 
ANA  JOURNAL,  P.  O.  Box  1500,  Santa 
Ana.  California. 


Large  stock  Linotype  and  Intertype  ma¬ 
chines.  300  fonts  of  mats.  Cylinder  and 
job  presses,  folders,  cutters,  stitchers, 
etc.  Rebuilt  and  guaranteed. 

PAYNE  &  WALSH  CORPORATION 
82  Beekman  St.  New  York.  N.  Y. 

LINOTYPE.  IXTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
Linotjrpe  Supply  Co. 

335  Canal  Street  New  York  City 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 

Ludlow,  for  sale,  excellent  condition.  No. 
1403,  36  fonts  mats,  sticks,  2  cabinets, 
electric  pot,  equipment  little  used.  Terms 
or  cash.  COOS  BAY  TIMES,  Marshfield, 
Oregon. 


Monotype  display  matrices  18  to  36  pt. 
Cheltenham  Bold.  Bold  Condensed.  Bold 
Italic;  Cloister  Bold,  Bold  Italic;  Goudy 
Bold ;  Cooper  Bla<  k  14  to  36  pt.  Good 
as  new.  $10.00  per  font.  JOURNAL- 
TIMES,  Racine,  Wisconsin. 

Practically  new  Model  25  42  em  Linotype 
Mixer,  serial  number  above  49000,  with 
very  latest  style  centering  and  quadding 
device.  Hood  Falco  C’orii’n.,  225  Varick 
St.,  New  York  City. 


Mechanical  Equipment  Wanted 


Goss-O-Type  Press,  single  or  double  unit 
with  double  folder;  also  complete  job 
printing  equipment.  Box  6:tl5,  Editor 
A-  Publisher. 


Trade  14x17  new  75  line  levy  screen  for 
14x17  65  line.  JOURNAL,  Rapid  City, 
S.  D. 

Wanted:  Used  Goss  or  other  heavy  duty 
page  size  dry  mat  roller.  IKBANA 
DAILY  CITIZEN,  Urhana.  Ohio. 


Wanted:  Cutler  -  Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  6056,  Editor  & 
Publisher. 


14  or  similar  Linotype;  FB  press  to  handle 
4  pages  of  6  col.  x  20"  paper;  folder  for 
4.  6  and  8  pages.  THE  TOWN  CKIEK, 
I’owell  River,  B.  C.,  Canada. 


Will  buy  for  cash.  Model  8  Linotypes  or 
Model  C  Intertypes.  Box  6316,  Editor 
A  Publisher. 


Mechanical  Equipment  For  Sale 


All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  ’Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. 


For  Sale:  Full  page  new  casting  box.  Op- 
timus  press  22x31  maximum  sheet,  4  rol¬ 
ler,  with  motor — no  jnnk.  By  owner. 
Burton  Heights  Record,  Grand  Rapids, 
Mich. 


We  offer  the  following  Richardioed  Better 
than  Nciv  Saw -Trimmers:  One  Miller  Uni¬ 
versal  :  one  Universal  A-3  Trim-O-Saw ; 
one  LaClede  Pedestal  Saw-Trimmer  (new 
gauges,  clamp,  and  motor)  ;  one  Trim-0 - 
Saw  Table  Only  Pedestal  style  model  A-1. 
Write  J.  A.  RICHARDS  THE  SAW 
MAKER.  Kalamazoo.  Michigan. 


Newspaper  Machinist 


Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3  5967.  H.  Ammon  &  Co  .  136  Lafayette 
St.,  N.  Y.  O. 


Fhoto-Engroving  Eqaipment  For  Sole 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  W.  41st  Street  New  York  City 


Complete  Photo  Engravers  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 


Photo-engraving  Eqaipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Tasope’,  world’s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Cat.alogs  free.  Dept.  A,  TASOPE’ 
Bldg,,  Aurora,  Mo. 


Press  Room  Equipment  For  Sale 


Duplex  Model  E  and  Goss  Comet  presses, 
late  serial  numbers.  Will  furnish  erector 
and  guarantee  good  condition. 

.rOHX  GRIFFITHS  COMPANY,  INC. 
145  Na.ssau  .Street,  New  York  City,  N.  V. 

Practically  new  Hoe  octuple  press,  complete 
equipment  with  ponv  auto  plate.  South 
Bend  NEWS-TIMES,  South  Bend,  In¬ 
diana.  _ _ _  _ 

Scott  High  Speed  folder  complete,  21  %" 
cut  off.  Bargain.  Heffcliuan,  406  W. 

Pico,  Los  Angeles. 

Sixteen  or  twenty-fonr  page  Dnplex  tubular 
press,  2  to  1  impression  cylinders,  ex¬ 
cellent  condition.  Equipped  for  color 

printing.  Available  July  or  August.  For 
further  information  write  R.  HOE  &  CO.. 
INC.,  910  E.  138  St.,  N.  Y.  C. 


Rubber  Plate  Equipment 

H.  H.  H.  Electro-Hydraulic  Vulcanizers  for 
manufacturing  precision  rubber  printing 
plates.  H.  H.  Heinrii-h.  Inc.,  200  Va¬ 
rick  Street,  New  York  City. 


Stereotype  Equipment  For  Sale 

Metal  Pot.  2  Ton.  40"  hinh.  42"  diameter; 
insulated:  equijjped  with  electric  heating 
eh*ments  and  controls;  also  equippt'd  for 
j;a.s  and  fu»‘l  oil.  Bar^Min  at  $:irj0.  F.O.B. 

THK  KANSAS  CITY  .lOKHNAL 
Kan.sas  <*ity.  Missouri 

Attention  of  Mr.  Klrod 


NEWSPAPER 

PROPERTIES 

Bought,  Solid  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

350  Madison  Ave.  New  York 

Boalnett  EatabUabed  In  1899 
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SHOP  TALK  AT  THIRTY 


peiiiitj  uaiiiea  uy 


By  ARTHUR  ROBB 


V/E  RE  BACK  in  New  York  after  a 

triangular  jump  across  America, 
some  7,000  or  8,000  miles  of  linear 
length  and  Heaven 

8,000  Mllei  only  knows  how 
many  square  miles 
of  scenery.  And. 

8  oyr»  amid  the  Memorial 
Day  quiet  of  subur¬ 
ban  Long  Island,  we  wonder  what  the 
history  of  America  and  of  the  world 
might  have  been  in  1939  if  the  air¬ 
plane  had  been  available  to  Columbus, 
Cortez.  Ponce  de  Leon,  the  Cabots, 
Henry  Hudson.  Lewis  and  Clark, 
Brigham  Young.  Sieur  de  la  Salle, 
Father  Marquette,  and  the  scores  of 
other  brave  men  who  gave  their  lives 
and  their  fortunes  to  see  what  the  New 
World  held. 

Within  two  weeks,  and  with  actually 
less  than  48  hours  in  the  air,  these 
eyes  have  seen  much  that  lay  undis¬ 
covered  for  the  better  part  of  four 
centuries  after  the  first  voyage  of  Co¬ 
lumbus.  Within  three  weeks  of  the 
writing  of  this  piece,  we  have  set  foot 
in  and  flown  over  27  States  and  the 
District  of  Columbia.  We  have  talked 
with  people  in  Newark.  N.  J.,  Wash¬ 
ington,  D.  C..  Charlotte.  N.  C.,  Raleigh. 
N.  C.,  Atlanta,  Ga.,  Pittsburgh,  Pa.. 
Kansas  City  Mo.,  Amarillo.  Tex.,  Al¬ 
buquerque,  N.  M..  Boulder  City,  Nev., 
San  Diego,  Hollywood,  Los  Angeles, 
San  Francisco.  Oakland.  Alameda. 
Berkeley,  all  in  California,  Portland. 
Ore.,  Seattle,  Wash.,  Spokane,  Wash., 
Helena,  Mont.,  Billings.  Mont.,  Miles 
City.  Mont.,  Fargo,  N.  D.,  the  Twin 
Cities  of  Minnesota.  Rochester,  Minn., 
and  Chicago.  We  have  seen  most  of 
the  places  where  people  live,  a  lot 
where  they  don't,  and  a  lot  where  they 
some  day  may.  We  have  seen  several 
of  Nature’s  American  masterpieces 
and  a  few  of  the  miracles  by  which 
man  has  turned  an  adverse  Nature  to 
his  own  benefit. 

We  haven’t  begun  to  see  this  coun¬ 
try.  much  less  to  understand  it  but 
bring  back  some  images  of  facts  which 
have  been  only  statistics  and  of  people 
and  places  which  have  been  names  in 
the  directory  or  the  atlas.  We  did 
bring  back  a  strong  impression  that 
the  United  States  is  in  fact  one  peo¬ 
ple.  one  civilization,  modified  as  it 
may  be  by  circumstances  of  geog¬ 
raphy.  The  major  problems  of  New 
York.  New  England,  and  Pennsylvania, 
and  the  South  have  their  counterparts 
on  the  West  Coast,  and  they  are  being 
met,  or  not  met.  in  about  the  same 
way.  Despite  the  feeling  of  isolation 
that  some  Pacific  seaboard  editors  ex¬ 
pressed  to  us,  and  which  others  just 
as  emphatically  denied,  there  is  noth¬ 
ing  parochial  about  the  newspapers 
we  read  during  our  two  weeks  in  the 
Far  West.  They’ve  got  everything, 
including  what  seemed  to  us  a  larger 
proportionate  advertising  volume  than 
many  Eastern  papers,  and  including 
also  editorial  pages  of  definite  char¬ 
acter.  And  as  one  editor  told  us. 
'‘much  as  we  like  local  news  for  Page 
One,  Hitler  is  in  our  front  yard  as 
much  as  he  is  in  yours.” 


*  *  * 


which  seems  to  have  received  some 
play  in  Colorado,  we  don’t  know  how 
much  elsewhere.  It  seems  to  rate  a 
wider  audience. 

It’s  about  a  “persistent  reporter,” 
named  Phil  Kerby  of  the  Pueblo  Star- 
Journal,  whose  persistence  turned  up 
a  curious  situation  among  the  jus¬ 
tices  of  the  peace  in  Pueblo  and  re¬ 
covered  some  $9,000  for  the  state. 

Kerby,  as  a  reporter,  knew  that  since 
last  August  some  26  drivers  had  been 
convicted  in  the  justice  courts  of 
drunken  driving.  He  also  noted  that 
no  word  had  come  through  from  the 
state  motor  vehicle  department  that 
the  licenses  of  these  people  had  been 
revoked,  in  accordance  with  the  law. 
His  inquiries  in  Denver  drew  blank 
at  first.  The  Secretary  of  State  knew 
nothing  of  the  convictions.  The 
Pueblo  justices  were  also  blandly 
ignorant  of  why  the  state  department 
had  not  taken  appropriate  action. 
Kerby  might  have  stopped  there,  but 
he  didn’t.  He  went  back  to  Denver 
and  devilled  the  motor  vehicle  people 
into  action.  They  sent  an  auditor  to 
check  the  records  of  justices  of  the 
peace  throughout  the  state.  He  dis¬ 
covered  a  situation  which  we  suspect 
is  not  exactly  uncommon  in  many 
states — that  some  justices  are  a  “leetle 
slow”  in  remitting  unto  Caesar  that 
which  is  Caesar’s.  About  $9,000  in 
fines  which  had  been  collected,  but 
not  sent  on  to  Denver,  in  the  past 
nine  months,  is  now  in  the  state  eof- 
fers.  The  26  convicted  drivers  are  no 
longer  in  possession  of  their  licenses. 

A  newspaper  job  like  that  is  worth 
plenty  of  attention.  As  we  have  re¬ 
marked  before,  solution  of  the  traffic 
tragedy  in  this  country  depends  not  so 
much  upon  new  and  stringent  legisla¬ 
tion  or  draconian  police  work,  but 
upon  conscientious,  decent,  graftless 
observance  of  laws  now  on  the  bo^iks. 
It  needs  fast  and  sympathetie  co¬ 
operation  between  all  departments 
concerned  with  law  enforcement,  and 
there  is  no  agency  in  better  position 
to  keep  an  eye  on  this  phase  than  alert 
newspapers  and  newspapermen. 

For  his  practical  demonstration  of 
what  press  freedom  can  contribute  to 
honest  administration,  we  suggest  that 
Phil  Kerby  receive  more  recognition 
than  mention  in  an  AP  dispatch — rare 
as  that  itself  is  for  a  newspaper  man. 
His  fellows  and  his  State  could  well 
add  to  that  citation. 


*  *  * 


nique  of  Pendergast.  If  Roy  Roberts, 
managing  editor  of  the  Star,  is  open 
to  suggestions,  we’ll  put  forward  one 
that  Fisher’s  article  be  reproduced  in 
pamphlet  form  and  made  available  to 
school  classes  in  politics  and  govern¬ 
ment  all  over  the  country.  It  would 
make  good  reading,  too,  for  a  lot  of 
newspapermen,  both  for  its  subject 
matter  and  writing  style. 

Monday’s  front  page  was,  as  might 
be  expected,  given  entirely  to  Pender- 
gast’s  sentence  and  a  continuation  of 
the  story  of  the  race-track  betting 
mania  which  put  the  boss  on  the  sp>ot 
for  ready  cash.  The  story  took  a  four- 
column  head,  and  a  four-column  cut, 
both  extraordinary  displays  for  the 
Star,  and,  again,  there  was  neither 
triumph  nor  rancor  in  the  news  ac¬ 
counts.  It  was  as  good  a  piece  of  ob¬ 
jective  reporting  as  we  have  ever  seen, 
under  circumstances  which  might 
have  moved  some  newspapers  to  wave 
flags  and  shout  hosannas.  The  Star’s 
way  is  the  better,  it  seems  to  us. 


'^Despite  all  this  and  other 
could  mention,  I  certainly  agree  i(J 
with  Mr.  Ethridge’s  call:  The  oj 
necessity,  it  seems  to  me,  is  for « 
newspaper  work  to  undertake  to  | 
a  clear  view  of  what  has  happemi— 
a  clear  perspective  of  what  is  proCf 
in  the  future.’ 

“Above  all,  we  should  certainly 
exercised  over  the  situation!  p3 
trayed  by  accurate  statistics.” 


WE’LL  PROBABLY  have  more  to  say 
about  our  travels  and  the  many  fine 
friendships  that  we  made  and  re¬ 
newed.  but  the  Shop 
Persistent  Talk  desk  has  been 
Reporter 
Is  Praised 


absence  with  a  num¬ 
ber  of  items  more 
promising  than  a 
travelog.  For  instance,  there’s  a  lit¬ 
tle  AP  item  under  a  Denver  date-line 


•  *  • 


WE  CAN’T  FORBEAR  a  citation  of 
our  own  to  the  Kansas  City  Star  for 
its  coverage  of  the  closing  moments 
in  the  political  ca- 

Victory _  of  f.  J.  Pender- 

Without  gast,  longtime  boss  of 

..  Kansas  City  and  for 

©looting 

riod  one  of  the  Star’s 
pet  targets.  There  isn’t  any  gloating 
in  the  Star’s  pieces  on  Sunday,  May 
21.  and  Monday,  May  22.  no  jumping 
on  a  beaten  foe.  There  is  a  clear,  and 
extremely  well-written,  exposition  of 
the  steps  which  led  the  fallen  boss  to 
the  mistakes  that  put  the  treasury 
men  on  his  trail.  There  is  an  expla¬ 
nation  of  the  methods  by  which  he 
attained  supreme  power,  which,  for 
completeness  and  clarity,  is  worthy  to 
stand  beside  the  30-year-old  “Shame 
of  the  Cities”  by  Lincoln  Steffens. 

That  piece  was  written  for  the  Sun¬ 
day  issue  by  Paul  Fisher  and  it  ran 
a  full  column  on  Page  One  and  filled 
most  of  page  four.  It  was  a  general¬ 
ized  treatment  of  municipal  bossism. 
with  especial  reference  to  the  tech- 


AND  FROM  Dr.  Alfred  McC.  Lee, 
newspaper  historian  and  indefatig¬ 
able  digger  for  newspaper  facts,  we 
have  a  protest  on  the 
Ethridge  figures  quoted  by 

Rebuked  Mark  Ethridge  in  his 

recent  Journalism 
By  Dr  Lee  address.  We 

took  Mr.  Ethridge’s 
figures  at  face  value  and  did  not  check 
them  before  reproducing  his  words  in 
Shop  Talk  two  weeks  ago,  thereby, 
we  suppose,  sharing  Prof.  Lee’s  re¬ 
buke.  He  writes: 

“It  is  too  bad  that  Mr.  Mark  Eth¬ 
ridge  marred  his  interesting  article  in 
E  &  P  by  using  the  most  outlandish 
statistics:  Here  are  some  samples; 

“He  says  ‘From  1880  to  1910,  the 
number  of  daily  and  Sunday  news¬ 
papers  went  to  3,120.’  As  a  matter  of 
fact,  no  agency  has  ever  found  more 
than  2.600  dailies  in  the  United  States. 
According  to  the  U.  S.  Bureau  of  the 
Census,  the  number  of  dailies  rose  to 
a  peak  of  2,600  in  1909,  fell  only  to 
2.580  in  1914,  and  then  dropped  on 
down  to  1,903  in  1933,  recovering 
since.  According  to  the  long  series  of 
annual  totals  available  in  the  Ayer 
directories,  the  peak  came  in  1916, 
with  2,461.  ’The  reasons  for  the  differ¬ 
ence  between  the  Census  and  Ayer 
figures  are  given  in  my  book  on  ‘’The 
Daily  Newspaper  in  America.’ 

“Mr.  Ethridge  also  says  ‘According 
to  the  president  of  the  ANPA,  there 
were  1,867  daily  papers  in  existence 
in  the  United  States  a  month  ago,  a 
decrease  of  400  since  1929.  Mr.  Eth¬ 
ridge  is  unduly  aroused.  Using  com¬ 
parable  figures,  a  thing  one  must  be 
very  careful  about  in  making  statisti¬ 
cal  comparisons — I  cannot  find  where 
the  total  number  of  dailies  in  the  con¬ 
tinental  United  States  (48  States  and 
the  Di.strict  of  Columbia)  has  dropped 
more  than  58  in  the  period  1929-1938. 
According  to  your  own  figures,  for 
English  language  newspapers,  the  drop 
has  been  only  8.  from  1,944  to  1,936. 

“As  I  have  pointed  out  in  several 
articles,  including  one  in  Editor  & 
Publisher  for  Jan.  7,  1939,  these  over¬ 
all  totals  need  interpretation.  The 
relatively  stable  grand  total  qf  dailies 
in  the  United  States  is  gradually  be¬ 
ing  spread  over  more  and  more  cities, 
now  1,458.  While,  as  Mr.  Ethridge 
says,  ‘there  are  no  figures  to  show 
how  many  are  owned  in  combination 
by  single  ownerships,’  the  trend  to¬ 
ward  monopolies  is  cutting  down  the 
number  of  cities  with  allegedly  com- 


DR.  LEE  puts  his  finger  on  a  ^ 
has  long  been  sore  in  the  di 
of  newspaper  questions  —  the  l*k 
generally  compK^ 
Comporo  statistics.  TheU.  I 

Liko  census  figurti,  m 

school.  religioa!,ti 
lege,  legal,  industrial,  English-  a 
foreign-language,  in  their  group 
tal  Daily  Newspapers.”  From  a  |nn| 
statistical  standpioint,  a  case  cn 
made  for  that  practice.  Other  i 
sions  of  the  census  figures,  purpotii 
to  state  newspaper  revenues  froB » 
vertising  and  from  subscriptiaai,liQ| 
all  dailies  and  all  weekly,  semi-m 
ly,  and  tri-weekly  newspapers  iiir| 
these  headings.  'There  is  no  sepintl 
breakdown  for  dailies.  So  far  u 
know,  the  Census  has  nev«  pib| 
such  a  breakdown. 

The  N.  W.  Ayer  figures  art  poD-l 
lished  annually,  but  due  to  diSatui| 
in  dates  and  pteriods  of  compilUKl 
will  seldom  agree  closely  with  the 
ennial  Census  figures.  Ayer’s 
also  include  dailies  of  all  clasM 
all  language  groups.  Circulatioai 
summarized  separately  for  dailiei 
for  other  classes.  Revenue  is  not  1»| 
died  at  all  by  Ayer. 

The  Editor  &  Publisher  Iiitem| 
tional  Year  Book  figures  are, 
doubt,  the  latest  available  eadi 
being  compiled  within  a  raootii 
publication  each  January.  They  a 
elude  only  English-language  daita 
general  circulation,  excluding 
college,  purely  legal,  and  purdy 
dustrial  piapers. 

Standard  Rate  &  Data  statist**  *•’ 
revised  monthly,  and  its  annuli  a® 
maries,  based  on  approximately  ■!> 
same  data  as  the  Year  Book 
check  closely  with  it. 

The  great  discrepancy  between® 
early  totals  cited  by  Mr.  Ethridgr  P 
those  of  Dr.  Lee  probably  arisM*^ 
the  addition  of  Sunday  to  daily'll 
ures  by  Mr.  Ethridge.  That  is  a  c 
mon  practice  among  people  not 
customed  to  handling  statistitt  IJ 
statisticians  avoid  it  for  the 
clarity.  The  disparity  between 
Lee’s  statement  that  58 
suspended  between  1929  and  1®' 
our  showing  of  a  net  loss  of  8 
traced  to  his  use  of  an  all'®~”fl 
list,  and  ours  of  the  stated 
group.  We  believe  for  the  pWP^ 
of  newspapier  people  and  of  thoij 
vertisers,  that  the  Editor  & 


listing,  compiled  on  the  same 
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the  p>ast  21  years,  affords  the 
comparisons  in  that  period. 
of  course,  cannot  be  accurately 
pared  with  earlier  summaries  f®^ 
on  different  data,  nor  with 
for  the  same  period 
founded  on  the  Ayer  and 
bases.  As  Dr.  Lee  points 
must  be  compared  with 
conclusions  may  be  .startling, 
from  informative. 


AGENCY  IS  50  YEARS 

it _ _ its  ^ 


With  the  publication 
directory,  McKim’s  1939  ‘yT'ZM 
issued  May  26.  A.  McKim, 


agency,  founded  in  1889  celeW 
Golden  Jubilee.  C.  T  Pearce 


dent  and  general  manager. 
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